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Grocery  Jobbers 
Pick  The  Chicago  Tribune 

82%  to  18% 


Steele-Wedeles  Company  advertise  their  Savory 
Brand  in  Chicago  newspapers  and  McNeil  &  Higgins 
Company  promote  the  sale  of  None-Such  food  prod¬ 
ucts  in  the  same  way.  The  former  has  had  fifty-nine 
years’  experience  in  selling  to  Chicago  retailers,  and 
the  latter  forty-eight  years.  No  other  Chicago  grocery 
jobbers  do  consumer  advertising. 

It  should  therefore  be  of  interest  to  any  prospective 
food  product  advertiser  to  note  that  during  1919  these 
firms  placed  82%  of  their  advertising  in  The  Chicago 
Tribune,  as  compared  with  18%  in  all  other  Chicago 
papers. 

The  Chicago  Tribune’s  strength  in  this  type  of  ad¬ 
vertising  is  not  only  due  to  the  fact  that  it  has  the 
largest  daily  circulation  and  the  largest  Sunday  cir¬ 
culation  of  any  Chicago  newspaper,  but  also  to  the 
system  of  merchandising  service  by  which  Tribune 
advertising  has  won  the  respect  of  Chicago  retailers. 

Dealer  Good  Will  Built  by  Co-operation 
For  instance.  The  Chicago  Tribune  publishes  one  of 
the  leading  trade  papers  in  the  United  States  going  to 
retailers — THE  CO-OPERATOR.  Once  a  month  for 
seven  years  THE  CO-OPERATOR  has  been  dis¬ 
tributed  to  from  10,000  to  12,000  Chicago  retailers. 
The  Co-Operator  is  written  specially  for  them,  never 
contains  any  propaganda  for  The  Tribune  itself  nor 
any  puflfs  for  Tribune  advertisers  except  paid  ad¬ 
vertisements. 
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The  above  chart  pictures  the  proportion  which  each 
Chicago  new'spaper  carried  of  the  total  newspaper  ad¬ 
vertising  in  Chicago  in  1919.  Note  that  The  Tribune 
carried  34.8%  of  the  total  compared  with  32.5%  of 
the  total  in  1918. 

In  national  advertising  The  IVibune’s  lead  in  1919  was 
particularly  notable,  since  it  carried  substantially  more 
of  this  type  of  copy  than  the  combined  volume  of 
the  next  two  newspapers.  This  is  due  to  the  fact  that 
The  Chicago  Tribune  dominates  the  most  desirable 
market  in  the  world — Illinois,  Indiana,  Iowa,  Michigan 
and  Wisconsin. 

In  these  five  states,  which  have  one-fifth  of  the  wealth 
of  the  United  States,  The  Chicago  Tribune  reaches  one 
family  in  five. 

Unquestionably,  the  dominating  medium  for  national 
advertising  in  The  Chicago  Territory  is  The  Chicago 
Tribune. 
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which  sell  for  five  cents. 
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^‘When  people  actually  pay  for  the  privilege 
of  reading  a  paper,  the  advertiser  gets  full  value 
for  his  money.” 

Printers'  Ink,  February  26, 1920. 


When  you  buy  advertising  spaee  in  The  Bulletin,  you  deal 
in  known  quality  and  quantity,  and  enjoy  the  benefit  of 
known  rates  that  are  absolutely  not  deviated  from. 
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No  prize,  premium,  coupon  or  other  artificial  methods  of 
stimulating  circulation  have  ever  been  used  by  The  Bulletin. 

The  Bulletin’s  circulation  figures  are  net;  all  damaged  and 
unsold  copies  have  been  omitted. 
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AN  UNWILLING  CONGRESS  MAY  BE  FORCED 

TO  ACT  ON  NEWSPRINT 

General  Feeling  Among  Members  Is  "Hands  Off  Private  Business/’  But  They 
Would  Respond  to  Call  from  House  if  There  Is  Return  to  Conditions  of 
December — Greatest  Danger  in  New  Legislation 


BY  BEN  MELLON 


WHAT  are  you  going  to  do  about 
newsprint? 

That  question  must  be  answered  by 
t*ery  newspaper  publisher  in  America, 
Dot  as  a  member  of  an  association  or  a 
aHective  body,  but  as  an  individual.  It 
BBSt  be  answered  by  positive  affirmative 
iction.  This  action  must  be  in  the  inter¬ 
est  of  greatest  good  for  the  greatest 
Bomber  and  the  business  life  of  all. 

Increasing  the  price  of  newy)rint,  un¬ 
der  contrates  for  the  second  quarter  of 
W20,  to  S  cents  f.o.b.  mill,  by  the  Inter- 
Didonal  Paper  Company,  as  announced 
by  Editor  &  Publisher  last  week,  indi¬ 
cates  a  steady  upward  trend  in  prices  for 
this  year  and  1921.  This  has  driven 
borne  the  fact  that  while  there  has  been 
a  noticeable  feeling  of  relief,  and  while 
fear  of  immediate  suspension,  which  was 
the  outlook  for  many  publishers  early  in 
December,  has  for  the  time  been  re- 
iMved,  the  actual  crisis  in  the  newspaper 
publishing  business  resulting  from  print 
paper  shortage  has  not  yet  been  reached. 
DUaster  Invited 

If  each  publisher  does  not  answer  the 
first  question  by  newsprint  conservation 
action  in  the  interest  of  all,  an  unwilling 
Congress  will  answer  it  for  all  in  a  man¬ 
ner  that  is  likely  to  be  disastrous  to 
many. 

There  are  a  number  of  things  that 
Congress  might  do : 

ftril— Report  out  of  committee  and 
pass  any  one  of  a  number  of  pending 
bills. 

Stcond — Adopt  new  legislation,  broad- 
tr  in  its  treatment  and  fairer  in  its  regu¬ 
lation  than  any  of  the  bills  that  have 
already  been  proposed. 

Third — Tie  a  rider  on  to  a  pending  bill 
in  no  way  related  to  regulation  when  it 
reaches  the  floor  of  the  House,  throwing 
•be  entire  question  into  the  open  without 
previous  hearing  in  a  way  that  may  in- 
anre  its  passage. 

Against  Buainesa  Control 

The  first  is  highly  improbable,  as  even 
>  majority  of  the  men  who  favor  some 
bind  of  action  to  relieve  small  publish¬ 
ers  have  no  hope  in  this  direction.  The 
tadency  of  Congress  today  is  to  get  as 
w  away  from  government  interference 
®  private  business  through  legislation  as 
Ppsaible.  The  members  of  the  present 
'^ess  are  rather  inclined  to  think  that 
private  business  should  solve  its  own 
problems  instead  of  running  to  Washing- 
I®  with  tears  in  its  eyes,  like  a  small 
boy  who  thinks  he  has  been  pushed  when 
«  only  slipped.  The  legislation  under 


the  first  clause,  which  is  now  held  in 
committee,  attempts  by  three  different 
methods  to  regulate  the  use  of  newsprint 
by  publishers. 

That  most  widely  discussed  would  reg¬ 
ulate  the  size  of  newspapers,  daily  and 
Sunday.  This  should  come  under  the 
head  of  class  legislation.  Its  only  advo¬ 
cates  and  defenders  are  publishers  who 
would  be  in  no  way  affected  by  it,  and 
even  many  publishers  who  would  benefit 
by  it  will  oppose  it  on  general  principles 
involving  precedent.  The  actual  solving 
of  the  present  problems  by  this  type  of 
legisaltion  is  granted  to  be  doubtful.  The 
benefits  that  will  result  from  any  legis¬ 
lation  adopted  will  depend  entirely  upon 
the  range  of  its  control.  Members  of 
Congress  point  out  that  regulation  of  size 
would  not  meet  this  requirement.  Such 
an  act  could  only  be  adopted  as  a  post 
office  regulation  affecting  second-class 
mail.  It  would  apply  only  to  matter 
offered  for  mailing  in  that  class. 

In  other  words  a  newspaper  with  a 
small  mail  circulation  could  print  a  spec¬ 
ial  mail  edition  of  200  copies,  which 
would  be  sufficient  to  hold  its  second- 
class  privileges  until  such  time  as  the 
regulation  is  removed,  and  at  the  same 
time  continue  any  wasteful  methods  that 
might  now  be  in  practice.  The  large 
daily  newspapers  of  the  country,  against 
which  such  legislation  is  directed,  would 
come  generally  under  this  class.  There 
are  in  this  class,  too,  some  newspapers 
with  large  paid-in-advance  mail  circula¬ 
tions.  Their  problem  would  undoubtedly 


require  a  greater  total  tonnage  of  news¬ 
print  to  meet  the  requirements  of  such 
regpilation  and  live.  In  other  words, 
they  could  hold  their  mail  edition  down 
to  the  required  regulation  and  at  the 
same  time  satisfy  and  hold  their  circu¬ 
lation  by  satisfying  their  subscribers 
through  making  the  largest  percentage  of 
the  cut  against  advertising.  They  could 
then  make  up  the  necessary  revenue  lost 
on  this  condition  by  using  all  tonnage 
saved  in  the  regular  mail  edition  for 
increased  advertising  space,  exclusively, 
in  editions  printed  for  street  sales  and 
carrier  delivery. 

The  best  posted  members  of  Congress 
who  have  made  a  study  of  the  present 
conditions  recognize  that  such  legislation 
would  not  accomplish  the  end  desired 
and  hold  out  no  hope  for  its  passage. 

There  are  also  two  bills  in  committee 
to  commandeer  all  newsprint  and  ap¬ 
portion  it  through  a  government  agency. 
Congressmen  are  openly  hostile  to  this 
legislation,  and  in  Washington  I  gath¬ 
ered  the  impression  that  all  such  legis¬ 
lation  would  stay  right  where  it  is  now. 
“To  commandeer”  is  the  only  thing  nec¬ 
essary  to  start  a  wild  outpouring  on 
“back  to  the  sanity  before  1914”  by  a 
majority  of  the  members  of  Congress 
who  are  looking  forward  to  the  battle 
of  1920.  In  other  words,  “to  comman¬ 
deer”  smells  of  war,  and  war  legislation 
is  taboo,  if  one  judges  by  the  confiden¬ 
tial  word  of  members  of  the  present 
Congress.  I  talked  to  many  Congress¬ 
men  within  the  last  few  days  and  not 


one  of  them  expressed  any  hope  for  the 
passage  of  such  legislation. 

Additional  newsprint  legislation  writ¬ 
ten  along  sane  and  fair  lines  that  would 
give  it  a  chance  of  favorable  considera¬ 
tion  at  this  time  is  not  likely  to  be  intro¬ 
duced  in  the  immediate  future.  This 
does  not  mean  that  the  danger  of  legis¬ 
lative  action  has  been  removed,  but  right 
at  the  present  time  the  demand  for  action 
against  individual  Congressmen  is  not  at 
white  heat. 

Til*  Case  of  Mr.  Hach 

This  is  best  explained  by  the  attitude 
of  Congressman  Hoch,  publisher  of  the 
Marion  (Kan.)  Record,  who  introduced 
a  bill,  now  in  committee,  framed  by  the 
publishers  of  Kansas  and  Missouri, 
which  would  regulate  newspaper  sizes 
on  a  schedule  based  on  the  correspond¬ 
ing  day  of  1919. 

Congressman  Hoch  is  a  member  of  the 
Post  Office  and  Post  Roads  Committee 
and  during  the  hearing  on  the  Anthony 
bill  early  in  December  was  the  out¬ 
standing  speaker  for  the  small  publish¬ 
ers,  then  without  prospects  of  a  future 
supply  of  newsprint,  the  most  bitter  op¬ 
ponent  of  the  methods  of  metropolitan 
dailies  and  outspoken  in  his  demands  for 
some  kind  of  regulation  that  would  reach 
directly  the  large  users. 

Monday  of  this  week.  Congressman 
Hoch  told  me  that  he  had  not  heard 
anything  about  newsprint  recently  and 
that  he  did  not  believe  any  action  would 
be  taken  by  Congress  "until  another 
emergency  arises.”  He  attributed  this 
to  the  fact  that  no  demands  were  being 
made  on  the  members  of  Congress.  Gt- 
ing  his  own  case,  he  said  that  he  had 
not  received  any  complaints  for  weeks. 

CompUinU  Fall  Off 

“For  the  present  the  situation  seems 
to  have  been  taken  care  of,”  he  contin¬ 
ued.  “Recently  I  read  an  announcement 
in  one  of  the  Kansas  newspapers  that  it 
now  had  a  six  months’  supply  of  news¬ 
print  on  hand.  Early  in  December  the 
publisher  of  that  newspaper  had  no 
newsprint  in  view  for  1920  and,  fearing 
suspension,  was  demanding  legislation. 
That  seems  to  be  the  situation  generally 
at  the  present  time.” 

The  greatest  immediate  danger  of 
legislation,  I  believe,  after  talking  to 
many  members  of  Congress  this  week, 
comes  under  the  third  head.  This  may 
happen  at  any  minute.  A  rider  would 
mean  a  fire-works  display  on  the  floor 
of  the  House  and  would  come  without 
advance  notice.  The  accumulated  hatred 
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of  some  country  members  against  the 
metropolitan  press,  or  rather  the  news¬ 
papers  printed  in  the  various  linancial 
centers,  would  then  find  an  outlet.  The 
vote  that  would  follow  might  prove  dis¬ 
astrous  to  many  large  dailies. 

This  danger  is  immediate  because  a 
very  good  place  has  been  found  to  tie 
such  a  rider,  namely  the  Underwood 
Resolution  to  create  a  commission  to 
negotiate  with  Canada  regarding  modi¬ 
fications  on  wood  pulp  and  print  paper. 
This  resolution  has  been  adopted  by  the 
Senate  and  may  now  be  called  up  in  the 
House  any  day. 

1  was  not  told  by  any  interested  Con¬ 
gressman  tliat  an  effort  would  be  made 
to  tie  a  rider  to  the  Underwood  Reso¬ 
lution,  but  1  was  informed  by  a  very 
active  member  that  it  is  under  consid¬ 
eration. 

Publishers  and  Mills  Conspurel 

What  some  Congressmen  who  are  agi¬ 
tating  for  legislation  don’t  know  about 
actual  newspnnt  conditions  in  the  coun¬ 
try  is  pitiful,  but  this  lack  of  knowledge 
must  be  taken  into  consideration  by  pub¬ 
lishers.  Several  Congressmen  told  me 
of  the  existence  of  a  conspiracy  between 
the  big  publishers  and  the  newsprint 
manufacturers.  They  founded  this  state¬ 
ment  on  the  fact  that  to  their  knowl¬ 
edge  certain  large  dailies  in  their  own 
districts  were  paying  but  4}4  cents  for 
newspiint,  while  smaller  publishers  only 
a  few  miles  away  are  compelled  to  pay 
9  cents  for  newsprint  manufactured  by 
the  same  mill.  That  is  a  part  of  the 
propaganda  that  has  been  fed  to  a  cer¬ 
tain  class  of  Congressmen  to  bolster  up 
the  charge  that  the  big  dailies  are  out 
to  crush  all  smaller  newspapers.  It 
sounds  foolish  in  the  face  of  the  facts, 
but  that  is  the  kind  of  stuff  that  certain 
Congressmen  have  in  their  minds. 

It  is  serious  to  publishers  generally 
because  those  are  the  kind  of  men  who 
are  always  in  Washington.  They  are 
the  kind  of  men  who  are  always  on  the 
job,  which  cannot  be  said  for  the  en 
from  the  big  metropolitan  sections,  whose 
newspapers  are  in  greatest  danger  of 
lieing  discriminated  against.  I  cite  this 
merely  to  show  the  present  trend  of  the 
congressional  mind  that  is  seriously  con¬ 
sidering  newsprint  legislation  at  the 
present  time. 

Anthony  Think*  Law*  Nece**ary 

Congressman  Guy  U.  Hardy,  publisher 
of  Canon  City  (Colo.)  Record  and 
former  president  of  the  National  Edi¬ 
torial  Association,  who  has  taken  an 
active  interest  in  the  problems  of  news¬ 
print  as  it  affects  smaller  publishers  who 
buy  through  jobbers,  says  that  he  is  not 
satisfied  that  any  of  the  pending  legis¬ 
lation  will  do  any  of  the  things  desired 
and  he  holds  no  hoi)e  of  congressional 
action  on  any  pending  bill. 

Congressman  Anthony,  publisher  of 
the  Leavenworth  (Kan.)  Times  and 
author  of  the  Anthony  Bill,  believes  that 
legislalhv  action  is  necessary  to  solve 
the  present  newsprint  problem  and  holds 
to  the  belief  that  regulation  of  news¬ 
paper  sizes  through  a  postal  order  is 
the  best  plan  that  has  so  far  Iteen  ad¬ 
vanced.  He  is  making  a  thorough  study 
of  the  subject,  however,  and  seems  open 
to  any  other  plan  that  might  be  advanced 
that  can  be  shown  to  be  more  feasible. 
He  puts  but  little  faith  in  the  possibility 
of  the  publishers  solving  the  problem 
themselves.  Being  a  publisher  he  has 
no  illusions,  even  though  you  might  not 
agree  with  his  final  conclusions. 

The  investigation  of  newsprint  being 
carried  on  at  the  direction  of  the  .Attor¬ 
ney  General's  Department  has  not  yet 
been  completed.  The  publishers  are  in 
a  large  measure  to  blame  for  this  through 
their  failure  to  fill  and  return  question¬ 


naires  that  were  sent  to  them.  This  in¬ 
vestigation  is  in  charge  of  Alva  Snyder 
and  he  says  that  he  expects  to  be  able 
to  make  his  report  to  the  Federal  Trade 
Commission  in  “a  very  short  time.”  A 
large  amount  of  detail  work  remains  to 
be  done  and  questionnaires  sent  to  a  new 
and  additional  list  of  mill  customers  re¬ 
main  to  be  heard  from. 

Now  aside  from  a  rider  attached  to  a 
House  measure  there  is  one  other  way 
that  sudden  and  unprepared-for  action 
may  result  in  a  newsprint  investigation 
that  will  result  in  national  regulation  of 
the  use  of  print  paper — namely,  by  sus¬ 
pension  of  all  publications  by  the  great¬ 
est  waster  of  newsprint,  the  United 
States  Government. 

Senator  Reed  Smoot,  chairman  of  the 
Joint  Committee  on  Printing,  has  given 
a  hint  of  this  in  his  warnings  that  con¬ 
servation  must  be  practiced  in  the  Con¬ 
gressional  Record,  owing  to  the  present 
shortage.  The  government  is  hard  hit 
and  this  is  a  campaign  year  and  almost 
time  for  the  free  distribution  of  speeches. 

At  Washington  one  gathers  the  im¬ 
pression  that  if  the  question  of  news¬ 
print  gets  onto  the  floor  in  the  House, 
the  feelings,  business  methods  and  finan¬ 
cial  well-being  is  going  to  be  spared  the 
blaze  of  a  congressional  searchlight  and 
a  great  many  old  scores  are  going  to  be 
paid  in  full.  Today  Congress  is  dead  set 
against  interference  in  private  business, 
but  there  are  any  number  of  things  that 
might  change  this  so  far  as  the  news¬ 
paper  business  is  concerned. 


The  temper  of  Congress  is  not  what 
it  was  in  December  last  year.  Many 
members  of  Congress  were  then  working 
under  the  lash  of  the  editors  of  their 
home  districts.  Newspaper  opinion  on 
the  subject  of  newsprint  was  then  at 
white  heat  and  that  was  reflected  by 
every  Congressman  to  some  extent. 

During  the  hearing  on  the  Anthony 
Bill,  I  found  Congressmen  openly  hostile 
to  some  of  the  larger  newspapers  and 
willing  to  go  to  any  limit  in  the  Interest 
of  small  publishers  “back  home.”  At 
that  time  the  question  of  the  renewal  of 
contracts  was  in  many  cases  still  up  in 
the  air;  many  small  publishers  believed 
that  suspension,  which  meant  financial 
ruin,  was  only  a  few  weeks  away.  Some 
big  publishers  facing  the  same  general 
conditions  were  at  the  same  time  using 
up  print  paper  at  a  rate  never  before 
dreamed  of.  It  was  a  great  golden  har¬ 
vest,  hut  all  the  smaller  publishers  could 
see  was  poverty  and  probable  ruin  when 
the  curtain  was  pulled  back  on  the  new 
year. 

What  I  have  tried  to  make  clear  in 
this  article  is  two  impressions  of  Con¬ 
gress;  one  when  it  was  working  under 
white  heat  opinion  and  the  other  gath¬ 
ered  this  week  during  a  lull  in  the  storm. 

Whether  there  is  legislative  action,  I 
repeat,  is  entirely  up  to  the  newspaper 
publishers  of  America — large  and  small. 
If  legislation  is  adopted  all  can  rest  as¬ 
sured  that  it  is  not  going  to  be  legis¬ 
lation  based  on  careful  consideration,  be¬ 
cause  the  mind  of  Congress  in  peaceful 


CHICAGO  DAILY  NEWS  HAS  RELEASED  23,000 
TONS  TO  GENERAL  MARKET 


By  VICTOR  F.  LAWSON 

Publisher  Chicago  Daily  News 

[Written  exclusively  for  Editor  &  Publisher.! 

Replying  to  your  four  questions  in  their  order; 

1.  Do  you  favor  legislation  or  government  intervention?  If  so, 
what  kind? 


The  government  can  do  nothing  at  this  time  that  would  help  the 
situation  as  a  whole.  The  suggested  arbitrary  restriction  in  size  of 
the  larger  papers  is  simply  an  attempt  to  help  some  of  the  smaller 
papers  that  have  not  protected  themselves  by  contracts,  at  the  ex¬ 
pense  of  the  larger  papers  that  have  been  more 
provident  in  this  regard.  On  account  of  the 
increased  volume  of  advertising,  these  contract 
supplies  are  now,  in  most  instances,  proving 
short  of  requirements,  and  most  of  the  papers 
of  this  class  are  obliged  to  cover  their  shortage 
by  purchase  in  the  open  market  at  the  same 
high  prices  paid  by  papers  without  contract. 

2.  IVhat  suggestions  have  you  for  possible  relief 
of  shortage  and  rising  prices? 

There  is  no  present  relief  of  shortage,  so  far 
as  publishers  are  concerned,  beyond  such  reduc¬ 
tion  of  consumption  as  may  be  effected  by  re¬ 
ducing  the  size  of  the  papers  by  printing  less 
reading  matter  and  less  advertising. 

3.  Is  International  Paper  Company  price  of  five 
cents  for  second  quarter  1920  fair? 

In  the  absence  of  any  explanation  justifying  the  increase  pub¬ 
lishers  can  not  be  expected  to  approve  it. 

4.  IVhat  outstanding  conservation  methods  has  The  Chicago  Daily 
Xews  employed,  and  what  are  the  net  results  in  tonnage? 


Victor  F.  I.awson 


In  the  first  half  of  1919  The  Daily  News  had  on  hand  a  large 
reserve  stock  of  paper  which  it  had  acquired  two  and  three  years 
before  as  a  war  reserve.  It  therefore  reduced  its  order  for  1920 
10,(X)0  tons,  and  later  canceled  over  6,(X)0  tons  more.  These  16,(K)0 
tons  were  thereby  contributed  to  the  general  market.  Later  we  also 
sold  tonnage  to  other  papers,  at  the  then  market  price,  to  an  aggre¬ 
gate  of  some  six  or  seven  thousand  tons.  Our  reserve  is  now  ex¬ 
hausted,  and  we  are  prospectively  short  some  four  or  five  thousand 
tons  of  our  own  probable  requirements  for  1920. 

In  common  with  all  the  other  Chicago  newspapers  we  have  for 
many  months  been  cutting  down  reading  matter,  averaging  in  this 
way  an  economy  of  nearly  two  pages  a  day.  Since  September  last 
we  have  been  omitting  advertising  almost  every  day  to  the  extent  of 
5  to  .SO  columns.  But  despite  both  of  these  economies  our  tonnage 
consumption  has  increased  because  of  increase  in  both  circulation  and 
advertising. 

Possibly  a  measure  of  relief  may  be  looked  for  from  increased 
tonnage  production  by  mills  that  are  changing  over  from  other  lines 
to  news-print,  attracted  by  the  prices  now  commanded  by  the  latter. 


thought  is  against  legislation  of  any  by 
that  is  going  to  restrict  or  interfere 
business  competition  and  expansion.  » 
Congress  acts  it  is  going  to  be  durin 
another  storm  when  men  from  hom 
men  that  they  know,  are  beggin* 
laws  that  will  let  them  live. 

That  storm  is  coming.  The  number  c- 
lines  of  newspaper  advertising  increase- 
in  February  over  January,  a  thing  tin 
is  contrary  to  the  rule  of  the  past.  T- 
increase  for  the  country  amounted 
2,0{X),000  lines  over  January.  Xbe 
crease  of  advertising  for  February,  Ijji 
over  February,  1919,  was  28,500,00() 

This  shows  the  way  the  wind  is  blown. 
Every  line  means  newsprint  used.  Then 
is  no  surplus. 

The  bills  now  considered  dead  in  coo. 
mittee  are  merely  samples  of  the  kni 
of  legislation  that  is  possible  under  grcj; 
stress.  They  came  with  the  first  bean 
clouds.  There  is  a  temporary  breaks 
those  clouds  now.  Three  months  fro® 
now  if  the  present  trend  of  advertisn 
volume  continues  there  probably  will  k 
demands  that  will  be  met  by  Congrtsi, 

A  member  of  Congress  who  knows 
fellow  members  well  and  who  also  ha 
a  thorough  understanding  of  the  news, 
print  situation  said  to  me  this  week: 

“If  a  representative  body  of  publishr, 
or  a  representative  committee  from  a 
national  association  of  publishers  wonk 
come  down  here  with  a  concrete  propo¬ 
sition  that  would  permit  open  compoa- 
tion  in  the  newspaper  field  and  at  tkt 
same  time  would  solve  the  probkmoi 
life  instead  of  death,  so  far  as  newspia 
is  concerned,  for  the  smaller  publiiai 
of  the  country,  they  would  be  welcond 
I  feel  sure,  in  fact,  I  know,  that  ikp 
could  have  their  ideas  enacted  intobi. 

“Congress  has  heard  from  two  siiks 
on  this  question.  Small  publishers  bof 
ging  for  legislation  that  would  savetbo 
business  life  and  organizations  opposaj 
all  legislation.  The  former  are  tempo¬ 
rarily  quiet,  the  others  are  still  with  a 
At  this  time  it  should  be  possible  to 
frame  some  kind  of  legislation  that 
would  be  fair  to  all— for  right  now  Co* 
gress  is  open  to  suggestions.  Tomormi, 
next  week  or  next  month  things  mayh 
different — that  is,  unless  the  publishen 
of  the  country  solve  the  problem  then- 
selves.” 

This  Congressman  is  a  publisher  ail 
is  not  worrying  about  the  immedaie 
future,  so  far  as  it  concerns  his  on 
business.  The  question  of  newsprints 
Congress  does  not  seem  complex: 

First — If  the  publishers  of  the  country 
do  not  act  in  a  manner  that  will  soht 
the  problem,  either  as  members  of  asso¬ 
ciations,  as  members  of  certain  comraaii- 
ties  or  as  individuals  working  towarJ 
general  conservation  in  the  interest  ol 
all,  there  will  be  another  storm  and  ill 
energy  will  be  directed  toward  Congress; 

Second — If  Congress  acts,  it  is  goin 
to  be  under  the  stress  of  high  opinki 
from  Bill. and  Jim  and  Joe,  whose  paper 
is  read  by  the  folks  who  vote  back  home, 
and  the  result  is  very  liable  to  draw 
blood  from  the  business  of  newsp*pe^ 
making  generally. 

In  its  mission  to  serve  the  interest  ol 
journalism  in  the  highest  sense,  EmW 
&  Publisher  this  week  presents  in  tk 
following  pages  the  most  cornpirehenam 
survey  of  a  single  subject  in  the  histoij 
of  trade  journalism. 

Here  are  the  facts  from  the  standpoii 
of  the  users  and  makers  of  ncwsprikl 
here  is  the  best  thought  for  solution  bj 
the  leading  thinkers  and  doers  of  tk 
newspaper  world.  From  every  angle  tk 
answer  is  the  same — the  newsprint  ques¬ 
tion,  a  giant  that  may  arise  at  any  mo¬ 
ment  to  wreck  many  things  that  it  1* 
taken  years  to  build — is  entirely  in  tk 
hands  of  the  publishers  of  .\merici. 
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some  publishers  to  co-operate  may  force  not  it  is  fair  on  basis  of  moderation 
governmental  action.  cost,  which  is  the  only  fair  basis  for 

“Highest  contract  price  I  know  of  here  prices, 
for  January  and  February  delivery  is  7  “Southern  Association  has  urged  high- 
cents  and  lowest  4.  Sales  have  been  er  subscriptions  and  advertising  rates 
made  as  high  as  9  cents.  Early  Janu-  and  co-operation  on  the  part  of  competi- 
ary  quotations  were  7J4  and  8.  Latest  tive  publishers  anl  in  several  Southern 
spot  quotations  car  lots  to  10.  cities  where  high  rates  are  in  effect  re- 

“3 — Have  heard  no  recent  contract  suiting  reduced  circulation  and  reduced 
quotations.  volume  of  advertising.  Several  con- 

“4 —  International  price  of  5  cents  for  tracts  for  special  editions  and  feature 
second  quarter  as  compared  with  spot  advertising  have  been  cancelled.  Nearly 
market  must  be  considered  fair.  Have  all  newspapers  have  increased  percent- 
not  the  information  to  say  whether  or  age  of  advertising  space.  Have  no  ade- 


federal  paper  control  is  opposed 

EXCEPT  AS  LAST  RESORT 

1 1'cfntorial  Conservation  Directors  Say  Only  Relief  Is  Cutting 


Down  Sizes  Voliuitarily  and  Staying  Within 
Contract  Tonnage 


lO  ascertain  the  actual  newsprint  situation  throughout  the  entire 
country,  Editor  &  Publisher  sent 


. .  the  accompanying  tele- 

1  graphic  questionnaire  to  Chairman  Bradford  Merrill  and  the 
22  sub-committee  chairmen  of  the  A.  N.  P.  A.  national  committee 
appointed  last  November  to  direct  co-operation  and  conservation  in 
ap^rtioned  districts.  Their  answers  reply  to  the  following  seven 
specific  queries : 


HEARST  SAYS  GOVERNMENT  SHOULD 
COMPEL  REDUCTION  IF  PUBLISHERS 
WONT  MAKE  CUT 


BY  WILLIAM  RANDOLPH  HEARST 

[Written  Exclusively  for  Editor  and  Publisher! 

•HERE  is  only  one  way  to  relieve  the  paper  shortage,  and  that  is  to 
limit  consumption. 

And  the  only  way  effectively  to  limit  consumption  is  definitely  to  limit 
the  number  of  pages  that  a  paper  may  issue. 

3^7  It  is  not  sufficient  merely  to  limit  the  number  of 

pages  of  reading  matter,  because  the  greatest  con- 
sumption  of  paper  is  due  to  enormous  quantities  of 
advertising  in  these  flush  times,  and  the  failure  of 
adequately  to  raise  their  advertising 
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newspapers 

rates  and  so  restrict  the  advertising  space. 

If  newspapers  were  limited  in  size,  however,  they 
would  be  compelled  to  raise  their  advertising  rates 
and  get  more  money  for  less  advertising. 

There  is  no  hardship  to  newspapers  in  this  course, 
because  it  is  exactly  what  newspapers  should  do  as 
a  practical  business  proposition  even  without  gov¬ 
ernmental  regulation. 

The  one  question,  then,  is  to  what  number  of 
pages  newspapers  should  be  restricted? 

In  my  opinion  the  limitation  should  not  be  too  drastic  at  first,  but 
can  be  made  more  drastic  later  if  desirable. 

I  think  an  average  of  twenty-four  pages  on  week-days  and  seventy  or 
eighty  pages  on  Sundays  should  be  allowed  newspapers  for  their  regular 
editions. 

No  papers  using  more  pages  in  their  regular  editions  than  the  pre¬ 
scribed  amount  should  be  allowed  transportation  in  the  mails  for  any  of 
their  editions. 

Of  course  publishers  could  raise  advertising  rates  themselves  and  so 
reduce  the  size  of  papers  and  restrict  consumption  of  print  paper. 

They  could  also  increase  circulation  rates  and  so  limit  consumption 
if  they  were  willing  wisely  to  co-operate. 

But  the  publishing  business  is  the  only  big  business  in  the  world 
where  the  obvious  wisdom  of  co-operation  for  mutual  benefit  has  not 
been  recognized. 

It  is  a  singular  thing,  but  I  believe  true,  that  the  average  publisher — 
in  the  big  cities  anyway — spends  more  time  in  vain  effort  to  injure  his 
competitor  than  he  does  in  intelligent  effort  to  benefit  himself. 

He  is  like  the  story  of  the  little  Mott  street  merchant  who  had  a  rival 
opposite  of  whom  he  was  furiously  jealous. 

One  night  an  angel  visited  the  little  merchant  in  his  dreams  and  told 
him  that  he  could  have  anything  he  wanted. 

“Aren’t  there  any  strings  on  that  promise?"  asked  the  little  merchant 

"Only  one,”  said  the  angel.  “Your  rival  opposite  gets  the  same 
twice  over.” 

“Oil  Oil”  exclaimed  the  little  jealous  merchant.  "Then  make  me 
blind  in  one  eye.” 

That  is  exactly  the  attitude  of  the  average  metropolitan  publisher. 
He  does  not  want  a  benefit  if  his  competitors  get  a  benefit  too.  He 
would  prefer  a  calamity  if  he  can  share  it  with  his  rivals. 

It  is  but  natural  that  the  Government  should  step  in  to  regulate  the 
business  of  selfish  and  stupid  individuals  of  that  kind. 

In  fact  the  Government  has  long  been  in  the  habit  of  regulating  the 
activities  of  individuals  only  a  little  more  brainless  by  locking  them  up 
in  asylums. 

Seriously,  newspapers  are  bringing  government  regulation  on  them¬ 
selves  by  proceeding  without  regard  to  mutual  benefit  and  without  regard 
to  the  common  good. 

You  ask  me  if  I  think  that  the  announced  price  of  five  cents  per 
pound  of  the  International  Paper  Company  is  high? 

I  think  it  is,  considering  merely  the  cost  of  manufacture;  but  the 
newspapers  cannot  blame  the  International  Paper  Company  for  charging 
this  price,  and  other  companies  for  charging  more,  if  the  newspapers 
themselves  create  the  shortage  which  enables  the  paper  manufacturers  to 
get  these  prices. 

Limitation  of  consumption  will  change  the  whole  situation.  Nothing 
else  will. 

The  way  to  limit  consumption  is  to  LIMIT  CONSUMPTION,  and 
since  the  papers  themselves  will  not  do  it,  the  Government  should. 


NEW  YORK  have  been  around  cents  and  up  to 

Indford  Merrill,  general  manager  of  4.90.  Some  smaller  papers  that  buy  by 
I  lUHiertt  newspapers  and  chairman  of  the  carload  have  been  paying  6  cents 

■  ■  "  ~  -  ■  -  Pqj.  smaller 

lots  they  have  paid  as  high  as  11  cents. 

“3d:  There  are  no  present  contract 
quotations  except  from  the  International 
at  5  cents. 

“4th :  Bulldog  editions  should  be 

eliminated,  illustrations  cut  down,  all  re¬ 
turns  eliminated  and  smaller  headlines 
used — all  to  go  along  with  higher  rates 
for  advertising. 

“Sth :  The  publishers  generally  believe 
that  costs  do  not  govern  the  price  of 
paper,  but  the  demand  is  making  an  ab¬ 
normal  return  possible  to  the  manufac¬ 
turers. 

“6th:  Missouri  newspapers  have  gen¬ 
erally  cut  down  their  proportion  of 
reading  to  advertising  in  excellent  shape 
and  compare  favorably  with  other  sec¬ 
tions  of  the  country.  Some  St.  Louis 
papers  have  not  yet  eliminated  all  of 
their  returns,  which  is  foolish  in  the  ex¬ 
treme. 

“7th :  Newspapers  in  Missouri  could 
use  about  IS  per  cent  more  tonnage.” 


iW  A.  N.  P.  A.  national  conservation  from  their  regular  mills, 
al  co-operation  committee,  reports: 

“Before  a  Congress  Committee  two 
sonths  ago  I  spoke  opposing  any  legis- 
iQon  restricting  the  size  of  newspapers, 
let  I  said  that  all  the  large  papers 
MUST  co-operate,  making  drastic  re- 
ktions  in  paper  consumption  IMME¬ 
DIATELY. 

“If  the  large  papers  do  not  volunta- 
lil;  do  this,  all  newspapers,  including  the 
j'gpst,  will  have  to  submit  to  hostile 
aislation  which  will  be  a  calamity  to 

them. 

“Most  of  the  paper  manufacturers  are 
only  doing  what  almost  everybody  does 
•iKn  having  something  to  sell  that 
t.irybodv  wants  and  there  is  not  enough 
ofh  to  go  round. 

which  are  the 


WiLUAM  R.  Hearst 


lisher  ui 
immediait 
his  on 
wsprint  i 
ilex: 
le  countij 
will  soht 
S  of  USD- 
commiai- 


Ihe  Hearst  papers, 
agest  consumers,  have  reduced  news- 
jrint  consumption  not  less  than  15  per 
If  other  users  would  reduce  only 
to  twelve  per  cent,  no  more  small 
dailies  would  have  to  give  up  the 
for  lack  of  paper. 


.  .  The  crisis 

=  '“!d  soon  pass. 

“.As  chairman  of  the  A.  N.  P.  A.  Na- 
tsal  Conservation  &  Co-operation 
Csmmittee,  I  am  glad  to  see  that  all 
'-e  large  papers  in  New  York  and  other 
Vtii  cities  have  in  the  past  week  made 
'ttj  drastic  reductions  in  size.” 


COLORADO 

S.  S.  Sherman  of  the  Denver  Rocky 
Mountain  New*,  sub-committee  chair¬ 
man  for  Colorado,  report*: 

“1 — Against  government  intervention.” 
“2 — 10.50  high;  6.25  low." 

“3 — Contract. 4.50  to  5;  spot  as  given 

.  MISSOURI  .  .  .  .  .  « 

hL  Burton,  president  Joplin  (Mo.)  4— Nothing  but  business  depression." 

^•••■Herald  and  sub-committee  chair-  5—4.50  considered  fair. 

for  Missouri,  except  Kansas  City  — All  methods  tried ;  reduction  of 
"ijlSL  Joseph,  reports:  ratio  reading  to  advertising  25  per  cent." 

^pe^ing  generally  publishers  have  “7 — Probably  10  per  cent  excess  ton- 
i^'ves  to  thank  for  their  present  nage  demand.” 

-tvsprint  difficulties.  •  •  * 

A  great  many  publishers  of  KENTUCKY  AND  TENNESSEE 
newspapers  believe  that  the  Charles  I.  Stewart,  general  manager 
^Mwspapers  by  their  senseless  of  the  Lexington  Herald  and  sub- 
^I^tition  and  desire  for  immense  cir-  committee  chairman  for  Kentucky  and 
^ons  have  used  their  immense  Tennessee,  reports: 
pwal  resources  to  the  detriment  of  “The  consensus  of  opinion  in  the 
R  indnstry  as  a  whole.  They  believe  South  is,  I  believe,  that  newspapers 
^  too  much  advertising  is  printed  at  should  meet  the  newsprint  situation 
.low  rates  and  believe  that,  though  without  legislation  or  governmental  in- 
^tsirable,  it  may  be  necessary  for  the  tervention.  The  only  fair  intervention 
P’ftnur.ent  to  save  the  situation  by  would  be  control  of  supply  and  rationing 
restrictions  on  the  larger  news-  according  to  needs  and  supply  but  this 
should  not  be  necessary.  The  real  rem- 
r  The  lowest  contract  prices  cdy  is  in  real  co-operation  in  each  com- 
f  “W  first  quarter  of  1920  in  Missouri  petitive  field  and  persistent  refusal  of 
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Editor  &  Publisher  for  March  6,  1920 


quate  figures  as  to  tonnage  saved.  It 
(vould  have  been  much  greater  with  ef¬ 
fective  co-operation,  which  is  the  only 
remedy  short  of  radical  government 
action. 

“Some  Southern  papers  have  ample 
supply  contracted  for,  only  a  few  are  in 
desperate  circumstances.  I  believe  10 
per  cent,  or  IS  as  a  maximum  above 
present  contracts  would  give  the  South 
all  the  paper  it  could  reasonably  ask 
for  even  on  basis  of  present  consump¬ 
tion." 

*  *  * 

LOUISIANA  AND  ARKANSAS 

James  M.  Thomson,  publisher  New 
Orleans  Item,  chairman  sub-committee 
for  Lousiana  and  Arkansas,  reports; 

“I  have  seen  no  evidence  that  the 
Louisiana  and  Arkansas  district  are  de¬ 
sirous  of  Federal  legislation  or  govern¬ 
ment  intervention  in  the  paper  situa¬ 
tion.  Although  I  have  circularized  every 
paper  in  the  district  very  few  have 
answered  with  complaint  of  any  kind. 

‘KTontract  prices  vary  from  the  base 
standard  of  International  and  other  big 
mills  up  to  open  tonnage  at  9  cents,  with 
paper  sometimes  unobtainable. 

“A  prominent  paper  jobber  told  me  the 
other  day  that  it  is  almost  impossible  to 
get  supply  for  small  papers. 

“New  Orleans  papers  conserved  by 
putting  country  price  to  25  cents,  city 
price  to  20  cents  and  raising  Sunday 
price  in  country.  They  have  cut  out 
Sunday  magazines,  returns  and  other 
forms  of  waste.  The  Times  and  Item 
have  eliminated  some  advertising  in  or¬ 
der  to  take  care  of  restricted  daily  news 
schedule. 

“Unquestionably  if  all  other  papers  in 
the  country  would  go  as  far  as  this  on 
price  raise  there  would  be  a  big  saving. 

“I  am  reporting  today  to  the  Ameri¬ 
can  Newspaper  Publishers'  Association 
Committee  urging  that  publishers  in 
this  stssociation  who  have  conserved  be 
requested  to  loan  their  circulation  and 
business  office  experts  to  the  association 
committees,  the  association  to  guaran¬ 
tee  expenses  of  these  men,  who  will 
travel  to  see  small  papers  and  help 
them  in  conservation  arrangements. 

“I  do  not  believe  that  the  committee 
chairman  can  do  this,  or  that  they  can 
secure  other  publishers  to  do  it  except 
in  unusual  cases. 

“The  solution  of  the  present  situation 
is  to  raise  circulation  rates  everywhere. 
The  man  who  wants  to  hold  down  prices 
thereby  monopolizing  a  field  or  taking 
advantage  over  papers  who  are  desirous 
of  being  decent  and  co-operative  is  the 
man  who  is  forcing  a  rigorous  govern¬ 
ment  supervision  over  newsprint  supply. 
The  large  publishers  who  have  resources 
and  know  the  situation  must  lead  in  this 
work.” 

V  V  * 

OHIO — LOWER  MICHIGAN 

W.  H.  Dodge,  of  Cleveland,  lub-com- 
mittee  chairman  for  Ohio  and  Lower 
Michigan,  reports: 

“The  newspapers  of  Ohio  and  lower  Michi¬ 
gan  have  co-operated  in  radical  steps  for  re¬ 
duced  newsprint  consumption  through  news 
condensation,  rejection  of  advertising,  advance 
of  circulation  and  advertising  prices. 

“Cincinnati  evening  papers  have  eliminated 
local  advertising  in  circulation  beyond  100- 
mile  trade  radius. 

“The  Columbus  evening  newqiapers  adopted 
adless  early  street  sale  editions  February  1st. 
The  Toledo  evening  newspapers  are  on  same 
basis. 

“Publishers  in  Akron,  Canton,  Youngstown, 
Dayton,  Springfield,  Grand  Rapids  and  others 
have  reduced  consumption  through  co-opera¬ 
tion  with  competitors  or  on  their  own  initia¬ 
tive. 

“The  five  Scripps-McRae  League  News¬ 
papers  in  Ohio,  have  operated  on  arbitrary 
tonnage  allotment  more  than  15  per  cent 
less  than  normal  need. 

“I  cannot  vouch  for  sentiment  of  pub¬ 
lishers  in  this  territory,  but  am  persoi^ly 
opposed  to_  governmental  regulation  of  news- 
pnnt  distribution.  Such  location  of  ton¬ 
nage  would  pmalize  foresight  and  enterprise 
and  result  in  injustice  to  pwlishers  who  nave 
already  made  great  sacrifices  to  conserve  print 
paper. 


‘  This  territory  could  undoubtedly  use  at 
fair  price,  20  per  cent  more  news  print  than 
it  is  now  receiving. 

“1  am  not  informed  on  contract  price. 

“I  have  heard  of  spot  paper  at  9  to  11 
cents. 

“Contract  and  spot  prices  will  return  to 
reasonable  level  only  when  publishers  adjust 
their  business  to  a  reasonable  consumption 
basis,  limiting  circulation  to  a  normal  reader 
demand  and  rejecting  advertising  whenever 
necessary.*’ 

a  a  a 

SAN  FRANCISCO 

C.  S.  Stanton,  sub-chairman  of  the 
San  Francisco  district,  reports: 

“In  the  San  Francisco  district  all  the 
papers  have  co-operated  and  have  effected  an 
average  saving  of  newsprint  of  15  per  cent, 
as  compared  with  the  same  period  last  year.'* 


PHILADELPHIA 

M.  F.  Hanson,  general  manager  of 
the  Philadelphia  Record,  and  sub-com¬ 
mittee  chairman  for  Philadelphia  smd 
West  Virpnia,  reports: 

“The  Philadelphia  newspapers  are  on  record 
before  the  Federal  Trade  Commission  as  being 
opposed  to  government  regulation  of  news¬ 
print  paper  manufacturing.” 


consin  but  much  work  has  been  done  through¬ 
out  the  state  and  in  Milwaukee:  am  assured 
that  substantial  saving  is  being  made.  News¬ 
papers  of  St.  Paul  and  Minneapolis  are  using 
practically  same  amount  of  paper  as  one  year 
ago,  but  running  much  less  reading  and  more 
advertising.  Just  wrote  C.  C.  Blandin,  pub¬ 
lisher  St.  Paul  Dispatch-Pioneer  Press,  that 
he  must  immediately  take  this  matter  up  with 
all  publishers  of  papers  in  those  cities,  to  set 
limit  on  size  of  their  newspapers  and  refuse 
all  advertising  beyond  that  limit  or  be  con¬ 
fronted  with  threatened  drastic  legislation  by 
national  Congress  in  regulating  size  of  daily 
and  Sunday  newspapers.  However,  most 
dailies  in  those  cities  own  their  own  paper 
mills;  but  in  Duluth  the  Herald,  of  which 
I  am  publisher,  which  formerly  on  Fridays 
consisted  of  from  38  to  44  pages,  we  now  re¬ 
fuse  many  columns  of  adveiiising  each  Friday 
and  will  not  exceed  32  pages  Under  any  cir¬ 
cumstances.  The  Sunday  paper  in  this  city, 
the  News-Tribune,  is  running  approximately 
the  same  number  of  pages  as  one  year  ago, 
with  a  larger  proportion  of  advertising  than 
at  that  time. 

“7 — What  the  approximate  excess  tonnage 
demands  are  over  yearly  contract  allotment, 
I  cannot  answer,  only  as  to  The  Herald.  I 
do  not  intend  there  shall  be  any,  by  fixing  a 
limit  on  the  size  of  the  paper,  issuing  only 
one  edition  daily,  curtailing  many  news  feat¬ 
ures  and  continuing  as  I  have  been  by  re¬ 
fusing  many  columns  of  advertising. 


MINNESOTA,  WISCONSIN,  UPPER 
MICHIGAN 

A.  C.  Weiss,  sub-committee  chair¬ 
man  for  Minnesota,  Wisconsin  and  Up¬ 
per  Michigan: 

“1 — This  district  does  not  favor  letdslation 
or  government  intervention  of  a  drastic  char¬ 
acter,  but  realizes  it  must  adopt  radical  meas¬ 
ures  in  the  curtailment  of  the  use  of  print 
paper  to  prevent  the  same;  at  least,  such  is 
and  has  been  my  belief.  Possibly,  some 
smaller  dailies  and  weeklies  without  contract, 
and  who  are  paying  as  high  as  ten  cents  per 
pound,  harbor  a  different  view.  But  I  have 
up  to  the  present  time  heard  no  such  expres¬ 
sion  or  advocacy. 

“2 — The  contract  price  for  most  of  the 
larger  dailies  in  this  district  is  from  4ki 
cents  to  554  cents  per  pound,  f.  o.  b.  mill. 
The  spot  price  ranging  from  6  to  10  cents, 
this,  for  the  first  quarter  of  1920. 

“3 — All  the  mills  in  this  section  are  re¬ 
fusing  new  contracts,  claiming  they  are  over 
sold. 

“4 — The  newspapers  themselves  must  fur¬ 
nish  the  relief  by  curtailing  and  refusing  ad¬ 
vertising,  and  the  discontinuance  of  many 
news  features.  - 

“5 — The  increase  of  the  International 
Paper  Company  to  five  cents  for  the  second 
quarter  of  1920  seems  excessive,  but  the  law 
of  .supply  and  demand,  like  in  many  other 
communities,  must  govern,  and  viewed  from 
that  angle  the  price  seems  reasonable. 

6 — Upper  Michigan  dailies  which  are  all 
small  are  saving  approximately  25  tons  print 
per  month;  have  no  definite  figures  on  Wis- 


GEORGIA  AND  FLORIDA 

W.  T.  Anderson  of  the  Macon  Tele¬ 
graph,  sub-committee  chairman  for 
Georgia  and  Florida: 

“1 — I  do  not  know  attitude  of  this  district 
on  Government  intervention,  having  taken  no 
poll,  but  I  personally  object  to  Government 
interference,  thinking  the  only  solution  will 
be  operation  of  supply  and  demand  law.  All 
economies  possible  were  put  into  operation  by 
War  Board,  and  nobody  has  been  able  to 
improve  upon  the  situation. 

“2 — Contract  price  first  quarter  1920  4 
cents;  spot  quotations  10  cents. 

“3 — Present  contract  4  cents. 

“4 — Only  relief  will  forward  raise  in  adver¬ 
tising  rates  to  such  a  point  as  to  reduce  space 
consumption.  This  will  have  to  ensue  on  the 
natural  law  of  supply  and  demand. 

“5 — I  do  not  consider  International's  S 
cents  for  second  quarter  as  justified,  although 
their  overhead,  no  doubt,  makes  it  necessary. 

“6 — There  have  been  no  net  results  worth 
mentioning  in  this  district  as  a  consequence 
of  conservation  efforts  on  account  of  War 
Board  having  already  enforced  all  possible 
conservation. 

“7 — We  shall  need  approximately  200  tons 
more  than  our  contract  provides  for.” 

a  *  * 

NORTH  AND  SOUTH  CAROLINA 

E.  B.  Jeffress,  sub-committee  chair¬ 
man  for  North  and  South  Carolina: 

“1 — This  district  does  not  favor  government 
intervention.  The  government  could  be  use¬ 
ful  in  seeing  that  American  newsprint  mills, 
with  Canadian  pulp  rights,  get  their  pulp 


‘ONLY  REUEF  IS  GREATER  PRODUCTION’ 
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BY  R.  R.  McCORMICK 

of  The  Chicago  Tribune 

[Written  Exclusively  for  EoiToa  and  Publisher] 

E  are  opposed  to  legislation  or  government  intervention  of  any 
kind  in  the  newspaper  business  and  the  newspaper  manufacturing 
business. 

The  shortage  from  which  we  are  now  suffering 
is  due  to  lobbying  on  the  part  of  the  newspapers  in 
Canada  and  the  United  States  which  induced  gov- 
ernment  officials  to  fix,  arbitrarily,  prices  on  news- 
paper,  whereby  mill  building  was  stopped. 

The  only  relief  from  newspaper  shortage  lies 
in  greater  production.  This  can  come  either  from 
mill  owners  and  others  building  more  mills,  which 
1;  they  will  do  only  if  they  can  feel  sure  that  they 

(  can  have  the  benefit  of  the  natural  market  and. 

that  their  profit  from  mill  building  will  not  be 
taken  away  from  them  by  governmental  action; 
ft  or  from  publishers  building  or  financing  the  build- 

ing  of  mills.  The  publishers  have  financial 
strength  enough  to  do  this,  and  if  they  are  not 
willing  to  pay  the  market  price  for  newspaper. 


Col.  R.  R.  McCoruick 


should  themselves  assume  the  hazzard  of  building  more  mills. 

A  method  which  will  tend  to  keep  down  the  price  of  paper  will  be  for 
the  publishers,  through  their  delivery  systems,  to  collect  the  old  papers 
and  return  them  to  mills  for  remanufacture.  Old  newspapers  are  good 
raw’  material  for  new  paper.  If  this  return  of  old  papers  to  the  mills 
were  efficiently  conducted  it  would  have  a  marked  effect  upon  the  price  of 
paper. 

I  cannot  answer  the  question  of  whether  the  International  Paper  Com¬ 
pany’s  price  of  5  cents  for  the  second  quarter  of  1920  is  fair  as  I  am  not 
familiar  with  the  situation  confronting  the  International  Paper  Company. 

Since  last  November  The  Tribune  has  omitted  5,256  columns  of  ad¬ 
vertising.  It  has  reduced  its  average  daily  news  space  by  20  columns  per 
day,  and  its  average  Sunday  news  space  by  50  to  60  columns  per  day, 
and  has  kept  its  consumption  within  the  output  of  its  own  mill. 


wood.  There  are  not  enough  oaner  i«.'iu 
the  United  States  and  Canada  to* 
demand,  and  plenty  of  raw  material  to 
mill  as  an  absolute  necessity,  to  relieve  a* 
present  shortage.  Limitation  of  the  ni|L| 
of  pages  a  newspaper  can  print  ma7i5 
some  papers,  but  might  bankrupt  a  ai^S 
of  otherwise  paying  properties.  To^ 
other  high  costs  beside  newsprint  cost 
certain  minimum  volume  of  bushu..'  i? 
essential.  • 

“2-— Five  or  six  papers  have  contracU  viti 
the  Great  Northern  Paper  Company  «  i 
cents  for  the  year,  and  need  to  purcLI 
very  little  extra  tonnage.  A  number  of  otS. 
have  International  Paper  Company  contrirtio. 
adjustable  basis  each  three  months;  some  W 
adjustable  contracts  with  the  Canadian  t 
port  Paper  Company,  balance  scatteriS 
Prices  range  from  4  to  5  cents  on  praS 
contracts;  except  for  sheet  newsprint.  aJlrf 
which  comes  through  jobbers  at  various  orin 
from  6  cents  up.  Highest  spot  price  5? 
cents.  Considerable  tonnage  bought  in  e» 
lots,  8  to  9  cents.  Lowest  now  offered  k 
spot,  10  cents.  " 

“3  —  To  relieve  shortage  each  pubthh. 
must  absolutely  get  down  to  rock  bottm. 
raise  advertising  and  subscription  rates-2 
put  them  into  force — reduce  size  ol  bW, 
matter  in  which  paper  is  set,  and  ap^^ 
most  economy  to  paper  used.  Fix 
standard  for  amount  of  reading  matter  S. 
missable  in  certain  number  of  pages,  m 
optional  days  for  inserting  local  copy,  sd 
see  that  each  day’s  paper  carries  the  mb 
mum  business,  and  don’t  go  to  a  lar|w  pa 
paper  unless  sufficient  business  is  in  bnf 
to  make  that  a  maximum  issue.  Thii  ce 
be  done  if  advertising  managers,  foremen  ui{ 
managing  editors  of  each  paper  will  co-opetm 
to  this  end.  Features  should  be  held  to  niti- 
mum  both  daily  and  Sunday. 

“5 — International  customers  will  hardly  bd 
much  about  their  new  price  of  5  cents  It 
is  the  spot  market  prices  that  hurt,  espeddh 
when  so  many  papers  must  purchase  iiUi. 
tional  supplies  of  newsprint. 

“6 — This  district  is  raising  advertisa: 
rates,  both  local  and  foreign,  and  circnlgw 
rates  are  being  increased.  The  Charlotte  Ob 
server  has  raised  from  $8  to  $9  per  year,  lad 
from  15  to  20  cents  per  week;  the  Cki. 
lotte  News,  afternoon  and  Sunday  mom. 
ing,  has  raised  from  $7  to  $8;  and  in  tk 
city  is  selling  for  20  cents  per  week,  or  110 
per  year  by  carrier  delivery,  same  u  tit 
Observer.  The  Asheville  Citizen  hu  laiieO 
from  15  cents  to  20  cents  weekly,  and  froiik 
to  $7  per  year  by  mail.  The  Raleigh  Netn 
&  Observer  has  raised  from  $7  to  $9  per  yen, 
and  to  20  cents  per  week  tor  city  delireiy; 
The  Raleigh  Times  has  raised  city  ptica 
only,  from  10  to  15  cents  per  week,  but  fid 
not  raise  mail  rates.  The  Greensboro  Daily 
Record  raised  from  10  to  15  cents  wee%, 
and  to  $7  per  year ;  and  the  Greensboro  Diilt 
News  from  $7  to  $9  per  year,  and  from  15 
to  20  cents  per  week,  and  from  5  to  7  ceas 
for  Sunday  single  sale  price. 

“Publishers  of  South  Carolina  newipapm 
will  probably  announce  increases  within  i 
short  while.  Many  of  the  weekly  and  saai- 
weekly  papers  are  adding  50  cents  per  ytu 
to  their  subscription  price.  In  North  Caro¬ 
lina  there  is  one  paper  which  recently  added 
a  Monday  morning  edition  and  is  now  run¬ 
ning  a  seven  day  paper  for  $6  per  year,  the 
old  price,  and  they  have  inaugurated  a  iaiie 
automobile  contest.  Regardless  of  this,  me 
other  papers  of  the  state  decided  they  voald 
go  ahead  with  their  price  increases.  AU  of 
the  papers,  with  few  exceptions,  are  con¬ 
serving  in  amount  of  reading  matter  mn. 

“The  Winston-Salem  Sentinel  recently 
changed  from  seven  columns  13  ems  to  ! 
columns,  1254  ems;  and  the  Charlotte  Ob¬ 
server  made  a  similar  change  on  March  J. 

“I  would  estimate  that  the  publishers  of  tie 
two  states  are  short  from  1,000  to  1,500  tom 
of  paper  above  contract  for  the  year  1930.’ 


IOWA 

E.  P.  Adler,  publisher  of  the  Dstm- 
port  (la.)  Daily  Times  and  sub-comait- 
tee  chairman  for  Iowa,  reports: 

“1.  I  do  not  believe  the  newspaperi  of 
Iowa  favor  legislation  or  government  inter 
vention.. 

“2.  In  regard  to  price,  I  believe  one  or 
two  papers  in  Iowa  buy  from  the  Great  Now 
ern,  and  have  been  paying  their  ptio*  *ot  Sf 
first  quarter.  The  Times  is  buying  from  ,x 
&  O.,  with  the  contract  price  of  $4.90,  wnio 
is  the  highest  contract  price  I  have  heard  m 
Spot  prices  are  as  high  as  10  cents  per  ponno 
for  small  lots. 

“3.  Answered  by  No.  2  above.  . 

“4.  My  idea  is  that  the  publishers  of  tm 
country  have  been  fighting  the  paper  mnnv 
facturers,  with  the  presumed  ®®®****j**i,„ 
the  government,  for  several  years,  and  nm 
gotten  a  first  class  licking.  I .  have  no  ^ 
tience  with  the  theory  that  fighting  the  ptto 
manufacturers  is  going  to  lower  the  pnee  •• 
get  us  more  paper.  'The  only  way  to  g«  ® 
manufacturers  of  a  product  to  SP*"“ 
of  dollars  in  increasing  their  output  in 
convince  them  in  some  manner ,  that  t^ 
will  be  a  profitable  market  for  thin  mcreaw 
product.  I  belicva  the  sensible  thi^iw 
the  publishers  of  the  country  to  do  os* 
to  have  the  A.  N.  P.  A.  appoint  acomssi 
tea  of  responsible  publishers  to  tatn 
committee  representing  the  manuwWim 
and  together  this  Joint  committss  shoni^^ 
down  and  endeavor  to  figure  out  so» 
of  payment  for  paper  for  the  next  tm 
which  would  insure  to  the  manntetuzsr^ 
fair  price  and  a  good  profit  .wMch 
enohle  them  to  go  ahead  with  Ihstf 
for  increasing  th^  mill  output  by 
in  new  ma»ii>ss  or  by  building 

(Continued  on  page  43) 
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AS  INDIVIDUAL  PUBLISHERS  VIEW  winter  troubles  at  mills  and  action  of 

QfTf  T  A  Canadian  Comptroller  in  diverting  Cana- 

»  nCj  1  Vi//\  1  jian  tonnage  to  Canadian  newspapers, 

_  together  with  an  unusual  increase  in 

What  They  Are  Doing  Themaelvee  and  Their  Suggeationa  for 

Others — Very  Few  Consider  Mill  advertising  to  the  extent  of  approxi- 

Prices  Too  High  ^ 

♦  ♦  ♦ 

Individual  views  and  opinions  on  the  newsprint  situation  and  D.  B.  Plum,  general  mangaer  the 
what  they,  as  individuals,  are  doing  to  conserve  were  sought  by  (N.  Y.)  Record: 

Editor  &  'Publisher  from  a  representative  pational  list  of  I’^ve  a  contract  with  the  Great 

newspaper  publishers  by  means  of  the  following  questionnaire :  Northern  Paper  Company  covering  the 

iLwhat  is  the  situation  with  respect  to  your  own  paper  and  ^-r.^at  ^  -ts^f.oL^mdl.^^^d 

your  city .  ment,  which  is  the  same  as  we  had  dur- 

2— Have  you  enough  paper  under  contract  to  see  you  through  i„g  1918.  This  will  preclude  our  having 
the  year  ?  to  go  into  the  open  market. 

3 — If  not,  how  much  are  you  short?  “We  have  gained  the  use  of  much  ex- 

A — Are  you  planning  to  go  into  the  open  market  and  buy  or  to  tra  space  by  changing  from  a  7-column  to 


cut  the  advertising  and  news  features  to  fill  the  space  you  have  ?  an  8-column  page,  reducing  colurnns 
5 — Are  you  working  in  co-operation  with  your  neighbors  in  U  ems  to  12‘/2  ems  and  using  six- 

carrying  out  conservation  plans  ?  PO'"*  column  rules.  We  have  abolished 

6^What  are  your  views  with  respect  to  the  present  bills  in  contracts  with  advertisers  and  our  rates 

Congress  limiting  the  size  of  the  daUies  and  the  Sundays  and  pro-  ^^tiser'ln  theTecord  plys  a  flarprice' 
viding  for  Federal  control  through  the  Federal  Trade  Commission  ?  q£  cents  a  line  for  space,  whether 

Following  Are  the  Replies:  business  is  national  or  local  or  of 

a  department  store. 

LouU  J-  Wortham,  president  of  classified  pages,  reducing  the  classified  “We  allow  an  agency  commission  of 
Wortham-Carber  Publishing  Comimny,  ads  to  the  space  actually  occupied  by  IS  and  2%  on  national  advertising,  and 
iMuing  Fort  Worth  (Tex.)  Star-  agate  and  two  line  type. 

Ttlegram:  “It  has  furthermore  maintained  a 


agate  and  two  line  type. 

“It  has  furthermore  maintained 


our  net  rate  to  local  advertisers  is  placed 
on  a  practically  equal  basis  by  a  system 


“1 — Do  not  favor  government  inter-  schedule  of  pages  for  each  week  and  of  cash  discounts.  Graded  discounts 
vention;  2 — Firm  and  intelligent  con-  Sunday  which  is  within  the  limitations  ranging  from  20%  to  2%  are  placed  at 
servation  of  newsprint  within  reach  of  of  contract  deliveries  of  newsprint.  But  the  disposal  of  local  advertisers,  based 
publishers  best  relief  for  shortage;  3— 

International  Paper  Company’s  price  for  "  ^ 

“1920  consumption  should  be  held  to 

creased  subscription  and  newsstand  NOT  MORE  THAN  30%  OVER  1913” 

prices;  limited  advertising  and  pages _ 

for  week  day  and  Sunday  issues,  and  in-  lAcruu  Drinroc 

creased  all  advertising  rates ;  5-cut  ton-  S  v  T^i  k 

nage  20  per  cent.”  ,  Publisher  New  York  Globe 

*  A  «  [Written  Exclusively  for  Editor  and  Publisher] 

George  Booth,  president  of  the  De-  "t  DO  not  favor  Government  intervention  unless  the  newspapers  decline 
troit  Daily  News,  was  for  his  jq  co-operate  in  conservation,  by  adopting  fixed  standards  for  volume 

views  on  new^rint  Md  in  his  absence  of  reading  matter  in  daily  and  Sunday  newspapers  and  fixed  limitations 

from  the  «ty  H.  S.  Scott,  genera  for  total  size  of  daily  and  Sunday  newspapers.  If 

ager  of  The  News,  replied  as  follows:  _  ..,;u  _ 

“We  would  favor  any  legislation  or 
government  intervention  that  could  be 
shown  to  prove  equally  fair  to  all  news¬ 
papers.  Large  newspapers  that  were 
forced  to  radically  reduce  the  number 
of  pages  issued  would  mean  simply  elim¬ 
ination  of  advertising  revenues  as  the 
amount  of  news  matter  now  used  by 
such  papers  generally  is  the  least  that 
can  maintain  their  standard  as  news¬ 
papers.  Therefore  any  extreme  reduc¬ 
tion  in  size  would  reduce  revenues  to  a  uusmcss  oi  maKiiis 

point  where  with  the  present  price  of  jason  Rogers  print  paper,  most  of  us  would  take  full  profits  when 

print  paper  the  overhead  would  soon  opportunity. 

eat  them  up.  Such  legislation  as  would  Regarding  our  own  conservation,  we  are  main- 

apply  to  all  kinds  of  newspapers  and  taining  War  Industry  Board  standard  regarding  columns  of  reading  mat- 
accomplish  what  is  wanted,  we  do  not  limiting  the  volume  of  advertising  in  many  details  and  will  keep  well 

think  has  yet  been  proposed.  within  the  limitations  of  our  contract  for  1920  supply. 

“The  only  relief  we  see  of  shortage  ^  market  probably  500,000  tons  short  of  meeting  demand,  with  sim- 

is  for  each  newspaper  to  maintain  a  size  shortage  of  probably  500,000  freight  cars,  these  are  strenuous  times, 

commensurate  with  their  available  when  each  of  us  for  the  good  of  all  should  make  the  coat  out  of  the  cloth 

ply  of  newsprint,  while  in  regard  to  have,  and  not  steal  that  which  should  go  for  our  neighbor’s  coat, 

raising  prices  increased  subscription  ^  won’t  go  until  we  are  all  placed  on  an  even  base.  With  some 

rates  seem  to  be  the  only  adequate  relief.  q{  newspapers  running  from  32  to  44  pages  a  day,  it  would  be  simply 

“It  would  seem  that  the  proposed  murder  to  ask  those  running  6,  8  and  10  pages  to  make  a  flat  per  centage 

standard  price  of  5  cents  for  second 

quarter,  1920  is  simply  based  upon  sup-  Of  course,  the  simple  way  out,  as  I  have  been  preaching  this  in  the  col- 

ply  and  demand.  We  have  seen  no  evl-  umns  of  Editor  &  Pubusher  for  over  three  years  would  be  for  every 

dence  of  paper  making  costs  which  newspaper  to  cut  its  1920  use  to  an  amount  proportionate  to  the  increased 

would  indicate  a  price  in  excess  of  AVt  production  for  1920  over  1913.  For  example,  the  total  production  in  1913 

cents  to  be  warranted.  was  1,655,000  tons.  For  1920  it  will  probably  be  2,200,000  tons.  Therefore 

“As  regards  conservation  methods,  every  paper  in  1920  could  be  permitted  to  use  30%  more  paper  than  in  1913. 

the  News  has  employed  all  of  the  In  the  case  of  new  publications,  the  apportionment  for  1920  could  be 

methods  recommended  by  the  Federal  easily  reached  by  calculating  the  allowance  as  the  average  of  three  news- 

Trade  Board  and  the  A.  N.  P.  A.  Com-  papers  of  the  same  present  day  potential.  This  would  mean  that  we  would 

mittee  in  regard  to  waste,  free  copies,  automatically  get  within  production,  and  every  one  on  exactly  an  even 

etc  It  has  also  increased  the  selling  keel.  It  would  bear  heavily  on  the  profiteers, — those  who  have  gone  for- 

price  of  the  Sunday  paper  to  10  cents.  ward  ruthlessly  without  regard  to  others  at  the  same  time  that  the  vast 

It  has  materially  raised  all  advertising  majority  of  papers  have  held  down  their  consumption, 

ntes.  It  omits  all  classified  advertising  Where  there  is  a  will  there  is  a  way.  The  pity  of  it  is  that  there  are  so 

Itom  the  noon  edition  daily,  and  next  many  hypocrites  and  pretenders  among  the  big  wasters  in  the  large  cities 

week  will  discontinue  the  practice  of  al-  who  gladly  shed  crocodile  tears  but  do  not  reform, 

lowing  blank  lines  or  white  space  on  the 


”1920  CONSUMPTION  SHOULD  BE  HELD  TO 
NOT  MORE  THAN  30%  OVER  1913” 

BY  JASON  ROGERS 

Publisher  New  York  Globe 
[Written  Exclusively  for  Editor  and  Publisher] 

IDO  not  favor  Government  intervention  unless  the  newspapers  decline 
to  co-operate  in  conservation,  by  adopting  fixed  standards  for  volume 
of  reading  matter  in  daily  and  Sunday  newspapers  and  fixed  limitations 
for  total  size  of  daily  and  Sunday  newspapers.  If 
-  newspapers  will  not  willingly  accomplish  these  re¬ 
sults,  those  who  decline  should  be  shown  up  as 
rank  profiteers. 

For  possible  relief  from  shortage  and  raising 
prices,  I  recommend  an  advance  in  retail  price  of 
one  cent  a  copy  all  along  the  line,  which  would 
probably  result  in  a  flat  cut  of  ten  to  fifteen  per 
cent. 

I  have  no  opinion  to  offer  in  the  fairness  of  the 
International  Paper  (ximpany’s  5-cent  price  for  the 
second  quarter  of  1920.  My  best  information  is 
that  it  is  now  costing  from  $45  to  $50  a  ton  to 
make  print  paper.  If  in  the  business  of  making 
Jason  Rogers  print  paper,  most.of  us  would  take  full  profits  when 

there  was  an  opportunity. 

Regarding  our  own  conservation,  we  are  main¬ 
taining  War  Industry  Board  standard  regarding  columns  of  reading  mat¬ 
ter,  limiting  the  volume  of  advertising  in  many  details  and  will  keep  well 
within  the  limitations  of  our  contract  for  1920  supply. 

In  a  market  probably  500,000  tons  short  of  meeting  demand,  with  sim¬ 
ilar  shortage  of  probably  500,000  freight  cars,  these  are  strenuous  times, 
when  each  of  us  for  the  good  of  all  should  make  the  coat  out  of  the  cloth 
we  have,  and  not  steal  that  which  should  go  for  our  neighbor’s  coat. 

A  flat  cut  won’t  go  until  we  are  all  placed  on  an  even  base.  With  some 
of  our  newspapers  running  from  32  to  44  pages  a  day,  it  would  be  simply 
murder  to  ask  those  running  6,  8  and  10  pages  to  make  a  flat  per  centage 
cut. 

Of  course,  the  simple  way  out,  as  I  have  been  preaching  this  in  the  col¬ 
umns  of  Editor  &  Pubusher  for  over  three  years  would  be  for  every 
newspaper  to  cut  its  1920  use  to  an  amount  proportionate  to  the  increased 
production  for  1920  over  1913.  For  example,  the  total  production  in  1913 
was  1,655,000  tons.  For  1920  it  will  probably  be  2,200,000  tons.  Therefore 
every  paper  in  1920  could  be  permitted  to  use  30%  more  paper  than  in  1913. 

In  the  case  of  new  publications,  the  apportionment  for  1920  could  be 
easily  reached  by  calculating  the  allowance  as  the  average  of  three  news¬ 
papers  of  the  same  present  day  potential.  This  would  mean  that  we  would 
automatically  get  within  production,  and  every  one  on  exactly  an  even 
keel.  It  would  bear  heavily  on  the  profiteers, — those  who  have  gone  for¬ 
ward  ruthlessly  without  regard  to  others  at  the  same  time  that  the  vast 
majority  of  papers  have  held  down  their  consumption. 

Where  there  is  a  will  there  is  a  way.  The  pity  of  it  is  that  there  are  so 
many  hypocrites  and  pretenders  among  the  big  wasters  in  the  large  cities 
who  gladly  shed  crocodile  tears  but  do  not  reform. 


on  their  monthly  bill  for  space  used,  if 
bills  are  paid  before  the  15th  of  the 
month.  This  gets  in  the  money  and 
practically  closes  every  account  on  the 
books  each  month.  When  the  time  comes 
for  the  next  increase,  it  will  be  possible 
to  make  the  required  change  in  the  dis¬ 
counts,  without  touching  the  basic  rate 
at  all.  As  rapidly  as  each  advertising 
contract  expires,  advertisers  are  put  on 
the  new  basis  and  the  arrangement  has 
met  with  general  satisfaction  on  the  part 
of  the  space  users  and  the  publishers. 

“We  have  also  increased  the  price  of 
the  Record  from  2  to  3  cents  and  to  a 
straight  18  cents  a  week  by  mail  for 
six  issues.  Our  circulation  dropped  off 
about  5%,  but  is  steadily  returning  to 
normal. 

“I  am  opposed  to  Government  inter¬ 
vention,  first,  because  once  the  govern¬ 
ment  takes  a  hand  in  controlling  an  in¬ 
dustry,  no  one  can  foresee  how  far  it 
will  go;  secondly,  because  penalizing  the 
publisher  who  had  the  foresight  to  pro¬ 
tect  his  newsprint  supply  before  the 
shortage  came,  is  wrong  in  principle.  It 
is  clearly  a  publishers’  problem,  which 
could  very  easily  be  relieved  if  the  pub¬ 
lishers  of  New  York  and  other  large 
city  newspapers  would  reduce  their  sizes, 
particularly  of  their  ,Sunday  editions,  and 
help  out  the  little  fellows  who  have  no 
mill  contracts  until  conditions  become 
normal  again.” 

V  V  * 

Houston  Chronicle: 

The  Chronicle,  in  a  recent  issue  car¬ 
ried  a  notice  on  its  first  page  explain¬ 
ing  that  24  cars  of  paper  consigned  to 
it  was  somewhere  between  New  York 
and  Houston.  Several  car  loads  were 
known  to  be  in  Galveston  on  board  one 
of  the  Morgan  line  steamers,  but 
couldn’t  be  unloaded  because  of  the 
longshoremen  strike.  It  explained  that 
the  six  car  loads,  or  140  tons,  in  its  re¬ 
serve  supply  could  be  made  to  last  two 
weeks  but  curtailing  the  number  of 
pages  to  be  issued  daily.  In  the  issue 
of  Friday,  February  13,  the  Chronicle 
omitted  16  columns  of  advertising  to 
save  white  paper.  On  the  following 
Sunday  25'  columns  were  omitted. 
Again  on  Monday  it  was  compelled  to 
omit  15  columns. 

The  Chronicle  advises  its  readers  that 
it  will  be  necessary  to  maintain  this 
policy  of  curtailing  the  amount  of  ad¬ 
vertising  space  until  the  present  rfiort- 
age  of  white  paper  is  relieved.  The 
Chronicle  on  February  17  raised  it's 
street  sale  price  to  5  cents  per  copy. 

«  V  * 

Henry  L.  Stoddard,  editor  New  York 
Evening  Mail: 

_  “(1)  There  must  be  eovernment  interven¬ 
tion  whether  publishers  like  it  or  not,  unless 
publishen  quickly  accomplish  by  united  volun¬ 
tary  action  the  saving  that  must  be  made  if 
scores  of  daily  and  weekly  newspapers  in 
small  communities  are  to  be  saved;  and  all 
newspapers,  big  and  little,  relieved  of  a  seri¬ 
ous  burden.  Most  of  us  have  approved  in 
principle  the  government’s  right  to  inves¬ 
tigate  and  control  other  industries;  why  not 
take  our  own  medicine — ^just'once  and  for 
our  own  good? 

“(2)  Toe  relief  to  be  sought  is  the  com¬ 
mon-sense  plan  of  bringing  consumption 
within  the  limits  of  production. 

“(3)  The  higher  the  price  we  have  to 
pay,  the  more  certain  that  as  publishers  we 
will  unite  to  heed  the  warning  we  have  all  so 
long  ignored.  Current  price  quotations  have 
not  accomplished  it;  perhaps  the  new  prices 
will.  Therefore,  I  am  for  the  new  schedule. 
It  is  the  shortest  road  to  lower  prices.  It 
will  force  decreased  consumption  and  more 
production.  It  may  even  lead  to  3-cent 
dailies;  but  that,  pernapa  is  too  much  to  hop* 
for. 

“You  may  recall  that  after  a  year’s  dis¬ 
cussion  and  heavy  losses  for  all,  the  papera 
of  New  York  city,  because  one  paper  re¬ 
sisted  did  not  move  from  1  to  3  cents  until 
the  Garfield  coal  order  forced  all  to  fall  in 
line.  Within  a  week  circulation  figures  wero 
up  to  the  one<ent  level  and  circulation  re¬ 
ceipts  rose  close  to  paper  coat.  We  are  in  the 
same  jdight  to-day  over  the  3-cent  price. 
The  newsdealer  in  New  Yoric  city  is  the  only 
salesman  who  has  not  had  an  ad^nce  in 
earninn  for  two  years — and  also  the  only 
man  doing  more  work  for  the  same  money. 
On  a  2-cent  basis  we  cannot  give  the  news¬ 
dealer  more;  but  on  a  3-oest  basis  we  could 
allow  him  a  better  cask  return,  Mng  cireu- 
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lation  revenue  closer  to  cost  for  ourselves, 
&nd  jnake  heavy  paper  savings. 

**There  is  no^  argument  against  these  facts 
— except  the  one  that  for  12  months  delayed 
us  going  from  1  to  2  cents.*’ 

*  •  * 

Newark  (N.  J.)  Star-Eagle: 

In  announcing  on  March  1,  an  in¬ 
crease  in  price  to  2  cents  instead  of  a 
penny,  the  Star-Eagle  said: 

“Before  the  world  went  to  war  the  Star- 
Eagle  purchased  its  newsprint  paper  for  $42 
the  ton,  delivered  at  the  door.  Steadily  ad¬ 
vancing  durins  the  last  three  years,  the  price 
is  now  as  high  as  $200  per  ton,  with  freight 
charge  and  drayage  added  to  that.  With  the 
price  of  paper  more  than  four  times  as  high 
as  it  was  at  the  outset  of  the  war  all  other 
elements  of  cost  in  newspaper  making — newf 
service,  wages,  metal,  ink,  delivery  charges,  all 
of  the  thousand  and  one  daily  expenses  of 
publishing,  have  likewise  advanced  until  the 
newspaper  of  today  faces  an  “overhead”  that 
a  few  years  ago  would  have  been  deemed 
utterly  impossible. 

“The  Star-Eagle  is  the  last  metropolitan 
newspaper  in  America  to  abandon  the  penny 
price.  It  had  been  the  earnest  wish  of  its 
publifhers  to  stick  it  out  on  the  old  basis.  The 
Star-Eagle  has  fought  profiteering  with  all  its 
strength.  And  it  gives  its  subscribers  its 
hom>t  assur.incc  that  stern  necessity,  not 
greed  for  increased  profits,  is  dictating  this 
advance  in  subscription  price.  The  Star-Eagle 
with  its  2-cent  price  per  cepy  will  be  delivered 
to  subscribers'  homes  at  not  mere  than  12  cents 
a  week.” 

a  «  * 


Milton  A.  McRae,  of  the  Scripps- 
McRae  newspapers,  who  is  at  San 
Diego,  Cal.,  replied: 

“I  have  been  retired  from  active  business 
so  long  and  out  here  so  much  of  the  time 
that  I  cannot  answer  specifically  your  inqui¬ 
ries  from  my  own  personal  knowledge  of 
existing  conditions.  ror  a  long  period  of 
years  1  purchased  continuously  large  tonnage 
of  paper  for  our  newspapers,  but  in  those 
•days  the  supply  exceeded  the  demand.  The 
situation  is  now  permanently  reversed,  and 
some  of  our  successful  publishers  have  just 
begun  to  realize  it. 

^-oparation  on  the  part  of  both  publishers 
and  pap*»*  manufacturers  is  a  necessity  and 
will  not  <mly  prove  profitable  to  all  concerned, 
but  will  hi^  to  surmount  the  problems  that 
confront  us. 

*  a  V 


Robert  R.  O’Brien,  butine.s  manager 
Council  Bluff*  (la.)  Nonpareil: 

“We  would  be  disposed  to  favor  any  legis¬ 
lation  for  the  government  control  of  the  print 

fiaper  industry,  which  would  tend  to  estab- 
ish  a  maximum  number  of  pages,  especially 
for  Sunday  papers. 

“Comics  and  other  news  features  of  the 
large  daily  Sunday  papers  are ,  the  most  fla¬ 
grant  exanmles  of  w-aste  of  print  paper  that 
we  know  of. 

“We  have  bought  no  spot  paper  since  the 
first  day  of  January,  1920.  We  have  been 
quoted  a  price  as  low  as  7H  cents,  and  as 
high  as  cents  per  pound. 

“We  have  discontinued  all  special  adver¬ 
tising,  all  special  editions,  and  have  packed 
our  paper  to  the  greatest  possible  degree,  anu 
eliminated  certain  classes  of  advertising,  leav¬ 
ing  out  advertising  on  days  which  we  were 
unable  to  maintain  a  certain  sire  paper.  As 
a  result,  we  have  not  been  forced  to  buy 
any  spot  paper,  but  we  will  soon  be  compelled 
to  do  so  unless  we  drop  a  great  quantity  of 
advertising. 

“We  are  now  dangerously  close  to  the  end 
of  our  supply  of  paper,  and  would  like  to  have 
50  tons  more  than  our  contract  allotment  for 
1920,  being  willing  to  ^y  as  high  as  8  cents 
a  pound  for  this  paper.” 

*  *  * 

F.  S.  Dodd,  manager  Richmond 


(Ind.)  Item: 


“We  have  enough  print  paper  contracted 
for  to  carrv  us  through  the  year.  In  Sep¬ 
tember,  1919,  we  went  in  on  the  open  market 
and  paid  what  seemed  at  that  time  a  high 
price,  but  which  to-day  is  low.  It  is  those 
purchases  that  assure  us  of  enough  newsprint 
for  the  present  year.  As  far  as  conserva¬ 
tion  it  concerned,  we  have  been  working  on 
that  plan  for  two  years.  The  fact  that  other 
papers  in  our  locality  were  not  conserving  did 
not  disturb  us. 

“We  are  opposed  to  Federal  control,  through 
the  Federal  Trade  Conunlsslon  or  otherwrise.** 

see 

Willard  E.  Carpenter,  publisher  Lin¬ 
coln  (111.)  Evening  Courier-Herald, 
president  Carpenter  A  Co.,  New  York 


and  Chicago: 

“The  publishers  are  certainly  greatly  in¬ 
debted  to  Eoixoa  &  PuBLisHEi  for  the  interest 
it  is  taking  in  presenting  the  news  print  situa¬ 
tion  in  its  true  light.  Without  question  many 
publishers  have  been  sMe  to  take  advantage  of 
the  information  supplied  and  provide  them¬ 
selves  with  paper  to  meet  the  most  trpng  con¬ 
ditions  that  have  ever  confronted  the  news¬ 
paper  fraternity. 

“You  ask  a  reply  in  regard  to  our  local 
situation.  It  is,  I  believe,  simil^  to  nearly 
every  other  locj  condition;  a  sufiicient  stock 
of  paper  on  hand  for  the  moment  and  the 
unpfeaaant  outlook  of  going  into  the  oMn 
market  and  paying  sny  price  for  ^per  that 
may  be  asked.  The  best  price  quoted  today  by 
the  jobber*  is  11  cents,  tomorrow  it  may  be  12 


or  15  and  some  predict  that  the  price  will  ^o 
to  20  cents  per  pound  for  news  print  within 
the  next  three  months. 

“I  publish  one  of  the  many  so-called  ’eight 
age  papers,*  no  less  and  seldom  more  pages 
eing  added — conservation  is  hardly  possible, 
it  is  a  standard  sized  paper  where  the  circula¬ 
tion  ranges  from  two  to  5  thousand. 

“I  am  absolutely  opposed  to  the  regulation 
of  ^the  news  print  output  being  put  into  Con¬ 
gressional  hands.  I  do  not  feel  that  Con¬ 
gress  can  do  better  than  the  natural  adjust¬ 
ment,  which  will  take  place  by  the  supply 
and  demand  when  conditions  assume  a  norm^ 
state.  We  publishers  are  at  fault,  and  we 
must  fight  our  own  battles.  .  We  must  clean 
house,  get  on  to  a  cost  system,  and  do  busi¬ 
ness  along  business  lines. 

“We  arc  grumbling  at  the  big  papers  and  at 
the  paper  manufacturers.  We  deliberately  put 


our  heads  into  the  lion’s  mouth,  twisted  his 
tail,  and  whimpered  because  it  closed  its 
mouth.  Some  of  us  are  going  to  get  badly 
bitten,  others  will  lose  their  heads  entirely; 
but  a  valuable  lesson  has  been  learned  and  the 
majority  of  publi.shers  will,  I  believe,  follow 
the  advice  of  Philip  T.  Diodge,  president  of 
the  International  Paper  Co.,  who  advocated 
four  years  ago  that  publishers  should  get  to¬ 
gether  and  buy  collectively. 

“1  have  just  completed  a  trip  among  inany 
papers  in  the  states  of  Illinois  and  Indiana. 
Their  news  print  store  rooms  are  empty  in 
many  instances.  Jobbers  are  quoting  them 
prices  of  11.  12  and  13  cents,  delivery  indefi¬ 
nite.  Papers  are  trying  to  borrow  from  one 
i'.nother,  but  friendship  has  almost  cea.sed  be¬ 
cause  the  lenders  fears  there  will  be  no  paper 
to  replace  the  rolls  that  he  lets  go  from  his 
scant  supply. 

“The  remedy  lies  with  the  big  papers  who 


NEWSPRINT  MILLS  IN  NORTH  AMERICA 

Showing  Office  and  Mill  Locations  and  Maximum  Daily 

Capacity 

Compiled  by  the  Newsprint  Service  Bureau 

UNITED  STATES 

Daily 

Company 

Head  Ofiice 

Tonnage  Mill  Location 

-Mexander  Paper  Co . 

..Alexandria.  Ind . 

*45 

Alexandria.  Ind. 

(  HIT  Paper  Co . 

..Niagara  Falls.  N.  Y . 

40 

Consolidated  Water  Power 

& 

Paper  Co . 

..Grand  Rapids,  Wis . 

138 

Grand  Rapids,  Wis. 

Crow'n- Willamette  Paper  Co.. 

... Alaska  Commercial  Bldg.. 

Floriston.  Cal.;  West 

San  Francisco,  Cal . 

337 

Linn,  Ore. ;  Camas, 

De  Grasse  Paper  Co . 

..Pvrites.  N.  Y . 

164 

Pyrites,  N.  Y. 

Dells  Paper  &  Pulp  Co . 

.  .Eau  Claire.  Wis . 

39 

Eau  Claire,  Wis. 

Escanaba  Paper  Co . 

..Escanaba.  Mich . 

•50 

Escanaba.  Mich. 

Finch.  Pruyn  &  Co . 

..Glens  Falls.  X.  Y . 

118 

Glens  Falls,  N.  Y. 

Fitzdale  Paper  Co . 

.,86  Hudson  St.,  N.  Y.  C.. 

39 

Fitzdale,  Vt. 

Flambeau  Paper  Co . 

..Park  Falls.  Wis . 

*25 

Park  Falls.  Wis. 

Gould  Paper  Co . 

.  .T-vons  Falls,  N.  Y . 

80 

Lyons  Falls.  N.  Y. 

Grandfather  Falls  Co . 

. .  Merrill,  Wis . 

34 

Merrill.  Wis. 

Great  Northern  Paper  Co.... 

..60  Congress  St.,  Boston, 

East  Millinockct,  Me.; 

Mass . 

719 

Madison,  Me.;  Mil- 

iinocket.  Me. 

Hawley  Pulp  &  Paper  Co.... 

..Oregon  City,  Ore . 

*26 

Oregon  City,  Ore. 

Hennepin  Paper  Co . 

..Plymouth  Bldg.,  Minneap* 

Little  Falls.  Minn. 

olis,  Minn . 

26 

High  Falls  Pulp  &  Paper  Co. 

.  .Chateaugav.  N.  Y . 

22 

Chateaugay.  N.  Y. 

Inland  Empire  Paper  Co . 

..Spokane,  Wash . 

*35 

Millwood.  Wash. 

Glen  halls.  N.  \ Fort 

Edward.  N.  Y. ;  Palmer, 

N.  Y. :  Brownville, 

International  Paper  Co . 

.,-30  Broad  St.,  N.  Y.  C... 

.278 

N.  Y. ;  Livermore  Falls, 

Me.;  Webster,  Me.; 

Berlin.  N.  Hamp.; 

Wilder,  Vt. 

Itasca  Paper  Co . 

..Grand  Rapids.  Minn . 

30 

Grand  Rapids.  Minn. 

Manistique  Pulp  &  Paper  Co. 

..Metropolitan  Life  Bldg., 

Manistique,  Mich. 

Minneapolis.  Minn,  . . . 

*50 

Minnesota  &  Ontario  Paper  Co. International  Falls.  Minn. 

*225 

International  Falls, 

Minn. 

Nekoosa- Edwards  Paper  Co... 

..Port  Edwards.  Wis . 

39 

Port  Edwards,  Wis. 

Osweco  Falls  Pulp  &  Paper  Co. Fulton.  N.  Y . 

34 

Fulton.  N.  Y. 

Pejepscot  Paper  Co . 

..Ill  Broadway,  N.  Y.  C. . 

121 

Lisbon  Fall  s.  Me.; 

Brunswick.  Me.. 

Pettebone-Cataract  Paper  Co.. 

..Niagara  Falls.  N.  Y . 

26 

Niagara  Falls.  N.  Y. 

Northwest  Paper  Co . 

..Cloquet,  Minn . 

*100 

Brainerd.  Minn.;  Clo- 

quet.  Minn. 

Remington  Paper  &  Power  Co 

.Watertown,  N.  Y . 

156 

Norfolk.  N.  Y.:  Ray- 

mondville,  N.  Y. 

St.  Croix  Paper  Co . 

..244  Washington  St.,  Bos- 

Woodland.  Me. 

ton.  Mass . 

*145 

St,  George  Paper  Co . 

. .  Norwalk.  Conn . 

29 

Norwalk,  Conn. 

St.  Regis  Paper  Co . 

..Watertown.  N.  Y . 

156 

Deferiet,  N.  Y. 

Taggarts  Paper  Co . 

..Watertown,  N.  Y . 

43 

Felt’s  Mills,  N.  Y.; 
Great  Bend,  N.  Y. 

Tidewater  Paper  Mills  Co... 

..32  Thirty -third  St..  South 

South  Brooklyn.  N.  Y. 

Brooklyn,  N.  Y . 

93 

Watab  Pulp  &  Paper  Co . 

.  .Sartell,  Minn . 

40 

Sartell.  Minn. 

West  End  Paper  Co . 

..Carthage,  N.  Y  . 

40 

Carthage.  N.  Y. 

Wisconsin  River  Paper  &  Pulp 

Cn  . 

59 

Stevens  Point,  Wis. 

Total  . 4,601 

CANADA 

Abitibi  Power  &  Paper  Co... 

..Sun  Life  Bldg.,  Montreal, 

Iroquois  Falls.  Ont. 

Quebec  . 

237 

Belgo-Canadian  Pulp  &  Paper  Co.Shawinigan  Falls.  Uucbcc. 

206 

Shawinigan  Falls,  Que- 

bee. 

..Ottawa,  Ontario  . 

141 

Ottawa.  Ontario. 

Rrompton  Pulp  &  Paper  Co.. 

..East  Angus,  Quebec . 

91 

East  Angus.  Quebec. 

..Windsor  Mills,  Quebec... 

36 

Windsor  Mills,  Quebec; 

St.  Francis,  Quebec. 

Donnacona  Paper  Co . 

. .  Donnacona,  Quebec  . 

106 

Donnacona,  Quebec. 

..Hull.  Quebec  . 

54 

Hull,  Quebec. 

•125 

Fort  Frances,  Ontario. 

..Grand  Mere.  Quebec - 

224 

Grand  Mere,  Quebec. 

..263  St.  Tames  St.,  Mon 

St.  Raymond.  Quebec. 

treal,  Quebec  . 

32 

.  .Thorold,  Ontario  . 

218 

Thorold,  Ontario. 

•  .Vancouver,  B.  C . 

216 

Ocean  Falls,  B.  C. 

..Vancouver,  B.  C . 

228 

Powel  River,  B.  C. 

.  .Quebec,  Canada  . 

260 

Jonquieres,  Quebec:  Ken- 

ogami,  Quebec. 

Espanola.  Ontaria;  Sault 

Mills  . 

489 

Ste  Marie,  Ontario; 

Sturgeon  Falls,  On- 

tario. 

SL  Maurice  Paper  Co . 

-•Board  of  Trade  Bldg., 

Three  Rivers,  Quebec. 

Montreal,  Quebec  . 

Ill 

Total  . 

2.774 

NEWFOUNDLAND 

1  Anglo-Newfoundland  Develop-Thc  Fleetway  House.  Far- 

Grand  Falls.  Newfound- 

raent  Co . 

•  •  rington  St.,  London, 

land. 

E.  C . 

•205 

Grand  total  . 

7,580 

Note:  “Daily  Tonnage**- 

-Based  on  production  best 

three 

months  of  1919.  Includes 

1  Hanging.  Novel.  Poster.  Lining.  Side  Runs  and  similar  grades 

Mills  which  run  chiefly 

on  other  graded  and  only 

to  a 

small  extent  on  newsprint 

are  not  included  in  this  list. 

are  buying  all  of  the  free  paper  oi«  the  m,,. 
ket  that  they  can  secure  at  any  price 
no  fault  with  their  consumption  of  pani  ( 
advertising  and  news  purposes,  but  thcM, 
of  trash  that  they  are  now  running  on 
days,  and  of  which  50  per  cent,  is  not  rSi 
by  the  purchaser  and  is  only  included  to  maV 
a  paper  of  bulk  for  sale  purposes,  should  S 
discontinued.  Unless  the  papers  remedy  thi! 
glaring  fault,  the  smaller  publishers  will  h,» 
substantial  evidence  in  their  present  belief 
the  big  papers  are  trying  to  wipe  them  out^ 
existence  in  order  to  further  their  own  enik 
“The  day  can  be  saved  by  the  big  publidtri 


C.  H.  Hastings,  treasurer  Ly^ 
(Mass.)  Daily  Evening  Telegram: 


“With  careful  conservation,  we  bn, 
enough  paper  to  last  us  through  this  vezrT! 


in  the  open  market. 

“It  may  be  necessary  for  us  to  cut  the 


amount  of  advertising  and  news  features  « 
some  time  during  the  present  year. 

“It  seems  to  us  that  the  fairest  plan  ,, 
adopt  would  be  to  require  all  daily  newspspJJ 
having  a  daily  issue  of  over  eight  pages  ig 
reduce,  by  10  per  cent,  the  average  number 
pages  to  be  printed  in  1920  as  compared  wiS 
the  number  printed  this  year.  The  periodicsb 
and  trade  papers  should  be  subjected  to^ 
same  law.  All  publishers  could  then  detj 
mine  the  amount  of  reading  matter  and  advei 
rising  they  were  warranted  in  publishing.  TW 
10  per  cent  reduction  would  make  a  big  dil. 
ference  in  the  amount  of  paper  available,  re 
lieve  the  shortage  and  reduce  the  price 


There  is  no  justice  in  requiring  the  lust 
newsoapers  to  make  a  reduction  unless  tk 


smaller  papers  are  included  and  all  treued 
alike  on  a  percentage  basis. 


G.  P.  Browme,  publisher  Andertsi 
(S.  C.)  DaUy  Mail: 


“The  Daily  Mail  has  contract  with  the  la- 
ternational  for  three-fourths  of  last  year’i 
supply.  We  were  among  those  cut  off  in  Oc¬ 
tober.  but  afterwards  restored.  We  will  be 
on  the  open  market  for  about  two  cart  tad 
have  nothing  in  sight  as  to  how  or  where  »t 
will  obtain  it.  or  what  it  will  cost  We 
started  to  curtail  last  October  and  hsre 
turned  off  hundreds  of  dolars  of  advertitiiii 
rather  than  print  more  pages.  We  also  ulled 
off  soliciting  subscriptions  and  have  purposely 
held  down  circulation.  We  advanced  tilth 
tising  rates  more  than  25  per  cent. 

“We  feel  pessimistic  over  the  situalies 
The  smaller  papers,  which  u-e  quoted  si 
much  tM  likely  to  he  put  out  of  buiiaisi, 
are  as  great  tinners  in  waste  of  papers  u 
the  larger  ones.  We  see  weekly  papers  thsi 
would  ordinarily  print  eight  pages  now  cone 
out  with  24;  most  of  them  have  changed  ti 
seiri-  or  tri-weeklv.  The  whole  business  seau 
to  have  the  spirit  of  ’Business  is  good,  Id 
the  hand  play,  what  do  we  care  for  expenicif 

“The  newspapers  are  also  bidding  agsinS 
each  other  for  labor  until  the  village  news 
paper  must  pay  the  same  wage  as  the  neieh- 
boring  big  city  in  order  to  keep  help.  Not 
only  that,  rnany  printers  are  quitting  the  boa- 
ness  to  go  into_  other  lines  that  promise  lirger 
rewards.  In  this  city,  young  boys  that  could 
not  sharpen  a  plow  in  a  blacksmith  shop  are 
getting  $40  to  $50  a  week  in  garages  u 
machinists.’ 

“We  do  not  see  what  Congresa  or  the  Fed¬ 
eral  Trade  commision  can  do  unless  it  should 
have  the  authority  to  take  over  the  whdi 
productiem  of  paper  and  allot  it  to  the  ^- 
ferent  papers  according  to  the  need*  of  ths 
different  communities. 

"Believe  me.  brethren,  with  the  whole 
country  wasting  and  spending  with  both 
hands,  the  newspaper  business  as  well  as  the 
whole  country  is  riding  for  a  fall,  and  it  is 
a  good  time  for  small  boats  to  stay  very  cloK 
to  the  chore.” 
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Janies  J.  Devine,  publisher  the  Fitch¬ 
burg  (Mass.)  Daily  News: 

’’The  Daily  News  is  well  protected  on  its 
white  paper  needs  for  1920,  haviqg  contract 
with  the  International  Paper  Company  for  its 
full  requirements.  However,  I  am  observing 
strictly  the  rules  for  paper  conservation  is 
laid  down  by  the  late  War  Industries  Board. 
Every  avenue  of  waste  has  been  closed,  ad¬ 
vertising  rates  increased,  all  news  and  fea¬ 
tures  held  within  the  limits  of  their  real  news 
value,  and  no  editions  are  published  on  holi¬ 
days. 

“I  appreciate  the  great  efforts  that  are 
being  made  by  paper  manufacturers  to  in¬ 
crease  production,  and  in  face  of  unprw- 
dented  difficulties,  many  mills  are  producing 
more  tonnage  each  month  than  ever  before 
With  mill  employees  asking  for  increases  of 
25  per  cent  to  30  per  cent  in  wages  and  an 
advance  in  freight  rates  in  prospect,  I  can 
not  see  lower  prices  for  print  paper  during 
the  next  four  months  of  peak  demand,  and  it 
is  the  bounden  duty  of  publishers  to  keep 
consumption  within  production  limits. 

“Newspaper  publishers  have  a  great  and 
solemn  duty  to  perform  this  year  in  laying 
before  the  American  people  fairly  and  clearly 
the  many  issues  of  domestic  and  internationu 
importance,  which  must  be  fully  understood 
and  considered  for  action  at  the  fall  elec¬ 
tions,  and  publishers  must  husband  .their 
forces  so  as  to  be  able  to  discharge  this  oh 
ligation  to  our  people  in  an  eificient  and 
patriotic  manner. 

“The  recent  conservation  meaaures  put  into 
effect  by  the  New  York  City  publishers  *re 
to  be  highly  commended  and  urgently  recom¬ 
mended  to  publishers  in  all  large  cities.  IJ®' 
coin  B.  Palmer,  of  the  A.  N.  P.  A.,  is  doing 
valiant  work  in  paper  conservation,  an* 


govern 
I  try’s  ii 
looking 
I  illusory 
that  tr 
wandei 
picking 
tnmity 
-pring 


This 
people: 
result 
llinost 
wistfu 
ward . 
rel  an 
4  not 
under 
Ian 


Presit 
rocati 
Eurof 
Secret 
weeks 
cial  e 
Won 
»esh 


(Continued  on  Page  44) 


We  s 

with 
»e  si 
fttiil 
As 
belt 


March  6,  1920 


11 


Editor  &  Publisher  for 


•CANDOR  CLEAR  AS  SKY”  VITALLY  ESSENTIAL 
FOR  PEACE  BETWEEN  NATIONS 

;^erica'«  Present  Attitude  Is  Negation  of  War  Fought  for  Publicity  and  Democracy— Individual 
Opinions  Aggregated  into  Public  Opinion  on  Foreign  Affairs 
Must  Be  Immediately  Restored 


.  5  an  American  who  has  been  abroad 
A  most  of  the  time  since  the  begin¬ 
ning  of  the  war,  1  have  the  viewpoint 
•Jat  an  American  would  have  who  had 
not  ken  in  the  scrimmage  at  home,  wli 
Perhaps  white  I  am  somewhat  lacking  in  ha 
ilrtailed  information  as  to  America’s  tin 
condition.  I  may  by  this  same  sign  have  of 
a  somewhat  better  perspective.  In  Eu¬ 
rope,  my  view,  I  hope,  was  always  pa-  of 
^c;  I  know  it  was  one  of  pride  in  set 
my  country  for  its  performance.  When  n-( 
[come  home  I  experience  a  certain  feel-  thi 
ing  of  let-down,  because  I  find  the  coun-  VV 
ny  which  in  Europe  always  looked  so  vn 
strong,  torn  apart  by  dissension.  rts 

If  I  may  speak  very  frankly,  it  seems  th 
to  me  that  whereas  we  went  into  the  war  th 
irith  unity  and  conducted  our  part  with  as 
an  efficiency  that  all  the  world  wondered  re 
at,  there  is  no  such  thing  today,  so  far  so 
as  1  can  make  out,  as  Americanism,  tic 

he 

“No  “American  Policy’  ^  £ 

There  is  no  such  thing  as  American 
policy.  From  my  study  of  the  situation  pj, 
abroad,  I  feel  that  America  is  the  only  j„ 
ihite  country  that  is  standing  up !  it  is 
die  only  country  in  a  position  to  think 
oat  coolly  the  vast  and  perilous  prob- 
ems  which  the  war  has  left  behind,  fp 
Christendom  is  divided  and  broken.  All  pj 
European  countries  are  bewildered, 
staggering,  helpless.  The  indecision  and  p 
delay  in  bringing  about  action  in  Europe  th 
based  on  the  common  interest  has 
thrown  every  European  country  back 
on  a  policy  of  individual  self-interest. 

Each  country  is  playing  its  own  game ; 
suspicion  and  jealousy  are  universal. 

The  back  of  every  Premier  is  against 
the  wall;  every  government  is  shaky. 

The  demand  of  every  people  is  that  its 
government  shall  take  care  of  that  coun¬ 
try’s  interest  and  that  every  proposal 
looking  to  cohesion  among  the  nations  is 
illusory.  The  spectacle  is  a  pitiful  one 
that  may  be  likened  to  miserable  men 
uandering  among  the  dust  heaps  and 
picking  from  them  the  scraps,  each  at 
enmity  with  the  others  and  ready  to 
-pring  upon  them. 

No  Criticism  of  Europe 

This  is  in  no  sense  a  criticism  of  the 
peoples  of  Europe.  It  is  the  inevitable 
tesult  of  a  world  war  that  destroyed 
Phtiost  everything.  If  these  people  look 
vtstfully  and  somewhat  impatiently  to- 
wrd  .America  and  wonder  why  we  quar¬ 
rel  and  delay  amidst  our  prosperity,  it 
n  nothing  more  than  is  to  be  expected 
under  the  circumstances, 
i  am  not  contending  for  any  particular 
Nlicy.  I  am  criticising  neither  the 
fesident  nor  the  Senate.  I  am  not  ad¬ 
vocating  wholesale  financial  help  for 
^Pc.  On  the  contrary,  I  think  that 
Wetary  Glass’  announcement  a  few 
»eeks  ago  had  a  clarifying  and  benefi- 
p  effect  in  Europe.  In  any  future  re- 
™ons  that  we  may  have,  I  think  that 
**  should  carefully  avoid  the  squander- 

of  our  money  or  effort  of  any  kind, 
e  should  meet  the  people  of  Europe 
•••h  consideration  and  sympathy,  but 
*e  should  adopt  methods  that  they  are 
•saiiliar  with  and  understand. 

As  an  illustration  of  what  I  mean,  I 
I  believe  that  if  at  the  beginning  of  1918 


BY  CHARLES  H.  GRASTY 

T.eaaurer  and  Noted  War  and  European  Correapondent 
of  the  New  York  Time* 


when  the  Entente  tcld  us  that  they  must 
have  reinforcements  by  the  million  or 
that  Europe  would  perish  at  the  hands 
of  the  Germans,  if  we  had  said  to  them : 

“It  is  a  huge  sacrifice  that  you  demand 
of  us :  it  is  almost  unthinkable  for  us  to 
send  millions  of  mothers’  boys — young 
tven  untrained  and  unarmed — to  be 
thrust  naked  into  the  furnaces  of  war. 
V\'e  will  do  it,  but  we  must  know  what 
victory  will  mean  if  gained  by  such  a 
risk.  Will  it  mean  the  restoration  of 
the  old  balance  of  power,  or  will  it  mean 
that  this  is  a  war  to  end  war?  .And, 
as  an  evidence  that  this  will  mean  the 
re-organization  of  the  world  on  a  rea¬ 
sonable  peace  basis,  we  make  the  condi¬ 
tion  that  the  Peace  Conference  shall  be 
held  in  Washington,  where  the  people 
c  f  .America  can  become  interested  in  the 
proceedings  and  plans  and  where  the 
public  opinion  of  a  country  not  entangled 
in  the  territorial  and  race  controversies 
of  Europe  can  be  brought  to  bear  on  the 
groat  after-war  problems.’’ 

FEvery  leader  in  Europe,  civilian  and 
military,  would  have  acquiesced  in  this 
proposal  in  January,  1918. 

The  element  that  was  lacking  in  the 
Peace  Conference  at  Paris  is  precisely 
the  element  that  is  lacking  in  a  world 


condition,  almost  if  not  quite  as  fraught 
with  peril  as  was  the  situation  at  the 
time  of  the  German  offensive  in  the 
spring  of  1918. 

.America  is  the  only  country  in  a  posi¬ 
tion  to  give  a  safe  and  sane  judgment 
in  the  now  insoluble  problem  of  recon¬ 
struction  and  yet  to  my  mind  we  have 
an  .America  that  is  deaf,  dumb  and  blind 
to  the  realities  of  Europe. 

We  have  an  .America  that  is  either  un¬ 
informed  or  misinformed. 

We  have  an  .America  that  is  apathetic, 
that  is  tired  of  the  whole  subject,  that 
wants  to  get  rid’ of  it  all  as  quickly  and 
with  as  little  bother  as  possible  and  that 
utterly  refuses  to  recognize  that  if  Eu¬ 
rope  is  left  to  herself,  it  is  inevitable 
that  there  shall  be  a  long  period  of 
misery,  war,  destruction  and  degenera¬ 
tion,  the  effects  of  which  will  come 
straight  home  to  us. 

.As  I  have  indicated,  I  am  no  advocate 
of  entangling  ourselves  in  the  affairs  of 
Europe  in  such  a  way  as  to  make  our¬ 
selves  unduly  responsible  for  the  re¬ 
sults  which  have  or  may  come  about, 
not  only  through  the  last  great  war, 
but  through  the  hates  and  the  armaments 
and  the  general  mismanagement  in 
Europe  for  hundreds  of  years.  I  am  not 
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in  favor  of  any  spendthrift  generosity; 

I  am  not  in  favor  of  imposing  on  Eu¬ 
rope  any  kind  of  domination,  but  it  is 
absolutely  necessary  that  the  people  of 
the  Lnited  States  shall  take  up  studi¬ 
ously  and  seriously  a  problem  that  con¬ 
cents  them  more  deeply  and  more  di¬ 
rectly  than  all  other  problems  put  to¬ 
gether. 

What  is  needed  immediately  and  ur¬ 
gently  is  that  there  shall  be  an  Ameri¬ 
canism.  We  should  know  and  Europe 
should  know  what  America  feels  and 
what  .America  thinks.  We  should  have 
a  policy  grounded  on  American  instincts 
and  convictions.  When  we  deal  with 
Europe  there  should  be  absolute  cer¬ 
tainty  that  what  we  say  and  do  will  be  . 
backed  to  the  limit  by  this  great,  people.  > 
Half-Truths  Still  Surviv*  ..>'1 

What  that  policy  shall  be  is  a  ntatterh 
for  discussion.  Now  that  the  war  dtirt-'’ 
sorship  no  longer  exists — though  I  rfe’- 
gret  to  observe  that  the  mental  habits 
of  half-truth  and  self-delusion  formed 
under  it  still  in  some  measure  survive — 
we  should  have  a  candor  in  our  dis¬ 
cussions  and  considerations  as  clear  as 
the  sky.  When  this  method  prevails, 
there  is  no  people  in  the  world  who  can 
so  fully  be  trusted  to  reach  wise  and  just 
conclusions.  As  Lloyd  George  said  to 
me  the  other  day,  “The  American  people 
will  do  right.’’ 

This  war  was  fought  for  publicity  and 
democracy  and  yet  our  attitude  is  a 
negation  of  both.  The  effective  instru¬ 
ment  of  democracy  is  public  opinion,  but 
there  can  be  no  public  opinion  without 
information.  First,  full  information  was 
withheld  from  us  under  the  exigencies 
of  war.  Then  we  became  so  used  to 
suppression  and  coloration  that  we  lost 
interest,  for  the  American  people  quickly 
weary  of  things  that  are  not  real.  A 
part  of  the  business  of  every  government 
for  the  last  si.x  years  has  been  to  keep 
the  people  in  the  dark  on  the  theory  that 
the  very  cause  for  which  we  were  fight¬ 
ing,  mainly  publicity,  had  to  be  set  aside 
temporarily  lest  the  enemy  profit  by  it. 

Not  George  Washington  World 

I  return  to  my  main  point;  we  must 
wake  up  in  the  United  States.  The  talk 
of  aloofness  is  utterly  fatuous.  This  is 
not  the  world  that  George  Washington 
saw  as  our  participation  in  the  war 
concretely  proved.  The  world  is  one 
great  household  today  and  we  cannot 
have  it  otherwise.  It  is  a  world  bound 
together  by  inter-communication.  The 
great  mechanism  of  publicity — the  print¬ 
ing  press,  the  telegraph,  the  railroad,  the 
steamship — have  brought  us  together  and 
we  cannot  get  apart.  Our  people  must 
dismiss  the  idea  that  their  active  assist¬ 
ance  is  not  necessary  and  that  somehow 
or  other  things  will  work  out  without 
us.  We  have  got  to  have  individual 
opinions,  and  aggregate  them  into  public 
opinion,  about  these  great  questions — 
about  whether  German  militarism  shall 
be  succeeded  by  militarism  in  other 
countries  and  the  game  of  war  shall  go 
on  just  the  same.  If  it  does  go  on,  we 
will  have  to  be  in  it  again  just  as  we 
were  in  1917.  It  is  because  publicity 
makes  us  one  great  household  and  ren- 
iCoHtinued  on  Page  38) 
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FIGURING  ON  BILUON 
UNES  IN  1920 

January  and  February,  Low  Months, 

Show  Totals  of  About  79,000,000 

Lines,  Holding  25,000,000 
Over  Period  Last  Year 

<  )iie  billion,  one  hundred  million  odd 
asate  lines  of  advertising  will  be  printed 
in  the  principal  newspapers  of  the  United 
States  during  1920,  assuming  that  busi¬ 
ness  does  not  suffer  a  sudden  reaction 
before  January  1,  1921,  and  that  pub¬ 
lishers  can  find  the  white  paper  whereon 
this  gigantic  volume  can  be  printed.  This 
represents  an  increase  of  about  40  per 
cent  over  the  836,000.000  odd  lines  car¬ 
ried  by  the  88  newspapers  reporting  to 
the  \ew  York  Evening  Post  statistical 
bureau  during  the  year  1919. 

Editor  &  Publisher  bases  this  state¬ 
ment  on  the  lineage  figures  of  the  above 
newspapers  for  January  and  February  of 
this  year,  as  compared  with  those  of  the 
last  two  years  and  upon  confidential 
statements  by  responsible  advertising 
agents,  who  declare  that  they  have,  in 
many  cases,  40  per  cent  more  money  to 
spend  on  advertising  this  year  than  last, 
and  that  newspapers  will  get  their  pro¬ 
portionate  share. 

That  the  last  six  months  of  1919  saw 
the  newspapers  definitely  sold  as  a  na¬ 
tional  advertising  medium  is  universally 
admitted  among  alert  publishers  and  ad¬ 
vertising  men — and  it  is  proven  by  the 
chart  compiled  by  the  A.  N.  P.  A.  and 
printed  on  this  page,  depicting  the  al¬ 
most  perpendicular  climb  of  advertising 
lineage  in  newspapers  from  63.583,338 
lines  in  July  to  86,717,406  lines  in  No¬ 
vember. 

January,  1920,  according  to  figures 
gathered  from  88  newspapers  in  18  cities 
by  the  New  York  Evening  Post  statisti¬ 
cal  department,  showed  a  lineage  of  79,- 
828,048,  a  gain  of  23,253,438  lines  over 
January,  1919. 

78,000,000  Lines  in  February 

The  Evening  Post  has  not  yet  sup¬ 
plied  February  figures,  but  lineage  sta¬ 
tistics  gathered  telegraphically  this  week 
by  Editor  &  Publisher  indicate  that  the 
newspapers  reporting  to  the  Evening 
Post’s  bureau  will  total  over  80,000,000 
lines  for  the  short  month  of  February — 
a  gain  of  almost  28,500,000  lines  over 
February,  1919.  Every  paper  showed  a 
heavy  gain  over  February  of  last  year. 

Regular  advertisers’  demands  upon 
newspaper  space  will  certainly  be  aug¬ 
mented  by  the  publicity  exigencies,  both 
news  and  advertising,  of  a  presidential 
campaign  during  the  summer  and  fall. 

One  factor  which  will  work  against 
the  passing  of  the  billion-line  mark  be¬ 
fore  another  New  Year  tops  the  horizon 
is  the  high  price  of  newsprint  paper,  with 
the  International’s  contract  price  of  5 
cents  a  pound  on  contracts  for  the  sec¬ 
ond  quarter  and  prospects  of  6  cents  be¬ 
fore  the  end  of  the  year  setting  a  good 
pace. 

Another  factor  to  be  considered  is  the 
inability  of  many  publishers  to  secure 
enough  paper  to  print  advertising  offered 
to  them. 

Stores  Live  on  Newspapers 

In  connection  with  the  limitation  or 
absolute  rejection  of  advertising  copy,  it 
is  of  interest  to  note  the  following  from 
a  recent  bulletin  of  the  American  News¬ 
paper  Publishers’  Association : 

“The  importance  of  newspaper  adver¬ 
tising  in  the  business  life  of  a  city  was 
shown  during  the  recent  suspension  of 
the  Winnipeg  newspapers  which  were 
forced  to  suspend  publication  through  in¬ 
ability  to  secure  newsprint.  During  a 
week,  the  city  was  without  local  news¬ 
papers  and  this  inconvenience  was 


marked  not  only  by  the  subscribers,  but 
more  directly  and  definitely  by  the  retail 
merchants.  There  was  a  distinct  falling 
off  in  the  volume  of  retail  trade,  espec¬ 
ially  in  the  large  deiiartment  stores.  The 
loss  in  volume  steadily  increased  as  the 
suspension  of  publication  by  newspapers 
grew  longer.  One  business  house  re¬ 
ported  a  direct  loss  exceeding  $3,000. 
Possibly,  this  Winnipeg  experience  might 
suggest  to  puldishers  that  newspaper  ad¬ 
vertising  is  extremely  important  to  de¬ 
partment  stores  and  that  they  are  not 
entitled  to  special  concessions  in  rates 
frequently  given  by  many  publishers.’’ 

Comparative  statistics  for  88  news- 
pai>ers  in  18  cities  compiled  for  January 
by  the  Evening  Post  are  as  follows ; 

18  oltiefi  — 18  show  {rain. 

HS  papers  liated — 88  show  pain. 


CltieK 

New  York . 

Rirminphani  . . . 

Chirapo  . 

Philadelphia 
Ix)8  Angeles. .  . . 

Baltimore  . 

rh^trolt  . 

Cleveland  . 

Waaliington  ... 

Buffalo  . 

St.  Louis . 

San  Francisco.. 
Minneapolis  . . . 
Indianapolis  . . . 
Milwaukee  .... 
New  Orleans . . . 

St.  Paul . 

Cincinnati  . 


1020 

14,344.249 

2.279.928 

«,r>10.483 

7.112,197 

6,465.452 

4,412,973 

4.664.646 

4.628,400 

3,585,110 

3.465.190 

3.213.140 

3.373,440 

2,682.302 

2.972.802 

2.601.392 

2,589,996 

2,055,648 

2,870,700 


Totals  . 79.828.048  56.574.610  23.253,438 


MILL  FOR  BUFFALO  COMMERCIAL 

Excess  Paper  Will  Go  to  “Open  Shop’’ 
Newspapers 

BuFFAia). — In  announcing  the  purchase 
of  a  paper  mill  with  au  annual  output  of 
7,000  to  10,000  tons  of  newsprint,  Charles 
A.  Finnigan,  owner  of  the  Buffalo  Com¬ 
mercial,  indicated  that  production  in  ex¬ 
cess  of  the  Commercial’s  requirements 
would  be  given  first  to  newspapers  op¬ 
erated  on  the  “open  shop”  basis. 

“If  this  surplus  is  not  required  for 
‘open  shop’  newspapers  it  can  easily  be 
diverted  to  other  uses,”  Mr.  Finnegan’s 
announcement  said. 

EXPEDITING  PAPER  SHIPMENTS 

Pennaylvania  Railroad  Eatabliahes  Spe¬ 
cial  News  Print  Bureau 

Phil.vdelphia. — Owing  to  the  diffi¬ 
culty  of  newspapers  in  obtaining  a  suffi¬ 
ciently  steady  supply  of  newsprint  paper, 
the  management  of  the  Pennsylvania 
Railroad  system  announces  that  it  has 
taken  steps  to  give  this  commodity  spec¬ 
ial  attention  in  transit  and  to  do  all  that 
is  possible,  from  the  railroad  point  of 
view,  to  assure  the  newspapers  a  con¬ 
tinuous  and  satisfactory  supply. 

For  this  purpose  a  special  bureau  was 
organized  today  at  the  general  offices  of 


the  company  here  under  the  joint  super- 
vision  of  the  transportation  and  trific 
departments,  and  in  direct  charge  of  J  p 
Dcasy,  assistant  chief  of  transportation. 
“It  will  be  the  duty  of  the  bureau,”  the 
announcement  says,  “in  all  periods  of 
emergency  or  scarcity  to  watch  the 
movement  of  newsprint  consignments  on 
its  lines,  expedite  the  movement  wher¬ 
ever  possible  and  when  necessary  foUoi, 
a  shipment  back  to  the  source  of  original 
supply,  even  though  on  another  railroad 
svstem. 


Living  Up  to  a  Slogan 

The  Cross-Atlantic  Newspaper  Ser¬ 
vice,  luc.,  has  one  quality  unique  among 
.\merican  news  bureaus — a  classic  slo- 
gan— “’Tis  not  in  mortals  to  command 
success,  but  we’ll  do  more — earn  it."  Its 
list  of  afternoon  newspaper  clients  on 
February  29  bears  out  the  latter  claim, 
including,  as  it  does,  the  following:  Net 
York  Globe,  Boston  Post,  Providence 
Journal  and  Bulletin,  Washington  Her¬ 
ald,  Detroit  News,  Cleveland  News  and 
News-Leader,  Louisville  Courier  Jour¬ 
nal  and  Louisville  Times,  Chicago  Jour¬ 
nal,  Minneapolis  Tribune,  TorontoGlobe, 
Manitoba  Free  Press,  Vancouver  Prov¬ 
ince,  Calgary  Herald,  Edmonton  Jour¬ 
nal,  Montreal  Herald,  and  Halifa 
Chronicle. 
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This  chart,  compiled  by  the  American  Newspaper  Publishers’  Association,  shows  comparative  increases  in  adver¬ 
tising  in  newspapers  based  on  returns  from  18  leading  cities  for  the  years  1918  and  1919.  These  figures  may  be  taken 
as  a  fairly  accurate  showing  of  the  percentages  of  increases  throughout  the  country.  -\s  will  be  observed  by  the 
chart,  the  largest  percentage  of  the  increase  was  during  the  last  four  months  of  1919. 

The  first  six  months  of  1919  showed  a  total  of  395,461,664  agate  lines,  while  the  same  period  of  1918  showed  a  total 
of  311,135,783,  an  increase  of  84,325,881  agate  lines. 

For  the  second  six  months  of  1919  the  record  was  460,697,733  agate  lines,  as  compared  with  309,520,508  agate  lines 
for  the  same  period  of  1918,  or  an  increase  of  151,177,225  agate  lines. 

A  comparison  of  the  total  of  the  first  six  months  of  1919 — 395,461,664  lines,  and  the  second  six  months  of  1919—460,- 
697,733  lines,  shows  that  the  increase  in  the  last  six  months  was  65,236,069  agate  lines  over  the  total  of  the  first  six  months 
The  increase  of  1919  over  1918  was  235,503,106  agate  lines,  or  about  38  per  cent. 

Analyzing  the  conditions  depicted  by  the  chart,  Lincoln B.  Palmer,  manager  of  the  A.  N.  P.  A.,  says: 

“It  is  evident  from  the  increase  made  during  the  last  six  months  of  1919  that  the  1920  increase  of  advertising  spxt 
will  undoubtedly  exceed  the  percentages  of  increase  that  1919  showed  over  1918.  In  other  words,  the  newspapers  will 
during  this  year  have  an  unprecedented  demand  for  advertising  space.  How  this  demand  is  to  be  met  and  the  consumptiM 
of  news-print  decreased  at  the  same  time  is  a  problem  calling  for  the  highest  type  of  business  ability  and  concentration 
It  demands  immediate  consideration  and  suggests  not  only  a  further  and  material  increase  of  advertising  rates  but  the 
inauguration  of  every  economy  in  space.  The  mere  omission  in  many  publications  of  columns  of  advertising  daily  is  • 
dangerous  expedient.  It  is  to  be  assumed  that  this  demand  for  advertising  space  is  based  on  business  necessity  and  if 
newspapers  do  not  meet  business  requirements  it  is  quite  certain  other  forms  of  publicity  and  other  media  will  be  utiliMO- 
“As  each  individual  publisher  is  confronted  with  the  knowledge  that  he  cannot  increase  his  paper  stocks  and  has  hew 
distinctly  warned  by  Congress  that  he  must  decrease  the  amount  of  news-print  that  he  has  been  using,  it  will  ^  ^ 
that  the  question  of  handling  the  1920  advertising  space  is  one  of  the  most  important  and  far  reaching  that  has  confronts 
newspaper  publishers  in  many  years.” 
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paper  mills  furnish  information  on 

CONTRACTS  AND  PRICES 


Frankly,  as  a  Whole,  They  Answer  Editor  &  Publisher’s 
Questions  and  Tell  Reasons  for  Advancing 
Prices  and  Shortage 

T()  obtain  definite  information  in  the  newsprint  niannfacturers' 
side  of  the  situation,  the  sales  manager  of  every  mill  in  the 
United  States  and  Canada  was  invited  by  Editor  &  Publisher 
to  reply  to  the  following  questionnaire  : 

1 _ What  is  your  contract  price  for  the  second  quarter  of  1920? 

2 — Wliat  are  the  estimated  increased  costs  of  production  per  ton 
ior  second  quarter  1920  over  same  period  1919;  likewise  over  first 
quarter  1920? 

3 — Are  your  contracts  for  entire  year,  adjustable  periodically; 
ii  latter  on  what  terms? 

4 — What  tonnage  allotment  changes  have  you  made  to  custom¬ 
ers  from  1919;  likewise  second  quarter  1920  over  first  quarter? 

5 — Has  your  newsprint  production  increased  over  1919,  or  will 
it;  how  much  in  tonnage  ? 

6 — What  percentage  total  1920  tonnage  is  contracted  for  to 
publishers;  to  jobbers;  how  much  goes  on  open  market;  what  per¬ 
centage  is  kept  in  reserve ;  what  are  sales  terms  and  price  on  latter 
7 — What  is  approximate  excess  tonnage  demand,  in  percentage 
of  maximum  production  capacity,  over  your  contract  allowances? 

8 — What  is  excess  tonnage  price? 

9— It  has  been  suggested  that  mills  should  place  price  limit  on 
paper  handled  by  brokers  to  prevent  jobbers  profiteering ;  would  you 
be  willing  to  do  this  and  why  ? 

10 — Have  jobbers  direct  connections  with  your  company  in 
obtaining  paper,  if  so  what  is  basis  of  price  charged  them  ? 

Here  Are  the  Answers: 

International  Paper  Company: 

"Our  contract  price  for  newsprint  pa¬ 
per  for  the  second  quarter  of  the  year  in 
carload  lots  and  above  will  be  5  cents 
per  pound  f.  o.  b.  mill. 

"Practically  all  of  our  contracts  ex- 
toid  over  the  year,  being  subject  to  re¬ 
adjustment  quarterly  as  to  price.  Prac¬ 
tically  all  of  our  tonnage  goes  to  pub¬ 
lishers— a  small  percentage  to  jobbers 
and  others. 

"There  is  a  demand  for  far  more 
paper  than  we  can  make,  although  we  are 
running  on  news  machines  which  ordi¬ 
narily  belong  on,  and  which  should  be 
engaged  in  producing,  other  papers. 

The  newsprint  paper  production  of  the 
International  Paper  Company  repre¬ 
sents  only  two-thirds  of  its  entire  out¬ 
put. 

“No  jobbers  have  any  connection  with 
this  company,  except  that  they  may 
contract  in  advance  for  definite  amounts 
of  paper,  deliverable  over  a  definite 
period. 

“The  cost  of  production  is  increasing 
steadily.  Wood  is  higher  than  in  the 
past  and  difficult  to  obtain.  Ground 
»ood  has  reached  figures  never  before 
fflown  and  the  market  is  practically 
inre.  Labor  is  demanding  greatly  in¬ 
creased  wages. 

“It  is  said  that  the  railroad  freights 
ire  to  be  materially  increased.  For  each 
ton  of  paper  going  out  of  the  mill,  there 
are  in-freights  of  from  3  to  4  tons.” 

*  *  ♦ 

Canadian  Export  Paper  Company, 

C-  F.  Steele,  general  manager  (this 
eoupany  handles  the  export  business 
of  most  Canadian  mills) : 

“1.  Our  price,  1920,  is  4.50  for  first 
si*  months. 

“2.  We  have  no  knowledge  of  manu- 
‘Wuring  costs. 

“3.  Our  contracts  are  for  entire  year, 

^  price  for  the  second  six  months  to 
i*  made  by  us  on  June  1st. 

This  is  a  matter  which  concerns 
'*Jy  this  company  and  its  customers. 

5.  We  are  now  selling  100  tons  per 
"*y  less  than  in  1919,  but  we  hope  to 
J*''e  another  machine  operating  by 
J»ly  1st. 


“6.  We  are  not  anxious  to  publish 
our  private  business  to  the  world. 

“7.  We  do  not  know. 

“8.  We  have  no  excess  tonnage. 

“9.  We  are  unwilling  to  do  this,  if  we 
sell  the  greater  portion  of  our  tonnage 
direct  to  publishers.” 

a  *  a 

Minnesota  &  Ontario  Paper  Com¬ 
pany,  International  Falls,  Minn. 

■‘Our  full  production  is  contracted  to 
last  year’s  customers  for  entire  year  at 
4.90  flat ;  production  so  far  has  dropped 
off  nearly  10  per  cent,  largely  on  account 
of  our  railway  strike ;  we  are  not  selling 
to  or  through  jobbers ;  the  fact  of  strike 
on  our  cost  makes  it  impossible  to  esti¬ 
mate,  but  naturally  it  must  be  abnormal.” 
a  e  a 

Cliff  Paper  Company,  Niagara  Falls, 
N.  Y.; 

“This  company  has  a  small  production 
and  is  not  in  the  habit  of  making  con¬ 
tracts  for  any  considerable  portion  of  its 
output,  but  sells  on  the  market,  so  the 
majority  of  your  questions  would  not 
apply.  Those  that  do  we  are  answering 
iielow : 


"2.  \ke  Consider  the  increased  cost  of 
production  as  an  unkii  'wn  (piantity — we 
simply  know  that  it  is  costing  more  all 
the  time. 

“5.  \ews-print  production  has  not  in¬ 
creased  over  1919.  nor  will  it. 

“9.  The  suggestion  is  good,  hut  im¬ 
practicable. 

*  *  * 

Consolidated  Water  Power  &  Paper 
Company,  Grand  Rapids,  Mich. 

“A  short  time  ago,  we  advised  that  onr 
contracts  were  made  on  the  basis  of  re¬ 
adjustment  of  price  each  six  months,  and 
therefore,  there  has  been  no  change  in 
the  price  as  given  to  you  before. 

“The  tonnage  allotment  of  1920  given 
to  our  customers  is  .somewhat  larger 
than  the  1919  tonnage,  but  there  has  been 
no  change  between  the  first  and  second 
quarters  of  1920. 

“Our  production  for  1920  we  hope  will 
he  no  less  than  during  the  year  1919,  and 
with  the  starting  of  a  new  machine 
(which  we  hope  will  be  running  the  lat¬ 
ter  part  of  the  year)  our  production  will 
be  increased  by  about  sixty  tons  a  day. 

‘‘Our  output  goes  almost  entirely  to 
our  contract  customers,  and  if  we  have 
any  tonnage  to  sell  on  the  oiien  market, 
from  time  to  time,  the  price  is  dependent 
on  the  current  market  conditions.’’ 

*  *  * 

Belgo-Canadi*n  Pulp  &  Paper  Com¬ 
pany,  Ltd.,  Shawinigan  Falls,  Quebec: 

“Our  export  business,  which  is  the 
largest  part  of  our  business,  is  handled 
through  the  Canadian  Export  Paper 
Company,  Sun  Life  Building.  Montreal, 
and  we  have  therefore  referred  your  let¬ 
ter  of  February  28th  to  them  for  reply 
as  they  are  in  a  better  pt>sition  to  give 
you  the  information  asked  for  than  we 
are.” 

s  «  s 

Taggarts  Paper  Company,  Water- 
town,  N.  Y.,  J.  V.  Baron,  vice-president; 

“Inasmuch  as  our  entire  production  is 
under  contract  to  one  newspaper  until 
January  1,  1924,  the  information  we 
could  give  you  relative  to  price  and  ton¬ 
nage  would  not  be  interesting  to  the 
trade  in  general.” 

♦  ♦  * 

Canada  Paper  Company,  Ltd., 
Windsor  Falls,  Quebec: 

“1.  We  have  not  made  a  price  for  the 
second  quarter  of  this  year. 

“2.  In  view  of  unsettled  condition  of 
labor,  we  do  not  know  what  our  costs 
will  be. 

“3.  Our  contracts  are  for  the  year  with 
quarterly  adjustment  of  price. 

“4.  We  have  practically  no  changes 
over  our  1919  list. 

“5.  Our  production  will  not  be  mate¬ 
rially  increased,  though  we  may  get  out 
1,(X)0  tons  extra. 


EDITOR  &  PUBLISHER’S  CRUSADE  AGAINST 
SPACE  GRAFTERS  WINS  THANKS 
OF  BIG  PUBLISHERS 


PUBLISHERS’  ASSOCIATION 
OF  NEW  YORK  CITY 

NEW  YORK,  March  4,  1920. 

Editor  &  Publisher, 

World  Building, 

New  York  City,  N.  Y. 

Sirs:  At  yesterday’s  meeting  of  this  association  a  vote  of  appre¬ 
ciation  was  tendered  to  EDITOR  &  PUBLISHER  because  of  its 
excellent  work  in  exposing  the  work  of  the  press  agent  in  both  the 
news  and  the  automobile  held. 

I  take  pleasure  in  advising  you  that  the  secretary  was  instructed 
to  send  marked  copies  of  your  issues  of  February  19  and  26  to  all 
members  of  this  association  so  that  the  articles  “The  Period  of  Ae 
Handout”  and  “Get  Yours — It’s  Guff,  But  It’s  Free,”  may  be  specifi¬ 
cally  drawn  to  their  attention. 

Very  truly  yours, 

L.  B.  PALMER,  Secretary. 


"6.  We  are  not  selling  anythhig  to 
jobbers,  and  at  present  practically  no¬ 
thing  on  the  open  market. 

“7.  As  inquiries  for  one  buyer  will 
frequently  come  through  a  number  of 
.sources,  it  is  impossible  to  answer  this 
(piestion. 

“9.  We  would  be  willing  to  subscribe 
to  this  proposition  if  we  were  selling 
through  jobbers.” 

*  «  * 

Pettebone-Cataract  Paper  Company, 
Niagara  Falls,  N.  K.: 

“We  regret  very  much  that  we  do  not 
think  we  would  be  ju.stilied  in  answer¬ 
ing  the  questions  you  put  to  us  in  your 
letter  of  March  1.  -■Xll  of  this  statistical 
information  is  furnished  to  the  Federal 
Trade  Commissions  at  Washington,  and 
it  will  no  doubt  give  you  any  legitimate 
information  you  may  wish. 


FREE  COPIES  TO  AGENTS 
A  SERIOUS  LEAK 


Continuation  of  War  Restrictions 
Needed  to  Prevent  Waste  by 
Return  to  Tax  Rules  on 
Papers  for  Checking 


By  W.  A.  STRONG 

Chicago  Daily  News 

A  iic~tfspal>er  publisher  spends  most  of 
his  lime  these  days  zivudering  zohere  he 
is  Kniu);  to  net  his  print  paper  supply, 
hour  much  it  is  noing  to  cost  and  zvhere 
he  is  goiug  to  get  the  money  to  pay  for  it. 

When  this  worthy  gentleman  makes 
the  statement  that  he  is  suffering  from 
the  high  cost  of  publishing,  do  mtt  re¬ 
gard  his  s'atement  as  a  facetious  attempt 
to  mi.slead  you  inyo  some  sympathy  for 
him.  His  difficulties  and  his  problems 
are  real.  , 

Demand  for  Free  Copies 

Mr.  .Advertiser  and  Mr.  .Advertising 
Agency  very  often  increase  the  difficulty 
by  asking  of  him  utilimited  free  copies  or 
even  a  limited  number,  which,  in  ordi¬ 
nary  times,  perhaps,  would  not  liave  l>een 
too  much  of  a  concession  to  make  in 
turn  for  the  good-will  produced.  The 
advertiser  or  his  agent,  struggling  with 
his  own  problems,  cannot  but  sec  that  he 
is  entitled  to  a  great  deal  more  than  he 
asks  for  and  that  it  must  lie  an  inci¬ 
dental  matter  with  the  publisher. 

On  the  other  hand,  the  publisher  can¬ 
not  afford  to  waste  even  one  pound  of 
his  raw  material,  regardless  of  the  fact 
that  he  may  sacrifice  some  good-will  with 
bis  advertising  customers.  The  time  has 
arrived  when  it  is  conceded  that  a  pub¬ 
lisher’s  good-will  does  not  depend  upon 
the  liberal  use  of  free  copies,  but  upon 
results.  As  a  matter  of  fact,  the  pub¬ 
lisher  has  been  too  much  of  a  good  fel¬ 
low  during  the  past  years,  and  he  was 
compelled  to  build  up  many  bad  prac¬ 
tices  by  the  keenness  of  competition  and 
precedence  established  by  his  competi¬ 
tors  and  by  himself  in  view  of  the  com¬ 
parative  insignificance  of  the  cost  at  that 
time. 

During  the  war.  a  ruling  was  worked 
out  by  the  War  Industries  Board,  and 
most  publishers  welcomed  in  good  faith 
the  restrictions  placed  upon  waste.  When 
I  say  good  faith,  I  mean  they  did  not 
seize  upon  the  opportunity  to  further 
cut  down  their  expense  of  someone  else, 
but  that  they  had  already  realized  their 
practices  and  waste  of  newsprint  were 
really  a  very  serious  handicap. 

.At  the  close  of  the  war  it  was  natural 
that  the  public  should  expect  the  news¬ 
paper  to  return  to  its  former  liberal 
method.  However,  instead  of  growing 
better,  the  conditions  have  grown  steadily- 
worse.  There  is  more  need  for  restric- 
(Conlinued  on  Page  47) 
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NEWSPAPERS  CHEAT  SELVES  AND  ALL  READERS 
BY  EMPLOYMENT  AGENCY  ADS 


4  CROSS  till'  toj)  of  six  columns  of 
its  from  page,  the  Cleveland  Press 
recently  printed  the  following  article  on 
the  subject  of  employment  agencies: 

“War  to  wipe  out  abuses  practiced  by  some 
private  eniplovment  agencies,  and  it  need  be, 
to  put  them  ou?  of  business,  was  under  way  in 
Cleveland.  Thursday.  Olijeciives  of  the  cam¬ 
paign  are: 

“To  abtJish  exorbitant  charges  for  placing 
men  and  women  in  j  »b.s. 

“To  i>revent  colleciion  of  fees  unle.ss  cli¬ 
ents  arc  placed  in  bona  fide  job-'. 

“To  stop  Use  of  ‘runners*  by  agencies. 

“I.regislati*m  is  being  itreparetl  bv  C.  F. 
Arndt,  director  of  the  State-City  Free  Km- 
ployment  Bureau,  and  will  l>e  introduced  in 
Council.  It  6xes  a  scale  of  fees,  which 
Arndt  is  asMiretl  will  be  adopted  throughout 
the  state  as  soon  as  the  Council  passes  it. 

“An»>ther  step  was  the  secret  indictment  by 
the  federal  grand  jur>’  of  L.  B.  Post,  agency 
owner.  Post  is  s|)ecitically  charged  with  vio¬ 
lating  the  interstate  commerce  law  by  illegally 
using  a  pass. 

Officials  charge  that  Post  collected  $5 
a  piece  from  many  men  for  getting  them  jobs 
in  Chicago  and  Butfalo,  and  then  shipped 
them  in  s<)uads  on  the  illegal  pass.  When 
the  men  arrive,  it  is  charged,  they  were  each 
out  $5  and  jobless  among  strangers. 

“Chief  Ci.  A.  Collins  and  Inspector  G.  F. 
Cook  of  the  New  York  Central  police  worked 
up  the  case.  Collins  and  Cook  sai<l  by  use 
of  the  illegal  pass  Post  shipped  hundreds  of 
men.  obtaining  transportation  worth  $16.iKK). 

“Post’s  agency  license  has  l>een  revoked. 

“Inquiry  at  some  private  employment  agen¬ 
cies  disclosed  this  to  be  the  average  scale  of 
charges: 

“Jobs  up  to  $75  a  month,  a  fee  of  $18.75. 

“Jobs  from  $80  up  to  $110  a  month,  $20  to 
$27.50. 

“Jobs  from  $110  a  month  upward,  hold  a 
month’s  pay. 

“  ‘These  charges  are  exorbitant,’  said  Arndt. 

‘The  State-City  Free  Employment  Bureau 
makes  no  charge  and  renders  the  same  sen'ice. 
I*rivate  agencies  are  unnecessary.* 

“Private  agencies  in  Cleveland  collect  from 
50.000  workers  a  year.  One  agency’s  fees 
totaled  $125,000  in  a  year,  according  to 
Arndt. 

“C,  L.  Kalivoda,  inspector  of  private  em¬ 
ployment  agencies,  said  that  the  great  demand 
for  labor,  especially  common  labor,  has  re¬ 
sulted  in  new  abuses. 

“  ‘Some  agencies,’  he  said,  ‘have  employed 
big.  husky  bruisers  as  runners.  These  have 
picketed  other  agencies,  enticing  away  men 
they’ve  hired  for  other  jobs.  Brawls  have 
been  common.  Runners  are  paid  so  much  for 
each  man  they  bring  into  an  agency.  They’ve 

fdayed  the  agencies  agait\^t  one  another,  de- 
ivering  men  to  the  one  paying  the  best  price. 
Often  runners  in  charge  of  men  being  shipped 
out  of  town  meet  at  the  dei>ots  and  entice 
men  away  from  one  another.  They  have 
even  gone  so  far  as  to  sell  men  to  one  an¬ 
other.’ 

“Arndt  says  he  has  had  many  complaints 
of  men  being  charged  a  fee  for  an  out-of-town 
job,  then  getting  to  their  destination  and 
finding  no  job.*’ 


The  Same  Old  Story 

It  is  probably  true  that  this  same  kind 
of  a  story  might  he  written  for  a  news- 
pajter  in  any  of  the  larger  cities.  On 
the  same  subject  Editor  &  Pi’blishek, 
in  its  issue  of  Xovemlier  2,  1918,  printed 
an  a  i'le  which  is  worth  reprinting.  In 
pan  it  said : 

“Some  of  the  news:'aper?».  whose  advertis¬ 
ing  managers  have  seen  the  possibilities  of 
the  activities  of  the  private  employment  agen¬ 
cies  and  the  extent  of  their  profits  which  are 
derived  only  from  the  employee,  have  closed 
their  columns  to  such  advertisers,  taking  ad¬ 
vantage  of  their  right  to  reject  any  cony 
that  may  be  submitted  to  them.  These  far¬ 
sighted  pa|)ers  realize  that  the  agencies  can¬ 
not  exist  without  using  their  columns  and 
that  they  arc  thus  performing  a  service  in 
preventing  them  from  waxing  rich  at  the  ex¬ 
pense  of  the  under  dog. 

“It  may  be  that  the  papers  that  are  still 
accepting  this  business  do  not  realize  the  ex¬ 
tent  of  the  operations  of  the  employment 
agencies,  and  how*  they  are  using  the  columns 
of  the  newsoapers  to  reverse  the  whole  scheme 
of  things  upon  which  the  ‘Help  Wanted*  de¬ 
partment  was  fouinled.  The  agencies  are  shift¬ 
ing  the  burden  from  the  employer  to  the 
employee. 

“The  girl  who  gets  an  $80  a  month  job 
mutt  pay  the  agency  $40,  although  the  job 
may  last  for  but  one  month.  The  einnloyer 
pays  nothing.  What  ser\'icc  did  the  agency 
render?  Merely  the  insertion  of  one  line 
of  a  part  of  their  advertising,  the  registration 
of  the  applicant  for  the  job,  and  the  dispatch¬ 
ing  of  her  to  the  employer.  At  the  same  time 
it  may  have  gotten  half  a  dozen  applicants 
for  tut  same  job.  applicants  that  they  reg¬ 
ister. 

“Here  is  what  the  employment  agency  does 
as  pointed  out  by  the  manager  of  the  classi¬ 
fied  columns  of  one  of  the  most  propessive 
papers  of  the  West,  a  paper  that  nas  re¬ 
fused  to  accept  any  advertising  from  em¬ 
ployment  agencies  on  the  ground  that  it  is 
a  violation  of  the  ethics  of  the  paper: 


Classified  Page  Lineage  Lowered  and  Users  of 
Small  Ads  Robbed  of  Earnings 
By  “Job  Sharks” 


By  C.  L.  PERKINS 
Article  XVI 


‘H)  .Solicits  by  letter  or  personal  card, 
employees  seeking  employment  through  news- 
paper  advertising  for  the  purpose  of  securing 
them  as  cgirst rants. 

“(2)  Solicits  employers  seeking  emplovces 
through  nevvspaiier  advertising,  seeking  them 
as  registrants,  impressing  upon  them  the  fact 
that  no  charge  will  be  made  for  whatever 
service  they  may  render. 

“(3)  Issues  a  monthly  bulletin,  which  is 
mailed  to  employers.  This  bulletin  contains 
a  list  of  employees  eligible  for  employment. 

“(4)  Reverses  the  old  established  plan 
and  purpose  of  a  newspaper  want-ad  de]iart- 
inent  by  placing  the  expenses  of  gettine  em¬ 
ployment  upon  the  employees  instead  of  the 
em:doyer.’’ 

Both  of  these  articles  quite  properly 
deal  with  the  employment  agency  from 
the  standpoints  of  its  economic  value  to 
the  community  and  the  questionable 
practices  employed  in  the  conduct  of  the 
business.  There  is  little  question  that 
the  employment  agency  is  unnecessary  in 
our  economic  system— that  it  renders  no 
service  that  cannot  be  secured  more  ef¬ 
ficiently  through  some  other  channel. 
Neither  can  there  be  any  doubt  about 
the  fact  that  many  of  these  agencies 
have  indulged  in  dishonest  practices. 
The  passage  of  legislation  by  nearly 
every  State  and  city  regulating  the  em¬ 
ployment  agency  is  sufficient  proof  that 
many  of  them  have  been  guilty  of  dis¬ 
honesty. 

But  laying  aside  the  question  of  ethics 
and  the  service,  a  newspaper  might  ren¬ 
der  its  community  by  forcing  the  em¬ 
ployment  agency  out  of  business,  by  not 
permitting  them  to  advertise,  consider 
the  matter  from  a  cold  blooded  business 
standpoint. 

Here  is  a  typical  employment  agency 
advertisement,  containing,  with  sig¬ 
nature  and  address,  twenty  lines: 

EMPLOYMENT  AGENCIES 
I..\nV  ItOOKKKEPEK.S,  STEXOdg.M'It- 

EkS.  TYPISTS  .\N'D  OI'FirE  CLERKS. 
A-l  bookkeeper,  $25-30;  combination  book¬ 
keeper  and  stenographer,  manufacturing.  $100; 
law  office.  $100;  Burroughs  bookkeeper,  $80; 
Klliott-Fishcr  operator,  $80;  .switchboard  dav 
operator.  $10;  dictaphone  oi>erator.  $85;  23 
tv  >isls.  $50-$65-$75;  3  A-l  office  clerks,  $75- 
$85;  19  general  office  clerks,  $50-65:  filing 

clerk.  $75-$80;  office  girl,  physician,  $40:  34 
stenogra  diers,  $65-$75  $85-$100;  comptometer 
oi>erator  and  office  clerk,  $60-$65. 

MALE  HELP. 


help  by  telling  friends  and  acquaintances 
of  their  needs,  while  a  few  others  might 
secure  the  required  workers  by  placing 
signs  in  the  windows  of  their  shop, 
stores  or  offices.  It  would  certainly  be 
conservative  to  say  that  fifty  of  the 
ninety  would  use  classified  advertising. 

On  most  publications  the  average  Help 
Wanted  advertisement  is  over  five  lines 
and  the  average  number  of  insertions 
per  ad  is  at  least  three,  making  a  total 
of  fifteen  lines.  Fifteen  times  fifty 
equals  seven  hundred  and  fifty.  In  other 
words,  about  three  columns  of  classified 
advertising  is  run  in  twenty  lines. 

The  writer  asked  a  number  of  classi¬ 
fied  managers,  business  managers  and 
publishers  their  opinons  in  this  matter 
and  all  agreed  that  the  above  reasoning 
is  correct.  Yet  not  many  newspapers 
bar  employment  agencies  from  their  tol- 
timns. 

Why? 

Selfish  Reasoning 

There  are  two  reasons  apparently. 
First,  a  fear  that  their  climinat'on  might 
drive  them  into  the  pages  of  a  com¬ 
petitor  and  give  it  a  classified  advan¬ 
tage.  It  is  very  doubtful  if  this  would 
he  the  case,  hut  the  whole  problem  can 
he  eliminated  by  all  the  papers  of  a  city 
agreeing  to  refuse  this  class  of  business. 

The  other  reason  is  that  many  papers 
.seem  to  hesitate  to  refuse  known  busi¬ 
ness  for  that  which  they  cannot  see. 
The  reason  that  a  bird  in  the  hand  is 
worth  two  in  the  bush.  The  employmem 
agency  is  a  regular  advertiser  and  his 
monthly  hill  looks  large  compared  to  that 
of  the  average  individual  help  wanted 
advertiser. 

Some  papers  have  taken  half-way 
measures  in  this  matter.  A  number  of 
publications  have  created  a  classification 
entitled  “Employment  .\gencies,”  and 
making  them  rtin  their  copy  there  in- 


SUCCESS  IN  “FOLLOW-UP” 


Storekeeper,  $125;  2  shop  clerks,  $100-$125;  2 
timekeepers.  $100;  yar<l  clerk,  coal  companv, 
$100;  office  clerk  ami  bookkeeper,  $1C0;  lUKnt 
clerk,  hotel,  $90  ami  meals;  Elliott-Fisbcr  oper¬ 
ator.  $100-$125;  collector,  $90;  5  office  clerks, 
$65-$80. 

In  this  want-ad  ninety  positions  are 
offered  to  the  unemployed.  In  fact,  it 
probably  represents  many  times  that 
number  of  positions,  since  some  of  those 
mentioned  may  represent  several  which 
are  unfilled  on  the  books  of  the  agency. 
But  discounting  this  and  considering  the 
advertisement  as  the  method  through 
which  ninety  positions  are  filled,  it  is 
easily  calculated  that  each  position  re¬ 
quires  on  the  average  less  than  one- 
fourth  of  a  line. 

Now  suppose  that  no  employment 
agency  existed  to  fill  these  positions. 
What  would  the  result  be? 

If  that  were  the  case  these  ninety  em¬ 
ployers  would  advertise  direct  instead 
of  through  an  employment  agency.  And, 
of  course,  they  would  use  the  classified 
colmns  of  the  daily  newspapers,  since 
want  ads  are  the  only  efficient  place 
whereby  employer  and  employee  meet. 

Of  course  some  might  find  the  needed 


The  magic  of  success  in  Itusiiiess 
is  mainly  aitplying  llte  follow-up 
principle.  Little  Jake  Butler,  when  he 
showed  up  in  short  trousers  hack  in 
1910  to  work  for  the  Houston  (Tex.) 
Chronicle,  didn’t  kftow  much  about 
business  axioms,  hut  he  knew  plenty 
about  the  fol¬ 
low-up.  That 
persistence  i  n 
keeping  after 
'.1  i  s  customer 
put  him  behind 
the  manager’s 
desk  of  the 
Chronicle’s  clas¬ 
sified  depart¬ 
ment.  Butler’s 
first  experience 
in  the  classified 
department  was 
as  a  counter 
clerk.  Later  he 
became  a  solici¬ 
tor.  He  had 

his  follow-up  planned  down  so  pat 
that  his  boss  gave  him  all  the_  hard 
accounts  —  “let  Jake  do  it”  being  a 
common  saying  around  the  office.  In 
1912  he  was  elevated  to  the  head  of 
his  department. 


J.  H.  Butler 


stead  of  in  the  regular  classifications.  In 
such  cases  the  agency  advertisements  are 
generally  placed  after  the  balance  of  the 
help  wanted.  This  no  doubt  makes  th, 
agencies’  advertising  less  profitable. 

.\notlier  measure  adopted  in  some 
cities  by  the  papers  and  in  other  cities 
made  obligatory  by  law  is  that  of  re- 
(luiring  each  agency  advertisement  to 
contain  the  words  “employment  agency' 
This,  of  course,  prevents  them  from  get. 
ting  the  readers  of  a  paper  to  their  of. 
fices  under  false  pretenses  by  advertiv 
iitg  in  a  style  that  would  make  the  job 
seeker  think  they  were  employes. 

Discourages  Individual  Advertisioi 

One  typical  employment  agency,  vrith 
which  the  writer  came  in  contact,  had 
eight  or  nine  people  continually  callinj 
on  all  the  employers  of  the  city,  setk. 
ing  their  business.  In  other  words,  thcr 
had  this  sales  force  out  virtually  advisinj 
employers  not  to  use  the  classified  col¬ 
umns  of  the  newspapers.  In  additioo 
to  this,  the  agency  circularized  heavily 
not  only  a  large  mailing  list,  but  the 
classified  advertisers  as  they  appeared 
in  the  help  wanted  columns. 

To  date  no  altruistic  electric  lightmj 
corporation  has  been  discovered  advising 
its  customers  to  light  their  homes  with 
candles  and  then  helping  the  candk 
maker  in  his  business.  Nor  hare  the 
laundries  in  anyway  advocated  the  me 
of  electric  washing  machines  and 
mangles  in  the  home  or  aided  the  man¬ 
ufacturers  of  these  products.  To  the  con¬ 
trary,  the  laundries  in  some  cities  an 
conducting  co-operative  advertising  cam¬ 
paigns  selling  to  the  housewife  the  ad¬ 
vantages  of  sending  all  the  family  wash¬ 
ing  to  a  steam  laundry. 

Yet  the  newspapers  are  cheating 
themselves  out  of  profitable  business  and 
aiding  their  greatest  competitors  in  tht 
help  wanted  classifications,  when  tlx 
elimination  of  these  competitors  would 
he  a  service  to  the  readers  of  the  papen 
and  to  the  papers  themselves. 

Washington  Star  Raises  Rates 

W.ASHiNGTON,  D.  C. — The  Star  has  is¬ 
sued  a  new  rate  card,  effective  .\pril  I, 
changing  its  previous  rules  and  rates  as 
follows:  .Advertising  in  the  rotogravure 
section  35  cents  per  line  basic  rate.  Con¬ 
tracts  made  prior  to  .April  1  will  cany 
the  former  rate,  30  cents  per  line,  to 
December  31.  1920,  and  the  new  rare 
thereafter.  Back-page  when  demanded. 
10  cents  a  line  additional  in  the  roto¬ 
gravure  section  ;  size  of  rotogravure  pagt 
increased  to  2,009  lines — 287  x  7.  ^ 
other  rules  regarding  the  rotogravure 
section  remain  the  same.  Steamship  and 
railroad  classified  advertising,  flat  ratt 
of  15  cents  a  line  on  schedules,  with 
display  advertising  other  than  sched¬ 
uled,  at  regular  display  rates,  18  cent! 
flat  daily,  and  15  cents  flat  Sunday. 


Toronto  Press  Committee  Nsmsd 

Toronto. — Under  the  chairmanshipof 
L.  H.  Clarke,  Lieutenant-Governor  oi 
(Ontario,  the  large  public  committee  hat¬ 
ing  in  charge  the  local  entertaininefl 
of  the  delegates  to  the  Imperial  Prtf 
Conference,  met  in  the  City  HaD  oa 
Monday  of  this  week.  A  sub-cominilW 
was  named  including  the  lieutenant-pt- 
ernor,  the  mayor,  the  provincial  nuiw- 
ter  of  agriculture,  several  promiao* 
citizens  and  J.  E.  Atkinson,  Toro## 
Star ;  Stewart  Lyon,  Toronto  Globe  and 
J.  S.  Douglas,  Toronto  Mail  and  Em¬ 
pire. 


Editor  &  Publisher  for  March  6,  1920 


15 


fuklhthe.r* 


pati. 
Jufutf 
that  I 


“tlQB 


P.  ,F. 


UMgTlM  «  ». 
am  tbc  PtHt  pmk 


h  ■MU’  »•■••« 

Mm  »rM  *r^». 

fourth  week  o. 

MURDER  CASE^-.„^ 


UNITED  PRESS  ASSOCIATIONS 


New  York  City 


General  Offices 


■  *  ■ 


Aitb  Coiuttitution-Democrat. 


^EOKl  K.  lOW.V,  MONDAY,  hT-:R.  IS,  l!ttn 


VW..  ISO  SO.  :)!i 


PRESIDENT  ATTACKED  BY  PARIS  NEWSPAPERS 


e  ni  w 


16 


Editor  &  Publisher  for  March  6, 


9  20 


SHORTAGE  PINCHES  IN  ALL  CITIES 
THROUGHOUT  NATION 

Publishers  of  Big  and  Small  Centres  Against  Federal 
Control — None  Has  Tonnage  Elnough  for 
Expected  Demands 

Editor  &  publisher’s  correspondents  covered  in¬ 
dividual  pnhlishers  in  their  territories  on  the  following 
questions : 

1 — What  is  your  attitude  toward  legislation  and  Government 
control  of  the  newsprint  industry? 

2 — What  is  the  maximnni  and  minimum  contract  and  spot  price 
j)aid  for  paper  during  the  first  quarter  of  1920? 

•> — What  |)resent  contract  quotations  and  spot  market  prices 
are  now  being  quoted  you? 

-1 — What  conservation  methods  have  you  employed  during  this 
period  and  what  have  been  the  approximate  results  in  saving? 

3 — How  much  tonnage  will  you  need  over  your  contracted  al- 
h»tment  for  l'*2fl^ 

Following  Are  the  Replies: 


ATLANTA 

Ati.anta.  (ia. — Huford  Goodwin,  pub¬ 
lisher  of  the  GeorKian.  expressed,  of 
course,  the  same  opinion  as  William 
I  Randolph  Hearst,  owner  of  the  Geor¬ 
gian.  who  has  already  appealed  to  Con¬ 
gress  to  lake  a  hand  in  the  newsprint 
paper  situation.  Mr.  Hearst  has  stated 
that  he  believes  daily  newspapers  should 
not  l>e  permitted  to  issue  more  than  24 
pages,  while  Sunday  papers  should  he 
held  to  72  pages. 

Clark  Howell,  publisher  of  the  Consti¬ 
tution,  expressed  an  opinion  exactly  the 
reverse,  stating  that  he  believed  the  gov¬ 
ernment  .should  keep  its  hands  off  in 
the  matter. 

Major  John  S.  Cohen,  imblisher  of  the 
Journal,  stated  that  he  did  not  believe 
the  government  should  meddle  with  the 
new.sprint  situation. 

Contract  prices  for  the  first  quarter 
do  not  vary  a  great  deal,  cents  per 
pound  being  the  price  at  the  present  time. 
The  .\tlanta  papers,  however,  will  l)e  re¬ 
quired  to  pay  5  cents  on  contract  after 
April  1.  .\t  present  contract  prices  are 

4'4  cents  while  spot  prices  range  from 
^'2  to  105^  cents,  these  being  the  prices 
paid  the  first  quarter 

Til  con.serve  consumption  all  papers, 
not  only  in  .\tlanta.  Init  throughout  the 
entire  .'southeastern  part  of  the  United 
States,  have  decreased  the  ratio  of  read¬ 
ing  matter  to  advertising,  with  the  result 
that  considerahle  .saving  is  lx*ing  eflFected. 
In  the  case  of  the  .Atlanta  Georgian,  Mr. 
Goodwin  stated,  there  has  I>een  a  saving 
of  about  two  full  pages  daily  or  10  i>er 
cent  of  the  total  paper  used. 

So  far  as  possible  the  newspapers  in 
this  section  are  endeavoring  to  keep 
within  contract  allotments,  but  with  the 
larger  dailies  it  is  difficult  to  do  so.  The 
Georgian,  for  example,  is  trying  to  get 
25  tons  per  month  over  the  allotment, 
while  the  Journal  and  Constitution  are 
endeavoring  to  secure  even  more  than 
that.  So  far,  however,  it  has  lieen  im¬ 
possible  to  secure  this  added  tonnage 
desired. 

The  outlook  is  not  very  favorable  to¬ 
ward  a  better  new.sprint  situation,  at 
least  for  some  time.  .As  a  matter  of  fact 
indications  are  that  the  situation  may 
liecome  even  more  acute  and  that  the 
papers  will  have  to  take  still  further 
drastic  action  to  reduce  consumption. 
Publishers  feel  that  they  are  paying  en¬ 
tirely  too  much  for  their  newsprint 
right  now.  Inil  even  .so  they  are  certain 
prices  are  going  still  higher. 

•  »  • 

BOSTON 

Boston,  Mass. — With  less  than  a 
week’s  supply  of  newsprint  on  hand, 
Boston  newspaper  publishers  are  con¬ 
fronted  with  a  situation  which  threatens 


a  complete  tie-up  of  their  plants  unless 
the  Storm  King  releases  its  grip  upon 
the  transportation  facilities  of  New  Eng¬ 
land.  Many  cars  loaded  with  newsprint 
are  frozen  to  the  rail  somewhere  in 
New  England.  No  one  knows  where. 
No  paper  worthy  of  mention  has  been 
received  in  the  city  since  the  last  storm 
more  than  a  week  ago,  and  to  make 
matters  all  the  more  serious,  no  cars 
are  moving  forward  from  the  mills  be¬ 
cause  of  the  blockade  conditions  exist¬ 
ing  in  the  north  end  section  at  the  pres¬ 
ent  time.  The  only  chance  of  continu¬ 
ing  publication  for  several  of  the  papers 
lies  in  a  further  reduction  in  pages  and 
in  the  number  of  editions  until  a  new 
supply  of  paper  is  in  sight.  Boston 
publishers  are  not  alone,  however,  for 
similar  reports  of  a  threatened  depletion 
of  supplies  are  being  received  from 
newspapers  in  various  sections  of  the 
New  England  States. 

*  »  ♦ 

KANSAS  CITY— EMPORIA 

Kansas  Citv,  Mo. — The  Kansas  City 
Post,  through  M.  M.  Levand,  business 
manager,  .says  regarding  its  attitude  to¬ 
wards  legislation  and  government  con¬ 
trol  : 

“In  cooperation  with  Canadian  govern¬ 
ment.  Washington  might  do  much  in  dis¬ 
tributing  paper  supply.  Action  alone  we 
believe  would  not  bring  much  results. 

“2-3 — 4*4  cents  until  July  1 ;  not  over 
5  for  last  six  months  on  contract;  no 
spot  prices  worthy  of  consideration. 

“4- War  Board  rules  in  effect ;  have 
raised  circulation  and  advertising  rates 
with  result ;  have  checked  circulation  and 
are  refusing  advertising  frequently. 

“S-five  hundred  tons.” 

Emi*oria.  Kan. — The  Gazette — no  an¬ 
swer  :  2 — four  ninety :  3 — same ;  4 — no 
answer;  5 — Has  contract  for  same  ton¬ 
nage  as  last  year;  has  changed  from  7- 
column,  13-ems  to  8-columns  12-cms;  in¬ 
creased  advertising  rate  and  increased 
subscription  February  1  from  50  cents  to 
65  cents  monthly;  5 — contract  price  for 
1920  increased  one  cent  per  pound  over 
1910. 

♦  *  ♦ 

CINCINNATI,  O. 

Cincinnati. — C.  H.  Rembold,  general 
manager  of  the  Cincinnati  Times-Slar. 
declared  that  that  paper  was  nc;t  inter¬ 
ested  in  legislation  for  government  con¬ 
trol  of  paper  product’on  and  distribu¬ 
tion.  Its  contract  price  for  paper  h.as 
been  4’  i  cents  and  it  has  not  lieeii  cal'ed 
on  to  appeal  to  the  spot  market,  though 
jtoor  car  supply  and  impaired  freight 
service  have  hampered  it  on  several  oc¬ 
casions  and  compelled  disregard  of  rules 
pertaining  to  the  relative  amount  of 
reading  matter  and  advertising.  It  has 
held  its  pages  down  rigidly.  largely  be¬ 


cause  of  shipping  jeopardy  from  the 
mills  at  Glen  Falls,  Me.  The  paper  has 
never  exceeded  its  allotment. 

Harry  W.  Brown,  general  manager 
of  the  Cincinnati  Commercial-Tribune, 
declares  the  paper  is  opposed  to  any 
legislation  which  would  regulate  the  size 
of  newspapers  on  the  ground  that  it 
would  be  impossible  to  reach  a  unit 
which  would  be  fair  to  both  city  and 
country  newspapers.  The  paper  has  not 
been  forced  to  buy  spot  paper,  as  its 
contracts  with  the  Canadian  Export 
paper  Co.  covers  the  requirements.  The 
present  contract  price  from  January  1, 
1920,  to  June  30,  1920,  with  the  Cana¬ 
dian  Export  Paper  Co.  is  454  cents.  The 
Commercial-Tribune.  Mr.  Brown  says, 
has  adopted  every  known  and  possible 
method  to  conserve  newsprint. 

W.  F.  Wiley,  general  manager  of  the 
Cincinnati  Enquirer,  said  the  paper  was 
opposed  on  general  principles  to  govern¬ 
ment  control.  The  paper’s  contract 
price  for  newsprint  is  4',4  cents,  but  in 
emergencies  during  the  past  few  months 
it  has  paid  as  high  as  ^O  .^O  for  a  needed 
supply  in  the  spot  market.  The  quan¬ 
tity,  however,  was  not  large  There  has 
been  as  yet  no  ehange  in  the  contract 
price.  In  the  matter  of  conservation. 
Mr.  Wiley  says  that  the  width  of  the 
column  has  been  reduced  from  13  to 
1254  ems,  the  comic  supiilement  has 
been  cut  down  from  eight  to  four  pages, 
streamers  and  flamboyant  heads  have 
teen  eliminated,  news  has  been  restricted 


CHARLES  J.  BOYLE 

I  first  met  Charlie  Boyle  at 
a  Dartmouth  football  game. 
As  he  was  a  former  Dart¬ 
mouth  football  star,  I  was 
bound  to  meet  him  there. 
He  was  at  that  time  New 
England  manager  for  But- 
terick. 

I  said  to  a  mutual  friend. 
■‘There  is  a  man  I  would  like 
to  have  associated  with  me." 
That  was  over  twelve  years 
ago. 

He  joined  me  a  few 
months  later  and  has  been 
my  associate  and  friend  ever 


A.  N.  P.  A  OFFICIALS  IN  ' 
SESSION 

The  Board  of  Directors  and  Pspe 
Committee  of  the  American  Newspaper 
Publishers*  Aasociatiem  were  nuictiu, 
in  the  office  of  the  Boston  Globe,  is 
the  World  Building,  New  York,  at  tbe 
time  EDITOR  A  PUBLISHER  went 
to  press.  The  meeting  was  called  for 
the  purpose  of  discussing  newspriat 
cemditions  and  conservati<Hi.  It  wu 
intimated  that  positive  and  radical 
action  %^11  result  from  the  conference. 


and  advertising  refused  to  the  extent  of 
many  pages,  all  local  advertisers  have 
been  held  down  to  a  maximum  of  ow 
page  and  many  other  minor  expedients 
have  been  adopted.  Mr.  Wiley  hopes  io 
keep  within  his  allotment  as  long  as  the 
paper  stringency  continues. 

The  business  manager  of  the  Cincin¬ 
nati  Post,  H.  M.  Levy,  said  the  pape 
was  a  member  of  the  Scripps-McRie 
League  and  the  white  paper  situatioii 
was  handled  from  Cleveland. 

DES  MOINES 

Lafayette  Young,  Jr.,  the  Dei  Mourn 
Capital,  said: 

"I  believe  it  will  be  a  very  serions 
mistake  to  put  print  paper  in  the  hands 
of  the  U.  S.  Government.  The  govern- 
(Couthmed  on  Page  20) 


THE 

TOLEDO  BLADE 

When  Harry  Talniadge  and 
Nat  C.  Wright  became  a  part 
.of  THE  TOLEDO  BLADE, 
they  asked  me  to  represent 
this  newspaper.  That  is 
twelve  years  ago,  and  I  have 
seen  it  grow  from  a  substan¬ 
tial  little  publication  to  one 
of  the  great  newspapers  of 
the  Middle  West.  Not  only 
has  its  circulation  quadrupled 
hut,  of  course,  it  is  larger 
than  that  of  any  of  the  news¬ 
papers  in  its  territory.  In 
the  year  just  passed  the 
Blade  carried  nearly  2,000,000 
lines  more  advertising  than 
any  other  Toledo  newspaper. 
Its  foreign  advertising  has 
grown  from  an  income  of 
$50,000  yearly  to  over  $300,- 
000  per  year.  It  led  its  near¬ 
est  contemporary  by  over  a 
million  lines  in  1919. 
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Th«  populations  used  to  determine  the  number  of  inhabitants  per  thousand  worth  over  $6,000  In  ths  cities  listed  were  taken  from  City  Directory 

eHtimates  of  July,  1919. 

•  •  •  City  of  the  Well-to-Do 
Where  Wealth  Is  Most  Evenly  Distributed 


Louisville  has  more  persons  per  1,000  of  popu- 
I  lation  worth  $5,000  or  more  than  any  other  large 
city  in  America. 

Statistics  compiled  by  large  life  insurance  com¬ 
panies  show  that  11,920  Louisvillians  are  worth 
$5,000  or  more. 

One  out  of  twenty-five  persons  in  Louisville  is 
worth  at  least  $5,000,  or  as  shown  by  the  above  chart, 
forty  out  of  every  1,000. 

Louisville  actually  has  more  citizens  worth  $5,000 
or  more  than  Baltimore,  Cincinnati,  Kansas  City,  Los 


Angeles,  Milwaukee,  Pittsburgh,  Buffalo,  Washington, 
San  Francisco,  New  Orleans  and  Minneapolis — all 
cities  with  a  larger  population. 

Louisville  leads  the  country  in  average  wealth — ^in 
families  of  the  well-to-do,  with  ability  to  buy  and  the 
will  to  buy. 

The  national  advertiser  has  an  effective  service  for 
reaching  the  homes  of  these  well-to-do — The  Courier- 
Journal  and  The  Louisville  Times,  papers  that  are 
pre-eminently  the  choice  of  the  better  class  of  homes 
in  Louisville. 


INCLUDE  LOUISVILLE  IN  YOUR  LIST 

Check  up  'with  S.  C.  Beckivith  Special  Agency — Ne'w  York  City,  Chicago,  Detroit,  St.  Louis,  Kansas  Ctty  or  Atlanta 

— on  Circulation  and  Rates  of 


The  Courier-Journal  and  The  Louisville  Times 


THE  CENTRAL  PRESS 


Cartoonist  Fontaine 
Fox  Signs  With  Us 


After  considering  carefully  a  number  of  offers,  Cartoc 
Fontaine  Fox  has  signed  a  long-time  contract  with  m 
take  effect  on  April  1, 

Mr.  Fox  ranks  easily  among  the  four  or  five  most  popului 
toonists  in  America.  His  work  has  great  vogue  everywhere,  u 
particularly  liked  by  that  large  and  desirable  class  of  people  sot 
by  newspaper  publishers  who  wish  to  build  home  circulatioa. 

An  officer  of  Marshall  Field  &  Co.  of  Chicago  has  styled 
Fox  the  Eugene  Field  of  the  cartoonists.  The  Louisville  Cotj 


The  Louisville  Cok* 
Journal  has  referred  to  him  editorially  as  the  Mark  Twiii) 
humorous  art. 

Both  are  fine  compliments  surely,  but  in  our  w'ay  of  thinkii|i 
would  be  more  appropriate  to  make  comparison  with  J.  M.  Bssj 
With  the  sure,  light  touch  of  genius,  Mr.  Fox  creates  deligli|f=J; 
whimsical  situations  that  appeal  to  the  boy  and  girl  side  of  etai 
really  human  man  and  woman  among  us.  For  if  our  minds  Sj 
fresh  and  youthful,  resisting  the  tendency  to  grow  stiffly  litenl  a 
hopelessly  matter-of-fact,  we  are  never  too  old  to  enjoy  the[ij-r 


spirit  that  prompts  a  Barrie  or  a  Fox  to  conceive  fanciful  sitmtse 
and  characters  that  call  for  drafts  upon  imagination. 

There  never  was  on  land  or  sea  a  woman  quite  so  powerful « 
the  famous  Katrinka,  but  who  cares?  Does  any  slavish  iem 
to  minute  accuracy  spoil  our  enjoyment  of  Mr.  Fox’s  cartoon 
which  Katrinka  is  shown  in  the  act  of  hurling  a  loaded  ash  cat 


FOXTAIXE  FOX 


Somethiny  of  Our  Plans  and  Purposes 

Tex  years  ago  the  Central  Press  Association  was  organized  in 
Cleveland  to  supply  a  general  illustrated  news  and  feature 
service  to  daily  newspapers.  Today  our  staff  of  thirty  people  is 
serving  regularly  from  our  own  plant  a  list  of  250. 

Something  of  the  character  and  standing  of  the  service  may  be 
gathered  from  the  make-up  of  a  clientele  including  such  fine  news¬ 
papers  as  the  Minneapolis  Tribune,  Detroit  Journal,  Louisville 
Times  and  Courier-Journal,  Pittsburg  Leader,  Seattle  Times,  Des 
Moines  Register  and  Tribune.  Milwaukee  Sentinel.  Omaha  World- 
Herald,  Denver  Rocky  Mountain  News,  San  Diego  Tribune,  Bir¬ 
mingham  News,  Rochester  Times-Union.  Syracuse  Journal  and 
Worcester  Telegram. 

We  are  now  to  carry  into  effect  a  long-considered  plan  to 
engage  in  large-scale  syndicate  operations  in  New  York.  We  begin 
with  the  Fontaine  Fox  cartoon  service  and  the  national  convention 
reports  by  William  Jennings  Bryan  and  Samuel  G.  Blythe,  an¬ 
nounced  herewith.  Other  features  of  equal  magnitude  will  come 
later. 

.•\s  selling  agents  for  the  New  York  Evening  Mail,  we  shall  have 
the  privilege  of  handling  R.  L.  Goldberg’s  brilliant  and  deservedly 
famous  cartoons  and  Harry  J.  Tuthill’s  successful  new  comic  strip, 
“Home,  Sweet  Home,”  as  well  as  other  features  of  the  paper, 
present  and  to  come. 

The  business  at  Cleveland  will  be  continued  under  the  management  of  H. 
A.  McNitt,  vice-tiresident  and  secretary,  who  has  administered  its  affairs  so 
capably  duHng’  the  past  four  years.  The  daily  service  will  be  steadily  improved 
and  enlarged. 

The  syndicate  business  in  New  York  will  be  conducted  as  a  separate  enter* 
prise  by  V.  V.  McNitt,  president  and  trea«urer.  who  will  give  his  entire  time 
to  its  development  after  the  termination  of  his  engagement  as  manager  of  the 
Evening  Mail  Syndicate. 

We  hope  to  build  in  New  York  an  institution  that  will  enjoy  the  confidence 
and  good  will  of  new5paj>er  publishers  everywhere,  and  that  will  provide  for 
the  best  of  writers  and  artists  an  agency  of  distribution  that  will  afford  them 


put  together  ?  Or  the  outburst.*;  of  awful  though  comical  wratii 
the  part  of  the  Terrible  Tempered  Mr.  Bang? 

We  believe  as  thoroughly  in  Mr.  Fox’s  present  work  and  ill 
prospects  for  a  bright  future  as  do  any  of  the  enthusiastic  edit 
who  have  been  using  his  cartoons.  We  are  going  to  continue  a 
plying  the  service  in  the  same  form  as  at  present.  There  is  stn 
competitive  demand  for  the  cartoons,  but  in  every  case  when 
can,  we  propose  to  place  the  service  anew  with  the  papers  thati 
have  it. 

Correspondence  and  telegrams  bearing  on  the  Fox  carto 
should  be  directed  to  our  New  York  office. 


Central  f 

OF  CLEVELAND 

Frederick  Bldg.,  East  4th  Street 


OCIATION  ANNOUNCES: 


National  Convention  Reports  by  Men  Who  KNO  W 
Politics^  and  Who  Are  Known  Above  All  Others 


Everyone  is  aware  that  William  Jennings  Bryan  and 
Samuel  G.  Blythe  are  beyond  all  question  the  greatest 
of  national  convention  reporters. 

Mr.  Bryan  was  acting  as  an  editorial  correspondent  for  his 
newspaper,  the  Omaha  World-Herald,  when  he  was  nomi¬ 
nated  for  the  Presidency  in  1896.  In  1912  he  was  writing 
convention  reports  for  us  when  he  overturned  all  calculations 
and  by  the  mighty  force  of  his  personality  and  powers  of 
leadership  brought  about  the  nomination  of  Woodrow 
Wilson.  Again  in  1916,  while  covering  the  two  great  con¬ 
ventions  for  us,  he  provided  the  most  interesting  feature  of 
the  convention  at  St.  Louis  by  delivering  a  speech  in  ad¬ 
vocacy  of  the  President’s  war  policies,  while  a  crowd  of 
25,000  people  outside  fought  madly  to  get  into  the  hall  that 
was  already  packed. 

What  will  Mr.  Bryan  do  at  San  Francisco  this  year?  No 
one  knows  exactly,  but  everyone  knows  that  this  wonderfully 
dynamic  man  may  again  make  history,  as  well  as  write  it. 
Samuel  G.  Blythe  is  beyond  question  the  foremost  profes- 

a  AsBoriation 


OF  NEW  YORK 


World  Building,  Park  Row 


sional  political  writer  of  his  time.  For  that  matter,  it  may  be 
said  that  no  other  newspaper  or  magazine  writer  on  politics 
in  this  country  has  ever  attained  such  standing  and  wide 
repute  as  he  enjoys.  His  position  as  political  expert  for  the 
Saturday  Evening  Post  gives  him  a  national  audience,  and 
the  sphere  of  his  influence  includes  every  remotest  town  and 
hamlet  in  the  land. 

Mr.  Blythe’s  knowledge  of  the  ways  and  wiles  of  politics 
and  politicians  is  unerringly  accurate  and  profoundly  com¬ 
plete.  His  reports  of  the  Republican  and  Democratic  con¬ 
ventions  at  Chicago  and  San  Francisco  will  set  new  authori¬ 
tative  standards. 

The  demand  for  convention  service  of  the  first  order  will 
be  very  keen  this  year,  due  to  the  unusual  interest  in  the 
campaign  and  the  coming  election.  We  have  already  closed 
with  a  number  of  papers,  but  much  territory  is  still  open. 

We  suggest  to  interested  publishers  that  they  wire  our  New 
York  office  for  options. 

Special  Announce metit 

Mr.  Charles  H.  Sutcliffe,  an  experienced  New 
York  syndicate  man,  has  recently  gone  to  England, 
and  will  hereafter  act  as  our  British  selling  agent  in 
placing  the  Fontaine  Fox  cartoons  and  other  of  our 
features  with  newspapers  in  the  United  Kingdom. 
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ALL  CITIES  PINCHED 
BY  SHORTAGE 

(Cotilitmed  from  Page  16) 

ment  has  enough  to  do  without  getting 
tangled  up  in  a  product  of  this  character, 
and  ^  do  not  believe  the  government’s 
administration  of  the  print  paper  busi¬ 
ness  would  be  any  more  efficient  than 
it  has  been  with  the  railroad  business. 

“The  Capital  is  paying  $98  a  ton  for 
paper  for  the  entire  year  of  1920.  Our 
contract  is  with  the  Minnesota  &  Ontario 
Company,  International  Falls.  We  have 
been  quoted  paper  on  the  open  market 
all  the  way  from  7H  to  more  than  10 
cents. 

“The  chief  method  of  conservation 
used  by  the  Capital  is  a  reduction  in  the 
number  of  columns  of  news  matter,  with 
relation  to  advertising.  This  schedule 
has  been  made  as  tight  as  we  think  the 
subscribers  will  stand  for,  and  all  of  the 
ordinary  methods  of  conservation  are 
being  used.  Our  tonnage  for  1920  is 
3.500  tons." 

The  News  gets  its  paper  as  one  of  the 
Scripps  papers. 

Gardner  Cowles,  publisher  the  Regis¬ 
ter  and  Tribune,  is  in  the  South  and  no 
statement  could  be  obtained  from  him 
consequently. 

*  *  * 

ST.  LOUIS 

E.  Lansing  Ray,  president  of  the  St. 
Louis  Globe-Democrat,  said: 

.  “I  sn>  stroncly  opposed  to  any  Congres¬ 
sional  legislation  or  Government  control  of 
newsprint  or  other  publishing  affairs.  It  has 
been  my  experience  that  the  laws  of  supply 
and  demand  are  better  than  artificial  control. 
The  only  solution  of  the  present  newsprint 
situation  is  drastic  economies  by  everyone. 
So  far  it  seems  to  me  that  the  smaller  papers 
have  done  ^  more  than  the  very  large  ones, 
although  this  is  not  true  as  regards  the  Globe- 
Democrat.  We  have  been  on  a  starvation 
basis  for  several  months  and  have  cut  the 
paper  to  the  bone  and  have  been  obliged 
to  turn  down  a  large  volume  of  advertising 
averaging  between  thirty  and  forty  columns 
per  day.  We  had  two  rea.sons  for  this,  both 
to  help  the  movement  for  paper  economy  and 
also  our  own  necessities. 

“We  purchased  the  Republic  the  first  of 
December,  and  have  been  agreeably  surprised 
to  find  that  we  are  holding  a  great  deal  more 
of  its  circulation  than  the  fondest  hopes 

Eromised.  The  acquisition  of  the  Republir 
as  forced  us  into  the  market  for  a  great  deal 
of  extra  tonnage.  We  have  already  purchased 
about  2,500  tons  the  last  two  months.  Prices 
on  this  have  ranged  from  $7.75  per  hundred 
pounds  mill,  to  $9.75  per  hundred  pounds 
mill.  We  have  received  excellent  service 
on  our  regular  contract,  but,  of  course,  were 
not  prepared  for  this  great  increase  of  circu¬ 
lation. 

“I  estimate  that  we  will  probably  have  fo 
purchase  between  6,000  and  7,000  tons  in  ad¬ 
dition  to  our  contract  amount. 

“Our  economies  have  resulted  in  the  larger 
paper  using  considerably  less  tonnage  per 
month  than  the  two  papers  used  for  the.  cor¬ 
responding  months  last  year,  consequently  1 
feel  that  we  have  done  a  great  deal  towards 
paper  conservation. 

“The  Globe-Democrat  has  strictly  adhered 
to  the  War  Industries  Board  rulings  since  they 
became  operative  last  fall.  We  do  not  take 
any  returns,  allow  free  copies,  nor  do  any 
premium  canvassing.  We  have  maintained  es¬ 
tablished  subscription  prices  absolutely.  Our 
average  of  news  during  December  and  Janu¬ 
ary  was  well  under  sixty  columns  per  day. 
We  have  cut  our  Sunday  Magazine  from  six¬ 
teen  pages  to  eight,  and  have  omitted  many 
regular  features.  It  will  be  our  policy  to 
do  everything  we  can  to  continue  economies 
as  long  as  the  situation  demands. 

“I  note  that  despite  statements  of  econo¬ 
mies,  that  some  New  York  and  Chicago  papers 
still  seem  to  be  running  in  many  cases  eighty 
to  a  hundred  columns  of  news  daily.  I  might 
add,  also,  that  we  have  increased  our  display 
advertising  rales  approximately  50  per  cent, 
and  anticipate  the  issuance  of  a  new  rate 
card  very  shortly  which  will  again  be  a  ma¬ 
terial  increase." 

George  A.  Buder,  president  of  the 
SL  Louis  Times,  answered  each  of  the 
above  questions  as  follows: 

*‘l.  We  do  not  believe  in  government  con¬ 
trol  of  newsprint,  because  it  is  a  step  in  the 
direction  of  controlling  of  news  press. 

“2.  The  only  price  we  have  paid  for  paper 
thus  far  in  1920  has  been  $4.50  f.  o.  b.,  mill. 

“3.  $4.50  f.  o.  b.,  mill;  have  no  spot  mar¬ 

ket  prices,  because  »e  are  not  in  the  market. 
"4.  Watchful  care  in  all  departments. 

“5.  Our  present  supply  adequate;  will  not 
venture  a  prediction  as  to  the  future." 

Joseph  Pulitzer,  Jr.,  of  the  Post-Dis¬ 
patch  is  out  of  town,  and  there  is  no  one 
here  in  authority  to  speak.  B.  E.  Brad¬ 


ley,  vice-president  and  general  manager 
of  the  Star,  would  say  nothing. 

♦  ♦  ♦ 

CHICAGO 

Chicago. — The  Chicago  newspapers 
will  be  in  a  bad  way  if  the  mills  are 
unable  to  live  up  to  their  present  con¬ 
tracts  as  none  of  the  publishers  report 
any  surplus  to  speak  of.  They  are  cut¬ 
ting  all  they  can  by  throwing  out  a 
number  of  features  and  closing  up  space. 
The  paper  houses  have  no  surplus  news¬ 
print  on  hand  and  are  supplying  the 
smaller  dailies  as  their  shipments  arrive. 

Wright  A.  Patterson,  editor-in-chief. 
Western  Newspaper  Union  after  talking 
with  a  number  of  publishers  of  small 
dailies  throughout  this  section  says : 
“Unless  this  newsprint  shortage  clears 
up  many  small  dailies  will  be  forced 
to  discontinue  until  such  time  as  they 
can  get  paper.  Paper  dealers  have  noti¬ 
fied  a  number  of  publishers  that  the 
mills  have  advised  them  that  they  will 
be  unable  to  ship  from  March  first  until 
after  May  25.  This  will  force  several 
dailies  to  print  on  any  kind  of  paper  they 
can  secure  to  enable  them  to  run  their 
legal  notices." 

“The  only  remedy  I  can  see,"  said 
Mr.  Paterson,  “is  to  limit  advertisers  to 
not  more  than  one-half  page  and  double 
the  rates.  This  will  reduce  the  paper 
shortage  and  work  no  hardship  on  either 
the  publisher  or  the  advertiser." 

The  views  of  Victor  F.  Lawson  of  the 
Daily  News  and  Col.  R.  R.  McCormick 
of  the  Tribune  are  given  elsewhere  in 
this  edition. 

*  *  * 

SEATTLE 

Seattle,  Wash. — C.  A.  Hughes,  busi¬ 
ness  manager  of  the  Post-Intelligencer, 
says  he  is  vigorously  opposed  to  Gov¬ 
ernment  control  of  paper  supply,  be¬ 
cause  past  experience  has  shown  that 
where  the  Government  held  the  upper 
hand  the  results  have  been  generally 
unsatisfactory.  He  declares  present 
shortage,  when  traced  back  many  years, 
can  be  regarded  as  somewhat  artificial. 
“The  situation  is  easily  understood,” 
said  Mr.  Hughes.  “What  would  happen 
if  millions  of  acres  of  farm  lands  were 
to  remain  untouched?  Wouldn’t  there 
be  a  great  shortage  of  products  of  the 
farm?  The  same  is  true  with  news¬ 
print.”  Mr.  Hughes  says  the  paper 
mills  claim  they  can  get  10  cents  a 
pound,  but  prefers  not  to  disclose  prices 
he  is  now  paying.  Toward  conservation 
the  “P.  I."  has  cut  out  the  magazine 
section  entirely,  reduced  the  daily  from 
2  to  4  pages,  each  issue,  and  Sunday 
from  8  to  12  pages.  Absolutely  no  ex¬ 
tra  tonnage  is  allowed. 

F  B.  .\ult,  editor  and  manager  of  the 
Daily  Union-Record,  says :  “We  are  glad 
to  co-operate  with  Editor  &  Publisher 
in  its  effort  to  get  at  the  bottom  of  the 
newsprint  situation.  I  am  not  ordinarily 
in  favor  of  Government  control  or  legis¬ 
lative  methods  of  handling  such  ques¬ 
tions,  but  the  situation  is  desperate  and 
apparently  there  is  no  other  way  out, 
since  the  newspapers  have  not  enough 
self-control  to  co-operate  among  them¬ 
selves.  Our  present  contract  price,  run¬ 
ning  to  April  1st,  is  $3.75  per  hundred 
f.  o.  b.  mill.  Beginning  April  1st  we 
will  be  compelled  to  pay  6  cents  on 
contract.  We  only  purchased  one  order 
of  green  paper  on  spot  market,  paying 
9  cents;  we  have  always  saved  paper  in 
every  possible  way,  except  when  com¬ 
pelled  by  local  competition  to  splurge  on 
front  page  display ;  we  have  eliminated 
dashes  under  heads,  virtually  eliminated 
returns ;  run  closer  to  core,  and  in  every 
conceivable  way  saved,  with  the  result 
that  we  have  been  able  to  remain  under 
supply  contracted  for  to  April  1st.  Our 
allotment  is  only  one-third  of  ordinary 


requirements  and  perhaps  not  third  of 
1921  necessities.” 

The  Times  declined  to  give  specific 
information  requested.  The  Times  has 
vigorously  opposed  measures  proposed 
in  Congress  for  Governmental  control  of 
paper  supply  and  has  repeatedly  called 
attention  to  vast  areas  of  available  pulp- 
wood  in  Alaska  and  Pacific  Northwest, 
which  would,  it  contends,  relieve  new 
spring  situation  and  give  vast  supply  if 
developed. 

*  4  4 

CLEVELAND 

Cleveland,  Ohio. — ^The  Sunday  news¬ 
papers  have  fallen  into  line  with  those 
in  other  major  cities,  and  February  29 
sold  at  10  cents  each,  instead  of  7  cents. 
The  Plain  Dealer  and  News-Leader,  the 
Sunday  issue  of  the  afternoon  News,  an¬ 
nounced  the  price  increase  Saturday.  The 
Plain  Dealer’s  announcement  read: 

“Constantly  rising  costs  of  all  labor  and 
material  items  entering  into  the  productioi. 
of  The  Plain  Dealer,  but  particularly  print 
paper,  which  has  increased  100  per  cent  over 
one  vear  ago,  and  more  than  300  per  cent 
ov.,r  the  pre-war  period,  present  no  alternative 


but  an  increase  in  the  selling  price  of  Tv* 
Sunday  Plain  Dealer  to  10  cents  per  con 
beginning  to-morrow,  conforming  to  siSJi 
selling  prices  already  established  by 
newspapers  of  Chicago,  New  York,  PihZ 
burgh,  Detroit,  Buffalo  and  other  nui» 
cities." 

This  increase  does  not  affect  the  week¬ 
day  papers — the  Plain  Dealer  and  Even¬ 
ing  Press  and  News,  each  of  which  is 
sold  at  2  cents.  Efforts  to  increase  the 
price  of  all  three  papers  to  3  cents  have 
not  been  successful. 

Along  with  this  price  increase  Cleve¬ 
land  publishers,  it  is  understood,  are 
seeking  to  bring  about  a  decrease  in  the 
consumption  of  news  print.  The  cut 
may  be  from  7  to  10  per  cent,  daily,  if 
present  plans  go  through. 

E.  H.  Baker,  president  of  the  Plain 
Dealer  Publishing  Company,  is  chair¬ 
man  of  the  news  print  paper  committee 
of  the  .\.  N.  P.  and  will  attend  a 
conference  in  New  York  City  Friday  to 
discuss  paper  from  all  angles.  Before 
leaving  Cleveland,  Mr.  Baker  declined 
to  discuss  the  situation  for  publication, 
(Continued  on  Page  24) 


".linenea’s  Foremost  Industrial  Advertising  Agency” 

Over  a  quarter  of  a  million  dol¬ 
lars — 714,285  lines — of  special 
advertising  secured  in  two  and 
one -half  years  for  one  of  Bos¬ 
ton’s  leading  newspapers. 

No  Special  Editions — all  in  the  regular 
run  of  the  paper  and  entirely  among  non- 
regtilar  advertisers,  many  of  whom  have 
since  become  regular  advertisers. 

The  Advertising  Director  of  this  news¬ 
paper  says  this  of  our  work — 

“I  want  to  take  this  opportunity  to  thank 
you  for  the  wonderful  co-operation  you 
have  rendered  us  for  the  past  two  and 
one-half  years  in  our  industrial  depart¬ 
ment.  I  cannot  conceive  of  an  industrial 
department  handled  more  effectively  or 
in  a  more  clean-cut  manner  than  your 

I  iwn.’’ 

Mr.  Publisher,  if  you  are  publishing  a 
good  live  daily  newspaper  in  one  of  the 
larger  cities  we  can  do  as  well  for  you. 
Let  us  take  up  the  matter  of  a  “Weekly 
Industrial  Review”  page  with  you  to 
run  on  either  of  your  light  days,  Mon¬ 
day  or  Saturday.  Our  representative 
will  call  on  request. 

John  B,  Gallagher  Company 

Home  Office 

Ninth  Floor,  Dexter  Building 
Boston 
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That  Fine  Type  of  Business  and  Professional  Man  in  New  York  City 


Whom  You  Have  Been  Trying  to  Reach 
Through  the  Metropolitan  Papers 


Can  Be  Reached  Through  His  Home  Out  in  Nassau  County, 

Long  Island,  N.  Y. 


By  Using  the 


South  Side 


Nassau 


OBSERVER 


and 


POST 


Rockville  Centre  and  Freeport,  L.  L 


It  is  the  only  Medium  You  Can  Use  to  Thoroughly  Cover 
The  South  Side  of  Nassau  Countv 


The  Wealthiest,  Most  Highly  Developed  Suburban  Home 
Territorv  in  the  Countrv 


OUR  TERRITORY 


OUR  PAPER 


OUR  RATES 


Dur  territory  comprises  about  a  score  of  the 
highest  type  of  American  communities,  located 
in  Hempstead  township.  In  Hempstead  town, 
NMth  a  population  of  78,OUO  out  of  a  total  of 
145.(XKJ  in  Nassau  County,  there  are  12  banks 
with  total  resources  of  $16,000,000,  while  in  the 
county  there  are  banks  with  total  resources 
of  $.^5,000, iXJO.  This  is  a  remarkable  showins 
in  view  of  the  contiguity  of  this  territory  to 
New  York  City  with  its  powerful  magnetic  prop¬ 
erty  of  withdrawing  wealth  from  the  surround¬ 
ing  territory. 

The  residents  of  this  territory  own  their 
homes.  They  live  in  the  highest  type  of  homes, 
sutiplied  with  all  modem  conveniences,  and  are 
well  able  and  willing  to  purchase  anything  that 
will  make  home  making  or  housekeeping  easier 
or  more  convenient.  The  majority  of  homes  are 
those  of  the  best  type  of  business  and  profes¬ 
sional  men. 


rile  Observer-Post  is  a  12  page,  7  column. 

;  a.ier  and  is  issued  weekly.  It  is  published 
I'liursdays,  reaches  most  of  its  readers  Thurs¬ 
day  afternoon  and  all  of  them  Friday  morning. 


Our  rates  are  fixed  under  the  fixed  policy  of 
COST  PLUS  A  REASONABLE  PROFIT. 


Only  local  and  county  news  is  used,  40  to 
columns  in  each  issue,  and  it  is  gathered  and 
(<lited  by  the  highest  salaried  staff  of  experi¬ 
enced  newspapermen  on  Ix>ng  Island,  outside 
(Greater  New  York. 


Our  entire  plant  is  conducted  under  the  United 
Typothetae  of  America  coat  ayatem,  and  our 
plant  and  office  methoda  are  carried  out  under 
the  frequent  auperviaioa  of  an  efficiency  expert, 
Ihua  insuring  low  coats  of  production  and  in 
turn  a  very  low  rate  for  the  excrilent  advertia- 
mg  service  we  offer. 


Our  mechanical  department  is  thoroughly  up 
to  date.  During  the  past  month  it  has  handled 
every  size  job  from  a  visiting  card  to  a  1.2(11 
f  age  cloth  bound  book. 


The  principal  features  of  our  rate  card  (which 
we  would  be  pleased  to  send  you)  are — 


FLAT  RATE  FOR  PLATE-<4lc  an  inch. 


Within  a  short  time  the  Observer-Post  will 
irovc  into  its  new  home,  a  $50,U0i)  building,  now 
urnler  course  of  construction. 


Recognized  agents  Commission  1S%. 


On  January  2,  the  Observer- Post  will  change 
from  a  weekly  to  an  afternoon  daily. 


Cash  discount  on  pasrmsnt  by  15th  of  month 
following  insertion,  2ru 


It  is  one  of  the  most  progressive  and  rapidly 
growing  weekly  newspapers  in  New  York  State. 

We  use  no  circulation  boosting  campaigns,  our 
circulation  is  growing  rapidly  purely  on  the 
mtrit  of  the  paper. 


Mechanical  requirement.  Column  width,  13 
ems;  ceduinn  length  2t  inches;  7  columns  to 
page.  Requirs  mounted  elsctrot)rpes  or  W.  N. 
U.  plates. 


SWORN  STATEMENTS  OF  CIRCULATION 
MADE  WEEKLY. 


Over  $25,000,000  Yearly 


Is  Spent  By  the  Residents  of  Our  Territory  for 


Food,  Clothing,  Household  Goods 


That  is  the  one  reason  why  manufacturers  or  dealers  handling  any  commodity  that  enters 
into  the  upkeep  of  house  or  home  cannot  afford  to  let  any  issue  of  the 


OBSERVER = POST 


GO  TO  PRESS  Unless  It  Includes  Their  Advertisement 


And  The  Strong  Sales  Arms  TiIH 


the  South’s  tremendous  increase  in  agricultural  production,  reaching  a  total  of  j 
Billion,  350  Million;  exports  of  One  Billion,  300  Million  dollars;  bank  deposits  of  n 
of  money  from  many  other  resources,  the  buying  capacity  of  the  South  calls  for  the  ^ 
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Advantages  of  Southern  Newspl®' 


The  strong  sales  arm  of  the  manufacturer  who  comes  into  the  Southern  market,  is  the  local  daily  newspaper.  With 
it  back  of  you,  you  not  only  have  the  advantage  of  its  powerful  influence,  prestige  and  cooperation  in  securing  initial 
distribution,  but  a  strong  selling  force  thereafter.  It  is  read  and  believed  in  by  the  Southern  merchant  and  consumer 
because  it  knows  their  buying  habits  and  possesses  more  influence  upon  thought  and  life  of  their  readers  than  any  other 
power  on  earth.  And  it  is  the  most  economical  as  well  as  forceful  medium  for  the  national  advertiser. 


With  these  great  Southern  newspapers  mentioned  here,  you  can  cover  the  entire  Southern  market  with  a  circuit 
tion  of  more  than  3  million. 


But  you  can’t  cover  this  great  cash  buying  Southern  market  by  the  use  of  all  these  47  leading  national  magazines 
which  have  a  circulation  in  the  same  section  of  less  than  2  Million!  And  they  are  all  good  magazines,  too,  good  media 
for  nation-wide  advertising.  But  space  for  space,  you  can  cover  the  entire  South  with  these  strong  influential  business- 
pulling  newspapers  on  a  considerably  smaller  investment. 


ALABAMA 
Ajiniston  Star 
Birmingham  Afe^Harald 
Birmingham  L^ger 
Birmingham  News 
Oadaden  Timea-Newa 
Montgomery  Advertiaer 


Mobile  Item 
Mobile  Regiater 


Joneaboro  Daily  Tribune 


ARKANSAS 

Fort  Smith  Timea*Record 
Little  Rock  Arkanaaa  Democrat 
Helena.  The  World 


FLORIDA  » 

Gaineaville  Sun 
Jackaonville  Timea-Union 
Miami  Herald 
Orlando  Reporter*Star 
Palm  Beach  Poat 
Penaacola  Journal 
St.  Auguatine  Record 
St.  Peteraburg  Independent 
Tampa  Tim^a 
Tampa  Tribune 
Daytona  Newa 


Moultrie  Observer 
Rome  Newa 


KENTUCKY 
Lexington  Herald 
Lexington  Leader 
Louisville  Courier>Joumal 
Lou'sville  Herald 
Louisville  Times 


ADVERTISING  SUCCESS  ASSURED 

Below  The  Mason-Oixon  Line 


GEORGIA 

Atlanta  Constitution 

Atlanta  Georgian  and  American 

Atlanta  Journal 

Americus  TimeS'Recorder 

Albany  Herald 

Athens  Herald 

Augusta  Chrcmicle 

Augusta  Herald 

Columbus  Ledger 

Dublin  Courier-Journal 

Macon  News 

Macon  Telegraph 

Savannah  Morning  News 

Waycrosa  Joumal-Herald 


LOUISIANA 

Baton  Rouge  State  Times 

Lake  Charles  American  Press 

Monroe  News-Star 

New  Orleans  Daily  States 

New  Orleans  Item 

New  Orleans  Times-Picayune 

Alexandria  Town  Talk 


Hickory  Record 
Kinston  Free  Press 
Raleigh  News  A  Observer 
Raleigh  Times 
Rocky  Mount  Telegram 
Salisbury  Poet 
Winston-Salem  Journal 
^^Hinston-Salera  Sentinel 
V^lmington  Dispatch 
Wilmington  Star 


OKLAHOMA 
Oklahoma  City  Oklahoman 
Muskogee  Times- Democrat 


MISSISSIPPI 
Jackson  News 
Meridian  Star 
Vicksburg  Post 


NORTH  CAROLINA 
Asheville  Citizen 
Charlotte  News 
Charlotte  Observer 
Concord  Tribune  . 
Greensboro  Dally  News 


SOUTH  CAROUNA 
Anderson  Daily  Mail 
Columbia  Record 
Columbia  State 
Greenwood  Index-Journal 
Greenville  News 
Greenville  Piedmont 
Orangeburg  Times- Democrat 
Rock  Hill  Herald 
Spartanburg  Herald 
Spartanburg  Journal  and  Cais- 
lina  Spartan 
Sumpter  Item 
Florence  Times 
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mHelp  You  Move  Your  Products 
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lion  dollars  for  1919;  a  like  development  in  live  stock;  a  mineral  output 

t4  Billions;  petroleum  exceeding  half  of  the  nation’s  output,  and  a  great 
ite  consideration  of  every  shrewd  advertiser. 

HESE  leading  merchandising  LINES: 
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ers  over  47  National  Magazines 


TENNESSEE 
Ckattoraera  N«w* 
Ckattaneofa  Timaa 
Qarkavttla  Laaf-Cbronlcla 
Jacktoa  Sun 


KnozviUa  Journal  A  Tribuaa 
Knoxvilla  Santfaiel 
Manphia  Conunarcial  Appoal 
Memphia  Nowa-Sclmitar 
Nnahvilla  Banner 


TEXAS 

Banumont  Entarprlao 
Coipua  Chriatl  Callar 
Dallaa  Nawa  A  Journal 
Dallaa  Timaa-Harald 


El  Paao  Harald 
El  Paao  Timaa 
Fort  Worth  Record 
Fort  Worth  Star-Talegra 


THE  47  LEADING  MAGAZINES 


Life 

System 

Sunset 

Century 

Outlook 

McCaire 

American 

Red  Book 

HArper*A 

Leslie’s 

Hearst’s 

Designer 


Munsey’s 

McClure’s 

Photoplay 

Collier’s 

Scribner’s 

Delineator 

St.  Nicholas 

Everybody’s 

Metropolitan 

Cosmopolitan 

American  Boy 

World’s  Work 


Boy’s  Magazine 
Current  Opinion 
Popular  Science 
House  Beautiful 
Literary  Digest 
Pictorial  Review 
Women’s  Magazine 
Theatre  Magazine 
Physical  Culture 
Field  and  Stream 
Modem  Priscilla 


Christian  Herald 
Atlantic  Monthly 
Popular  Mechanics 
Review  of  Reviews 
Mother’s  Magazine 
Good  Houskeeping 
Scientific  Americsm 
Ladies’  Home  Journal 
Saturday  Evening  Post 
People’s  Home  Journal 
Women’s  Home  Companion 
Motion  Picture  Magazine 


CaiuMviU*  Ragtotar 
Calvaatoa  Naara 
Houaton  Chrooicla 
Houatoa  Post 
Paris  Nows 
San  Antonio  Light 
Tempio  Tolograra 
Waco  Timm  Herald 
HiUshoro  Mirror 
Hangar  Dailp  Timas 
WlcUta  Fall*  Racord-Ns 

VIRGINIA 
Lpnchburg  Nawa 
Patarahurg  Ptogroaa 
Richmond  Newa-1  aador 
Roanoka  Timaa 


Write  for  this  Great  Free  Book 

for  general  information  as  to  the  great  Cash 
Buying  Southern  Market 


SOUTHERN  NEWSPAPE  PUBLISHERS  ASSOCIATION 


Carr 


W.  C.  JOHNSON,  Secretary,  Chattanooga,  Tenn. 


ALL  CITIES  PINCHED 
BY  SHORTAGE 


{ConliiiHcJ  from  f'asic  20 1 
saying  that  he  thought  it  would  be  un¬ 
fair,  as  whatever  conclusions  reached  at 
the  conference  will  be  given  out  to  the 
public  after  the  meeting.  He  did  say 
that  the  paper  situation  is  rather  grave 
and  requires  patience  on  the  part  of 
consumers. 

He  said  the  high  prices  hit  the  pub¬ 
lishers  of  small  dailies  very  hard,  and, 
unless  some  solution  of  their  present 
newsprint  problems  is  found,  he  saw 
no  way  for  them  to  escape  an  unprofit¬ 
able  business  in  printing  daily  papers. 

All  of  Cleveland’s  big  dailies  have  been 
forced  into  the  open  market  to  buy 
newsprint  because  the  consumption  has 
been  much  larger  than  was  anticipated 
when  estimates  of  the  stock  required 
for  1919  and  the  early  months  of  1920 
were  made  and  allotments  made  to 
consumers  by  the  manufacturers. 

The  publishers  liere  contend  that  the 
situation  is  one  which  is  unavoidable, 
owing  to  unlooked-for  conditions.  The 
volume  of  local  and  foreign  advertising 
has  been  greatly  increasing,  causing  a 
demand  for  more  columns  of  space,  thus 
necessitating  increase  in  the  number  of 
pages 


DETROIT 

Dktroit,  Mich. — Newspaper  publishers 
here  look  with  worry  to  the  late  months 
of  1920,  when  tlie  acute  newsprint  sit¬ 
uation  fiere  will  find  many  hard  put.  .Ml 
have  been  using  conservation  methods, 
but  .several  have  suflfered  contract  cuts, 
which  put  their  demands  at  present  basis 
far  in  excess  of  their  probable  receipts 

They  are  continually  decreasing  sizes. 
The  Free  Press,  which  hasn’t  yet  touched 
the  spot  market,  reports  mill  price  of 
$4  50,  which  is  the  regular  contract  price 
for  the  first  quarter.  It  has  received 
quotations  for  future  delivery  ranging 
from  9V4  to  10  cents  for  two  years; 
it  has  observed  rulings  of  the  War  In¬ 
dustries  Board  regarding  waste,  free  and 
exchange  copies  and  returns  It  has  also 
boosted  ratio  of  advertising  to  news  and 
reduced  Sunday  features ;  cannot  esti¬ 
mate  excess  of  demand  for  next  year, 
liecause  contract  with  G.  H.  Mead  Com¬ 
pany’s  Spanish  River  mills  has  been 
changed,  and  the  Free  Press  does  not 
know  what  the  contract  will  call  for; 
plans  cut  in  paper  size  to  meet  this. 

•H.  S.  Scott,  general  manager  of  the 
News,  said:  “We  are  at  present  keep¬ 
ing  within  our  contract  allotments.” 

The  Journal  would  not  make  a  state¬ 
ment. 

The  Times  said  $4.50  was  the  lo'west 
contract  price;  ha>  bought  no  paper  on 
spot  market,  and  will  not  exceed  con¬ 
tract.  It  has  run  a  small  paper  for  two 
years 


Three  Cents  in  Toronto 

Toronto.  —  The  Globe  this  week 
changed  its  price  to  3  cents  a  copy  and 
50  cents  a  month  through  newsdealers 
outside  of  Toronto.  Mail  subscriptions 
will  l)e  |5  a  year,  $2.75  for  six  months 
and  SO  cents  a  month  for  less  than  six 
months. 

Agents  Deplore  Direct  Commission* 

Following  a  discussion  on  the  policy  of 
some  Southern  daily  pa|)ers  in  allowing 
agent’s  commission  on  advertising  placed 
direct  by  certain  general  advertisers  or 
the  house  agents  of  these  advertisers,  the 
Southern  Council  of  the  .\merican  .\ss()- 
dation  of  Advertising  Agents  went  on 
record  as  opposing  this  action  on  the 
])art  of  a  few  newspapers  and  commend¬ 
ed  the  members  of  the  S.  N.  P.  A.  who 


have  declined  to  allow  agent’s  commis¬ 
sion  to  these  concerns. 


CANADA  DROPS  SUIT 
AGAINST  PRICE  BROS. 


Paper  Firm  Promise*  to  Supply  Mon¬ 
treal  Customers  and  Win*  Right 
to  Test  Case — ^Western 
Papers  Still  Short 


C)tt.\w.\.  Out. — On  condition  that 
Price  Bros  &  Co.  commence  immediate 
delivery  of  newsprint  paper  to  Montreal 
users  dependent  on  it,  the  Supreme 
Court  has  granted  application  of  their 
counsel  for  a  hearing  to  test  the  juris¬ 
diction  of  the  board  of  commerce  in  its 
control  of  the  sale  of  newsprint.  The 
company  is  ordered  to  supply  newsprint 
at  the  Canadian  fixed  price,  but  the  dif¬ 
ference  between  the  Canadian  and 
United  States  prices  must  be  paid  into  a 
trust  company  pending  the  result  of  the 
hearing. 

The  aitplication  was  heard  by  Justice 
.Anglin  following  the  granting  of  a  stay 
of  proceedings  against  Price  Brothers 
for  contempt  of  court  by  Justice  .Audette 
in  the  Exchetpier  court.  .At  the  latter 
pri',ceeding  counsel  for  the  attorney  gen¬ 
eral  asked  that  means  he  granted  to  com¬ 
pel  Sir  William  Price  and  one  other 
member  of  the  paper  firm  to  appear  be¬ 
fore  the  board  of  commerce.  Counsel 
claimed  contempt  of  court  on  the  ground 
that  Price  Brothers  had  ignored  orders 
of  the  board 

Since  the  hearing  the  hoard  of  com¬ 
merce  ha-  decided  to  not  press  its  de¬ 
mand  for  the  appearance  of  Sir  William 
Price  and  the  manager  of  the  Price 
Brothers’  plant  before  the  court  of  the 
hoard  in  the  newsprint  inquiry,  which 
was  adjourned  sine  die. 

Commissioner  W.  F.  O’Connor,  ctiair- 
man  of  the  board,  says  the  object  of  the 
board’s  prosecution  has  been  attained 
for  the  present  and  Price  Brothers  have 
communicated  its  willingness  to  answer 
a  questionnaire  of  the  board  on  costs  and 
deliveries. 

As  a  result  of  the  continued  shortage 
of  newsprint  which  has  forced  the  Win¬ 
nipeg  papers  to  discontinue  publication 
of  advertisements,  a  long  conference 
took  place  last  week  between  Commis¬ 
sioner  Murdock  of  the  board  of  com¬ 
merce  and  E.  H.  Macklin,  president  ol 
the  Winnipeg  Free  Press,  Vernon 
Knowles,  managing  editor  of  the  Win¬ 
nipeg  Telegram,  and  R.  L.  Richardson. 
M.  P.,  proprietor  of  the  Winnipeg 
Tribune. 

It  is  understood  that  the  west  is  still 
starved  for  newsprint,  only  a  couple  of 
(lays  ahead  of  actual  requirements  being 
in  stock  at  Winnipeg. 

The  arrangements  between  the  Fort 
Frances  Paper  Company,  and  the  West¬ 
ern  papers  are  still  in  existence  and  suf¬ 
ficient  to  keep  the  newspapers  of  the 
west  running  from  hand  to  mouth. 


Underwood  Bill  Considered 

Other  developments  of  the  week  have 
included  the  discussion  by  the  New 
Brunswick  legislature  of  United  States 
Senator  Underwood’s  resolution  calling 
for  the  appointment  of  a  commission 
looking  towards  the  removal  of  the  em¬ 
bargo  on  the  exportation  of  pulp  wood 
from  Canada  to  the  United  States. 

Premier  Foster  said  it  might  be  well 
to  point  out  that  the  Americans  holding 
leases  on  crown  lands  in  this  province 
took  out  their  present  leases  when  re¬ 
newals  were  made  a  few-  years  ago  at  a 
time  when  they  had  a  full  knowledge  of 
conditions  as  they  exist  to-day.  There 
was  an  embargo  in  effect  in  this  province 
at  that  time  just  as  there  is  to-day. 


ROBSON  QUITS  PAPER  BOARD 


Resignation  May  Complicate  Paper 
Litigation  in  Csmada 

Montreal,  Que. — The  Board  of  Com¬ 
merce.  to  whose  duties  were  recently 
added  that  of  Paper  Controller,  has  con¬ 
sisted  of  Judge  Robson,  chairman ;  W. 
F.  O'Connor,  vice-chairman ;  and  Mr. 
Murdock.  For  reasons  which  are  not 
quite  clear.  Judge  Robson  has  resigned, 
and  his  resignation  was  accepted  by  the 
Government. 

It  is  possible  that  complications  may 
arise  inasmuch  as  the  act  provided  that 
no  investigation  may  be  started  without 
the  authority  of  the  Chief  Commissioner 
and  the  situation  is  now  that  there  is 
no  such  officer.  When  the  act  was  orig¬ 
inally  drafted  it  was  understood  that 
it  would  provide  for  the  appointment  of 
an  Assistant  Commissioner,  but  this  was 
not  done,  and  as  a  result  there  is  no 
such  officer  appointed  capable  of  per¬ 
forming  the  judicious  functions  of  Chief 
Commissioner,  apart  from  merely  pre¬ 
siding  in  his  absence. 

This  situation  will  exist  until  a  new 
commissioner  is  appointed  or  the  act 
so  amended  that  one  of  the  members  of 
the  board  may  assume  these  duties. 

Victor  Rosewater  Given  Watch 

Gm.mi.v,  Neb. — Victor  Rosewater,  for¬ 
mer  editor  and  publisher  of  the  Omaha 


Bee,  was  presented  with  a  gold  watti 
last  week  by  the  older  employees  of  tht 
Bee,  upon  his  retirement  from  its  active 
management.  T.  W.  McCullough,  for- 
mer  managing  editor  and  now  associate 
editor,  presented  the  watch. 


SIX-POINT  DINNER  TONIGHT 


Space  Buyers  Will  Be  Guest*  of  N**^ 
paper  Representatives 

Louis  Gilman,  chairman  of  the  dinntr 
committee  of  the  Six  Point  League,  an¬ 
nounces  he  already  has  250  reservations 
for  the  banquet  to  be  given  this  evening 
by  the  League  at  the  Hotei  .Astor  ^ 
honor  of  the  New  York  Advertising 
.Agency  space  buyers.  Six-thirty  is  the 
time  and  it  will  be  informal. 

Special  entertainment  will  be  inter¬ 
spersed  between  addresses  by  such  emi¬ 
nent  advertising  men  as  George  S.  Fow¬ 
ler  of  Colgate  &  Co..  O.  H.  Blackman 
of  the  Blackman  Company,  Frank  M 
Lawrence  of  the  Batten  Company,  and 
others.  Hugh  Burke,  president,  will 
preside. 


Three  Cents  in  Blast  St.  Louis 

East  St.  I-ouis,  Ill.— The  price  of  the 
Daily  Journal  has  been  raised  to  3  cents, 
an  advance  of  1  cent. 
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|[[  Hearst’s  Action  Has  Qfl' 
Ipp  Saved  $50,000,000  to  »  , 
Z:  Nation,  Says  FranceilVIU 


]  Plot  Maryland  Senator  Congratulates  People  That 

Sale  of  Ships  Was  Stopped. 

R  N  ED  _ 

^  By  SENATOR  JOSEPH  I.  FRANCE.  OF  MARYLAND. 

WASHINGTOX,  Fob.  21  — William  Ranoolph  Hearst  has 
rendered  a  most  valuable  service  to  the  nation  in  securing  an 
Held  injunction  to  prevent  the  sa'.e  by  the  United  States  Shipping 

^  Board  of  the  ships  taken  from  Germany  by  this  Government 

%ld  to  evidence  seems  to  indicate  that  there  was  a  plan 

6,000,-  to  sell  these  ships  at  a  price  far  below  their  actual  value.  A 

d  the  conservative  estimate  places  the  value  of  these  ships  above 

seventy-five  millions  of  dol’nrs,  and  at  present  prices  they 
land  might  well  be  worth  much  more  than  this. 

It  would  .seem  quite  probable  that  Mr.  Hearst,  by  the 
inies  publicity  given  this  proposed  sale  in  his  papers  and  by  the 

per-  Securing  of  the  injunction,  has  saved  the  country  a  sum  in  the 

»ecu-  neighborhood  of  fifty  millions  oi'  dollars. 

^  In  addition  to  this,  the  Administration  has  been  prevented 

'ho  ia  from  a  most  serious  violation  of  the  statutes,  as  I  believe  the 
niBht  Court  was  entirely  justified  in  holding  that  Congress  had  no 
a  has  intention  of  conferring  upon  the  executive  department  the 
f  and  power  ts  sell  ships. 

fudge  Ilearst's  action  the  establishment  of  a  most 

dangerous  precedent  has  been  prevented,  for  every  possible 
•egun  safeguard  should  be  placed  about  the  sale  of  such  valuable 
*  property  owned  by  the  Government. 

bond  ^  tremendous  world  situation  which  requires 

•arts.  clear  vision  and.  courageous  action  or  the  part  of  all  interested 
‘  in  public  affairs.  Mr.  Hearst  has  .’.gain  demonstrated  that 
anks  }ie  is  a  man  of  clear  vision,  courage  and  patriotism. 

.I'e-  It  requires  no  patriotism  to  vary  w’ith  every  breeze  and 

lines  every  tide  of  public  opinion.  Patriotism,  deep  and 

dnir,  pure,  gives  a  man  the  courage  and  the  strength  to  stand  for 

Lot-  this  country  and  only  for  this  country,  and  for  its  free  insti- 

is'^or  tutions,  un.shaken  and  unbending,  holding  to  its  best  ideals 

ii.ny  against  insidious  propaganda,  the  storms  of  conflicting,  dis- 

rety  loyal  opinions,  and  the  unkind  criticisms  of  partisans  devoted 

to  other  countries  than  their  own.  This  kind  of  patriotism 
om-  Mr.  Hearst  has  shown. 

hleh _ _ — - -  - - - - - - 

de-  .  j 

h;  Liduor  Seized  on  iFood  Has  Gone 


The  Revelations  of  a  Heart  tlj 

An  Amazing  Human  Document,  Full  olj 

THE  LOVE  LETTERS  OF  THE  CZARINA 

Probably  the  Last  Gorresponden 
To  be  Released  for  First  Publication  to  the  Newspaj 

BEGINNB 


How  The  Love  Letters  Were  Procured 


Foremost  among  foreign  news  services  during  the 
war  was  The  Chicago  Daily  News  Foreign  News 
Service.  Its  correspondents  were  scattered  through¬ 
out  Europe,  Asia  and  Africa.  At  whatever  point  of 
the  globe  matters  of  grave  import  were  happening, 
there  inevitably  was  to  be  found  a  Chicago  Daily 
News  correspondent. 

Since  the  armistice,  Mr.  Victor  Lawson,  editor  and 
publisher  of  The  Chicago  Daily  News,  has  realized 
more  and  more  the  increasing  extent  to  which  foreign 
matters  concern  America  and  will  continue  to  concern 
her.  Europe  is  still  three  thousand  miles  away  by 
measurement,  but  economically,  politically,  morally 
and  spiritually  she  is  on  our  doorstep. 

In  the  interests  of  The  Chicago  Daily  News  For¬ 
eign  Service,  which  has  secured  for  American  news¬ 
papers  many  a  foreign  news-beat  since  as  well  as 
during  the  war,  Mr.  Lawson  sent  Isaac  Don  Levine 
to  Soviet  Russia  in  March,  1919,  though  for  nearly  a 
year  previously  not  an  American  newspaper  man  had 
entered  Soviet  Russia. 

Mr.  Levine  was  well  chosen  for  this  difficult  under¬ 
taking.  He  wrote  more  about  Russia  during  1917 
than  any  other  newspaper  man  in  America.  He  is 
author  of  “The  Russian  Revolution.”  His  story 
about  the  Woman  Commander  of  the  Russian  Bat¬ 
talion  of  Death  appeared  under  the  title  of  “Yashka” 
in  several  issues  of  the  Metropolitan  Magazine,  was 
syndicated  widely  to  newspapers  and  later  appeared 
in  J)Ook  form.  He  is-  thoroughly  familiar  with  the 
Russian  language. 

In  the  course  of  his  two  trips  to  Soviet  Russia  Mr. 
Levine  was  arrested  by  the  Red  soldiers  and  after  four 


days  of  adventure  was  brought  to  Moscow.  He  re¬ 
mained  in  Soviet  Russia  six  weeks.  Having  access  to 
the  government  archives,  he  found  many  documents 
of  world  importance.  Among  these  were  seventy, 
three  letters  from  the  Kaiser  to  the  Czar  and  402 
LETTERS  FROM  THE  CZARINA  TO  THE 
CZAR.  The  letters  from  the  Kaiser  to  the  Czar  were 
published,  simultaneously  with  their  appearance  in 
The  Chicago  Daily  News,  in  London,  Paris,  Rome, 
Madrid,  Stockholm  and  Christiania  last  January,  cit- 
ating  a  veritable  sensation.  THE  LETTERS  FROM 
THE  CZARINA  TO  THE  CZAR  WILL  CREATE 
AN  EVEN  GREATER  SENSATION. 

It  was  a  great  and  dangerous  task  to  bring  these 
documents  from  Moscow  to  America.  All  the  details 
cannot  be  revealed  of  that  journey  through  Latvia, 
Esthonia,  Germany  and  Denmark.  The  German 
Consul  in  one  of  the  big  Baltic  cities  had  sent  a  wi^^ 
less  to  his  government,  warning  of  Mr.  Levine’s  ar¬ 
rival.  But  Mr.  Levine  was  also  warned  and  conducted 
himself  and  his  precious  papers  accordingly.  He 
arrived  in  Riga  when  that  city  was  under  constant 
bombardment  by  the  forces  of  von  der  Goltz.  It  took 
him  forty-eight  hours  to  cover  the  distance  of  less 
than  one  hundred  miles  from  the  Lettish-Bolshevik 
front  to  Riga.  He  left  Riga  still  under  fire  and,  carry¬ 
ing  his  papers,  went  to  Reval. 

The  originals  of  the  letters  from  the  Czarina  to  the 
Czar  are  in  keeping  in  Moscow.  Mr.  Levine  had 
literal  copies  made  of  them.  They  are  written  it 
quaint  English,  the  language  most  familiar  to  the 
Czarina,  who  was  the  granddaughter  of  Queen  Vic¬ 
toria  and  received  her  education  in  England. 


This  Series  Has  a  Universal  Appeal— Men  and  Women— Young  an(| 

Within  the  Shadow  of  ThJ 
The  Historic  Value  of  These  Documents  is  In 

WIRE 

And  gain  as  much  time  as  possible  to 

THE  McCLURE  NEWSPAPER  SYNDICATE 
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lA  THE  CZAR  DURING  THE  WAR  YEARS 

idea  itween  the  Ill-fated  Royal  Couple 

spai  B  Sixty  Daily  Instalments  of  About  2000  Words  Each 
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The  Love  Letters  of  An  Empress 

From  the  402  letters,  covering  the  three  years  of  1914,  1915  and  1916,  Mr. 
Levine  has  chosen  only  the  most  revealing,  most  intimate  and  most  important 
politically.  The  sixty  instalments  include  only  about  half  the  original  number 
of  letters,  everything  of  lesser  value  being  omitted.  For  the  letters  used  he 
has  provided  foot-notes  explaining  any  references  not  of  general  knowledge. 

These  letters  constitute  a  feature  absolutely  unparalleled  in  human  interest 
and  world  drama.  Love,  intrigue,  favoritism,  tyranny,  truckling  are  inter¬ 
woven  in  this  picture  of  the  mightiest  and  most  unstable  court  in  the  world. 

In  fiction  or  fact  there  has  never  been  a  story  quite  like  this.  Writing  to 
her  husband  at  his  Main  Headquarters  (the  City  of  Mogilev)  this  devoted 
wife,  imperious  Queen  and  beautiful  woman  writes  without  reserve  or  caution 
to  her  husband  and  Emperor. 

Hardly  a  letter  fails  to  mention  that  menacing,  uncouth,  peasant  figure, 
die  monk  Rasputin.  No  earlier  records  of  Rasputin  have  disclosed,  as  do  these 
letters,  his  complete  domination  of  the  mind  of  the  Czarina  and,  through  her, 
of  the  Czar. 

This  Grand-daughter  of  Queen  Victoria  had  no  fear  of  handling  the  fate 
and  future  of  Russia.  Her  orders  to  the  Czar  to  make  and  unmake  ministers, 
generals  and  governments,  though  veiled  in  the  language  of  affection,  are  as 
decisive  as  the  commands  of  an  officer  to  his  men.  In  a  letter  beginning  “My 
Own  Angel”  the  Czarina  concludes :  “Forgive  my  bothering  you,  Deary,  but 
I  am  always  afraid  as  you  are  so  terribly  hard  worked,  that  you  may  forget 
something — and  so  act  as  your  living  notebook.”  Here  follows  a  list  of  men 
to  be  got  rid  of,  salaries  to  be  raised,  etc. 

At  the  same  time  as  the  Czarina  was  writing  “My  Sweatest  Treasure” 
and  “My  Own  Beloved  Darling”  she  was  enclosing  letters  from  Anna  Viru- 
bova,  whom  she  knew  had  illicit  love  relations  with  the  Czar — ^fearing  that  if 
she  refused  she  would  find  some  other  way  to  communicate  and  a  scandal 
might  be  caused. 

The  Czarina  received  the  Ministers  on  matters  of  appointments  and  dis¬ 
missals,  and  by  1916  she  appears  as  absolute  ruler  of  Russia — and  behind  every 
act  of  the  Czarina,  stands  the  shadow  of  Rasputin  who  she  completely  trusted 
and  believed — as  in  a  Saint.  The  last  letter  was  written  when  Rasputin  was 
assassinated. 
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COMPLAINTS  OF  SHORTAGE  FEWER 
AMONG  SMALL  PAPERS 


Pressure  Somewhat  Relieved  in  Past  Three  Weeks,  Reports 
N.  E.  A. — Opinions  and  Suggestions  of  Association 
Officii 


^PEAKING  for  the  members  of  the  national  newspaper  associa- 
^tions  of  the  Imited  States,  their  officials  gave  their  views  on  news- 
^^print  to  Editor  &  Publisher  on  the  following  points: 

1 —  Does  your  association  favor  legislation  or  government  inter¬ 
vention  ;  if  so  what  kind  ? 

2 —  What  were  highest  and  lowest  contracts  and  spot  prices  you 
know  of  for  first  quarter  1920? 

3 —  What  are  present  contract  quotations  and  spot  market  prices  ? 

4 —  What  suggestions  do  you  hear  or  have  personally  for  pos¬ 
sible  relief  of  shortage  and  rising  prices? 

5 —  Is  International  Paper  Company’s  prices  of  5  cents  for  second 
quarter  1920  considered  fair? 

6 —  What  outstanding  conservation  methods  has  your  association 
employed  and  the  net  results  in  tonnage? 

7 —  Approximately,  what  is  excess  tonnage  demand  of  your  mem¬ 
bers  over  yearly  contract  allotments  ? 

Little  Fellow*  ‘•Will  Pull  Every  String,  If  Pressed*' 


H.  C.  Hobklins  of  St.  Paul,  Minn., 
executive  secretaiy  of  the  National 
Editorial  Aesociation,  representinf 
Smaller  weekliee  and  dailies  of  the  Uni¬ 
ted  States: 

“The  National  Editorial  .Association 
will  not  resort  to  legislation  or  govern¬ 
mental  intervention  unless  forced  to  do 
so  for  safe  protection,  in  which  event 
every  available  line  will  be  pulled. 

“Speaking  for  the  country  publications, 
which  represent  90%  of  our  association, 
no  contracts  and  no  contract  quotations 
were  available  during  the  first  quarter. 

“Spot  cash  price  quotations  were  9V4 
cents. 

“The  only  possible  relief  from  short¬ 
age  is  in  cutting  down  advertising  and 
increasing  rates.  I  don’t  know  of  any 
such  price  as  5  cents;  if  such  a  price  is 
made  it  is  very  fair. 

“The  association  members  are  increas¬ 
ing  rates  and  saving  everywhere  possi¬ 
ble,  by  catting  down  sizes  of  publications. 
It  IS  impossible  to  give  approximate  ton¬ 
nage  saving. 

“I  three  jobbers,  two  of 

I  '  he  tonnage  demand 

ove,  ..  y®-'  .om  10  to  20%.  One 

jobber  .^ain  oiere  was  no  increase  what¬ 
ever 

“Less  complaints  are  coming  to  this  of¬ 
fice  of  print  shortage  than  three  weeks 
ago,  when  many  publishers  were  on 
verge  of  suspension. 

“Speaking  for  larger  publications,  an¬ 
swering  second  question,  the  lowest  con¬ 
tract  price  is  $98  per  ton.  No  contracts 
are  now  being  made." 

“Papers  are  curtailing  advertising, 
tightening  up,  using  approximately  10 
per  cent  less  paper  than  in  October  and 
November,  1919.’’ 

♦  *  ♦ 

John  Sundine,  president  Inland 
Daily  Press  Association: 

“Not  speaking  for  the  Inland  Press 
.Association,  of  which  I  am  president,  but 
as  an  individual  publisher,  I  believe  the 
association  is  not  in  favor  of  any  leg;is- 
lation  or  government  intervention  of  any 
kind  of  print  paper. 

“Our  contract  for  the  full  year  1920 
is  $4.90  f.o.b.  International-Falls,  Minn. 

“I  believe  the  International  Paper 
Company’s  price  of  5  cents  for  the  sec¬ 
ond  quarter  is  fair. 

“.All  Illinois  daily  publishers  are 
making  an  effort  to  reduce  consumption 
of  print  paper  10  per  cent  for  the  first 
eight  months  of  1920,  as  compared  last 
four  months  of  1919. 

“It  is  impossible  to  figure  the  excess 
tonnage  demand  of  our  members  over 
yearly  contract  allotments.’’ 


Left  Out  305  Ad  Columns 

St.  Louis. — A  record  in  volume  of 
advertising  rejected  is  believed  to  have 
been  made  by  the  Post-Dispatch  in  its 
recent  annual  automobile  show  num¬ 
ber,  w'hen  it  was  necessary  to  throw 
out  305  columns  of  advertising.  Most 
of  the  automobile  advertisers  were  taken 
care  of  in  a  tabloid  section,  which  was 
printed  on  paper  intended  to  be  used 
in  the  rotogravure  section. 


Voting  on  A.  A.  C.  W.  President 

A  mail  vote  is  being  taken  on  the  vice- 
presidents  of  the  A.  A.  C.  W.  to  select  a 
successor  to  Hon.  E.  T.  Meredith,  who 
recently  tendered  his  resignation  as 
president  on  account  of  his  appointment 
as  Secretary'  of  Agriculture  of  the 
United  States. 


Publishing  Every  Day  Now 

Bristol,  Va.  —  The  Herald-Courier, 
heretofore  a  morning  and  Sunday  paper, 
except  Monday,  has  started  a  Monday 
morning  edition. 


Hits  Pre-Dated  Editions 

Jackson,  Miss. — A  bill  was  introduced 
in  the  Mississippi  lower  house,  in  ses- 


Aimouncement 
by  Justin  Fair 

I  herewith  announce  the  outright  sale 
of  my  three  newspaper  features  KWIZ, 
What  Do  You  Know  About  America? 
and  What's  Wrong?  to  ITiompson 
Feature  Service,  Inc. 

I  announce  the  sale  of  my  interest 
in  Fair  &  Jewett,  Ltd.,  1544  Aeolian 
Hall,  New  York,  with  that  firm  con¬ 
tinuing  to  release  ASK  ME,  by  Caro¬ 
lina  Jewett,  and  Regina  Dark's  Letter 
from  New  York. 

I  shall  in  the  future  develop  fresh 
features  which  will  be  released  through 
one  or  the  other  of  the  above  houses. 

Upon  my  return  from  Europe  a 
series  called  “New  Innocents  Abroad** 
will  be  available. 

In  the  meantime  I  will  consider 
offers  from  important  Sunday  news¬ 
papers  for  the  greatest  serial  novelty 
ever  syndicated  by  anybody,  anywhere, 
at  any  time : 


“ENIGMARELLE” 


This  feature  protected  by  copyright 
in  the  United  States  and  in  Great 
Britain  and  infringers  will  be  vigor¬ 
ously  prosecuted  by  my  attorneys, 
O’Brien,  Malevinsky  &  Driscoll,  New 
York. 

JUSTIN  FAIR 


sion  here,  making  it  a  misdemeanor  to 
offer  for  sale,  within  the  State,  a  pre¬ 
dated  newspaper  unless  it  bears  on  the 
front  page,  in  large  type,  the  hour  of 
going  to  press. 


‘A  P.*  GETS  NORTHCUFFE  | 
CABLE  SERVICE 


72  DAILIES  INCREASE 
AD  RATES 


Arrangement  Without  Monetary  Cog. 
•idaration.  It  la  Said — Public 
Ledger  Organixing  New 
European  Service 


IS  Make  Second  Change  Since  October 
1,  Says  Barbour’s  Report 
for  Two  Weeks  Ending 
February  28 


Chicago. — For  two  weeks’  period  end¬ 
ing  February  28,  Barbour’s  Advertising 
Rate  Sheets  issued  changes  in  the  general 
rates  of  72  week  day  papers  and  de¬ 
creases  in  the  rates  of  one  paper.  These 
changes  affect  a  week  day  net  paid  circu¬ 
lation  of  1,681,478.  The  new  minimum 
agate  line  rate  is  $3.88  and  the  old  mini¬ 
mum  agate  line  rate  was  $3.33.  The  in¬ 
crease  amounts  to  58  cents  per  line,  or 
nyi  per  cent  of  the  previous  minimum. 

This  is  the  second  change  since  Octo¬ 
ber  on  IS  of  these  papers.  During  this 
time  34  additional  changes  covering  other 
than  general  rates  were  issued. 


J.  A.  Outterson  Injured 

James  A.  Outterson,  prominent  nor¬ 
thern  New  York  paper  manufacturer 
and  in  charge  of  the  New  York  World’s 
mills,  was  struck  by  an  automobile  Wed¬ 
nesday  evening  in  New  York  City  and 
suffered  a  fractured  skull. 


The  London  Times  cable  service, 
which  the  Philadelphia  Public  Ledger 
has  distributed  during  the  past  year  to 
.American  newspapers,  has  been  trani- 
ferred  to  the  Associated  Press,  it  n 
said,  without  monetary  considerafioo. 
The  Public  Ledger,  which  has  been  pay. 
ing  $1,000  a  week  for  the  service,  serv^ 
notice  some  months  ago  that  it  wouk 
not  renew  at  the  expiration  of  the  con-  ^ 
tract,  February  28.  Other  American 
syndicates  have  been  bidding  warmly  for 
the  service,  offering  various  amounts. 

Melville  E.  Stone,  general  ipanager  of 
the  Associated  Press,  who  recently  r^ 
turned  from  an  extended  trip  to  Europe, 
when  seen  by  a  representative  of  Editoi 
&  Publisher,  said  he  “would  rather  not 
discuss  the  matter  at  this  time.’’ 

The  Philadelphia  Public  Ledger  it 
now  organizing  its  own  foreign  cable 
service,  which  will  be  sold  to  American 
newspapers.  John  C.  Martin,  general 
manager,  together  with  Carl  Ackennaa 
and  R.  S.  Conger,  well-known  European 
correspondents,  are  now  abroad  in  this 
connection,  and  it  is  expected  full  an¬ 
nouncement  of  arrangements  and  service 
personnel  will  be  made  before  April  1. 


**  W  HAD  this  column  all  planned,  when  four 
t  different  department  managers  appeared, 
and  each  insisted  that  he  must  have  *  that 
Morning  Star  column*  for  the  announcement  of 
something  new,  which  it  was  quite  important 
that  the  public  should  know  about  imme¬ 
diately.** 

So  said  the  Advertising  Manager  of  Ayers  &  Co., 
one  of  Indiana’s  large  department  stores,  in  one 
of  his  daily  advertisements  in  The  Indianapolis 
Star. 

Other  advertisers  “insisted”  on  The  Star’s  columns 
during  the  year  1919  to  the  extent  of  13,606,071 
agate  lines,  which  was  a  gain  in  advertising  of 
4,195,197  agate  lines  over  the  previous  year. 

All  advertisers  who  have  something  that  the 
Indiana  public  “should  know  about  immediately” 
will  find  their  best  messenger  in  the  advertising 
columns  of  the  newspaper  going  into  every  one  of 
Indiana’s  ninety-two  counties  every  morning  of 
the  year. 

The  Indianapolis  Star 

Largest  Morning  and  Sunday 
Circulation  in  Indiana 

Eastern  Representative:  Kelly-Smith  Co.,  Marbrid^e  Bldg.,  New  York 
Western  Representative:  John  Glass,  Peoples  Gas  Bldg.,  Chicago 

The  Shaffer  Group 

Louisville  Herald  Chicago  Evening  Post 

Indianapolis  Star  Muncie  Star  Terre  Haute  Star 

Rocky  Mountain  News  Denver  Times 

National  Advertising  Convention  at  Indianapolis 
June  6th  to  June  11th 
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The  FIRST  Papers 
in  the  FIRST  Cities 
are  1.  N.  S.  Papers 

Why  7 

If  you  were  going  into  ANY  line  of  business,  what  would  be  your 
first  step? 

Find  out  how  the  most  successful  men  in  that  line  conduct  their 
business — the  secret  of  their  success — the  basis  of  their  growth — the 
methods  they  employ?  Of  course! 

You’re  interested  in  the  successful  conduct  of  newspaper  publish¬ 
ing.  Very  well— 

Note  the  fact  that  THE  FOUR  EVENING  NEWSPAPERS  OF 
LARGEST  CIRCULATION  in  the  FOUR  LARGEST  COMMUN¬ 
ITIES  IN  THE  UNITED  STATES  use  International  News  Service 
for  the  gathering  of  telegraphed  and  cabled  news. 

THE  THREE  EVENING  NEWSPAPERS  OF  LARGEST 
CIRCULATION  in  THREE  of  the  LARGEST  CITIES,  the  New 
York  Journal,  the  Chicago  Evening  American,  the  Boston  Evening 
American,  rely  solely  upon  International  News  Service  for  wire  and 
cable  news. 

In  a  fourth  metropolitan  district — Philadelphia — the  Bulletin  fea¬ 
tures  the  vibrant,  significant,  attention-challenging  stories  of  Interna¬ 
tional  News  Service,  and  in  Philadelphia  that  paper  occupies  first  place. 

The  circulation  of  the  New  York  Journal  is  not  only  greater  than 
that  of  any  daily  newspaper  in  New  York,  but  it  is  the  largest  circula¬ 
tion  of  any  daily  newspaper  in  the  United  States.  The  Boston  Evening 
American  has  the  largest  circulation  in  the  Hub  district.  In  Chicago, 
the  Chicago  Evening  American,  with  International  News  Service,  leads 
in  circulation. 

These  are  plain  facts  with  a  plain  meaning  behind  them. 

News  alertness,  accuracy,  world-range,  impartiality,  quick  trans¬ 
mission,  and  downright  story  quality — these  stand  up  among  the  reasons 
why  International  News  Service  helps  to  push  newspapers  into  the  front 
line  of  circulation  and  influence. 

INTERNATIONAL  NEWS  SERVICE 


M.  KOENIGSBERG 
President 


MARLEN  E.  PEW 
Editor  and  General  Manager 


NEW  YORK  CITY 
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A.  A.  C.  W.  EULOGIZE 
WM.  WOODHEAD 


ADVERTISING  NOTABLES  AT  WOODHEAD  MEMORIAL 


Advertiaing  Chiefs,  Headed  by  Secre¬ 
tary  Meredith,  and  Business  Fel* 
lows  Laud  Qiudities  That 
Made  Him  Loved 


“Modesty,  simplicity  and  sincerity, 
combined  in  few  men,  complemented  by 
the  virile  qualities  of  strength,  courage 
and  persistence” — such  was  the  charac¬ 
ter  of  the  late  William  Woodhead,  as 
delineated  by  George  Coleman,  when 
New  York’s  advertising  men  gathered  at 
the  Advertising  Club  on  March  3  to  pay 
last  honors  to  the  recently  deceased 
president  of  the  Associated  Advertising 
Clubs  of  the  World. 

Secretary  of  Agriculture  E.  T.  Mere¬ 
dith,  retiring  president  of  the  A.  A.  C. 

W.,  presided  at  the  meeting,  which  was 
addressed  by  Herbert  S.  Houston,  an¬ 
other  past  president;  G.  B.  Caldwell, 
president  of  the  Sperry  &  Hutchinson 
Company,  of  which  Mr.  Woodhead  was 
advertising  and  publicity  director,  and 
William  C.  Freeman.  Messages  were 
read  by  Secretary  Sydney  Clarke  from 
S.  C.  Dobbs  of  Atlanta  and  William  C. 

D’Arcy  of  St.  Louis,  who  were  unable 
to  be  present,  and  from  Miss.  Jane  J. 

Martin,  Mr.  Woodhead’s  colleague  in 
the  Sperry  &  Hutchinson  advertising, 
who,  though  present,  felt  unequal  to  the 
task  of  putting  her  feelings  into  spoken 
words.  Parke  S.  Florea,  manager  of 
the  A.  A.  C.  W.,  was  prevented  from 
attending  by  the  death  of  his  wife’s 
mother,  and  telegraphed  an  appreciation  daughter. 

of  the  late  chief.  - 

Mr.  Caldwell,  who  was  with  Mr.  RAILROADS  RESUME  ADVERTISING 

Woodhead  when  the  latter  was  stricken  - 

while  addressing  his  Chicago  sales  Return  to  Private  Hands  SUrU  Cam- 
force,  described  his  final  momenta  ^  I,  ^ew  York  Central 

He  was  reading,  Mr.  Caldwell  said, 

“from  a  letter  to  the  San  Francisco  Coincident  with  the  return  of  the  rail- 
salesmen  and  had  just  reached  a  phrase  roads  to  their  owners,  the  various  line! 

which  is  typical  of  the  man’s  idealism—  have  again  begun  advertising  in  th« 

‘Live  up  to  your  advertising  and  you  daily  press  and  within  the  past  weel 

can  live  by  your  advertising’ — when  he  announcements  have  been  made  regard- 

sank  back  into  his  chair  with  a  whis-  ing  the  service,  while  advertising  cam-  Fort  Worth,  Tex.— The  Fort  Worth 

pered  ‘Excuse  me.’  Those  words,  the  paigns  will  shortly  be  started  by  prac-  Record  last  week  gave  a  theater  party 

last  uttered  by  Mr.  Woodhead,  have  tically  all  of  the  roads, 
something  of  the  sublimity  of  the  ‘It  is  The  New  York  Central  is  one  of  the 
finished’  of  Calvary.”  first  and  in  its  campaign  will  discuss 

Mrs.  Woodhead,  who  had  shared  with  frankly  with  the  public  its  policies, 

her  husband  the  friendship  of  all  who  ideals,  service,  equipment  and  person- 

paid  tribute  to  his  memory,  sat  alone  nel.  The  Thomas  F.  Logan  Company 

stoic  and  tearless  throughout -the  meet-  of  New  York  will  handle  it,  and  copy 

ing,  and  members  of  the  club  who  had  will  appear  once  a  week  in  160  papers  in 

not  been  privileged  to  pay  public  appre-  the  principal  cities  along  the  New  York 

ciation,  told  in  a  hearty  grip  and  few  Central  lines.  The  purpose  of  the  cam- 

words  in  what  esteem  the  New  York  paign  will  be  to  retain  old  friends  and 

fraternity  held  the  departed  leader.  to  make  new  ones  on  the  basis  of  thor¬ 
ough  knowledge  and  understanding,  as 
there  is  no  longer  competition  in  rates 
between  railroads,  but  competition  in 
service.  The  New  York  Central  adver¬ 
tising  was  formerly  handled  by  the 
H.  E.  Lesan  Agency. 


Left  to  right— George  Coleman,  past  president;  Hon.  E.  T.  Meredith,  Secretary  of  Agriculture  of  the  United  Statei 
president  of  the  A.  A.  C.  W. ;  Herbert  S.  Houston,  past  president ;  photographed  exclusively  for  Editor  and  PuBUji 


Ad  Field  Secretary  in  Hartford 

Hartford,  Conn. — The  Charter  Oak 
Ad  Club  has  appointed  Edward  L.  Bow- 
ker,  of  the  Times  advertising  depart¬ 
ment,  field  secretary. 


Wenige  Joins  Albany  Ai|b 

Albany,  N.  Y.— H.  A.  Wenige 
signed  as  circulation  manager  a  i 
Glens  Falls  (N.  Y.)  Post-Star  t! 
come  director  of  circulation  of  tlai 
bany  Argus.  Mr.  Wenige,  whoadi 
man  of  the  I.  C.  M.  A.  general  id 
committee,  will  continue  to  rtij 
Glens  Falls. 


MORGAN  ESTEEMED  BY  ALL 


Lata  Sacretary  of  New  York  A.  A.  A.  A. 

Had  Record  as  Gallant  Soldier 

James  W.  Morgan,  of  the  advertising 
agency  of  Morgan,  Tuttle  &  Jennings, 
who  died  last  week  in  Cedar  Grove,  Providence,  R.  I. — The  Rhode  Isl- 
N.  J.,  as  noted  in  Editm  &  Publisher,  and  Press  Club,  at  its  35th  annual  din- 
had  been  for  many  years  well  known  to  "er  in  Providence,  last  Saturday,  elected 
all  advertising  agency  men  and  to  the  ^^e  following  officers:  President,  J.  B. 
profession  generally.  Coming  to  this  S.  Brazeau;  vice-presidents,  Walter  B. 
country  from  England  in  his  youth,  in  Norton,  George  W.  Danielson,  Daniel- 
1886,  he  was  employed  in  the  advertising  so"  Advertising  Agency;  Roy  L.  Sawin; 
department  of  Funk  &  Wagnalls.  Prior  corresponding  secretary,  Edward  F. 
to  this  he  had  been  in  the  British  Army  Sibley;  recording  secretary,  E.  A. 
and  was  Captain  of  a  gun  at  the  storm-  Noyes;  treasurer,  Frank  A.  Chapman. 

ing  of  Alexandria,  and  had  several  med-  - - 

als  given  to  him  by  Her  Majesty  the  Americanixation  Officers  Named 
Queen  for  faithful  service  in  that  war.  Des  Moine.s,  la.— Permanent  organ- 

Successively  Mr.  Morgan  was  em-  ization  by  the  Advertising  Club  of  the 
ployed  in  the  advertising  agency  of  Des  Moines  Americanization  bureau, 
James  H.  Bates,  which  became  the  Ly-  formed  to  co-operate  with  other  organ- 
man  D.  Morse  International  Advertising  izations  in  the  fight  against  the  reds,  was 
Agency,  and  from  that  office  he  started  perfected  this  week.  C.  A.  Baumgart 
an  agency  of  his  own  several  years  ago.  was  named  permanent  chairman  of  the 
He  was  for  two  terms  secretary  of  the  bureau.  Other  officials  are  Chaplain  W. 


In  these  days  of  storm 
and  stress — when  people 
are  looking  for  strong, 
vital  leadership,  Scripps 
Newspapers  are  stea^ly 
growing  in  circulation 
and  prestige — and  con¬ 
sequently,- in  value  to  ad¬ 
vertisers. 


CLEVELAND 
Union  National 
Bank  Bldg. 

NEIV  YORK 
Marbridge  Bldg. 

CHICAGO 
First  National  Bank 
Bldg. 


Foreign  Advertising  Department 


Editor  &  Publisher  for  March  6,  1920 


The  Baltimore  Sun 

Morning  Evening  Sunday 

CARRIED 

26,682,172 

agate  lines  of  advertising  in  1919 

7,103,500  Lines  Gain 

over  the  preceding  year. 

We  believe  that  this  is  the  largest  volume  of 
advertising  carried  by  any  newspaper  in  1919. 

Local,  national  and  classified  advertisers  agree 
that 


Everything  In  Baltimore 
Revolves  Around 

THE  SUN 


John  B.  Woodward 

TimM  BiiiUiini;.  New  York. 


Guv  S 

Triliiiii  '  r.j'ldiuj;.  C’liicajo. 


(In  pointing  to  this  record-breaking  volume  of  business  carried  in  its 
thirteen  issues,  THE  SU\  does  not  wish  to  detract  in  any  way  (ram  the 
remarkable  showing  made  by  the  Detroit  Sews,  which  published  over 
25,000,000  lines,  the  Pittsburgh  l‘ress,  which  printed  over  Z^,(lijO.Ot)0 
lines,  and  the  Chicago  Tribune,  which  carric  I  over  23,000,000  lines.) 
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Opinions  and  Facts 

Practically  one  man  in  every  ten  mentioned  in  the  list  of  prominent 
Americans  in  Who’s  Who  came  to  this  country  as  an  immigrant. 

T^7e  are  apt  to  forget  the  big  things  that  have  been  done  by  the 
foreign  born  in  this  country,  remembering  only  that  a  few  are 
radical.  Because  some  of  the  newspapers  of  this  country  printed  in 
foreign  languages  are  radical,  it  does  not  follow  that  they  are  a  per 
nicious  influence  and  that  all  should  be  suppressed. 

/^ur  Goverment  has  found  only  one  out  of  each  64,000  immigrants  in 
^^this  country  to  deport.  Even  by  closest  translations  we  can  find  only 
5%  of  the  foreign  language  newspapers  that  are  radical.  There  are  five 
times  as  many  disloyal  English  language  periodicals.  Nearly  all  our  revo* 
lution  leaders  and  agitators  are  native  born.  By  their  labor  the  foreign 
born  have  increased  the  wealth  of  this  country  from  ^300,000,000  to  over 
^3,000,000,000  since  they  came  in  large  numbers.  The  foreign  born  have 
increased  workers  in  this  country  7  times  and  have  increased  wages  20 
times.  A  larger  proportion  of  foreign  born  own  their  own  homes  in  this 
country  than  do  the  native  born. 

While  a  gre-^t  many  of  the  foreign  born  here  have  learned  to  speak  English 
and  to  read  it  in  the  simpler  forms,  our  newspaper  phraseology  is  not  easily 
understood  by  them,  and  they  depend  on  their  native  language  papers,  especially 
for  “home  town”  news.  These  papers  have  a  combined  circulation  of  over 
8,000,000.  They  command  a  very  rich  field  for  advertisers  to  reach. 

Our  research  department  is  equipped  with  experts  who  can  prepare  your  adver¬ 
tising  in  any  language  or  translate  it  into,  any  language.  Our  Production 
department  is  headed  by  a  man  of  known  high  reputation  in  agency  administra. 
tion.  Our  rates  are  standardized  and  price  cutting  is  as  foreign  to  our  methods 
as  it  is  to  any  high  class  American  advertising  agency. 

We  shall  welcome  the  opportunity  to  discuss  advertising  in  one  or  a  thousand 
papers,  either  by  letter  or  by  a  personal  call. 

^^merican  jissocmtion  of 
Foreign  Language  Newspapers.^ 

Kictiard  H.Waldo,  Gen.Hgr 

BBopte5  Gas  3uUdlng  Hickox  Building  Little  Building  Woolworth  Building 

Chicc»go.tn.  Cleveland.O.  Bo5lon,l^s&  New  York  City 
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LpEEUNG”  IN  CONGRESS 
'  against  big  papers 

^yiacial*  in  Congre**  Beliere  It  !• 
Qood  Policy  to  Deride  Those 
That  Differ  with  Them 
Politically 


by  ROBERT  T.  BARRY 

Washington. — Recent  events  here 
lead  conviction  on  the  part 

^  EwTOR  &  Publisher’s  correspondent 
llat  a  genuine  feeling  of  hostility  to- 
rtfd  newspaper  publishers,  inexplicable, 
il  is  true,  but  none  the  less  dangerous, 
is  developing  in  many  quarters  of  Con- 
pjss.  It  finds  expression  in  devious 
oys,  but  none  more  forcibly  than  the 
;Ken!  chilly  reception  accorded  publish¬ 
er.  who  appeared  before  the  House 
Post  Office  Committee  to  give  their 
^'S  on  the  Fess-Rosewater  bill  for 
aodification  of  the  second-class  mail 
rates. 

It  seems  scarcely  necessary  to  state 
tint  this  peculiar  state  of  mind  is  con- 
aitd  to  a  material  extent  to  the  pro- 
tincials  in  the  House  who  believe  it  is 
|ood  politics  to  deride  the  metropolitan 
papers  of  the  East  and  the  larger  papers 
of  their  own  states  that  happen  to  dif¬ 
fer  with  them  politically. 

Their  prejudice  is  ill-concealed,  yet 
it  is  just  these  men  who,  by  intemperate 
jpeeches,  reeking  with  misinformation, 
leize  upon  demagogic  issues  that  some- 
iniies  sway  votes,  especially  when  other 
aembers  have  no  special  aversion  to 
supporting  legislation  that  might 
strengthen  their  own  fences. 

Publishers  who  attended  the  hearings 
00  the  Fess  bill  carried  away  from 
Washington  an  impression  that  many 
■sonbers  of  the  House  committee  had 


been  openly  discourteous  to  them.  A 
majority  of  the  committee  gave  coun¬ 
tenance  to  the  belief  that  they  were 
prejudiced  against  the  measure  in  ad¬ 
vance  and  that  they  looked  upon  the 
hearing  as  a  waste  of  their  time.  This, 
in  spite  of  the  fact  that  Mr.  Fess  is 
chairman  of  the  Republican  National 
Congressional  Committee  and  wanted 
the  legislation  or  something  akin  to  it 
enacted  by  this  Congress  as  a  party 
measure.  Members  of  the  Post  Office 
Committee  sat  through  the  morning 
session  of  the  first  day  with  an  apparent 
air  of  boredom.  Few  returned  to  the 
afternoon  session,  and  the  hearings  of 
the  following  day  were  listless  in  the 
extreme,  even  though  the  witnesses  were 
men  representing  material  publishing  in¬ 
terests. 

A  few  weeks  ago,  the  same  committee 
held  hearings  on  the  Anthony  bill  to 
impose  statutory  limitations  upon  the 
size  of  newspapers.  Publishers  riddled 
that  measure.  Its  author  was  unable 
to  defend  it  successfully,  although  he 
had  the  facts  of  his  owm  experience 
as  a  small  publisher  as  a  basis  for  his 
arguments.  Members  of  the  committee 
by  their  almost  unanimous  condemna¬ 
tion  of  the  .Anthony  bill  permitted  the 
body  of  the  House  to  know  that  such 
legislation  could  not  be  justified,  at  least 
in  the  form  suggested  by  the  member 
from  Kansas. 

Yet,  the  agitation  for  some  such  legis¬ 
lation  will  not  down.  .^11  manner  of 
bills  arc  being  offered.  Some  seek  to 
attack  the  newsprint  situation  through 
retaliatory  measures  against  Canada; 
others  would  transport  paper  from 
Scandinavia ;  others  would  remove 
tariff  restrictions,  but  it  is  not  upon 
these  that  the  informal  conversations  in 
the  lobbies  and  cloakrooms  centers. 
Members  keep  referring  to  the  bills  to 


restrict  the  number  of  pages  newspapers 
might  send  through  the  mails.  They 
favor  such  a  radical  step  because  they 
believe  it  appeals  more  directly  to  the 
particular  publishers  they  have  in  mind. 
They  are  “direct  actionists,”  in  that  they 
contend  their  friends  have  little  faith 
in  measures  suggesting  solution  of  the 
newsprint  shortage  by  tariff  legislation. 
It  is,  of  course,  patent  to  all  that  these 
members,  especially  from  the  South  and 
Middle  West,  are  under  very  great  pres¬ 
sure  for  some  sort  of  relief.  They  have 
a  convincing  argument  in  that  the  lit¬ 
tle  publisher  has  an  equal  right  with 
his  metropolitan  contemporary,  to  live. 

The  hostility  they  are  engendering 
against  the  larger  papers  takes  root  in 
their  stock  argument  that  the  latter  ex¬ 
ert  their  political  influence  to  stifle 
measures  of  relief  for  the  small  pub¬ 
lisher.  They  are  writing  in  this  vein 
to  editors  in  their  districts.  They  are 
doing  much  to  inculcate  a  spirit  of 
further  antagonism  between  publishers. 

They  are  “passing  the  buck.’’  They 
are  not  beyond  hoping  hostility  will 
develop  to  the  point  of  organization  of 
the  so-called  rural  membership  of  Con¬ 
gress  for  passage  of  drastic  legislation 
hitting  at  the  metropolitan  papers.  No 
one  who  has  followed,  or  tried  to  fol¬ 
low  the  mental  gymnastics  of  Congress¬ 
men  for  even  a  few  years,  can  hope  to 
find  them  gauging  such  legislation  by 
the  standard  of  fairness  to  all,  with  the 
national  convention  just  around  the  po¬ 
litical  corner. 

The  simple  fact  is  that  the  occasional 
visits  of  publishers  to  Washington  in 
response  to  emergency  calls  have  not 
sufficed  to  keep  Congress  adequately  in¬ 
formed  as  to  facts  of  the  business.  The 
amount  of  misinformation  that  is  ped¬ 
dled  about  the  corridors  of  the  Capitol 
is  little  short  of  amazing.  .\n  uniniti¬ 


ated  listener  might  well  be  led  to  be¬ 
lieve  most  publishers  were  buccaneers 
that  Congress  ought  to  order  burned 
at  the  stake.  This  sort  of  talk  comes 
from  members,  many  of  whom  never 
have  seen  a  shop  boasting  more  than 
one  or  two  linotype  machines,  yet  their 
votes  count  just  as  many  and  their 
voices  carry  farther  than  the  man  with 
something  approaching  a  proper  under¬ 
standing  of  the  business. 

The  menace  in  the  present  situation 
is  in  the  growing  sentiment  for  drastic 
restrictive  legislation  as  the  political 
campaign  approaches  ;  Congressional  ac¬ 
tion  promising  a  panacea  for  all  the 
troubles  of  the  small  publishers. 


Horn  Succeeds  Delaney  for  A.  B.  C. 

Chicago. — Following  the  meeting  of 
the  board  of  directors  of  the  Audit 
Bureau  of  Circulation,  held  here  Febru¬ 
ary  27,  Stanley  Gague,  managing  direc¬ 
tor,  announced  that  Edgar  H.  Horn  of 
Chicago  has  been  placed,  temporarily,  in 
charge  of  the  New  York  office,  succeed¬ 
ing^  L.  J.  Delaney,  who  re.signed  to  be¬ 
come  space  buyer  for  the  Logan  Adver¬ 
tising  Agency,  New  York,  in  the  place 
of  Howard  Sayre,  resigned. 


Hammerling  Charged  With  Fraud 

Louis  N.  Hammerling.  former  adver¬ 
tising  repre.sentative  for  foreign  lan¬ 
guage  newspaper.s,  was  sued  this  week 
for  $39,000  by  the  Poland  Export  Cor¬ 
poration  of  New  York,  which  alleges 
that  Hammerling  was  guilty  of  fraud 
in  receiving  $39,000  that  belonged  to  the 
corporation.  An  order  of  attachment 
was  secured. 


Portland,  Ore. — Astoria  has  been  se¬ 
lected  for  this  year’s  meeting  of  the 
State  Editorial  As.sociation  in  August. 
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C.  P.  L.  DIRECTORS  LAUD  papers  might  be  laid  down  there.  These 

E.  F.  SLACK 

New*  Service  Extended  end  Improved 
in  Maritime  Province*  and  on 
Ottawa  Se**ion*,  Live*ay 
Declare* 


Toronto. — \  fitting  tribute  to  the 
qualities  of  the  late  E  F.  Slack,  presi¬ 
dent  of  Canadian  Press,  Limited,  was 
paid  at  the  meeting  of  the  board  of  di-  paper  service  with  Mr.  Robinson  in 
rectors  in  Montreal  this  week.  charge  as  night  editor  at  head  office,  has 

“Mr.  Slack  was  the  father  of  the  '’een  completed  and  is  producing  good 
Canadian  Press.  Limited,”  said  E.  H.  results,  particularly  noticeable  being  the 
Macklin,  Winnipeg.  Free  Press,  vice  increased  output  of  the  supplementary 
president  of  the  organization.  “He  was  wire,  in  effect  the  main  artery  through 
its  chief  executive  head  almost  continu-  which  flows  all  the  domestic  news  of 
ously  since  its  formation  and  its  direct-  Canada.  Under  direction  of  Mr.  Mac¬ 
ing  spirit  from  the  beginning.  To  his  donald,  the  reorganized  Montreal  .  Bu- 
unflagging  devotion,  his  untiring  efforts,  established  in  the  Gazette  Building, 

his  wise  counsels,  the  organization  is  giving  ^  satisfactory  reports  to  both 
indebted  in  no  small  measure  for  the  Quebec  City  and  the  Maritime  circuits, 
success  it  has  achieved  and  the  position  “Ben  Deacon,  as  news  superintendent, 
it  occupies  today.  To  the  Canadian  with  Mr.  Playfair  as  night  editor,  is 
Press,  Limited,  Mr.  Slack’s  loss  will  making  a  success  of  the  service  out  of 
prove  irreparable.  In  his  death  Cana-  the  Associated  Press  office  in  New  York 
dian  journalism  loses  one  of  its  brightest  and  on  the  other  hand  the  .Associated 
executive  minds  and  the  Montreal  Press  appears  well  satisfied  with  the 
Gazette  an  officer  whose  place  cannot  news  service  we  are  laying  down  in 
easily  be  filled.  Those  who  were  priv-  New  York,”  Mr.  Livesay  stated, 
ileged  to  enjoy  his  friendship  will  long  Improvements  in  the  handling  of  the 
mourn  Mr.  Slack’s  untimely  taking-off.”  sessional  report  from  Ottawa  were  ex- 
New*  Service  Improved  plained,  and  it  was  stated  that  under  the 

These  remarks  were  recorded  on  the  new  arrangements  morning  papers  will 
minutes  and  formed  the  basis  of  a  res-  have  laid  down  in  their  offices  in  Mon- 
olution  of  condolence  to  the  widow  and  t*'eal,  Ottawa  and  Toronto  the  full  after¬ 
family.  noon  session  by  7  P.  M. 

A  lengthy  report  on  the  steps  which  “The  general  plan  of  news  service  re- 
have  been  taken  since  the  annual  meet-  organization,”  concluded  Mr.  Livesay, 
ing  in  November  to  improve  the  service  “is  now  completed  although  much  re- 
was  presented  by  J.  F.  B.  Livesay,  act-  mains  to  be  done  in  working  out  detail, 
ing  general  manager.  in  enlisting  the  co-operation  of  mem- 

"The  most  insistent  problems,”  stated  bers  and  training  correspondents.  The 
Mr.  Livesay,  “were  an  improvement  in  governing  idea  has  been  the  selection  of 
the  Maritime  Provinces  news  services  men  best  fitted  for  their  particular  task 
and  the  report  for  morning  papers  gen-  and  the  definition  of  that  task  so  as  to 
erally.  At  a  meeting  held  in  Quebec  it  prevent  overlapping  and  encourage  the 
was  decided  separate  services  should  be  best  work  of  the  individual.” 
established  out  of  Montreal  for  Quebec  Mr.  Livesay  announced  that  owing  to 
City  so  that  a  news  service  made  up  to  the  sale  of  the  building  in  Toronto  in 
suit  the  requirements  of  Quebec  City  which  the  head  office  was  located,  it 
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new  circuits  have  proved  a  great  ad¬ 
vance  on  the  drop  services  off  the  Mari¬ 
time  circuits  theretofore  furnished.” 

Reference  was  made  to  the  appoint¬ 
ment  of  Mr.  Merkel  as  Atlantic  super¬ 
intendent.  The  news  service  out  of  the 
Maritime  Provinces  had  shown  marked 
improvement  and  there  was  also  a  better 
interchange  of  regional  news  within  the 
Division. 

“The  reorganization  of  the  morning 


would  be  necessary  to  seek  new  quarters 
and  he  recommended  that  space  should 
be  taken  in  some  newspaper  build¬ 
ing,  which  would  give  the  service  rec¬ 
ognized  advantages. 

Mr.  Slack’s  successor  in  the  presi¬ 
dency,  E.  Norman  Smith,  editor  of  the 
Ottawa  Journal,  has  had  a  long  and 
successful  career  in  editorial  work,  both 
in  Toronto  and  Ottawa,  and  his  appoint¬ 
ment  has  been  well  received  by  the  press 
in  general. 


Portland  to  Have  New  Dijy  | 
The  American 


iri 


E.  E.  Bernstein  Named  a*  Publi 
First  Edition  Scheduled  for 
March  23 


PRESS  CLUB  DINNER  IN  APRIL 


E.  V.  Drew  Again  Head*  Trustee* — 


Keats  Speed  Banquet  Chairman 


The  board  of  trustees  of  the  New 
York  Press  Club,  as  revised  at  the  re¬ 
cent  annual  election,  held  its  first  meet¬ 
ing  last  week.  Edward  W.  Drew,  first 
vice-president,  was  again  elected  chair¬ 
man  of  the  board  of  trustees.  C.  Fred 
Crosby  was  chosen  secretary.  The 
board  decided  to  hold  its  48th  annual 
banquet  at  the  Hotel  Astor  in  April. 
Keats  Speed,  managing  editor  of  the 
Sun  and  New  York  Herald,  is  chair¬ 
man  of  the  banquet  committee. 

Chairman  Drew  announced  the  fol¬ 
lowing  house  committee  for  1920:  Sid¬ 
ney  W.  Dean,  chairman;  Keats  Speed; 
Dr.  O.  Watson,  Associated  Press; 
Channing  Leidy,  New  York  American; 
E.  V.  Chamberlin,  New  York  Times. 

Cosmos  Mindeleff  has  resigned  as 
European  war  news  expert  of  the  Sun 
and  New  York  Herald  to  enter  more 
fully  upon  the  editorship  of  the  Press 
Club’s  War  History. 


Portland,  Ore.— Portland  is  to 
a  new  morning  daily,  the  Ponli 
American,  to  begin  publication 
March  23.  Little  is  known  concen 
the  enterprise,  aside  from  what 
been  revealed  in  an  “introductoiy , 
tion,”  already  issued,  an  eight-pagt,  sa.i 
column  publication,  which  makes  tiel 
announcement  that  the  regular  editkiil 
will  be  of  eight-column  size.  ' 
Eugene  E.  Bernstein’s  name  appeg, 
as  publisher  of  the  American.  H, 
other  executives  are :  Editor,  R.  l 
Rowe ;  business  manager,  F.  S.  McF#. 
land;  advertising  manager,  J.  J,  Rj, 
Call ;  circulation  manager,  K.  A  Bath 
It  is  announced  that  for  the  presentiR 
paper  w'ill  not  have  its  own  plant 


Birmingham  New*  Officer* 

Birmingham,  Ala. — The  stockholden 
of  the  New  Company  have  elected  Vk- 
tor  H.  Hanson,  Thomas  J.  Heflin  jR 
James  E.  Chappell  directors  for  the#, 
suing  year.  The  directors  have  clioti 
the  following  officers :  Victor  H.  H» 
son,  president ;  Thomas  J.  Heflin,  ri#. 
president;  John  C.  Clark,  secretary  ad 
treasurer. 


Sparling  Join*  Ludlow  Company 

H.  A.  Sparling,  composing  room  ma¬ 
chinery'  salesman,  is  now  connected  with 
the  Ludlow  Typograph  Company. 


Bonu*e*  in  Young*towii 

Youngstown,  Ohio. — All  newspapn 
here  have  announced  a  10  per  cent  bM 
to  mechanical  and  editorial  forcet  k 
similar  increase  was  given  on  October! 
and  both  will  remain  in  effect  until  ik 
cost  of  living  decreases. 


Announcement 


CRITCHFIELD  &  COMPANY 
announce  the  appointment  of 
MR.  PAUL  WING 
as  manager  of  their  New  York  office. 

Also  the  appointment  of 
MR.  CHAS.  G.  GROFF 
as  manager  of  their  Detroit  office. 


CHICAGO  .  NEW  YORK  .  DETROIT  .  MINNEAPOLIS 
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The  South’s  Shifting 
Population  Presents 
An  Economic  Problem 


The  1920  census  will  show  more  people  living 
south  of  the  Mason  and  Dixon  line  than  there 
were  in  1910. 

And  over  one  million  Negroes  have 
**emigrated”  from  the  South  to  the 
North  during  the  last  ten  years 

And  STILL  the  population  of  The  South  has 
increased.  Over  one  million  negroes  gone,  and  the 
increase  in  population  has  NOT  been  ENTIRELY 
due  to  the  birth  rate — NOT  BY  A  JUG  FULL. 

Northern  people,  business  men,  manufacturers, 
skilled  workmen,  have  gone  South  in  a  greater  pro¬ 
portion  than  have  negroes  left. 

This  presents  an  economic  problem  of  tremen¬ 
dous  purport  to  National  Manufacturers,  a  problem 
well  worth  studying  and  solving. 

There  is  a  greatly  increased  demand  for  Southern 
products;  there  is  a  big  demand  for  labor,  and  an 

alarming  scarcity  of  labor  to  meet  that  demand. 

« 

Record  prices,  both  for  labor  and  products  pre¬ 
vail,  with  no  help  in  sight. 

Man  power  must  be  substituted  by  labor-saving 
machinery  of  all  kinds.  The  Southern  planter  and 
manufacturer  face  a  condition,  not  a  theory.  Some¬ 
thing  MUST  be  done. 

The  market  is  there.  The  demand  is  there.  The 
money  to  pay  for  merchandise  is  there.  The  mer¬ 
chandise  is  NOT  there. 

Get  into  this  territory.  Localize  your  merchan¬ 
dise.  Put  it  in  stores  and  tell  the  people  about  it 
through  the  columns  of  the  daily  newspapers.  Link 
your  goods  up  with  your  local  dealer.  Cooperate 
locally  and  get  your  share. 

These  daily  newspapers  have  the  cooperative 
spirit  developed.  They  stand  ready  and  willing  to 
help  you  with  your  selling  campaign.  They  publish 
in  a  market  territory  where  there  are  more  buyers 
than  sellers,  where  the  demand  exceeds  the  supply. 
It  is  an  ideal  market. 
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....(E) 

41.985  ) 

‘New  Orleana  Daily  Statea  , . 

....(8) 

37,588  / 

.10 

.08 

‘New  Orleana  Item  . 

....(E) 

74.541 

.18 

.12 

‘New  Orleana  Item  . 

....(8) 

90,488 

.18 

.15 

NOBTH  CABOLINA 

‘Aaheyille  Citizen  . 

...(M) 

11,965 

.08 

.08 

*Asheville  Citizen  . 

....(8) 

9.704 

.08 

.03 

^Asheville  Times  . 

. . . .  (E) 

7,986 

.085 

.09 

Charlotte  News  . 

.(EAS) 

10,840 

.08 

.08 

*Charlotte  Observer  . 

...(M) 

18,860 

.055 

.08 

*  Charlotte  Observer . 

....(8) 

18.557 

.065 

.04 

Durham  Sun  . 

....(E) 

8,885 

.08 

.08 

*OreensboTo  Daily  News  . 

. . .  (M) 

18.978 

.05 

.04 

*Oreensboro  Daily  News  . 

....(8) 

81.117 

.06 

.04 

Greensboro  Record  . 

....(E) 

8,000 

.085 

.085 

SaleiAh  New.  and  Obaerver... 

...(M) 

88.878 

.05 

.04 

Saleigh  Newa  and  Obaerver... 

....(8) 

88,810 

.05 

.04 

‘Wilmington  Diapatch  . 

....(E) 

4,498 

.08 

.08 

Wilmington  Diapatch  . 

....(8) 

8.840 

.08 

.09 

*Winston*Salem  Journal  . 

.(MAS) 

5.888 

.085 

.09 

‘Winaton-Salem  Sentinel  _ 

....(E) 

6.956 

.08 

.08 

SODTH  CABOLINA 

Anderson  Mail  . 

....(E) 

4.481 

.08 

.02 

Charleston  American  . 

.  ...(M)  ) 

Charleaton  American  . 

....(8)  f 

7.603 

.08 

.03 

*Columbia  Record  . 

....(E) 

18.991 

.08 

.08 

*Columbia  Record  . 

....(8) 

18,007 

.08 

.08 

Columbia  State  . 

....(M)  ) 

Columbia  State  . 

....(8)  } 

81.091 

.05 

.05 

Greenville  News  . 

.(MAS) 

8.485 

.085 

.03 

Greenwood  Index  Journal _ 

....(E) 

4,785 

.08 

.08 

Spartanburg  Journal  A  Carolina 

Spartan  . 

....(E) 

8.958  1 

Spartanburg  Herald  . 

....(M) 

4.416  \ 

.04 

.04 

Spartanburg  Herald  . 

- (8) 

5,868  1 

TENNESSEE 

'Chattanooga  News  . 

....(E) 

14.849 

.04 

.04 

Chattanooga  Timea  . 

....(M) 

86.988 

.07 

.07 

Chattanooga  Times  . 

. (8) 

88,466 

.07 

.07 

Knoxville  Sentinel  . 

....(E) 

81,890 

.05 

.045 

'Knoxville  JoumaLTribune  . . 

....(M)  ) 

'Knoxville  Journal*Tribune  ... 

. (8)  f 

.05 

.045 

Memphis  Commercial  Appeal. 

....(M) 

78.814 

.14 

.18 

Memphis  Commercial  Appeal. . 

. (8) 

109.081 

.17 

.15 

'Naahville  Banner  . 

. (E)  1 

in  nsi 

(  .07 

.07 

'Naahville  Banner  . 

. (8)  } 

{  .08 

.08 

'Nashville  Tennessean  . 

....(M) 

86.047) 

'Nashville  Tennessean  . 

- (E) 

16,110  1 

.08 

.08 

'Nashville  Tennessean  . 

. (8) 

89,570  J 

VIBGINIA 

IBriatol  Herald  Courier . 

.(MAS) 

8,750 

.04 

.04 

Danville  Register  and  Bee . . . 

.(MAE) 

9.451 

.085 

.085 

Newport  News  Times*Herald. . 

. (E) 

10.884  ) 

Newport  Newa  Daily  Preaa _ 

..(SAM) 

6.476  ( 

.04 

.04 

Norfolk  Ledger  Diapatch . 

....(E) 

86.494 

,  .08 

.08 

Roanoke  Times  . . 

..(MAS) 

0.870  ) 

Roanoke  World*News  . . 

. (E) 

10,318  ( 

.06 

.05 

Government  Statement.  October  1st, 

1919. 

'A.  B.  C.  Report.  Octol^r  let.  1919. 

^Includes  Bristol,  Tenn. 
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Editor  &  Publisher  for  March  6,  1920 


WHAT  OUR  READERS  SAY 


Mr.  Moses  Did  Not  Mean  to  Question 
Merit  of  the  A.  B.  C. 

Marshat.l.  Mich..  March  2,  1920, 

To  Kuitok  and  Publisher:  I  was  somewhat 
surprised  that  a  country  publisher  could  cause 
such  a  furor  as  my  article  in  your  journal  evi> 
dently  crested.  1  had  hardly  expected  that 
it  would  be  taken  in  any  way  except  as  I  had 
intended,  viz.,  that  it  was  at  least  worth  in- 
vestigatinit  and  that  perhaps  there  mi^ht  be 
something  helpful  in  it. 

It  was  not  intended  as  an  attack.  The 
writer  had  no  thought  of  attacking  the  A.B.C. 
nor  has  he,  as  might  be  inferred,  any  animus 
against  the  A.B.C.  Mr.  Clague,  in  his  reply, 
jumped  at  this  conclusion. 

Mr.  Clague,  and  Mr.  Sullivan  also,  mi.ssed 
the  entire  point  of  my  argument.  They  evi¬ 
dently  forgot  the  argument  in  their  haste  to 
defend  the  A.B.C.  Perhaps  I  did  not  make 
my  argument  clear.  But  at  any  rate  my 
point  is  this:  If  three  city  papers  are  circu¬ 
lating  in  a  city  outside  the  city  in  which  the 
newspapers  are  published,  and  they  are  all 
making  a  great  ciTort  for  circulation,  they  cut 
rates  below  those  charged  in  their  own  city  in 
a  desperate  endeavor  to  see  that  competitors 
do  not  get  any  of  the  circulation  in  that  out¬ 
side  city. 

For  instance,  sup|Kj»iug  the  New  York 
World,  Telegram,  and  Sun  charge  15  cents 
per  week  in  New  York  for  one  week's  sub¬ 
scription  for  their  pa|>crs  and  then  supposing 
the  same  three  papers  go  into  Trenton,  N.  J., 
and  charge  only  10  cents  per  week.  Mani¬ 
festly  this  is  a  waste  of  paper,  is  unfair  to  the 
paper  which  is  published  in  Trenton,  which 
cannot  possibly  under  tho^e  circumstances 
charge  a  fair  price  nor  a  living  price  for  the 
paper  published  in  Trenton.  But  the  facts 
are  that  a  good  many  m(»re  of  these  New  York 
papers  would  he  sold  in  Trenton,  duplicating 
the  circulation  of  the  Trenton  paper,  simply 
because  the  subscription  jirice  of  those  papers 
is  cheap. 

i.  of  course,  am  taking  that  only  as  an  ex¬ 
ample.  Such  methods  obtain  today  in  a  great 
many  parts  of  the  country.  Now  why  do  the 
larger  papers  resort  to  this  practice?  They 
say  with,  I  presume,  some  degree  of  fairness 
that  the  national  advertiser  expects  them  to 
cover  that  outlying  territory  and  that  they 
mu«t  maintain  circulation  there  at  all  costs, 
irrespective  of  whether  they  sell  their  paper  for 
10  rents  per  week  or  15  cents  i»er  week.  They 
sav  that  their  .\.B.l'.  ret>ort  shows  exactly 
what  circulation  they  have  in  the  outlying 
towns,  as  no  doulx  it  does,  and  that  therefore 
they  must  maintain  that  circulation  at  all 
costs. 

It  inattcis  not  whether  the  circulation  is 
Dri*LU  ATKl)  OK  NOT  And  duplicated  it 
IS  in  most  instances.  1  have  been  told  these 
things  by  members  of  the  A.B.C.  If  it  were 
not  for  the  A.B.C.  these  conditions  would  not 
prevail  for  the  very  simple  reason  that  the 
price  of  newsnrint  today  would  prohibit  such 
piracy.  But  the  fear  oi  the  A.B.C.  is  on  the 
publisher  and  he  spends  money  like  a  drunken 
sailor  to  maintain  his  circulation. 

Now  Mr.  Clague  says  that  there  will  never 
be  a  return  to  what  he  calls  the  “Good  Old 
Days.**  1  don't  believe  he  will  find  a  pub¬ 
lisher  in  the  United  States  who  ever  wants  to 
go  hack  to  those  days.  But  I  can  predict  with 
some  degree  of  certainty  that  publishers  with 
circulations  swollen  way  beyond  the  regular 
bounds  will  have  to  deflate  those  circulations 
and  on  top  of  that  they  will  have  to  raise  their 
advertising  rates,  Mr.  Clague  or  anybody  else 
to  the  contrary  notwithstanding. 

I  most  certainly  disagree  with  Mr.  Clague 
when  he  says  that  without  the  A.B.C.,  news- 
napers  and  periodicals  could  be  sold  at  any 
price  the  publisher  desired  in  order  to  inflate 
circulation.  Now,  one  of  two  things  are  true. 
Either  these  high  prices  of  print  are  not  high 
and  publishers  can  afford  to  pay  these  prices 
or  even  higher  prices  or  else  the  publishers 
are  putting  up  a  big  Muff.  If  any  publisher 
these  days  can  afford  to  inflate  circulation  by 
giving  his  paper  away  then  he  is  certainly 
profiteering  when  he  raises  his  subscription 
rates  owing  to  the  present  price  of  newsprint. 

I  do  not  disagree  with  Sir.  Clague  as  to  the 
merits  of  the  A.B.C.  I  simply  say  that  at 
this  particular  crisis  the  suspension  of  the 
A.B.C.  for  a  period  of  time  would  be  a  good 
thing,  and  I  maintain  it  in  spite  of  anything 
that  Mr.  Clague  has  yet  show'n  me. 

Now,  since  Mr.  Clague  is  restricted  by 
ethical  reasons  from  commenting.  I  too  am 
restricted  for  the  same  reasons  in  disclosing 
my  proofs.  They  were  told  me  by  publishers 
in  course  of  visits  to  their  offices  and  pos¬ 
sibly  when  I  said  I  could  prove  mv  cases  in 
point  I  went  too  far,  because  while  I  could 
prove  them  1  w*ould  not  care  to  involve  these 
puhlishers. 

But  while  Mr.  Qague  desired  to  comment 
uptin  corrc.'pondence  which  I  had  with  him  and 
was  restrained  from  a  sense  of  honor  in  not 
doing  so  I  wish  that  he  might  have  felt  more 
restrained  and  refrained  from  quoting  a  part 
of  one  of  my  letters  in  which  1  said  our 
circulation  records  were  in  an  awful  mess  1 
think  that  I  will  not  overstep  the  l>oundarv 
when  I  sav  that  the  reason  for  that  awful 
mess  was,  as  Mr.  Clague  very  well  knew,  due 
to  the  fact  that  we  had  absorlied  a  competing 
i>af>er  at  that  time  and  in  taking  over  t.ieir 
circulation  actually  did  find  ourselves  in  a 
mess  which  it  literally  took  weeks  to  disen¬ 
tangle.  Mr.  C'lague  knew  that  when  he  wrote 
his  reply.  I  want  to  sav  in  conclusion  that  I 
never  made  anv  allegation  against  the  integ¬ 
rity  of  the  A.B.C.,  but  I  still  maintain  that 
if  a  ptiblislH^r  it  crooked  he  can  fool  an  A.B.C. 
auditor. 

\8  for  Mr.  Sullivan's  attempted  witticisms 
T  took  them  in  the  same  spirit  in  which  they 
were  offered.  Mr.  Sullivan,  by  inference, 
charged  that  for  The  Chronicle  to  submit  to  an 
A.B.C.  audit  would  ^»e  •r»laiii  suiciile.  Mr.  Sul¬ 


livan  must  have  meant  thi>  in  a  Pickwickian 
sense.  Since  this  article  of  mine  seems  to  have 
raised  such  a  rancor  in  his  breast,  supposing 
he  just  make  that  statement  in  a  plain  open 
statement  and  leave  nothing  to  inference. 

It  is  plain  to  be  seen  that  since  a  country 
publisher  can  apparently  get  two  such  emi¬ 
nent  and  honorable  gentlemen  to  raving  there 
must  be  some  little  fire  where  there  seems  to 
be  so  much  smoke. 

F.  R.  MOSES. 

Publisher  The  Chronicle. 


Says  A.  B.  C.  Should  Discriminate 
Between  Quantity  and  Quality 

l.ExiNGTON.  Ky.,  Feb.  27.1920. 

To  Editor  \  Publisher:  The  article  mi 
your  issue  of  Februarv  19.  by  F.  R.  Mose’-, 
ublisher  of  the  Marsfiall  (.Mich.)  (’hronicle, 
rings  Up  a  matter  which  in  my  judgment 
should  receive  the  verv  careful  consideration 
of  every  member  of  the  A.  B.  C..  not  only 
every  newspaper  member,  but  every  advertis¬ 
ing  member. 

The  conditions  to  which  Mr.  Moses  calls 
attention  in  one  particular  locality  may  not 
prevail  to  anv  considerable  extent  in  so  seri¬ 
ous  a  form,  but  they  do  prevail  to  a  wi<ie 
extent  to  a  very  considerable  degree.  In  other 
words,  there  is  throughout  the  country,  in 
iny  opinion,  an  excessive  effort  for  circula 
tion  building,  and  the  difficulties  in  the  way 
of  securing  co-operation  in  this  matter  have 
been  one  of  the  serious  obstacles  to  the  cen- 
servative  movement  inaugurated  by  the  dif¬ 
ferent  publishers’  organizations. 

The  time  is  coming,  in  my  opinion,  when 
the  A.  B.  C.  should  turn  its  attention  to  a 
more  definite  discrimination  between  quan¬ 
tity  and  (juality  circulation.  This  <»rgani- 
zation  has  estabished  an  authoritative  means 
for  ascertaining  quantity  circulation,  but.  in 
my  opinion,  it  has  not  gone  deep  enough  into 
the  manner  in  which  circulation  is  obtained, 
nor  docs  it  emphasize  properly  the  things  that 
make  for  quality  circulation. 

This  has  been  my  view  of  the  .\.  B.  C 
situation  for  a  long  time,  and  if  the  .\.  B. 
C.  is  to  grow  in  usefulness,  it  must  find 
s(»nie  way  to  bring  definitely  to  the  attention 
of  advertisers  the  differences  between  (|uan- 
tity  and  quality  circulation.  My  own  view  is 
that  this  could  easily  l>e  accomplished  by  cre¬ 
ating  three  different  grades  of  A.  B.  (..  Au¬ 
ditor’s  Reports. 

A  newspaper  niea.suring  up  to  a  reasonable 
standard  of  legitimate  circulation  methods  and 
charginx  a  reasonably  high  price  with  reason¬ 
ably  uniform  rate'».  could  be  given  Grade  A 
auditor's  report. 

The  lesser  offenders  against  legitimate  prac¬ 
tices  could  be  given  a  Grade  B  auditor's 

report,  while  the  more  flagrant  offenders  would 
be  cut  down  to  a  Grade  C  report. 

There  is  too  much  disposition  on  the  part 
of  space  buyers  to  look  only  at  the  total  cir¬ 
culation  figures  on  the  -X.  B.  C.  auditor's 

reports.  One  reason  for  this  is  that  a  care¬ 
ful  analysis  of  each  A.  B.  C.  auditor’s  re¬ 

port  requires  more  time  than  the  average  space 
buyer  can  afford  to  give  to  this  work,  and 
the  natural  result  is  that  much  business  is 
placed  solely  upon  the  total  figures,  with  hut 
little  attention  paid  to  the  methods  by  which 
this  circulation  is  obtained  or  the  prices 
which  it  pays. 

A  Grade  A  report  would  stand  out  quite  as 
conspicuously  as  the  totals  on  the  first  page 
of  the  report,  and.  if  this  plan  were  adopted, 
in  my  opinion,  the  Indtcr  class  of  newspapers 
would  soon  be  more  anxious  to  get  a  Grade 
.V  report  than  they  would  be  to  show  the 
largest  total  net  paid  circulation. 

This  plan  would  certainly  tend  to  cut  down 
waste  in  newsprint  and  would.  I  believe,  tend 
to  avoid  excessively  high  advertising  rates, 
and  at  the  same  time  enable  the  space  buyer 
to  place  his  copy  more  economically,  more  ju¬ 
diciously  and  more  effectively. 

CHARLES  1.  STEWART, 

General  Manager,  Lexington  Herald. 

'‘Paid*’  But  Uncirculated 

Shawnee,  Oki-v.,  Feb.  5.  1920. 

To  Editor  &  Publishers  1  have  just  fin¬ 
ished  reading  your  comment  on  the  letter  of 
my  old  friend  Moses  of  Marshall,  and  as  his 
case  fits  so  well  the  situation  here  I  feel  that 
he  was  not  so  far  off  when  he  made  the  charge 
that  the  paper  scarcity  was  chargeable  directly 
to  the  Audit  Bureau. 

Prior  to  making  this  pai>er  a  morning  full 
leased  wire  newspaper  the  outside  dailies  had  a 
considerable  hold  here,  but  since  I  came  here 
last  June  I  know  by  personal  investigation 
Hiat  enough  papers  have  been  left  over  on  ore 
stand  alone  to  have  supplied  this  office  all  the 
lime  with  paper  had  it  come  to  us  unprinted. 
And  the  worst  of  it  is  that  even  the  paper 
«hortage  is  not  enough  to  do  away  with  this 
criminal  stuffing  of  ILML)  but  uncirculated 
circulation. 

l  ast  Sunday  I  was  so  much  impressed  with 
the  number  of  copie.s  of  one  i>apcr  left  over 
at  the  stand  that  I  decided  to  find  out  some¬ 
thing  on  my  own  hook  and  Monday  forenoon 
I  sent  a  drav  around  to  buy  all  the  papers 
left  over  an<!  despite  the  fact  that  one  wagon 
load  had  been  hauled  .*iway  already  there  were 
six  large  nnoitened  packages  of  this  paper  of 
48  pages  and  the  evening  issue  of  the  same 
paper  showed  up  450  left  overs  one  day  and 
over  400  anither.  Between  the  two  papers 
it  is  safe  to  sav  that  an  even  1,000  a  day 
would  be  a  mild  estimate.  If  any  one  ques¬ 
tions  my  assertion  I  can  give  them  “an  ocular 
demonstration*’  without  leaving  the  office. 

I  called  attention  to  this  fact  at  a  meeting 
of  daily  puhlishers  in  Oklahoma  City  and  it 
was  hotlv  denied  till  I  said  I  had  the  papers 
to  show.  Our  special  agent  has  called  the 


attention  of  the  Audit  Bureau  to  the  matter, 
but  thev  “cannot  go  behind  the  returns,**  to 
use  a  Tammany  expression,  for  the  papers  go 
on  the  books  as  paid.  At  this  i^int  the  cir¬ 
culator  makes  an  “adjustment**  with  the  agent 
at  intervals. 

I  have  pcr.sonally  visited  eight  cities  of 
Oklahoma  to  investigate  this  proposition  and 
find  that  Shawnee  is  not  the  only  place  that 
it  is  practiced,  and  I  am  willing  to  wager  that 
the  circulation  of  this  principal  offender  is 
fatted  10,000  copies  a  day  by  this  method. 
And  they  brazenly  sell  their  space  to  national 
•advertisers  on  the  ground  that  THEY  COVER 
OKLAHOMA,  and  in  my  case  they  will  con¬ 
vince  you  with  figures  that  they  circulate  more 
papers  in  this  county  than  the  News  docs, 
which  I  know  is  not  a  fact. 

This  condition  has  forced  the  organization 
of  the  Oklahoma  Daily  League,  of  which  I  am 
president,  which  embraces  the  best  local  papers 
in  twelve  principal  cities  of  the  state,  and  we 
arc  going  to  wage  a  campaign  to  get  our  share 
of  the  business  which  is  now  secured  very 
largely  on  misrepresentation. 

I  would  like  to  sec  vou  start  a  little  investi¬ 
gation  yourself  along  this  line  and  see  if  what 
Moses  says  about  not  letting  the  circulation 
fall  below’  a  former  standard  is  not  really  the 
cause  of  burning  up  a  great  deal  of  valuable 
white  paper,  ♦or  which  I  am  suffering  right 
now  and  am  about  to  take  the  train  to  go 
after  some  I  have  heard  of  stored  in  a  nearby 
state.  Il^re  is  some  real  work  for  your  most 
excellent  journal. 

Assuring  you  mv  fullest  appreciation  of  your 
work  in  behalf  of  the  daily  newspapers,  I  am 
Fraternally  yours, 

A.  G.  SPAULDING, 

Publisher. 


sold  in  Seneca  Falls  is  put  in  there  »t  . 
to  the  publishers. 

Why  cannot  advertisers  insist  uon.  i 
vcrtising  in  places  that  have  genu^  H 
trol  of  the  field,  instead  of  beinTiSJr^ 
by  circulations  that  are  padded  with  H  ?! 
scattered  in  many  tow'ns.  much  of  thst^ 
lation  being  in  bundles  that  are  never  wSIj 
but  eventually  find  their  way  to 
dealers?  ^ 


WM.  O.  DAPPiy  I 
The  Auburn  Cit  J 


Doeaii*t  Happen  Once  in  100 

Mt.  Vernon,  N.  Y..  March  2,  . 

To  Editor  &  Publisher:  I  read  lJ 
of  Mr.  Moses  of  the  Marshall  (Mich) 
dr.  and  that  very  same  day  I  shot  a  W 
off  to  Stanley  (Tlague,  telling  him  to  ^ 
the  charges  at  once,  as  Mr.  Moses’  letttt 
a  shadow  on  every  audit  made  by  tW  il 
B.  C.,  until  the  charges  were  emphaticsihd 
proved  or  Mr.  Moses  acknowledged^** 
was  mistaken  in  his  assertions.  ^ 

I  have  no  doubt  that  there  are  some  p-- 
trs  trying  to  put  things  over  on  the  A.7 
auditors,  but  1  do  not  believe  it  happen  ^ 
time  in  a  hundred  audits.  Of  course, 
with  you  entirely  in  your  views  regardiJAl 
charges  of  Mr.  Moses. 

F.  A.  MERRIAM, 
Vicc-President-Treasurer,  Mt.  Verron  TU, 
Argus. 


Anent  the  N.  Y.  Sun’s  Foundv 


Concurs  with  Mr.  Moses 

Auburn,  N.  Y.,  I  eb.  24th,  1920. 

To  Editor  &  Publisher:  We  have  read  with 
great  interest  the  article  by  Air.  Moses,  of 
the  Marshall  (Mich.)  Chronicle  as  to  the 
part  played  by  the  A.  B.  C.  in  the  news¬ 
print  shortage  an<l  sitting  in  our  office  a 
lew  days  ago.  Mr.  Osborne  and  myself 
observed  an  occurrence  which  confirms  his 
statement  emphatically. 

Across  the  street,  at  the  end  of  an  alley 
from  Hennessy’s  News  Room,  .Auburn,  came 
men  carrying  bundles  of  unsold  newspapers. 
Some  of  the  bundles  evidently  had  never 
been  opened.  They  averaged  about  50  pounds 
per  bundle,  and  they  were  piled  into  a  big 
box-sleigh  until  there  must  have  been  be¬ 
tween  a  ton  and  a  half  to  two  tons  of  news¬ 
print  that  had  gone  to  waste.  They  were 
chiefly  old  Syracuse  papers  with  New  Yorks, 
the  Sunday  editions  figuring  mostly. 

We  have  not  the  slightest  doubt  that  those 
papers  were  counted  in  the  A.  B.  C.  reports 
as  “sold.**  It  is  a  fact  that  any  inquirer  can 
establish  that  nearly  every  outside  paper 


L.\ckaw'Anna.  N.  Y.,  Feb.  29,  192| 

To  Editor  &  Publisher;  I  notice  «  » 
of  your  issues  that  you  run  a  cut  nf  ^ 
Dana,  and  credit  him  with  beini  ■’tj, 
founder  of  the  New  York  Sun.” 

Did  you  do  that  purposely  or  just  beta* 
Mr.  Dana  became  (piite  a  newsiai^r  man  m 
overshadowed  the  humble  young  mu  It 
Day),  who  started  the  Sun  at  a  penrvij 
little  job  printing  office  and  buck^  (iris 
Greeley  et  al.  ? 

Also,  from  the  first  day  of  the  Stai’i,^ 
ception  to  the  present  time,  it  neve: 
changed  its  name. 

I  would  like  to  know’  if  my  metnenii 
serving  me  correctly,  or  if  it  is  fooliuaL 
Why  should  not  the  names  of  Day  tSSn 
remain  in  the  limelight? 

Just  because  Mr.  Dana  became  ^ 
should  not  be  allowed  to  overshadow 
because  the  Nnn  will  always  be  connasi 
with  day.  In  fact,  if  it  were  not  for  ir 
Sun  we  wouldn’t  have  had  Day.  aoj 
versa. 

C  HARLES  W.  ELLIS, 

President.  Lackawanna  (N.  Y.)  Daily 
ral. 


Dominates  Its  Field 

The  South  Bend  Tribune  is  by  far  the  dominant  news¬ 
paper  in  its  field — Northern  Indiana  and  Southern 
Michigan. 

THE  REASONS; 

Oldest,  best  known  daily,  having  been  established  in  1873. 

An  evening  paper  published  six  days  a  week. 

Carries  more  news,  more  display  advertising,  more  classifirf 
advertising,  more  circulation  than  any  six  day  paper  published  i« 
its  territory. 

Carried  in  1919,  309  week-day  issues,  6,456,450  lines  of  paid 
display,  being  1,743,378  lines  more  than  carried  by  its  evening  con- 
petitor  in  its  307  week-day  issues  and  1,750,238  lines  more  that 
carried  by  its  morning  competitor  in  313  week-day  issues. 

Member  of  the  A.  N.  P.  A.,  A.  B.  C.,  A.  A.  C.  of  W.  and  Associated 
Press. 

More  circulation  by  5.000  copies  daily  than  its  morning  competitor 
and  more  by  11,000  copies  daily  than  its  evening  competitor. 

Carries  more  than  twice  as  much  classified  as  either  of  its  tw® 
competitors. 

In  its  field  the  newspaper  of  progress,  influence  and  power  and 
the  advertising  medium  par  excellence. 

ALL  ADVERTISING  PLACED  THROUGH  HOME  OFRCE 

THE  SOUTH  BEND  TRIBUNE 

ELMER  CROCKETT,  President  F.  A  MILLER.  Vice-President  and  Edtte 

C.  E.  CROCKETT,  Sec.-Treas. 
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PUBUC  LEDGER  SUES  ON  i 

•  COPYRIGHT  ; 

i 

York  Time*  and  Executive*  Claim 
l^oo^n  Time*  Permitted  Reprint¬ 
ing  of  Grey  Letter,  De*pite  1 

Contract  With  Ledger  t 

_  t 

Decisions  as  far-reaching  as  those  of 
famous  suit  of  the  Associated  Press,  t 
rliich  established  the  property  right  to 
K*s,  arc  expected  from  the  suit  for 
jiOOO  damages  and  an  accounting  by  the  I 
piuladelphia  Public  Ledger  against  the  ' 
\e»  York  Times,  A.  S.  Ochs,  publisher 
ad  C.  V.  Van  Anda,  managing  editor, 
jgjed  upon  the  publication  by  the  Times 
a  February  1  of  Lord  Grey’s  letter  to 
tht  London  Times  on  the  American  Sen- 
altand  the  Peace  Treaty. 

He  basis  of  the  complaint  of  the  Pub- 
Ec  Ledger  is  that  the  Public  Ledger  had 
contract  with  the  London  Times  where¬ 
by  lie  Ledger  had  exclusive  right  to  pub¬ 
lish  articles  printed  in  the  London 
Times.  Lord  Grey's  letter  was  sent  to 
'he  London  Times,  the  complaint  avers, 
ad  cabled  by  it  to  the  Public  Ledger, 
where  it  was  published  under  a  copy¬ 
right.  The  same  day  it  appeared  in  the 
Sew  York  Times,  with  the  statement 
ihat  it  was  published  with  the  permis¬ 
sion  of  the  London  Times. 

William  C.  Cannon,  of,  the  firm  of 
Stetson,  Jennings  &  Russell,  counsel  for 
the  Ledger,  stated  that  the  suit  is  on 
he  ground  that  the  publication  of  Lord 
Grey’s  letter  by  the  New  York  Times 
was  an  infringement  on  the  copyright 
gf  the  Ledger,  and  that  the  London 
rimes  denies  the  fact  that  it  gave  per- 
nission  to  the  New  York  Times  to  use 
he  same. 

The  case  differs,  he  said,  from  that  of 
the  Associated  Press  against  the  Inter- 
udonal  News  Service  of  several  years 
ago.  in  that  the  Public  Ledger  case  is 
under  the  copyright  statute  and  the 
.tssociated  Press  case  was  not.  Stetson, 
lenniiifi.s  ft  Russell  were  also  counsel 
iorthe  A.  P.  in  that  suit. 

The  Times  has  20  days  from  March  1 
to  file  its  answer  to  the  Public  Ledger’s 
charges.  The  action  will  be  tried  in  the 
Federal  District  Court  in  New  York. 

Mr.  Van  Anda  would  not  discuss  the 
process  for  publication  except  to  state 
that  his  newspaper  had  full  permission 
of  the  London  Times  to  reprint  Lord 
firey’s  letter  and  that  he  was  authorized 
to  say  that  Lord  Grey  intended  to  leave 
it  to  the  judgment  of  .•American  news¬ 
papers  whether  or  not  to  reproduce  his 
letter  to  the  London  Times.  He  gave  to 
Eoiior  &  Publisher  the  following  copy 
of  a  cable  from  Ernest  Marshall,  the 
Xew  York  Time’s  Ixindon  correspond- 

Ike  circunistance.s  of  the  cabling  of  Lord 
“try  8  letter  on  the  Peace  Treaty  to  The  New 
■rt  Times  were  as  follows: 

I  telephoned  to  the  London  Times  office 
™  asked  to  be  put  through  to  the  acting 
™or.  The  date  was  Saturday.  Jan.  31. 

»  *«  unlikely  that  the  whole  staff  would  be 

*  the  office,  and  I  asked  for  the  acting 
®tor.  I  was  put  through  by  tlie  London 
Tmes  telephone  exchange  to  the  acting  edi- 
ttt  I  asked ; 

Are  you  the  acting  editor  of  the  Times?" 
The  reply  was;  "Yes.” 

1  said:  “I  am  the  London  correspondent 

*  the  New  York  Times.  Is  there  any  objec- 
hon  to  our  reprinting  Lord  Grey’s  letter  which 
■P^red  in  your  columns  this  morning?’’ 

The  answer  was:  •  “None  whatever,  pro- 
"tW  you  give  us  due  credit.’’ 

•  did  not  inquire  the  name  of  the  acting 
™tor  because  it  has  been  a  tradition  of  the 
*000  Times  to  observe  ananymity  in  jour- 
*“1111,  and  on  previous  occasions  inquiries 
*•10  the  name  of  the  person  one  was  address- 
^  have  been  met  by  the  reply  that  the  indi- 
™oal  Identity  was  a  matter  of  no  conse- 

Mr.  Van  .Anda  denied  “lifting”  the 
from  either  the  Public  Ledger  or 
from  the  Sun.  its  client  in  New  York. 

The  Public  Ledger  contends  that  all 
®*tter  in  the  London  Times,  including 
file  Lord  Grey  letter,  belonged  exclus¬ 


ively  in  the  United  States  to  the  Public 
Ledger  Syndicate  at  the  time  of  its  pub¬ 
lication  and  that  it  was  duly  copyrighted 
in  the  United  States. 

It  is  the  opinion  of  some  authorities 
that  the  British  law  holds  copyright  in¬ 
heres  in  the  author  of  contributed  mat¬ 
ter  and  not  in  the  publication,  unless 
the  latter  has  specifically  purchased  such 
right  and  that  the  New  Y’ork  Times, 
therefore,  did  not  violate  the  London 
Times-Public  Ledger  copyright  by  re¬ 
printing  Lord  Grey’s  letter.  The  pro¬ 
ponents  of  this  argument  hold  that  such 
coypright  is  the  property  of  I^rd  Grey. 

PLEADS  FOR  LIVES  OF 
ALIEN  PAPERS 

One  Per  Cent  Anti-Government  Paper* 
Doe*n’t  Ju*tify  Suppre*sion  of 
99%  Loyal  Congre** 

I*  Told. 

\V.\shin(;ton,  D.  C. — Passage  of  the 
Senate  bill  to  bar  foreign  language  news¬ 
papers  from  second-class  mailing  privi¬ 
leges  would  result  in  the  almost  complete 
annihilation  of  the  foreign  language 
press,  it  is  declared,  in  a  brief  submitted 
.March  3  to  the  members  of  the  Senate 
Committee  on  Post  Offices  and  Post 
Roads. 

The  brief  in  opposition  to  the  measure 
was  drawn  up  by  I.ouis  Marshall  of  New 
York  for  the  Interracial  Council  and 
the  .American  .Association  of  Foreign 
Language  Newspapers. 

The  fact  that  only  one  per  cent  of 
these  papers  arc  Communistic  in  their 
tendencies — a  much  smaller  percentage 
than  those  published  in  English — does 
not  justify  a  repressive  measure  with 
respect  to  the  99  per  cent  that  do  not 
entertain  Communistic  beliefs,  it  is  ar¬ 
gued. 


Gen.  Pershing  at  McCloy  Dinner 

Confidence  in  the  sound  Americanism 
of  the  country  and  assurance  to  the 
newspapers  that  they  are  by  far  the 
greatest  influence  for  better  citizen.ship 
were  expressed  by  General  John  J. 
Pershing  in  an  address  delivered  at  a 
testimonial  dinner  in  honor  of  Freder¬ 
ick  M.  McGoy  last  Saturday  night  in 
the  Grand  Ball  Room  of  the  Ritz-Carl- 
lon  in  New  York.  Mr.  McCloy  is 
rounding  out  40  years  of  active  news¬ 
paper  work,  and  the  dinner  was  given 
by  two  hundred  journalistic  and  political 
friends.  Mr.  McCloy  was  presented  with 
a  mahogany  chest  filled  with  IS.s  pieces 
of  silver 


Down  to  La*t  Roll  in  Winnipeg 

Winnipeg.  —  The  three  Winnipeg 
dailies  have  been  forced  to  run  six-page 
issues  twice  during  the  last  two  weeks 
on  account  of  failure  of  sufficient  news¬ 
print  to  arrive  from  the  mills  at  Fort 
Frances,  Ont.  On  both  occasions  no  aa- 
vertising  was  carried.  A  railway  wreck 
and  a  bad  storm  on  the  line  caused  the 
delay.  The  papers  are  operating  on  a 
hand-to-mouth  basis  as  far  as  paper  is 
concerned,  with  not  a  roll  in  reserve, 
and  press  hours  have  been  held  up  by 
late  arrival  of  shipments. 

Canadian  Buy*  London  Globe 

London,  England. — A  controlling  in¬ 
terest  in  the  Globe  has  been  acquired 
by  Lawrence  Lyon,  coalition  member  for 
Hastings.  Mr.  Lyon  was  born  at  To¬ 
ronto  in  1875  and  practised  at  the  Ca¬ 
nadian  bar  until  1905,  since  when  he 
has  resided  in  I-ondon  and  Paris. 


Organized  road  building  in 
West  Virginia  is  a  matter  of 
the  last  ten  years.  Time  was 
when  the  highways  of  the  state 
were  prized  more  for  their  pictur¬ 
esque  convenience  than  for  their 
industrial  utility.  That  is  all 
changed  now.  For  several  years 
W  est  V  irginia  has  been  spending 
money  liberally  and  intelligently 
to  bring  itself  together  by  a  scheme 
of  roads  second  to  none.  This 
year  it  plans  to  spend  $10  per 
capita  for  the  purpose,  notwith¬ 
standing  that  this  is  a  very  liberal 
appropriation  to  maintain  its  lead 
in  such  development.  Such  a  ratio 
for  the  whole  country  would  bring 
the  annual  investment  in  road¬ 
building  above  One  Billion  dol- 
ars. 

So  you  see  West  Virginia  is  not 
letting  her  roads  take  care  of  them¬ 
selves.  By  her  wonderful  roads  and 
transportation  facilities,  West  Vir¬ 
ginia  daily  newspapers  are 
extending  their  usefulness  in  all 
directions.  You  can  be  a  big 
advertiser  in  the  papers  for 
very  little  money. 
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^Government  Statement,  Oct.  1,  1919. 

*A.  B.  C.  Statement,  October  1,  1919. 
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VITAL  PROBLEMS  ONLY  ON  THE  PROGRAM 
OF  NEWSPAPER  DEPARTMENTAL 

Officers  Map  Campaign  at  Louisville  Meeting — No  Speeches 
and  Only  Five-Minute  Talks  By  Leaders — Sectional 
Sessions  Urged 

Louisville,  Ky.,  Feb.  29. 

[by  telegbaph.] 

CHARLIE  MILLER,  business  manager  of  the  Atlanta  Georgian 
and  American,  presided  over  a  two-day  meeting  here  of  the 
officers  of  the  Daily  Newspaper  Department  of  the  Associated 
Advertising  Clubs  of  the  World.  Plans  are  being  worked  out  for  an 
attendance  of  1,000  newspaper  men  in  Indianapolis  in  June.  Tenta¬ 
tive  program  includes  three  executive  sessions  exclusively  for  news¬ 
paper  men  and  two  open  sessions.  The  program  follows : 

Short  Talks  on  Real  Problems 


Monday  Afternoon 

Reports  of  officers. 

“Hat  rates,’’  by  A.  L.  Shuman,  Fort 
Worth  Star-Telegram. 

“Newspaper  Co-operation,’’  by  George 
Burbach,  St.  Louis  Post-Dispatch. 

“Bonus  and  Salaries,”  by  Harvey 
Young,  Columbus  (Ohio)  Dispatch. 

Monday  Evening 

“Publicity  Evils,’’  by  A.  G.  Newmyer, 
New  Orleans  Item. 

“Special  Pages,  Such  as  Business  Re¬ 
views,  etc.,”  by  W.  A.  Beatty,  Lexing[ton 
(Ky.)  Herald. 

“Elimination  of  Destructive  Competi¬ 
tion  Among  Newspaper  Men,”  by  James 
W.  Brown,  Editor  &  Publisher. 

Tuesday  Afternoon  and  Evening 

“The  Daily  Newspaper  as  a  National 
Advertising  Medium”;  for  newspapers, 
Frank  Webb,  Baltimore  News;  for 


Feed  Millis  Charlie  Miller 

manufacturers  (to  be  decided) ;  for 
agencies,  Stanley  Resor  of  J.  Walter 
Thompson  Company;  for  jobbers,  (In¬ 
dianapolis  jobbers)  ;  for  retailers,  Hor¬ 
ace  Ryan,  advertising  manager,  N.  W. 
Ayer  &  Son. 

“Qassified  Advertising,”  by  C.  L.  Per¬ 
kins,  Editor  &  Publisher,  and  other 
speakers  to  be  selected. 

Wednesday  Afternoon 
“What  Newspapers  Think  of  Some 
Advertising  Agencies,”  M.  E.  Foster, 
Houston  Chronicle;  Bert  N.  Garstin, 
Louisville  Courier-Journal  and  Times, 
Charlie  Miller  and  others  for  newspap¬ 
ers:  Collin  .Armstrong,  Thomas  H. 
Basham  and  others  for  agencies. 

Thursday 

Wind-up  and  election  of  officers. 

It  was  decided  to  have  several  dis¬ 
plays  showing  newspaper  co-operation, 
with  the  following  committee:  John 
Dickson,  Chicago  Herald-Examiner;  S. 
W.  Merrill,  Chicago  Tribune;  G.  S. 
Chapman,  New  York  W'^orld;  E.  M. 
Swasey,  Los  Angeles  Examiner ;  A.  G. 
Newmeyer,  New  Orleans  Item;  Dan  A. 
Carroll,  Indianapolis  News. 

Special  efforts  will  be  made  to  have 
national  advertisers  and  advertising 
agency  departments  meet  with  daily 
newspaper  departments  for  the  Tuesday 
and  Wednesday  afternoon  sessions. 


President  Miller  predicts  the  greatest 
meeting  in  history  of  daily  newspapers, 
and  is  instructing  vice-presidents  for  dif¬ 
ferent  sections  of  the  country  to  imme¬ 
diately  call  meetings  of  newspapers  in 
their  sections  to  pass  on  program  and 
suggest  further  topics. 

Speeches  are  entirely  prohibited  and 
leaders  in  discussions  will  be  allowed  to 
talk  only  five  minutes. 

The  officers  met  in  offices  of  the 
Courier-Journal  and  were  the  guests  at 
an  elaborate  luncheon  of  Bert  Garstin, 
who  handled  the  Louisville  end  of  the 
meeting. 

Fred  Millis,  secretary-treasurer,  was 
authorized  to  employ  several  paid  as¬ 
sociate  secretaries  to  arrange  details  of 
Indianapolis  sessions. 

Mr.  Millis  announced  that  the  second 
largest  convention  room  in  Indianapolis 
had  been  reserved  for  the  daily  news¬ 
paper  department.  Newspaper  men  pres¬ 
ent  predicted  that  newspaper  department 
will  be  the  livest  and  most  active  of  the 
convention. 

‘CANDOR  CLEAR  AS  SKY’ 
ESSENTIAL  FOR  PEACE 

{Continued  from  Page  11) 

ders  the  old  aloofness  impossible  that  we 
may  have  the  hope  that  while  war  was 
formerly  the  normal  condition  in  the 
world  it  may  now  be  abolished  and  the 
processes  of  peace  be  substituted.  Under 
the  old  scheme  of  war  the  march  of 
civilization  westward  was  a  business  oi 
arms;  civilization  was  carried  forward 
by  the  sword ;  but  under  the  new  scheme 
of  publicity  we  have  seen  a  country  on 
the  other  side  of  the  world,  Japan,  ac¬ 
quire  at  least  a  veneer  of  occidental 
civilization  within  a  half-century. 

I  might  enforce  my  argument  by  giv¬ 
ing  details  of  present  conditions  in  the 
various  European  countries,  but  it  is  suf¬ 
ficient  to  say  that  these  conditions  are 
bad  and  getting  worse.  America  alone 
can  make  them  better.  The  world  needs 
above  all  our  mental  help.  It  also  needs 
our  material  help,  but  in  a  discriminating 
way.  The  greatest  present  need  in  the 
whole  world  in  my  opinion  is  for 
American  understanding  of  world  con¬ 
ditions  as  those  conditions  will  ulti¬ 
mately  affect  us.  It  does  not  make  so 
much  difference  as  to  what  particular 
scheme  finds  the  approval  of  American 
judgment  and  conscience. 

The  question  is  “What  do  we  think 
and  what  will  we  get  behind  and  stay 
behind.”  When  the  war  was  ended  by 
the  armistice  we  could  have  brought  our 
Army  and  Navy  home,  having  accom¬ 
plished  the  main  purposes  for  which  we 
sent  them  abroad.  We  could  have  taken 
the  position  that  with  universal  train¬ 
ing,  a  big  navy,  and  willingness  to  help 
shattered  Europe  in  every  reasonable 
way,  we  could  have  re-established  and 


maintained  the  peace  of  the  world  and 
that  would  be  a  better  means  than  any 
League  of  Nations. 

That  was  a  tenable  ground  at  the  end 
of  1918,  and  it  may  be  tenable  today, 
but  we  didn’t  do  that. 

Then,  Mr.  Wilson  came  to  Paris  and 
attempted  to  get  the  allied  powers  to¬ 
gether  on  a  common  ground  and  at 
that  time  with  the  wounds  of  the  war 
fresh  and  appreciation  of  ,\merican  help 
clearly  in  the  popular  mind  of  Europe, 
he  might  have  succeeded  if  he  had  had 
a  united  America  and  the  vital  influence 
of  a  clear  public  opinion  behind  him. 
The  long  delay  has  resulted  in  the  de¬ 
velopment  of  a  “separatism”  among  the 
European  States  that  renders  it  very 
doubtful  whether  it  would  now  be  pos¬ 
sible  for  these  states  to  make  the  sac¬ 
rifice  in  the  common  interest  that  would 
be  necessary  to  the  success  of  what  Mr. 
Wilson  went  to  Paris  to  accomplish. 

Whatever  may  be  the  action  of  the 
Senate,  it  seems  fairly  clear  that  we 
must  make  a  fresh  start.  If  this  is 
done  and  if  our  dealings  with  Europe 
are  supported  and  sustained  by  an  in¬ 
formed  public  opinion  in  this  country, 
it  may  not  be  too  much  to  hope  that 
we  will  move  surely  if  slowly  toward  a 
great  world  organization  for  peace.  But 
unless  there  is  such  an  .Americanism, 
clear,  definite  and  effective,  there  will 
be  world  disaster  in  which  America  will 
suffer  in  common  with  all  other  white 


School  Convention  in  April 

■Columbia,  Mo. — The  American  Asso¬ 
ciation  of  Schools  &  Departments  of 
Journalism  will  meet  at  the  La  Salle 
Hotel,  in  Chicago,  .April  2  and  3,  accord¬ 
ing  to  an  announcement  here  this  week 
by  Dean  Walter  L.  Williams,  of  the 
school  of  journalism  of  the  University 
of  Missouri. 


Useful  “Stunts”  Paraded  ^ 
Buckeye  Meeting 

Ohio  Rural  Editor*  Hold  Strictlj  ^ 

Business  Topics  at  Annual  Mest. 
ing  in  Lima 

Lima,  Ohio. — The  annual  meeti; 
of  the  Buckeye  Press  .\ssociatio:; 
here,  February  26  and  27,  was  • 
success,  despite  the  fact  some  of  tfc 
best  known  speakers  scheduled  to  dii 
cuss  subjects  of  interest  to  country  pji. 
lishers  were  unable  to  attend. 

One  of  these  was  Elbert  H.  Balm 
president  of  the  Cleveland  Plain  Dtjie 
Publishing  Company.  He  was  booked 
to  discuss  “The  Print  Paper  Situatka’ 

The  first  day  session  was  devoted  al¬ 
most  wholly  to  talks  by  J.  W.  Johnsoi 
of  the  Democrat-Watchman,  Circleville' 
and  W.  H.  Holderman.  of  the  Cnlnmtuj 
Grove,  who  told  of  “The  Benefits  Fra 
Printing  Sale  .Ads  Free !’” 

G.  L.  Parmenter  of  the  Parmeiiter 
Printing  Company,  Lima,  who  spoke  oa 
“The  Operation  of  the  Cost  Systea;’ 
and  E.  A.  Little  of  the  Amherest  Neti. 
Times,  his  subject  being  “How  to  Makt 
a  Newspaper  Pay  in  a  Field  Invaded  bj 
a  City  Daily.” 

Mayor  Frank  Burkhardt  welcootd 
the  editors  and  publishers. 

The  first  evening’s  session  was  held 
in  the  Elk’s  Temple,  the  list  of  speak¬ 
ers  including  W.  A.  Patterson,  editr 
of  the  W.  N.  U. ;  G.  Bowers,  editor  rf 
the  Fort  Wayne  (Ind.)  Journal-Ga¬ 
zette;  and  Lieut.  Governor  Qaraw 
Brown  of  the  Blanchester  Star. 

The  second  day’s  business  was  divided 
into  two  sessions,  morning  and  evenag. 
The  speakers  Friday  included  DonV, 
Gerking  of  the  United  Typothetae  of 
.America;  R.  G.  Bergstresser,  of  the 
Dcshler  Flag;  T.  McCarthy,  of  Gi- 


We  Increase  Your  “Local 
Display”  on  Dull  Days 


.\s  an  evening  newspaper  publisher  you  want  to  increase 
your  Saturday  business;  as  a  morning  paper  man,  Mon¬ 
day  shows  up  rather  rotten. 

You’ve  tried  a  ‘‘Buy  at  Home”  page,  or  a  “Made  in 
Bigburg”  page  time  and  again.  They  didn’t  pull — and 
they  died. 

Let  us  put  on  a  “Weekly  Business  Review  Page”— a 
real  one,  like  we  are  now  running  for  a  number  of  good 
publishers.  Our  page  makes  friends  for  you  and  we 
renew  it  periodically  and  thereby  turn  it  into  a  t.  f.  order. 

Papers  with  whom  we  have  worked  year  after  year  for 
many  years  will  tell  you  that  we  are  responsible,  reliable 
and  that  our  methods  are  right. 

Interested?  Write  us. 


Thomas  W.  Briggs  Co. 

Operating  in  United  States  and  Canada 

HOME  OFFICE,  MEMPHIS,  TENN. 
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ing  editor  of  the  Utica  Herald-Dispatch, 
and  later  editor  of  the  Utica  Sunday 
_ _  Tribune. 

^THVR  T.  Nicholson,  real  estate  Lida  L.  Cook,  Western  New  York 
-Htor  of  the  New  York  Tribune,  died  correspondent  for  many  newspapers, 
February  27  in  Brooklyn,  N,  Y.,  after  died  in  Gorham,  N.  Y.,  last  week, 
jj  illness  of  a  ycar^  He  was  the  son  Mrs.  E.  J.  Parker,  the  wife  of  E.  J. 
ef  the  late  ^ Parker,  second  vice-president  of  the 

of  the  Tribune  for  forty  years  McClure  Newspaper  Syndicate,  died  of 
5jior  to  1906.  He  is  survived  by  a  |inoumonia  last  week. 

Jn'dow,  three  sons  and  two  daughters.  _ 

y,s.  Harriet  Cleaveland  Wright,  chamber. 

I*?'  T„li„,  Ch^ber,.  1...  ioumali..  and 


Will  of  Juliua  Chamber. 

Julius  Chambers,  late  journalist  and 


Twisconsin  State  journal  and  for-  -  ^ 

auditor  of  the  Davenport  Times,  ^  June  16,  1914, 

S  '  Madison  showing  that  he  left  no  real  property 

'  J  a-  .  except  a  burial  plot  in  Lowell  cemetery, 

jmiAN  B.  Si  AUCHTER,  advertising 

junager  of  the  .  eus  eter  ompany,  a  burial  plot  in  the  cemetery  at  Belle- 
Dtnver  s  o^e,  le  in  a  fontaine.  Ohio,  the  burial  place  of  his 

^  a  few  days  ago,  aged  40  years.  bequeathed  to  his  son,  Henry 


r  a  few  days  ago,  aged  40  years. 


GaoacE  Twitmyer,  formerly  advertis-  Chambers,  of  Palisade  Park,  N. 

Jig  manager  of  the  Peerless  Motor  Car  j_  jjjg  document  also  states  that  he 
;jiBiI»ny,  died  in  Los  Angeles  a  few  leaves  to  his  son  an  unsullied  name  and 
in  ago.  all  his  books  and  press  clippings.  After 

James  E.  Wilson,  at  one  time  on  the  leaving  the  stock  in  the  School  of  j’our- 
SewYork  World  staff  and  a  Civil  War  nalism  which  the  testament  says  he  was 
rtteran.  died  last  week  in  New  York,  about  to  start,  to  his  wife  and  son,  the 
jged  76  years.  residue  is  left  to  his  wife. 

William  T.  Meyer,  aged  38,  secre-  - 

ary-treasurer  of  the  Meyer  Press,  until  Stone  Head.  Great  Fall.  Club 

4rK  weeks  ago  publishers  of  the  Ap-  Great  Fall.s,  Mont.  —  Homer  E. 
pldon  (Wis.)  Crescent,  died  at  Apple-  Stone,  of  the  Stone  Investment  Com- 
toB  of  pneumonia.  His  brother,  Henry  pany,  was  recently  elected  president  of 
Ntyer,  died  at  Oshkosh  two  weeks  (Fig  Great  Falls  Advertising  Club,  to 
tarlier.  serve  for  the  coming  year  with  the  fol- 

JoHX  Stronach,  news  editor  of  the  lowing  officers ;  First  vice-president,  W, 
London  (Ont.)  Advertiser,  died  last  P.  Elwell,  Elwell  Advertising  Agency; 
ittk  of  pneumonia,  t\vo  days  after  his  second  vice-president,  Charles  Han- 
life  had  succumbed  to  the  same  dis-  sen,  Liedholm  Company;  secretary,  H. 
ast.  He  was  on  the  staff  of  the  Wood-  Bloomqiiist,  Electric  City  Printing  Com- 
itock  (Ont.)  Sentinel-Review  before  pany;  treasurer,  John  Morrison,  George 
going  to  the  .Advertiser.  Company.  The  '  club  holds  weekly 

James  F.  Linnane  died  in  Winsted,  luncheons,  with  an  average  attendance 
Conn.,  last  week.  He  was  the  father  of  of  about  50  members. 


limes  F.  Linnane,  Jr.,  of  the  Hartford 
Courant  staff,  and  of  William  A.  Lin-  Won’t  Re-open  Cbriitinn  Science  Suit 
Bine,  city  hall  man  for  the  Hartford  lOy  Telegraphl 

Times.  Boston,  March  2. — Judge  Crosby,  in 

James  H.  Russell,  aged  61,  at  one  the  Superior  Court  yesterday,  denied  the 
dme  foreman  in  the  composing  room  of  motion  that  the  master  be  directed  to 
die  old  Providence  (R.  1.)  Telegram  re-open  the  case  of  the  Christian  Science 
and  later  with  the  Pawtucket  Times,  Publishing  SiKiety  vs.  the  Directors  of 
died  last  week  after  a 'four  months’  ill-  the  Christian  Science  Mother  Church 
ness.  At  the  time  of  his  death  he  was  for  further  evidence  in  one  of  the  suits, 
assistant  foreman  in  the  composing  and  another  motion  that  the  time  for 
room  of  the  Worcester  Telegram.  filing  the  master’s  report  be  extended  to 
Francis  N.  Kiernan,  many  years  a  March  15.  Both  motions  were  brought 
itporter  on  the  Taunton  (Mass.)  Daily  by  counsel  for  the  directors  of  the 
Gaiette.  died  last  week  of  influenza.  Church. 

Mis.  Lena  Seeley,  wife  of  Charles  - 

Seeley,  editor  of  the  Sayre  (Okla.)  Sun  Men  Sail  for  Pari. 

Headlight,  died  in  Sayre  from  influenza  ^ 

,  York  Evening  Sun,  sailed  February  28 
Mrs.  Mary  S.  Bronson,  mother  of  „  .u  c.  d  i  r  d  •  u  u 

r  c  „  ,.  f  /u  t:'!  t>  nn  the  St.  Paul  for  Pans,  where  he  goes 

L  5.  Bronson,  editor  of  the  El  Reno  .  tu- 

,Au  \  A  •  J  A  .  fo  reorganize  the  Pans  office  of  the 

(Ukla.)  American,  and  secretary-treas-  i  u  ..  t  tt-h 

f  au  /-.I  1  (.  D  A  -^cw  York  Herald.  Lawrence  Hills, 

mr  of  the  Oklahoma  Press  Associa-  ^  Washington 

ad  dled  last  week  following  an  attack  Bureau  of  the  New  York  Sun,  sailed 
01  heart  failure.  t:»  u  r  n  • 

vv,.  /-w  lA  T  £  ^A  February  25  for  Pans  as  a  correspon- 

Ph  V  dent,  Mr,  Hills  represented  the  Sun 

.member  of  the  New  Bedford  (Mass  )  Conference. 

wndard  editorial  staff,  and  for  nearly  _ 

tin  years  its  city  editor,  died  recently  in  ^  „ 

•'itw  Bedford,  in  his  38th  year.  Boston  Press  Club  Renovated 

Robert  W.  Ransom,  aged  67,  who  died  Boston,  Mass. — The  Press  Club  quar- 


Bo.ton  Pre*.  Club  Renovated 


Robert  W.  Ransom,  aged  67,  who  died  Boston,  Mass. — The  Press  Club  quar- 
i^tly  in  Los  Angeles,  was  formerly  ters  have  been  renovated  and  officials 
tty  editor  of  the  Chicago  Tribune,  later  report  that  its  financial  condition  is  even 
ttthe  New  York  World  and  the  Qiicago  better  now  than  it  was  before  the  “dry 
Rttord-Herald.  spell”  started. 

Frank  N.  Worth,  formerly  advertis-  - 

^manager  of  the  Greenslioro  (N\  C.)  Alger  Starting  Another 

•ttord,  died  in  Greensboro  following  an  _  _ 

fflack  of  influenza  Toronto,  Ont.— O.  M.  Alger  has  sold 

Hobart  Wakefield,  editor  and  mana-  ^weed  (Ont.)  News  and  is  plan¬ 
ar  of  the  Record  (Wis.)  Commercial.  ^ 

recently  in  Monroe.  Wis.  f  ’ 

Percy  M.  Joslyn,  editor  and  publisher  °  going  y  arc 
“the  Mantorville  (Minn.)  Express,  died 

^  that  city  recently.  WomenU  Dinner-Dance 

Charles  W.  Chapman,  aged  29,  news-  The  New  York  League  of  Advertising 
Rper  man  of  Utica,  N.  Y.,  died  recently  Women  will  hold  its  annual  dinner- 
ttfhat  city  of  pneumonia.  He  was  sport-  dance  at  the  Hotel  Astor  on  March  16. 


ILLINOIS 


Illinois  as  a  distributing 
point  centralizes  business  to 
a  marked  degree. 

Merchants  from  all  territory 
west  of  Pittsburgh  go  to  Illi¬ 
nois  to  buy  goods  of  all  kinds. 

Popularity  in  Illinois,  for 
any  product  means  popular¬ 
ity  over  a  tremendous  mile¬ 
age,  a  tremendous  population. 

Centralize  a  campaign  in 
Illinois  and  watch  it  grow. 
Use  Illinois  daily  news¬ 
papers  to  localize  your  an¬ 
nouncements.  Tell  the  peo¬ 
ple  about  their  home  town 
merchants  and  get  results 
that  will  make  you  under¬ 
stand  why  so  many  manu¬ 
facturers  rely  on  Illinois 
daily  newspapers. 


Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

^Champaign  Daily  News-Gazette. 

.(E) 

9,568 

.015 

.015 

Chicago  American . . 

.(E)  339,721 

.60 

.60 

Chicago  Herald-Examiner  •  •  • 

.(M)  312,862 

.38 

.31 

Chicago  Herald-Examiner  . . 

..(S)  594,287 

,53 

.46 

Chicago  Daily  Journal . 

.(E)  115,932 

.22 

.18 

tChicago  Daily  News . 

.(E)  373,000 

.48 

.48 

Chicago  Evening  Post . 

.(E) 

51,327 

.25 

.12 

iJDanville  Press . 

(M) 

10,856 

.025 

.025 

Moline  Dispatch . 

.(E) 

10,133 

.035 

.035 

Peoria  Journal  Transcript... 

..(M&E) 

32,964 

.09 

.055 

Peoria  Star  . 

.(E) 

22,364 

.05 

.04 

*Rock  Island  Argus . 

.(E) 

7,881 

.03 

.03 

Sterling  Gazette . 

.(E) 

5,085 

.025 

.025 

Total  Circulation . 

. 1,881,701 

$2.56 

$2.28 

Government  Statements,  October  1st,  1919. 

*A.  B.  C.  Report,  October  1st,  1919. 
tPublisher’s  Statement. 

^Publisher’s  Sworn  Statement,  January  1st,  1920. 
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TIME  FOR  DECISIVE  ACTION 

NhVVSPRI.VT  conservation  is  not  a  legislative 
problem  that  is  deltatable  on  the  floor  of  Con¬ 
gress.  It  seems  inconceivable  that  a  Congress 
of  the  United  States  should  ever  waste  one  minute 
;n  open  discussion  of  the  most  highly  developed 
competitive  business  in  the  world.  All  business  leg¬ 
islation  in  the  past  has  been  based  on  the  safe-guard- 
ing  of  the  fundamental  right  of  open  price  com¬ 
petition  and  the  protection  of  the  buyer  and  seller 
by  the  unhindered  operation  of  the  natural  law  of 
supply  and  demand. 

With  one  notable  exception— that  it  would  in  no 
way  be  fair  to  consider  in  this  connection — the  nat¬ 
ural  business  laws  of  supply,  demand  and  preserva¬ 
tion  have  existed  with  greater  fairness  to  the  public 
through  open  competition  in  the  newspaper  business 
than  any  other. 

Newspapers  cannot  be  measured  by  a  foot  rule. 
Kvery  newspaper  in  every  newspaper  community 
makes  an  individual  appeal  that  means  to  it  life. 
It  is  the  underlying  principle  of  law  to  mark  the  dif¬ 
ference  between  right  and  wrong  in  the  interest  of 
the  greatest  number.  The  problems  of  a  newspaper 
are  individual.  No  general  legislation  has  yet  been 
devised  that  will  meet  each  of  these  individual  prob¬ 
lems  without  destruction  of  property  and  encroach¬ 
ment  on  the  constitutional  rights  of  the  individual 
from  the  standpoint  of  a  free  press  and  free  speech. 

The  very  life  of  some  newspapers  comes  from  a 
strong  editorial  appeal;  others  from  the  deteil  and 
volume  of  news  reports;  still  others  from  features. 
Each  meets  a  requirement  of  service  to  the  com¬ 
munity  it  serves.  Each  is  complete  in  itself.  No 
two  in  any  community  could  be  governed  by  a  single 
law  and  live  and  fulfill  their  duty  along  lines  that 
would  mean  the  greatest  good  for  the  greatest  num- 
bCT.  To  say  that  all  newspapers  must  be  the  same 
size  is  the  same  as  to  say  that  because  there  is  a 
shortage  of  bricks  preventing  die  erecting  of  an 
addition  to  a  .SO-room  hotel  in  Salem.  Oregon,  the 
Waldorf  Hotel  in  New  York  Gty  must  be  reduced 
to  the  same  size. 

What  might  be  called  a  “loose  paper”  in  one  in¬ 
stance  wxtuld  be  suicide  in  another.  It  is  not  a  case 
of  a  pound  of  gold  being  a  pound  of  gold.  In  the 
last  analysis  legistlation  designed  to  regulate 
.he  size  of  all  newspapers  would  be  com¬ 
parable  only  to  making  a  pound  of  silver  equal  a 
pound  of  gold  by  legislative  action. 

The  contents,  each  element  taken  separately,  are 
contributing  factors  to  the  success  or  failure  of  the 
newspaper  in  which  they  appear.  The  appearance 
of  each  day  after  day,  is  in  answer  to  a  demand. 
No  legislative  mind  can  devise  a  law  that  will  reg¬ 
ulate  that  demand. 

Every  editor  and  publisher  in  America  knows  how 
this  question  can  be  answered  without  injury  to  any 
and  with  final  good  to  all.  There  must  be  a  rebirth 
of  the  blue  pencil  in  the  editorial  departments.  The 
thing  called  publicity  that  steals  valuable  space  for 
nothing — whether  it  relates  to  theaters,  baseball,  prize 
fighting,  industrials,  politics,  automobiles,  govern¬ 
ments  and  fifty  other  things — must  go.  Propaganda 
must  be  cut  from  news.  Features  must  find  a  place 
only  in  proportion  to  the  demand  for  each  particular 
one. 

Circulation  must  be  put  on  a  flat  rate  basis  and 
the  price  must  go  up  to  help  meet  additional  costs. 
Waste,  such  as  returns,  forced  circulation,  extra  re¬ 
flates  and  free  distribution  must  stop. 

.Ml  advertising  must  be  put  on  a  more  even  foot¬ 
ing.  Space  to  each  advertiser  must  be  limited  and 
department  stores  must  pay  a  fair  rate  and  share 
with  the  rest  in  the  saving.  Rates  must  be  equal¬ 
ized  and  must  go  higher  with  eahe  additional  cost. 

News  because  it  is  news;  features  to  meet  the  de¬ 
mands  of  each  paper’s  readers ;  circulation  and  ad¬ 
vertising  on  a  straight  business  basis,  meeting  every 
demand  of  the  law  of  supply  and  demand — that  is 
the  answer.  The  problem  belongs  to  each  news¬ 
paper  .separately  and  the  time  to  act  is  now. 


The  classified  series  of  articles  by  C.  L.  Perkins 
have  proven  to  be  of  real  service  and  helpful¬ 
ness  to  our  constantly  increasing  family  of  readers. 
Mr.  Perkins  is  pointing  the  way  to  constructive  busi¬ 
ness  building  methods. 


I 


SPECIALIZED  SERVICE  APPRECIATED 


The  list  of  contributors  to  Editor  &  Publisher 
this  week  is  a  veritable  blue  book  of  the  mas¬ 
ter  journalists  of  America.  Few  publications 
at  any  time  are  privileged  to  print  special  articles  or 
interviews  by  any  of  these  dominant  figures  in  the 
world’s  foremost  profession.  To  have  them  all  in 
one  issue  is  an  achievement  of  which  Editor  &  Pub¬ 
lisher  is  justifiably  proud.  It  is  the  greatest  com¬ 
pliment  ever  paid  a  publication  in  our  field.  It  be¬ 
speaks  trust  and  confidence,  good  will  and  esteem  in 
which  the  newspaper  men  of  the  nation  hold  Editor 
&  Publisher. 

This  happy  realization  of  our  aims  and  aspirations 
comes  to  us  after  years  of  consecrated  devotion  to 
the  maintenance  of  the  highest  ideals  and  ethics  of 
the  craft.  This  good  opinion,  if  you  please,  has 
been  won  by  fair  dealing,  by  specialized  service,  by 
forward-looking  policies,  by  courageous  expression 
of  convictions,  by  disregard  largely  of  monetary 
standards,  by  small  consideration  of  the  purely  per¬ 
sonal  equation  and  by  strict  adherence  to  underlying 
fundamental  principles. 

.\s  an  instance  of  specialized  service,  we  may  be 
pardoned  for  mentioning  many  messages  of  con¬ 
gratulation  received  last  week  from  our  readers  on 
the  occasion  of  printing  first  information  on  the 
International  Paper  Company’s  price  of  newsprint 
for  the  second  quarter  of  1920 — namely,  5  cents  at 
the  mill. 

Editor  &  Publisher  was  the  first  to  get  the  news 
and  to  pass  it  along  to  ihe  news  associations — great¬ 
est  good  to  the  greatest  number,  with  or  without 
credit — has  become  recognized  as  our  code.  Those 
who  thought  they  were  on  the  inside  didn’t  expect 
the  announcement  for  at  least  three  weeks. 

Incidentally  the  facts  with  respect  to  the  sale  of 
the  Havana  Post  to  -Mason  Peters  and  Charles  A. 
Stoneham,  which  was  announced  officially  February 
28,  were  given  Editor  &  Publisher  readers  a  month 
ago.  to  be  exact,  February  5. 

Eternal  vigilance  is  the  price  of  success.  It  bears 
ist  own  reward. 


THE  NEW  INLAND  PRESIDENT 

JOHN  SUNDINE,  business  manager  of  the  Moline 
fill.)  Disfatch,  the  new  president  of  the  Inland 
Daily  Press  Association,  is  an  executive  of  tried 
and  proven  ability.  As  an  active  member  he  has 
been  in  close  touch  with  the  association’s  affairs  for 
'Titire  than  twenty  years,  and  knows  its  needs  in  a 
way  surpassed  by  no  other  man.  Besides  he  enjoys 
the  complete  confidence  of  the  membership. 

Ill  accepting  the  responsibilities  of  the  presidency, 
Mr.  Sundine  paid  deserved  compliment  to  A.  W. 
Peterson,  of  the  Waterloo  (la.)  Courier,  retiring 
president,  in  declaring  that  he  would,  take  up  the 
work  where  Mr.  Peterson  left  off  and  continue  right 
along  “Peterson  lines.”  The  cost  finding  research 
work  will  be  pushed  to  conclusion  and  bids  fair  to 
be  the  biggest  factor  in  standardization  of  methods 
ever  undertaken  by  any  of  the  newspaper  associa¬ 
tions. 
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THE  MOSES  CHARGES 


T1 1 E  charge  of  F.  K.  Moses,  publisher  .Marij, 
.Mich.)  Chronicle— February  19,  page 
the  .Audit  Bureau  of  Circulations  in  resiann 
for  the  “present  newsprint  shortage”  has  been  pro, , 
to  be  absolutely  absurd,  if  not  ridiculous,  in  the  ligj 
of  his  further  communications  on  the  subject  a 
our  issues  for  F'ebruary  26  and  March  6. 

The  facts  as  disclosed  in  an  impartial  investigaijo, 
liy  Editor  &  Publisher  prove  conclusively  that  tk 
".K.  B.  C.”  has  been  a  great  stabilizing  force  totk 
industry  during  the  readjustment  period,  thatitlui 
been  the  means  literally  of  saving  thousands  npoc 
thousands  of  dollars — in  one  case,  $20,000  in  ok 
year  to  one  publisher  who  owns  one  newspaper- 
in  addition  to  which  its  members  have  been  alk 
without  any  argument  to  increase  advertising  ratts 
— as  many  as  15  times  in  some  instances  since  Octi^ 
her  first — with  declining  circulation. 

No,  there  is  absolutely  no  merit  to  Mr.  .Mokj' 
charges  against  the  B.  C.  They  are  incompet®. 
irrelevant  and  immaterial. 

In  the  last  analysis,  his  charge  is  against  the  Iar|er 
papers  for  maintaining  far  from  home  circulationiit 
cut  rates,  and  on  that  score  he  sems  to  be  in  blin- 
ful  ignorance  of  the  fact  that  the  space  buyer  it 
today  in  possession  of  every  known  fact  about  news¬ 
paper  circulations.  He  knows  the  net  paid  in  dty, 
in  suburban  and  in  country — through  dealers,  etc, 
when  he  buys  “A.  B.  C.”  circulation.  He  knows 
“what’’  he  is  buying,  “where”  it  is  and  the  rate 
and  terms  and  conditions  under  which  such  cir¬ 
culation  is  obtained.  He  makes  due  allowances  yoc 
may  be  sure  of  that  for  the  so-called  “low  priced,' 
the  “far  from  home"  and  the  “premium”  and  '‘pria’ 
contest  circulations. 

The  B.  C.”  has  accomplished  the  seeminjis 
iinpossilile  in  the  space  of  a  few  years.  Now  thett 
is  a  .sound  basis  of  confidence  between  the  “.A  B.  C 
publisher  and  the  advertiser  whereas  before  tk 
advent  of  ihc  “.A.  B.  C.”  all  was  chaos  and  disorder. 
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deceit  and  duplicity. 

Ideas  grow  just  as  do  individuals.  Quantity  values 
have  been  definitely  established  through  the  medim 
of  the  “A.  B.  C.”  and  in  the  future  sound  “.A.  B.C* 
principles  will  be  developed  to  emphasize  qualih 
values  more  than  heretofore. 

But  Mr.  Moses’  charge  has  a  place  today.  It  cobk 
under  the  head  of  newsprint  waste  that  is  now  hold¬ 
ing  the  attention  of  the  entire  publishing  world. 

WILLIAM  WOODHEAD 

THF'  forces  of  honest  business  and  truthful  ad¬ 
vertising  sustained  a  heavy  loss  in  the  passm? 
of  William  Woodhead.  He  served  his  day  and 
generation  as  few  men  are  privileged  to  do.  In  a 
ora  of  deceit  and  duplicity,  he  held  the  centre  oi 
the  stage  for  a  time  as  the  vigorous  uncompromis¬ 
ing  champion  of  honest  merchandising  and  clean 
and  Ijelievable  advertising.  He  dignified  the  com¬ 
mon  tasks.  We  shall  miss  him.  He  was  a 
simple  tastes  and  strong  character.  Big  in  Iw 
brain  and  human  sympathy,  he  tjqiified  the  sturdy 
sunshine  spirit  of  the  Pacific  Coast  country  fr^ 
whence  he  came.  It  is  altogether  fitting  that  bs 
friends  should  pay  their  meed  of  respect  in  tnlWt 
and  eulogies.  Truth  is,  they  honor  themselves  and 
the  cause  of  honest  business  in  honoring  him.  Bnt 
in  a  “larger  sense,”  to  ciuote  the  immortal  words 
of  the  martyred  Lincoln,  “we  cannot  consecrate , 
“we  cannot  hallow,”  rather  it  is  that  we,  the 
of  righteous  conduct  in  business,  should  rededic^ 
ourselves  to  the  task  of  carrying  forward  the  iwrt 
so  nobly  begun  by  him  and  consecrate 
anew  to  the  exemplification  of  the  talents  with  wbra 
the  Lord  so  richly  endowed  William  Woodhead,  t 
common  virtues — modesty,  honesty,  truthfulness,  n^ 
man  sympathy  and  self  sacrificing  devotion  to 
highest  ideals  of  the  nation  and  the  craft. 

PROPAGANDA  is  poison ;  it  has  wrecked  in^ 
try ;  bred  class  hatred ;  killed  high  ideals,  n 
the  product  of  the  biased  brain;  ignores  facts;  • 
by  telling  half-truths.  It  is  spread  in  the  inter 
of  selfish  minorities  endeavoring  to  force  opim 
on  majorities.  It  is  the  dead-line  that  «nnot 
crossed  in  the  preservation  of  fact.  Under 
weight  of  its  sins  true  journalism  dies. 
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PERSONAL 

F.  W .  Hershey,  for  several  years  with 
the  Detroit  Free  Press,  has  been  ap¬ 
pointed  associate  editor  of  the  Michigan 

BUFFALO  HRM  MAKES 
WOMAN  AD  CHIEF 

^  __  _ 

Manufacturer  and  Financial  Record, 

Mir  the  Houston  (Tex.)  Chronicle, 

lack  on  the  job  after  a  recent  battle 
IS  WC* 

tiththe  flu. 

Walter  G.  Johnson,  Jr.,  is  the  name 
jfanew  afri'’®*  the  home  of  Mr.  and 
jjjj.  Walter  G.  Johnson  in  Jackson, 
j(jg,  where  Mr.  Johnson  is  business 
l^gcr  of  the  Daily  News. 

Stephen  Bolles,  whose  appointment  as 
(^or  of  the  Janesville  (Wis.)  Gazette 
ns  announced  last  week,  was  formerly 
unaging  editor  of  the  Buffalo  News 
nJ  Buffalo  Courier  and  editor  of  the 
5jjalo  Enquirer.  For  the  past  few 
^  he  has  been  editor  and  owner  of 
4e Oconto  (Wis.)  Enterprise,  a  weekly. 

D.  A.  McKenzie  has  resigned  as  vice- 
jitsident  and  a  director  of  the  Lowrie 
iBIaclc  Company,  publisher  of  the  El- 
p  (Ill.)  Daily  News.  He  had  been 
oonected  with  the  firm  for  22  years, 
i,  Richard  Lowrie  will  continue  in  edi- 
Bfial  charge  of  the  News,  with  Lyman 
Black  business  manager. 

Yates  M.  Wang,  of  China’s  oldest 
Kfspaper,  Shun  Pao,  arrived  in  San 
frandsco  this  week  for  a  tour  of  the 
Luted  States,  during  which  he  will 
study  American  newspaper  methods. 

A  G.  Mercer  has  assumed  charge  of 
he  Butler  (Pa.)  Times  as  business 
gauger  and  managing  editor.  He  was 
kmuerly  connected  with  the  Pittsburgh 
drooicle-Telegraph  and  the  Pittsburgh 
Dispatch,  and  at  one  time  was  with  the 
Chicago.  Tribune. 

Robert  G.  Mitchell,  city  editor  of  the 
South  Norwalk  (Conn.)  Evening  Sen- 
mel,  is  treasurer  and  Victor  W.  Fer¬ 
ris,  city  editor  of  the  Norwalk  (Conn.) 

',  is  member  of  the  Board  of  Gov- 
ttnors  and  retiring  vice-commodore  of 
the  Norwalk  Yacht  club  as  a  result  of 
4e  recent  election. 

C.  L.  Perkins,  editor  of  the  classified 
idvertising  page  of  Editor  &  Publisher, 
aid  head  of  the  Perkins  Service,  Chi¬ 
cago,  visited  New  York  this  week.  He 
is  staying  at  the  Hotel  McAlpin. 

Mrs.  William  Y.  Morgan,  wife  of 
W.  Y.  Morgan,  editor  of  the  Hutchin¬ 
son  (Kan.)  News,  and  a  member  of  the 
.News  Editorial  staff,  has  been  named 
IS  an  American  delegate  to  the  Interna¬ 
tional  Suffrage  meeting,  scheduled  to 
be  held  in  Madrid,  Spain,  in  May,  but 
postponed  until  a  new  place  can  be  se¬ 
lected.  Mrs.  Morgan  edited  the  News 
during  Mr.  Morgan’s  absence  in  France. 

Walt  Mason,  prose  poet  and  news¬ 
paper  man,  formerly  with  the  Emporia 
iiaiette,  expects  to  leave  Kansas  for  La 
Jolla,  near  San  Diego,  some  time  in 
May.  Mrs.  Mason  is  already  on  the 


succeeding  Thomas  L.  Munger,  now 
secretary  of  the  inland  waterways  com¬ 
mittee  of  the  Detroit  Board  of  Com¬ 
merce. 

Eugene  B.  Block,  formerly  assistant 
city  editor  of  the  San  Francisco  Call, 
is  now  city  editor  of  that  newspaper. 

•Marshall  M.  Alden  has  resigned  as 
city  editor  of  the  Syracuse  (N.  Y.) 
Post-Standard  to  enter  publicity  work 
in  New  York.  He  is  succeeded  by  Al¬ 
bert  V.  Brewster,  assistant  city  editor. 

Erick  Cullenward,  formerly  night  edi¬ 
tor  of  the  San  Francisco  Examiner,  and 
Edward  Parker,  formerly  of  the  San 
Erancisco  Chronicle,  have  entered  the 
publicity  department  of  the  Chamber  of 
Commerce. 

Frank  J.  Price  is  editing  a  twice-a- 
week  column  of  the  American  Legion 
News  for  the  New  York  Tribune. 

Morris  B.  Werner,  known  as  the 
“obit  king’’  in  the  New  York  Tribune 
office,  is  leaving  with  his  family  for  the 
Orient. 

Clyde  R.  Miller,  formerly  of  the  Plain 
Dealer  reportorial  staff,  has  resigned 
from  the  advertising  publicity  firm  of 
Henderson,  Jappe  &  Company,  to  be¬ 
come  editor  of  publications  for  the  city’s 
schools. 


IN  THE  EDITORIAL  ROOM 

Henry  Richmond  Illsey,  sporting  ed- 
Jiw  of  the  Boston  Evening  Transcript 
i»23  years,  has  joined  the  staff  of  the 
Sew  York  Evening  Post  as  sports  ed- 
Mr.  Illsey  has  also  done  consid- 
*>*ble  magazine  work. 

Walter  L«ngley,  assistant  managing 
liter  of  the  Detroit  Journal,  who  was 
*riou5ly  ill,  is  once  more  at  his  desk. 

(<orge  A.  Hough,  Jr.,  assistant  city 
“lor  of  the  New  York  World,  has  re- 
to  become  city  editor  of  the  New 
Bedford  (Mass.)  Standard,  where  he 
newspaper  work  under  his  father, 
J®®  is  managing  editor  of  the  Standard, 
•r.  Hough  has  relinquished  his  work  as 
““functor  in  feature  writing  at  the 
ia  School  of  Journalism. 


IN  THE  BUSINESS  OFFICE 

L.  C.  Lau  has  been  appointed  adver¬ 
tising  director  of  the  Bagley-Allison 
newspapers,  the  Fort  Worth  Record,  the 
Ranger  Daily  Times,  and  the  Wichita 
Falls  Record-News. 

John  M.  Hodgson,  advertising  man¬ 
ager  of  the  Trenton  (N.  J.)  Times,  has 
recovered  from  a  recent  illness  extend¬ 
ing  over  several  months. 

Willard  E.  Carpenter  has  assumed  per¬ 
sonal  charge  of  the  Eastern  office  of 
Carpenter  &  Co.,  New  York  and  Chi¬ 
cago,  newspaper  representatives,  of  which 
he  is  the  head. 

W.  H.  Jeffries,  one  of  the  founders 
of  the  Birmingham  Ledger  24  years 
ago,  has  returned  to  its  staff  as  as¬ 
sistant  advertising  manager,  resigning 
from  the  .Age-Herald  after  eighteen 
years’  service. 

Harry  Bradley  has  been  appointed 
classified  advertising  manager  of  the 
Birmingham  Ledger.  George  Bailey  re¬ 
mains  as  his  assistant. 

David  W.  Howe,  for  the  past  six 
months  in  charge  of  the  Syracuse  Post- 
Standard’s  gravure  advertising,  has  been 
made  advertising  manager.  He  has 
been  in  newspaper  work  in  New  Eng¬ 
land  and  New  York  and  has  also  had 
magazine  advertising  experience. 

Willard  E.  Binford,  advertising  mana¬ 
ger  of  the  Pawtucket  (R.  I.)  Times, 
spent  the  week  in  New  Y'ork. 


SOPHIE  .ALEXANDER  at  24  years 
of'age  is  the  advertising  manager  of 
Flint  &  Kent,  in  Buffalo,  N.  Y.  Fresh 
from  school  at  16,  she  entered  the  em¬ 
ployment  of  Hugo  Wittman,  printer, 
i  n  Buffalo,  a  s 
cost  clerk.  She 
kept  on  growing 
and  when  Hugo 
Wittman  merg¬ 
ed  with  the  J. 
W.  Clement  Co., 
she  became  pri- 
V  a  t  e  secretary 
to  Mr.  Witt¬ 
man,  vice  presi¬ 
dent. 

I  n  c  i  d  entally. 

Miss  .Alexander 

Sophie  .alexandie.  i _  •  ,  ' 

learned  much 

about  the  printing  industry,  and  with  an 
aptitude  for  writing  entered  Columbia 
University  to  take  up  advertising. 
School  over,  a  hurried  departure  to 
Buffalo,  from  whence  she  came,  an  in¬ 
terview  with  Flint  &  Kent,  and  her 
appointment  as  advertising  manager  of 
that  firm. 


with  the  Johnson-Dallis  Company,  of 
.Atlanta. 

Nicholas  G.  Rost,  formerly  general 
sales  manager  of  the  Dusenberg  Motors 
Corporation,  has  been  elected  vice-presi¬ 
dent  in  charge  of  sales  and  advertising, 
of  the  new  Rochester  Motors  Corpora¬ 
tion. 

Donald  D.  Davis,  formerly  advertising 
manager  and  publicity  director  of  the 
Stephens  Printing  Company,  Jefferson 
City,  Mo.,  is  now  assistant  to  the  ad¬ 
vertising  manager  of  Montgomery 
Ward  &  Co.,'  Chicago. . 

Louis  Blumenstock,  advertising  man¬ 
ager  of  Stix,  Baer  &  Fuller  Dry  Goods 
Company,  St.  Louis,  has  given  a  loving 
cup  which  will  be  awarded  to  the  mem¬ 
ber  of  the  Junior  .Advertising  Club  who 
makes  the  best  suggestion  for  the  im¬ 
provement  of  the  club. 

H.  A.  J'cffcott,  formerly  sales  man¬ 
ager  and  more  recently  general  manager 
of  the  personal  service  department, 
Henry  Blodgett  Company,  financial  ad¬ 
vertisers.  New  A'ork  and  St.  .Paul,  has 


resigned  to  join  the  Donovan-.Arm- 
strong  staff  in  Philadelphia. 

Charles  Hanson  Towne,  formerly 
editor  of  McClure’s  Magazine,  has 
joined  the  staff  of  the  Thomas  F.  Logan 
.Agency  of  New  York  as  a  copy  writer. 

B.  C.  Wilson,  formerly  connected 
with  the  Martin  V.  Kelly  Company,  To¬ 
ledo  advertising  agents,  and  later  with 
the  Miller  Rubber  Company  of  .Akron, 
has  become  associated  with  the  .Akron 
.Advertising  Company,  Akron,  O. 

William  A.  Scharon,  formerly  of  the 
tractor  advertising  department  of  the 
Hyatt  Roller  Bearing  Company,  has  re¬ 
signed  to  become  automotive  publicity 
director  of  the  Link-Belt  Company,  Chi¬ 
cago,  Philadelphia  and  Indianapolis. 

F.  L.  Waite,  for  seven  years  adver¬ 
tising  manager  of  the  Reo  Motor  Car 
Company,  of  Lansing,  Mich.,  has  re¬ 
signed.  He  will  continue  in  the  auto¬ 
motive  advertising  field. 

James  A.  Morley,  who  has  been  ap¬ 
pointed  advertising  manager  of  Wilson 
&  Co.,  Chicago,  was  formerly  con¬ 
nected  with  the  W.  K.  Fairbank  Com¬ 
pany,  eventually  as  advertising  mana¬ 
ger.  He  has  also  been  sales  manager 
for  King’s  Dehydrated  Fruits  and 
Vegetables. 

George  F.  Hobart,  who  has  been  m 
charge  of  the  membership  and  promo¬ 
tion  work  of  the  Audit  Bureau  of  Cir¬ 
culations,  has  resigned  to  become  di¬ 
rector  of  the  plan  and  space  depart¬ 
ments  of  the  Johnson,  Read  &  Co., 
Chicago. 

Charles  Koethen,  assistant  sales  man¬ 
ager  of  the  J.  L.  Hudson  Company,  has 
been  appointed  chairman  of  the  Ad- 
craft  On-To-'Indianapolis  Committee  for 
the  June  convention  of  the  A.  A.  C.  ot 
W. 

E.  Francis  Swan,  sales  manager  of 
Joseph  Burnett  Company,  Boston,  has 
been  appointed  advertising  manager 
with  offices  at  90  West  Broadway,  New 
York.  Hoyt’s  Service,  Inc.,  handle  the 
advertising  account. 

Wallace  Brown  has  been  appointed  di¬ 
rector  of  sales  and  advertising  for  the 
W.  D.  Block  Motor  Company,  Detroit. 
Mr.  Brown  will  still  retain  his  connec¬ 
tion  with  the  Wallace  Brown  Brunswick 
Shop,  of  Detroit. 

Lieutenant  H.  B.  Crump,  publicity  ex¬ 
pert  of  the  Michigan  State  Telephone 
Company,  has  returned  to  Detroit  after 
serving  two  years  in  France. 


WITH  THE  AD  FOLKS 

Bernard  Lichtenberg,  assistant  adver-- 
tising  manager  of  the  Alexander  Ham¬ 
ilton  Institute,  New  Yprk,  treated  the 
staff  to  cigars  a  few  days  ago.  It’s  a 
girl. 

Joel  Chandler  Harris,  Jr.,  has  been 
appointed  Southeastern  manager  of  the 
S.  C.  Beckwith  Special  Agency,  news¬ 
paper  advertising  representatives,  and 
an  office  has  been  opened  in  Atlanta. 
Mr.  Harris,  who  is  the  youngest  son 
of  the  late  “Uncle  Remus,’’  was  for¬ 
merly  advertising  manager  of  the 
Georgian  and  Sunday  American  and 
since  his  return  from  the  war  has  been 


Fact.s!  about  the  Ilas^kin  Service 


TKe  MempKis  News -Scimitar 
Kas  yii^ned  a  coritract  for 
tKe  HasKir\  Ser^zice.  Por 
or\e  ye.'ar’ 

It  provides  an  “Answers  to 
Questions”  column  tKat  is 
proving  the  most  popular 
Feature  r\ow  beln^  printed 

Frede-rlo  J  Ha.,5l“«^irN. 
WasKin^ton  D  C  will 
tell  you  the,  price  and 
plan  For  your  paper 


WHY  EVENING  POST 
CHANGED  ITS  STYLE 


on  now.  The  present  campaign  U  4, 
livering  the  army’s  message  as  fu* 
our  limited  appropriation  will  permit*' 
“just  for  our  own  information, 
you  kindly  fill  in  the  answers  on  thii 
same  sheet  to  our  questionnaire,  ^ 
enclose  them  in  the  franked,  addre^ 
envelope,  which  needs  no  posta*,: 

TKanlr  v/Mi  I 


FAMOUS  DAILY  CHANGES  DRESS 


Lower-Case  Headings,  Omission  of 
Dashes,  Restriction  of  Type  to 
Two  Styles  and  Editorial 
Page  Changes  Explained 


TV  WfttVr 


Edwardi  to  Moke  Fifkt  for  Ulwir  Uaiw 
“Web”  ot  Sm  FrandKo 


‘'nunetliate  Inquiry  of  VncatioiuJ 
:  ioembo.  Board’s  “Hard  BoUcd”  Order  Voted 

."’SyffiiLI*  by  House  Gtmuiittee  on  Education 

•*- T,a  tniwn 


Radical  changes  during  the  past  few 
weeks  in  the  style  of  heads  and  make-up 
of  the  New  York  Evening  Post  are  the 
subject  of  much  recent  comment  among 
New  York  newspaper  and  advertising 
men.  Streamer-lines  have  been  used 
only  on  rare  occasions,  dashes  have  been 
dropped  from  the  heads,  the  size  of  head 
type  has  been  reduced  and  changed  from 
all  capitals  to  capital  and  lower-case  of 
Century  and  Cheltenham. 

“Why”  and  “What  are  the  advan¬ 
tages?”  were  the  questions  common  to 
most  of  the  comments  and  Editor  & 

Plblisher  asked  Z.  L.  Potter,  business 
manager  of  the  Evening  Post,  for  the 
Post’s  views.  Here’s  Mr.  Potter's  an¬ 
swer  : 

Faces  Closely  Related 

“Before  January,  1920,  the  Post  used 
in  its  display  lines  several  different  kinds 
of  type  including  Gothic,  Cheltenham, 

Jensen,  and  Clarendon.  Some  of  these  having  been  set  partly  in  caps  and  partly  in  the  case  of  news  of  the  first  im- 

faces  were  condensed  and  some  open  in  lower-case.  It  was  also  possible  to  portance  and  that  their  daily  use  was 

and  it  was  thought  desirable  to  adopt  a  get  a  larger  number  of  words  in  a  line  not  justified, 
more  consistent  typographic  dress.  The  by  the  use  of  lower-case  letters. 

Post  is  now  using  two  type  faces  in  its  “We  have  not  heard  from  a  sufficient 
headings  and  these  two  are  very  closely  number  of  our  readers  to  get  any  ac- 
related.  Had  it  been  possible  to  find  one  curate  idea  of  the  general  impression 
series  in  which  both  the  small  and  the  made  on  the  readers  by  the  change  in 
large  sizes  were  satisfactory  only  one  typography.  One  or  two  wrote  to  the 
face  would  have  l)een  used  hut  there  were  paper  objecting  to  the  change  from  the 
objections  to  the  small  sizes  of  the  Chel-  format  to  which  they  had  been  accus- 
tenham  and  the  larger  sizes  of  the  Cen-  tomed  and  one  or  two  complimented  us 

tury  which  led  us  to  adopt  a  combina-  on  the  new'  dress,  but  very  few  letters 

tion  of  these  two  faces.  all  told  have  been  received  on  this  sub- 

“The  change  in  format  of  the  edi-  ject. 

torial  page  was  prompted  by  a  desire  to  Streamer*  on  Big  New*  Only 

differentiate  this  page  from  the  other 

*  -"i'  been  for  a  number  of  years  and  is  now 

the  editorial  columns  and  by  indenting  .  .  _  j  *  •  i  *  •  u 

,  •  r  u*  If*  e**  minion.  The  editorials  are  set  in  bre- 

the  lines  a  margin  of  white  was  left  at  .  i.  j  x  •  i  i 

...  .  L  *  'Tu  vier.  The  heads  for  single-column  ar- 

each  side  of  the  column.  The  mast  .  ,  ^  •  ->a  •  *.  nu  ^ 

,  ,  j  j  j  1  j  •  .»  tides  are  set  in  24-point  Cheltenham 

head  was  reduced  and  enclosed  in  a  box  .  ,  •  *.  j  m  .......  * 

,  ,  ,  ,  c  *  f«o  with  sub-heads  in  12-point  and  10-pomt 

and  the  heads  of  several  special  tea-  ^  ^  rrt.  i  •  .  x-  i 

,  I  u  «  *  Century.  The  less  important  articles  are 

ture  columns  have  also  been  set  m  _  -^.u  u 

,  ...  •  *  V  f  _  ^  headed  by  18-point  Cheltenham  with  sub- 

^xes  to  dis  mgu.sh  them  from  the  regu-  j/iO-point  and  still  less  important 

lar  news  columns.  ^  ^  j2-point  Century  with" 

In  selecting  the  new  style  for  heads  .  .  .  -  o  •  .  ^  . 

,  ®  .  .  _ sub-heads  in  8-point  Century. 

an  attempt  was  made  to  secure  an  even  t.  j  t.  t,  j 

,  .  *  .  ,  ,  _  Streamer  heads  have  been  omitted, 

graduation  in  color  from  dark  to  •ligtit  ...  r  ..u  .  .1.  1  j  j 

^  L  ,  ij  1  J  .1,  „  >t  being  felt  that  they  were  only  needed 

which  w  ould  lead  the  eye  into  the  story.  " 

In  the  old  heads  a  black  line  was  fol-  — 
lowed  by  a  lighter  sub-head  and  that  in 
turn  by  a  blacker  sub-head. 

“The  size  of  the  title-line  and  the  size 
of  the  main  heads  were  also  reduced  M 

when  the  change  was  made  with  the  M 

thought  of  giving  the  paper  a  quieter  Jt  ^ 

and  more  conservative  dress.  At  the  M  li 

same  time  the ‘ears’ were  reduced  some-  |  L  fl-  II 

what  in  size  and  were  enclosed  in  boxes  I  | 

in  order  to  give  a  more  symmetrical  ap-  ISSm  I^BSS  SS 

pearance  to  the  top  of  the  first  page.  J  At 

D**he*  Distract  Eye 

“It  was  thought  that  the  dashes  which 

have  usually  separated  the  subheads  fHITFwTnC 

took  up  unnecessary  space  and  were  a  Mam 

distraction  to  the  eye.  It  was  felt  that  B  it  /**,  g 


How  much  of  It  has  news  valut?" 

Back  to  Normal  in  Winnip«| 

WiNNii-EG,  Man.— Local  papers:  * 
March  2  resumed  publishing  normilii. 
sues  containing  advertising  as  quantil 
of  newsprint  have  been  received  nil 
assurances  of  further  supplies.  Sib 
Wednesday  last  only  six-page  papgj 
containing  no  advertising  have  been*, 
sued  as  a  result  of  the  necessity  of «». 
serving  the  small  amount  of  news  prij; 


(Ej)c  Aliening  past 


FALL  ASKS  PRESIDENT  TO  BREAK  RELATIONS  WITH  MEXICO 
CHARGES  CARRANZA  AIDED  SPREAD  OF  BOLSHEVISM  IN  U.  S. 
STRIKE  LEADERS  TO  BE  ARRAIGNED  FOR  DISOBEYING  COURT 


TOP  NEW  STYLE^BOTTOM  OLD  STYLE 


To  Dedicate  Journalism  HaU. 

Columbia,  Mo.— The  Jay  E.  Neff  Hal 
which  will  house  the  school  of  ](». 
nalism  of  the  University  of  Misso® 
here,  will  be  dedicated  during  the  u- 
nual  Journalism  VV’eek  here  May  2  to?. 


Anny  Ends  Free  Publicity 
During  Paper  Shortage 


New  York  Bureau  Stand*  for  Paid 
Copy — A*k*  Newspaper*  for  Line 
on  Pres*  Agentry 


A  FACT  A  WEEK 


One  of  The  Times  advertis¬ 
ing  men  is  threatened  with  pre¬ 
mature  obesity. 

On  three  different  occasions 
during  the  past  week  a  client 
of  his  has  questioned  the  re¬ 
sult-bringing  qualities  of  The 
Times  in  a  proposition  in  which 
source  of  results  is  possible  to 
identify.  In  each  case  the  con¬ 
versation  resulted  in  the  wager 
of  a  dinner  and  in  each  case 
the  advertiser  had  to  buy  the 
dinner,  because  the  records 
showed  that  the  number  of  in¬ 
quiries  and  sales  resulting  front 
the  advertising  in  The  Times 
exceeded  those  from  any  other 
medium. 

Incidentally,  it’s  the  belief  of 
The  Times  that  results  for  this 
particular  type  of  advertising 
come  in  so  large  volume  be¬ 
cause  of  The  Times’  policy  of 
refusing  advertising  that  is,  or 
seems  to  be,  fraudulent  or  mis- 
representative. 


The  Washington  Times 

WASHINGTON,  D.  C. 


Joeai 

itu  ^em> 

adifffwu4/ 

*  1 

1 

Editor  &  Publisher  for  March  6,  1920 


re  turned  up  with  i 

A  “BARRELFULL” 

lit  th*  Wol'W’*  P*”*  *'*•"  yfsi*  “Lo«t’' 

^  Rumm  for  3  Months  Before 
Ceblinf  Interriews  With 
SoTiet  Chiefs 

lost  at  present  the  New  York  World 
•jjjgjged  in  publishing  a  series  of  ar¬ 
ticles,  of  extraordinary  interest,  telling 
irhat  has  happened  in  Russia  since 
the  war  ended ; 
just  how  Bolshe- 
^  vism  has  “worked 

out”  The  articles 
\  are  being  written 

1  by  Lincoln  Eyre, 

the  World’s  reg- 

■  ular  Paris  cor- 

r.  I  respondent,  who 

■  made  an  enviable 

^  reputation  during 

the  war. 

Mr.  Eyre  was 
assigned  by  the 
Likcoln  Eyre  World  to  run  the 

Russian  blockade 
iii  October.  He  was  told  to  get  in,  to 
ft  it  all,  and  to  bring  out  the  answer. 
Htnanaged  to  get  in,  by  way  of  Fin- 
jsiand  from  the  first  day  of  Novem- 
l(f  the  World  never  heard  a  word  from 
:iii  for  more  than  three  months.  After 
any  weeks  had  passed  the  World  made 
f'r\  conceivable  effort  to  assure  itself 
:  Mr.  Eyre’s  personal  safety,  but  with- 
:.1  result. 

Bat  Mr.  Eyre  finally  reported,  at  Riga, 
wot  teii  days  ago,  with  a  “barrelfull.” 
iirhad  traveled  thousands  of  miles,  had 
renicwed  Lenine  and  Trotzky;  had 
aapled  every  variety  of  life  in  Russia 
sday;  had  seen  and  heard  everything 
urth  seeing  and  hearing.  The  series 
:  articles  he  is  writing  will  total  about 
liOOO  words.  The  World  has  already 
eMished  several,  and  many  more  will 
crrtly  be  published.  There  has  been  a 
pat  demand  for  these  articles  from  pa¬ 
ps  throughout  the  country,  for  they 
fally  lift  the  curtain  on  Russia.  Mr. 
ti7(  is  a  Philadelphian,  a  man  in  his 
ally  thirties.  He  has  been  on  the  staff 
the  World  for  six  years. 

Newspaper  readers  will  recall  the  bril- 
ant  work  which  Arno  Dosch-Fleurot 
for  the  World  in  Russia  during  the 
nr.  With  the  upcoming  of  Lenine  and 
^otzky,  Mr.  Dosch-Fleurot  had  the 
sdihood  to  remain  in  Petrograd  and  to 
Bd  out  the  story  of  their  early  doings 
rid  of  the  “Red  Terror.”  For  this,  he 
ns  placed  upon  the  “Proscribed  List” 

■  those  to  be  “removed.”  He  escaped 
-at  Petrograd  and  made  his  way  to  the 
srder  of  Finland.  Here  he  was  held  up 
rdshot  at  as  he  rushed  across  a  bridge 
» Furnish  territory,  and  safety.  News- 
and  newspaper  readers,  have 
a  served  during  the  last  few  years  by 
•w  brave  men,  by  some  mighty  good 
t'icrs. 

kjvernment  control 

IS  OPPOSED 

(Continued  from  Page  8) 

k  ^  ^  judgment.  Is  the  only  sensible 
*  *  yp  sDout  it,  and  I  do  not  believe 
^fwvnuaent  can  help  us.  Certainly  It 
L  ^  M  up  to  the  present  time.  1  do  not 
ides  of  newspapers,  after  spendinf  a 
yy  years  in  educatinf  merchants  and 
yrtarers  to  advertise,  now  beinf  com- 
2  ^  to  to  these  same  people  and  do¬ 
ff  ^1  Ikey  cut  down  their  q>ace.  1 
wronf  way  to  do. 

”  1  do  not  believe  any  publisher  is  go- 
bcklcd  half  to  death  to  pav  the  In* 
jyul  Paoer  Company’s  price  of  5  cents 
quarter. 

daily  newspapers  in  my  district  in 
of  Iowa  have  been  conserving  in 
way,  hf  raising  rates,  both 
and  advertising,  cutting  out  free 
rw?  description,  and  making  no 

***  effort  to  increase  circulation.  This 


is  true,  with  the  exception  of  Des  Moines. 
The  papers  in  that  city,  on  account  of  a  nai^ty 
hght,  are  still  selling  at  1  cent  on  the  street, 
and  are  working  harder  than  ever,  with  cut 
prices,  premium  offers  and  other  means  to  in¬ 
crease  their  circulation. 

*7.  Have  no  figures  to  give  you  on  ex¬ 
cess  tonnage  demands  in  this  state.** 


UTAH— MONTANA— WYOMING 

H.  G.  Whitney,  buiineM  manager 
Salt  Lake  New,,  sub-committee  chair¬ 
man  for  Utah,  Montana  and  Wyoming: 

1st.  Our  district  is  unorganized.  I  retired 
as  chairman  sometime  .ago  owing  to  ill  health, 
and  Manager  L.  B.  Palmer  is  making  another 
appointment;  I  am  therefore,  unable  to  an¬ 
swer  your  inquiry  number  one. 

2nd.  Salt  Lake  papers  are  operating  under 
old  contracts  which  do  not  expire  till  1921- 
1922;  present  prices  3c  to  4c  at  mill. 

3rd.  Answered  above. 

4th.  My  individual  opinion  is  that  the 
(question  of  shortage  is  largely  up  to  the  pub¬ 
lishers  of  Sunday  newspapers  in  the  United 
States.  If  they  will  abolish  surplusage  a  big 
part  of  the  problem  will  be  solved. 

Sth.  The  International  Paper  Company  does 
not  operate  in  this  vicinity.  We  are  supplied 
from  the  Oregon  milts. 

6th.  The  papers  here  have  no  definite  plan 
but  are  operating  economically. 

7th.  Consumption  about  offsets  supply  ar¬ 
ranged  for  undef  yearly  contract. 


NEW  JERSEY 

Walter  B.  Bryant,  Paterson  PreM- 
Guardian,  aub-committee  chairman  for 
New  Jersey: 

“New  Jersey  publishers  are  divided  on  the 
question  of  government  control;  small  papers 
are  in  favor  and  the  large  ones  against  any 
federal  intervention. 

“Contract  prices  for  the  first  quarter  range 
from  4.50  cents  to  8  cents  and  from  6.S  cents 
to  11  cents  open  market. 

“Publishers  here  are  running  tight  papers, 
60  per  cent,  advertisint;,  adhering  strictly^  to 
War  Industries  restrictions,  and  have  raised 
advertising  rates  several  times. 

“In  some  towns  there  were  no  papers  on 
Washington's  Birthday. 

“The  Newark  Star-Eagle  has  raised  to  2 
cents  and  most  every  one  is  trying  to  keep 
within  tonnage  allotment,  but  excess  require¬ 
ments  run  from  25  to  1,000  tons  for  the  year. 

“I  consider  the  International  Paper  Com¬ 
pany’s  second  quarter  rate  of  5  cents  .fair. 

“The  way  to  save  paper  in  my  humble 
opinion  is  to  eliminate  the  wild  scramble  for 
more  circulation,  which  is  prevalent  in  many 
of  the  large  cities.  You  can't  save  with  your 
left  hand  and  spend  with  your  right  and  get 
anywhere.  Let  every  publisher  stop  circula¬ 
tion  promotion  for  H  days  and  you  will 
knock  thia  aristocratic  spot  market  into  a 
cocked  hat.*’ 

Circulation  Georgian,*  Topic 

Atlanta,  Ga. — Circulation  problems, 
premium  offers  and  costs  of  publication 
were  discussed  at  a  meeting  of  editors 
and  publishers  of  the  Seventh  District 
Press  Association,  held  in  Atlanta  at  the 
Hotel  Ansley  last  Thursday.  M.  L. 
Fleetwood  of  the  Cartersville  Tribune, 
president  of  the  association,  presided. 
Speakers  were:  Mrs.  J.  Lindsay  John¬ 
son,  Rome  Tribune-Herald;  J.  Kelly 
Simmons,  McRae  Enterprise,  and  presi¬ 
dent  of  the  Georgia  Press  Association; 
W.  F.  Cruselle,  Atlanta  Constitution; 
Jack  D.  McCartney,  Rome  Tribune-Her¬ 
ald;  Otis  A.  Brumby,  Marietta. 

No  Three-Cent  Price  in  Boston 

Boston. — The  Boston  daily  news¬ 
papers  at  the  present  time  do  not  con¬ 
template  an  increase  in  price,  according 
to  the  statement  of  J.  H.  Higgins,  treas¬ 
urer  and  general  manager  of  the  Bos¬ 
ton  Herald.  Mr.  Higgins  declares  that 
as  far  as  a  3  cent  daily  price  is  con¬ 
cerned,  it  has  not  even  been  discussed 
by  the  Boston  publishers,  although  the 
10  cents  Sunday  price  has  been  brought 
up  at  one  or  two  of  the  meetings. 
Nothing  definite,  however,  was  decided 
on  the  increasing  of  the  Sunday  price. 

Toronto  Agencie,  Moro 

Toronto,  Ont. — Two  local  advertising 
agencies  have  recently  moved  to  larger 
premises,  indicating  how  business  is  ex¬ 
panding.  R.  C.  Smith  &  Son  have 
moved  from  171  Yonge  Street  to  32 
Front  Street,  West.  The  H.  K.  McCann 
Co.,  Ltd.,  are  now  located  in  a  new 
building  at  14  King  Street,  East. 


“You’d  Be  Surprised” 

It  is  not  surprising  how  many  different  ideas 
circulate  about  Wisconsin. 

With  two  lake  fronts  and  a  long  bank  of  the 
“great”  river,  one  might  well  call  Wiscon- 
'  sin  somewhat  maritime. 

!  BUT  he  should  go  slow  about  calling  Wis¬ 
consin  ANYTHING,  because  it  has  dis¬ 
tinction  in  so  many  fields. 

It  is  a  great  agriculture  state,  but  it  does 
not  raise  the  MOST  crops.  On  the  other 
hand  it  probably  adds  more  to  its  products 
by  manufacture.  It  converts  its  crops  into 
beef  and  milk,  and  the  MILK  again  into 
delectable  cheeses. 

Its  beets  are  made  into  sugar;  its  lumber 
and  minerals  into  woodwork  and  machin¬ 
ery.  It  builds  ships  and  power  boats  and 
tools  and  engines. 

It  can  boast  of  one  of  the  world’s  greatest 
free  institutions  of  learning,  co-ed;  it  has 
many  excellent  libraries,  and  a  sufficient 
number  of  daily  newspapers  that  take  the 
news  of  the  world  into  all  city  and  country 
homes  by  75,000  miles  of  highways  and 
byways. 

It  is  a  good  customer,  ready  to  buy  and 
.prompt  to  pay. 

As  to  its  patriotism — well,  it  sent  volunteers 
to  the  war  in  proportion  to  its  population 
not  second  to  any  state. 

Each  of  these  papers  has  a  FIELD  useful 
to  you.  Question  it  about  it. 


Papers 

Circula- 

Rate  for 

tion 

5,000  linet 

:{:Appleton  Daily  Pott.  . 

. . . . (E) 

4,887 

.0143 

Beloit  Newt  . 

• . . . (E) 

7,029 

.025 

Elau  Claire  Leader-Telegram 

(MEAS) 

8,776 

.03 

Fond  du  Lac  Conunonwealth  (E) 

6,463 

.025 

i^Grean  Bay  Pratt  Gazette.  .  .  (E) 

11,011 

.025 

Kenotba  Newt  . 

. . . .  (E) 

4,594 

.0178571 

La  Crotte  Tribune  and 

Leader- 

Prett  . 

,.(EdkS) 

12,452 

.035 

jMaditon(Wit.)State  Journal  (E) 

13,729 

.035 

tMaditon  (Wit.)  State  Journal  (S) 

10,650 

.035 

*Milwaukee  Witcontin  Newt.  (E) 

76,294 

.15 

Milwaukee  Journal  .  .  .  . 

. . . .  (E) 

101,320 

.16 

Milwaukee  Journal  .  ,  .  . 

. . . . (S) 

93,847 

.16 

Milwaukee  Sentinel  .  . .  . 

.(MdkE) 

75,905 

.13 

Milwaukee  Sentinel  .  .  .  . 

. . . . (S) 

60,840 

.13 

Racine  Journal  Newt. .  . 

. . . .  (E) 

7,631 

.035 

*Superior  Telegram  .  .  . 

. . . . (E) 

18,184 

.04 

Weutau  Record-Herald 

. (E) 

5,286 

.025 

Govarament  Statemanto,  Octobar  lat,  1919. 
I^A.  B.  C.  Statamant,  Octobar  lit,  1919. 
*Publi«har«’  StatamanL 


44 


Editor  &  Publisher  for  March  6,  1920 


AS  PUBLISHERS  VIEW  THE  SITUATION 


{Continued  from  Page  10) 

1  would  ftuffest  that  a  special  conservation 
campaifn  be  conducted  under  bis  direction 
during  the  months  of  March  and  April  and 
that  some  special  mark  of  merit  be  awarded 
publishers  who  at  the  annual  A.  N.  P.  A. 
conventimi  can  report  the  mewt  effective 
conservation  measures  practiced  without  im* 
pairin#  the  value  their  papers  to  readers 
and  advertisers.** 

sea 

C.  P.  Slane,  general  manager  Peoria 
(111.)  Journal  and  Transcript; 

“The  Peoria  Eveninj?  Journal  and  the  Peo¬ 
ria  Morning  Transcript  have  a  contract  for 
only  a  most  limited  amount  of  paper.  The 
only  way  that  we  will  have  enough  paper 
under  contract  is  to  curtail — leave  out  fea¬ 
tures  and  paid  advertising,  and  we  not  only 
propose  to  do  both,  but  have  already  done 
both. 

“There  are  three  newspapers  in  Peoria.  We 
publish  two  of  them.  We  are  not  working  in 
co-operation  with  our  neighbors,  but  we  are 
conserving  to  the  limit.  We  believe  that 
Congress  should  limit  the  size  of  the  dailies 
and  Sundays,  provide  for  the  Federal  con¬ 
trol  through  the  Federal  Trade  Commission 
until  the  present  situation  is  adjusted  if  it 
cannot  be  worked  out  by  the  publishers 
themselves,  and  it  is  very  evident  that  it 
cannot.** 

e  e  e 

Noel  A.  Berry,  general  manager, 
Paducah  (Ky.)  News-Democrat: 

“The  situation  could  not  be  any  worse  with 
us  than  it  has  been  for  the  past  90  days,  as  we 
have  been  compelled  to  ^rchase  from  the 
spot  market,  and  are  paying  to  day  10  cents 
for  roll  news.  Have  never  had  at  any  one 
time  during  this  period  enough  paper  on  hand 
to  run  more  than  a  week.  We  are  short  for 
our  requirements  for  the  year  1920  about  ten 
cars,  t^nd  the  only  way  we  see  to  get  it  is  to 
pay  the  highest  prices  that  the  nerve  of  the 
paper  trust  affords,  as  it  is  absolutely  impos¬ 
sible  for  MS  to  get  any  jobber  or  mill  tq  guar¬ 
antee  any  amount  for  any  length  of  time  at 
any  price. 

*‘As  for  the  conservation  part  of  it,  we  have 
been  cutting  to  the  bone  all  of  this  time,  run¬ 
ning  a  75  per  cent  advertising  and  25  per  cent 
newspaper  practically  every  day  in  the  week 
and  Sunday,  too.  W’e  can  not  cut  any  more 
unless  we  just  quit,  and  that  is  something 
that  we  are  n3t  going  to  do. 

think  limiting  th«  big  newspapers  to  a 
certain  number  of  pages  on  weekdays,  as  well 
as  for  their  Sunday  editions,  is  good  and 
should  be  the  means  of  helping  out  the  con¬ 
dition  to  a  great  degree.  The  Underwood 
bill  is  going  to  help,  too. 

“The  Federal  Trade  Commission  is  a  farce, 
and  the  money  it  is  costing  the  Government 
would  do  just  as  much  good  to  the  publisher, 
if  it  were  taken  down  to  the  foot  of  Broadway 
in  Paducah,  Ky.,  and  thrown  in  the  middle  of 
the  Ohio  river.  It.  of  course,  shows  as 
near  as  they  can  get  at  it  bow  many  tuns  were 
manufactured  and  how  many  were  sold,  but 
that  doesn’t  bring  down  the  rapidily  rising 
price  of  newsprint.” 

as* 

R.  F.  R.  Huntsman,  president  Brook¬ 
lyn  (N.  Y.)  Standard  Union: 

“The  Standard  Union  took  measures  over 
a  year  and  a  half  ago  to  secure  freedom  from 
all  the  newsprint  perplexities  of  today.  So  far 
as  we  know,  we  have  nothing  to  worry  about 
for  the  year  1920,  and  we  will  be  able  to  pub¬ 
lish  a  newspaper  large  enough  in  size  to  carry 
the  advertising  which  is  offered  to  us. 

“Inasmuch  as  the  Federal  authorities  have 
been  tinkering  and  tampering  with  the  news¬ 
print  situation  for  two  years  with  an  astound¬ 
ing  display  of  inefficiency,  we  are  not  en¬ 
couraged  in  the  belief  that  Federal  control 

as  at  present  constituted  is  useful. 

“One  finds  it  difficult  today  to  secure 
mechanical  equipment  of  every  description,  just 
as  one  finds  it  difficult  to  secure  newsprint. 
It  would  be  as  sensible  to  ask  for  Federal 
control  of  printing  presses  and  linotypes  as  to 
ask  for  Federal  control  of  newsprint.  Tke 
United  States  of  America  will  become  normal 
again  when  every  one  begins  to  mind  his 

own  business.** 

*  «  * 

L.  G.  Ellingkam,  president  Fort 
Wayne  (ln<L)  Joumal-Cjasette: 

**The  newsprint  situation  so  far  as  the 
Journal-Gazette  is  concerned  is  somewhat  try¬ 
ing,  and  it  is  the  same  with  all  publishers  in 
these  perilous  days.  Our  contract  covers  our 


needs,  but  deliveries  have  been  so  irregular 
that  upon  two  or  three  occasions  we  have  been 
forced  on  the  market. 

“We  arc  doing  everything  in  the  conserva¬ 
tion  way  that  is  possible  without  cutting  down 
on  the  advertising.  The  percentage  of  adver¬ 
tising  for  the  six  week  days  for  many  months 
has  been  better  than  50  per  cent  and  the 
Sunday  edition  has  been  running  45  per  cent 
advertising,  which  is  going  some  for  a  Sun¬ 
day  newspaper. 

notice  that  one  Chicago  Sunday  paper 
bad  a  fourteen-page  magazine  section  without 
a  line  of  advertising  or  any  other  particular 
reason  for  its  publication.  It  is  my  opinion 
that  the  larger  metropolitan  newspapers  could 
conserve  without  injury  to  themselves  and 
that  the  pa[)er  so  conserved  would  be  more 
than  sufficient  to  supply  all  the  smaller  news¬ 
papers  now  almost  on  the  rocks. 

**There  isn*t  any  legislation  or  law  that 
will  help  this  situation  as  1  see  it.  It  U  a 
problem  for  the  publishers  themselves  and 
if  they  would  get  together  and  agree  to  con¬ 
serve  and  carry  out  the  agreement,  there 
would  be  no  shm'tage  of  newsprint,  and  the 
market  price  instead  of  being  ten  cents 
would  be  around  six  cents.** 
ess 

W.  E.  Tbomas,  general  manager 
Roanoke  (Va.)  Times-World: 

“The  Roanoke  Times  and  the  World-News 
has  a  contract  for  newsprint  within  100  tons 
of  what  we  will  probably  use,  but  we  do  have 
the  privilege  to  buy  100  tons  extra  at  a  price 
to  be  agreed  upon.  Whether  this  extra  ton¬ 
nage  means  a  “spot  market**  price,  or  some¬ 
thing  bet’vecn  that  and  the  contract  price  re¬ 
mains  to  be  seen.  However,  we  are  trying,  to 
get  through  the  year  without  going  on  the  spot 
markf't. 

“We  have  not  bought  a  pound  of  paper  thus 
far  this  year,  or  at  any  time  during  the  past 
year  at  a  higher  price  than  our  contract  rate, 
and  wc  are  going  to  get  through  the  present 
year  on  the  same  basis,  if  we  have  to  cut  down 
the  size  of  our  papers  and  refuse  advertising. 

“Our  views  in  regard  to  paper  control  are, 
that  we  believe  any  effort  of  Congress  in  this 
direction  will  prove  futile.  The  only  sure 
cure  for  the  present  condition  of  affairs  in 
newsprint  market  is  that  some  of  the  leading 
offenders  in  wasteful  newsprint  methods  will 
get  a  real  jolt,  and  be  forced  to  cut  down 
the  size  of  their  papers. 

“Cooperation  amounts  to  nothing,  resolu¬ 
tions  and  warnings  less  than  nothing.  Govern¬ 
ment  control  only  antagonizes  the  producer  of 
newsprint;  and  the  best  thing  that  could  hap¬ 
pen  18  that  the  market  will  run  away  to  the 
breaking  point,  when  there  will  either  be  a 
breaking  of  prices  or  a  crash  in  business. 

“We  may  rest  assured  that  the  mills  are 
g*oing  to  produce  all  they  can  for  the  spot 
market,  but  publishers  will  be  foolish  and 
even  criminal  to  go  on  the  spot  market 
unless  they  are  absolutely  unable  to  get  any 
paper  at  all  at  the  prevailing  contract 
prices.’* 

*  «  « 

F.  A.  Merriam,  vice-president  and 
treasurer  Mt.  Vernon  (N.  Y.)  Daily 
Argus: 

“This  is  certainly  a  critical  time  in  the 
newsprint  held.  I  bought  a  carload  today  for 
10  K  cents  f.o.b.  mill,  and  I  have  another  car 
ordered  for  next  May  at  a  figure  heaven  only 
knows,  but  we  have  got  to  have  the  paper. 
Our  allotment  from  the  International  only 
covers  atmut  five-eighths  to  three-fourths  of 
the  amount  we  will  use  this  year. 

“Wc  have  done  everything  to  hold  down  our 
paper  consumption  even  to  the  extent  of  every 
employe  or  owner  of  the  paper  having  to  pay 
for  whatever  papers  they  take  out  of  the  office. 
The  only  thing  we  have  not  done  so  far  is  to 
refuse  advertising. 

“I  feel  that  the  twenty-five  great  papers  of 
the  country  could  materially  alter  the  situa¬ 
tion  if  they  would  only  get  together,  particu¬ 
larly  in  New  York  City.” 

*  *  * 

J.  L.  Miller,  president  Cedar  Rapids 

(la.)  Gazette: 

“Am  absolutely  against  legislation  or  gov¬ 
ernment  control  of  the  print  paper  industry. 
The  U.  S.  Railroad  Control  is  a  good  exam¬ 
ple  of  what  it  would  lead  to. 

“Contract  price  of  Gazette  paper  was  $4.75 
for  the  first  quarter;  our  1920  allotment  it 
600  tons. 

“For  conservation  we  are  running  60  per 
cent  advertising  to  40  per  cent  reading  mat¬ 
ter  per  edition. 

“Do  not  know  how  much  tonnage  we  will 
need  over  1920  contract  allotment.* 


prestige 

NEW  HAVEN  REGISTER 

Yon  buy  more  than  so  much  circu¬ 
lation  when  you  purchase  News 
advertising.  You  buy  real  reader 
^  interest,  dealer 

7X^1  influence,  and 

NEW  HAVEN,  CONN. 

27,405  Average 

VJ,  the  co-operation 

mflian^TnllC  jobbers  of 

The  IndianapolU 
fU  t  Radiug. 

Paid  Circulation  sun^y 

Nearly  twice  as  much  as 

its  nearest  competitor. 

IT  COVERS  THE  FIELD  I 

- 

dtfftvr  Member  A*  B.  C~ 

J<  W.  Pierce,  publisher  Clinton 
(Ind.)  Clintonian: 

“I  have  been  fighting  the  newsprint  game 
hard,  having  adopted  narrow  margins  for 
Duplex  press,  then  lengthened  columns  one 
full  inch  to  use  top  and  bottom  margins.  1 
wrote  the  Duplex  Printing  Press  Company, 
urging  them  to  write  to  all  users  of  its  presses, 
calling  their  attention  to  the  chance  to  save  5 
per  cent  or  more  with  narrow  margins.  The 
company  issued  a  circular  advertising  narrow 
margin  chases,  and  saying  they  did  it  in 
response  to  my  appeal.  You  might  help  to 
encourage  other  publishers  of  the  smaller 
dailies  to  thus  quit  wasting  their  margins.  I 
think  the  bigger  papers  have  set  us  a  good  ex- 
amole  in  margins." 

*  ♦  * 

W.  J.  Copeland,  president  and  treas¬ 
urer  the  Elmira  (N.  Y.)  Star-Gazette: 

The  Star-Gazette  is  fully  covered  by  con¬ 
tract  for  its  1920  newsprint  demand.  At  this 
time  we  have  no  intention  of  going  into  the 
market. 

The  Star-Gazette  has  eliminated  several 
features  which  have  been  running  for  a  long 
period  of  time  and  has  reduced  its  news  space 
arbitrarily  five  columns  a  day. 

“With  regard  to  the  present  bills  in  Con¬ 
gress  limiting  the  size  of  dailies  and  Sundays, 
it  is  our  impression  that  an  arbitrary  limita¬ 
tion  would  work  serious  injustice  to  papers  in 
the  larger  cities.  While  a  sixteen  page  limit, 
for  instance,  would  provide  very  ample  lee¬ 
way  for  the  smaller  dailies,  it  would  enforce 
such  a  curtailment  for  the  larger  dailies  as  to 
seriously  pcopardize  their  financial  position. 

“It  is  our  impression  that  an  arbitrary  defi¬ 
nition  of  ratio  between  news  and  advertising 
space  with  a  definite  maximum  allowance  for 
news  space  would  provide  sufficient  conserva¬ 
tion  to  make  a  newsprint  saving  that  would 
restore  the  much  needed  supply  and  demand 
balance.** 

4  *  V 

Frank  E.  Langley,  publisher  of  the 
Barre  (Vt.)  Daily  Times: 

“We  kept  within  our  contract  supply  of 
paper  in  1919  and  we  propose  to  do  the  same 
in  1920.  We  kept  within  bounds  last  year 
by  curtailing  advertising  aiiw  news  and  shall 
follow  the  same  course  this  year.  We  lost 
nothing  in  circulation  by  our  course  then  and 
do  not  expect  to  now. 

“If  Congress  will  let  the  newspapers  alone, 
the  natural  laws  of  business  will  regulate  mat¬ 
ters  in  a  short  time.  It  all  resolves  itself  into 
a  matter  of  the  survival  of  the  fittest  and  the 
publisher  who  tries  to  hog  it  all  won’t  always 
be  found  in  that  class." 

*  «  4 

S.  E.  Hudson,  publisher  the  Woon¬ 
socket  (R.  I.)  Call: 

“Our  contract  tonnage  of  350  tons  should, 
with  strict  attention  to  economy,  pretty  nearly 
carry  us  for  one  year  now,  as  last  month,  in 
order  to  protect  ourselves,  because  of  delayed 
shipments  from  the  International  Paper  Com- 
liany's  mill  at  Maine,  we  bought  a  carload  of 
paper  oii  the  open  market  in  New  York,  and 
paid  ten  cents  a  pound  for  same.  We  may 
have  to  get  another  carload  during  the  year 
to  supplement  our  International  tonnage,  but 
we  hardly  think  so.  If  we  are  short  another 
carload  we  will  go  into  the  open  market  again 
and  buy  it.  This  tonnage  that  we  mention 
above  is  based  upon  our  probable  needs  fol¬ 
lowing  drastic  cuts  in  sizes  of  our  paper. 

“Effective  January  1,  1920,  we  raised  our 
minimum  rate  one-sixth,  from  3  to  3Ji  cents 
per  agate  line.  Ordinarily  we  have  been 
running  from  10  to  16  pages  five  days  in  the 
week,  with  16  or  20  pages  on  Fridays.  Now 
we  have  cut  down  our  Friday  size  to  16  pages, 
whenever  possible,  and  are  keeping  the  other 
days  down  to  8  or  10  pages.  All  news  stories, 
whether  local,  suburban,  or  telegraph,  are 


Houston  is  the  great  Railroad, 
cotton,  oil,  lumber  and  rice  cen¬ 
ter  of  Texas.  It  is  one  of  the 
greatest  inland  ports  in  this 
country  and  is  growing  faster 
than  any  town  in  Texas. 

The  Houston  Chronicle 

is  the  great  advertising  medium  of  all 
that  section,  reaching  St,N0  people 
daily  and  over  It, 000  Sunday.  Repre¬ 
sentatives  in  New  York,  CMcago,  St. 
Lsouis,  Kansas  City  and  AUanta,  John 
M.  Branham  Company. 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
years’  experience  recently  stated 
that  his  records  show  tiiat  for 
the  money  expended  the  results 
produced  by  the  Washington 
Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 

Weatern  Reprewotatlve,  J.  E.  Luti, 
Pint  Nat’l  Bank  Bldg.,  Chicago,  III. 
Eaatern  Bepresentatlve,  Dan  A.  Carroll, 
Tribune  Bldg.,  New  York,  N.  Y. 


compact.  We  have  requested  adverti.^. 
keep  the  size  of  copy  down. 

“We  also  avail  ourselves  of  nnti, 


by  many  advertisers,  foreign  and  IcS  ,‘"''lai»5  * 
advertisements  on  such  days  in  th.  L  .''Iw  Tb< 
we  can  best  find  space  for  them. 

“Relative  to  the  present  bills  in  c<i 
limiting  the  size  of  dailies  and  the  So°^ 


and  providing  for  Federal  control  throo 
Federal  Trade  Commission,  etc.  »onii 
that  we  do  not  think  that  this  Dronnsbil- 
work  out.  If  the  A.  N.  P.  aKI,'?. 
tees  appointed  to  have  charge  of 


Mtrtia 

ji£^t 


conservation  can  induce  the  bia 

nru’isiianf^ra  tn  at-nn  thgsir  i.  .ilS  .... 


newspapers  to  stop  their  “hogging”  of 
newsprint  supply  there  will  be  no  nt«l 
Government  control.”  ™ 


Ed.  Flicker,  general  manager  oi 
Bridgeport  (Conn.)  Poet  PnkkjJJ 
Company: 


dwtitul 


“Wc  are  covered  by  contract  to  am 
through  the  year  on  our  white  paper  raL'i 
ments.  However,  if  we  were  not  3 
not  afford  to  go  into  the  open  market  uj* 
the  open  market  price  for  the  purpose 
ing  care  of  increased  advertising. 

“Advertising  rales  were  not  based  on  mw 
ten  cents  for  white  paper  and  advertisen'w 
ing  contracts  will  not  agree  to  pay  any 
rates.  W'e  are  therefore  restrictini  ths^ 
of  our  paper  so  that  we  will  consume  no  an 
than  our  contract  calls  for  and  restrictai 
advertiser  to  the  space  he  contracted 

“As  to  the  bills  in  Congress  limiting  tig' 
of  newspapers  and  providing  FedeiiJ  coanll 
though  it  would  not  affect  us,  we  nosW* 
sider  it  a  reflection  on  the  publishinf  isAm 
should  Congress  deem  it  necessary  u  a 
such  lams.  It  is  up  to  the  larger  pabliiktn 
avoid  such  legislation." 


Victor  Baxter,  assistant  trssM* 
Newport  (R.  I.)  Daily  News: 


"1. — W'e  have  contract  covering  onr  i«4i 
with  Great  Northern  Paper  Company,  ftl, 
cents. 

“2. — W'e  are  not  working  in  co-opoi. 
with  our  neighbors  except  in  principle. 

“3. — No  bill  in  Congress  can  adagis 
settle  the  situation.  Journalism  Is  iM  _ 
exact  science.  Bills  in  Congress  thoaU  bii| 
better  provisions  for  a  percentsge  rada 
a  publication  reaches  the  minimua  nmL 
of  pages.  There  are  many  uscIms  iigBa 
in  the  Sunday  papers. 

4. — Our  circulation  is  6,400.  A  Ben 
Sunday  paper  in  one  edition  uses  mcret. 
nage  than  we  do  in  one  year.  We  print  igk 
ten  and  twelve  pages.  Even  with  tkii  ad 
amount,  we  are  conserving  by  not  solitiai{ 


Cleveland 
A  One-Paper 
Territory 


To  rover  Cleveland  and  Noetk- 
em  Ohio,  the  richest  market  be. 
tween  New  York  and  Chieifi, 
concentrate  in  Cleveland’s  stlj 
morning,  seven-day  paper— ik 
medium  that  leads  in  news,  sdra- 
tising  and  prestige  in  Noitken 
Ohio — 


THE  PLAIN  DEALER 


LANCASTER,  Ps 


NOWAeB.C 


INTELLIGENCER 


NEWS  JOURNAL  (morning) 


The 

Pittsburgh 
Post 


has  the  second 
largest  morn¬ 
ing  and  Sunday  circulars 
in  Piltshurgh. 
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Editor  &  Publisher  for  March  6,  1920 


^iauBCU.  by  not  giving  our  local  com- 
***  K^e  amount  of  reading  tjey  are  entitled 
**“’%!•  oapei'  situation  affects  us  as  a  damper 
*■  uiidinate  growth,  which  in  normal  times 
*  jSnld  be  entitled  to.  If  we  give  up  our 
for  expansion  we  are  doing  our 
ifP*™“The  large  metro_politan  dailies  make 
^noo  the  key^note.'^^ 

T.  ElIU,  publisher  of  the 
^*«siter  (Mess.)  Telegram: 

Ml.  were  allowed  by  the  International 
"'company  2,200  tons;  our  normal  re- 
JJSgnts  are  3,000  tons.  We  bought  one  car 
the  International  company  at  8J4 
■Vand  this  is  all  we  expect  to  buy,  as  we 
S  tbit  every  car  of  paper  purchased  at  ex- 
^^t  figures  by  newspapers  tends  to 
mSn  extortion  by  the  jobbers,  and  some  of 
r'-Dtr  manufacturing  companies. 

"We  are  in  favor  of  any  bill  in  Congress 
mil  relieve  the  situation. 

%tMrt5  received  by  me  during  the  past 

ihow  practically  the  same  condition 

ISehout  the  country.  W'e  will  use  every 
223e  means  to  conserve  paper,  and  will 

rjaiute  to  refuse  advertising." 

*  ♦  * 

^  R.  Davenport,  manager  the 
licbester  (N.  Y.)  Times-Union: 

•Ibc  Times-Union  has  not  purchased  a 
and  of  paper  on  the  open  market  since  the 
^began  to  soar  last  fall,  nor  have  we  at 
mtiffle  been  guilty  of  hoarding.  It  is  our 
determination  to  continue  the  same  policy 
■  long  as  the  present  shortage  continues, 
by  so  doing  we  shall  be  compelled  to 
a  considerable  volume  of  advertising 
ud  ilio  to  limit  our  circulation  the  same  as 
R  biTC  been  doing  for  some  time  past.  In 
at  opinion  that  is  the  only  way  to  cure  the 
itution,  but  unless  tdl  publishers  limit  their 
(•amption,  the  efforts  of  the  few  will  be 

other  Rochester  publishers  are  working 
a  such  the  same  theory  and  according  to  my 
1st  iaiormation  and  belief  none  of  them  has 
bmbt  sny  paper  on  the  open  market  in  sev- 
all  months 

"I  do  not  believe  any  of  the  bills  thus  far 
■ROistod  in  Congress  would  be  of  benefit 
S  tht  industry  as  a  whole  and  they  certainly 
R-u  bo  a  very  serious  handicap  to  a  large 
R^bor  of  publishers.  The  best  way  to 
istail  is  to  curtail,  and  unless  the  publishers 
p  it  of  their  own  volition,  there  will  un- 
Miedly  be  some  form  of  legislation  in  the 
near  future  that  will  place  some  of  us 
n  I  Tcry  embarrassing  situation. 

"Every  publisher  should  realize  that  every 
lac  he  buys  a  carload  of  paper  on  the  open 
■rket,  he  not  only  helps  to  boost  the  spot 
nrlict  but  the  contract  market  as  well.  If 
da  could  be  accomplished,  I  believe  there 
wold  be  less  scrambling  for  the  loose  tonnage, 
ti  the  market  would  gradually  return  to  a 
Mte  normal  condition." 

saw 

Samuel  M.  Rosenthal,  editor  Oil  City 
(h.)  Blisxard: 

"Primarily,  the  news  print  situation  is  con- 
nDed  by  the  lack  of  supply.  Circulation 
povthi  and  advertising  demands  have  swollen 
k  kngh  proportions  the  consumption  of  print 
me  by  the  big  city  newspapers.  Arid  the 
to  are  showing  no  disposition,  excepting  in 
I  lev  isolated  cases,  to  readjust  themsmves 
s  it  will  not  menace  the  very  existence  of 
aaD  city  publishers. 

“For  mstance,  about  two  weeks  ago  the 
niter  dropped  into  some  of  the  Pittsburgh 
dees  of  print  paper  distributors.  In  one 
dee  he  was  told  that  the  New  York  Times 
bd  within  the  past  few  days  made  a  bid  for 
n  tom  of  print  paper  at  12  cents  a  pound. 
Ihty  had  no  paper  for  any  publisher,  regard- 
ha  of  the  price  offered.  Another  distributor 
■d  he  might  have  a  carload  within  the  month. 
“After  hearing  these  expressions  and  others 
vhieh  served  to  verify  the  print  paper  con- 
itiou  as  they  have  been  reviewed  before 
Ctairets  and  in  the  trade  press,  we  came  to 
Ik  conclusion  that  we  were  lucky  to  have 
kfcr  St  all,  let  alone  discussing  such  a  trifle 
a  s  mere  matter  of  price. 

If  tko  city  papars  wish  to  help  solve  the 
slistlcB,  they  ought  to  cut  out  their  "huU- 
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dog”  editions  in  the  outlying  districts  where 
local  dailies  serve  the  public,  at  least, 

“One  of  the  largest  paper  manufacturers 
in  the  United  States  has  contracted  to  its 
regular  customers  its  entire  supply  of  news 
print  at  a  price  less  than  5  cents  a  pound  for 
the  current  quarter.  This  company  is  not 
philanthropic,  but  the  men  operating  it  are 
level  headed,  and  are  simply  selling  their 
output  at  a  price  that  nets  a  mighty  good 
profit  to  them,  and  yet  retains  for  them  the 
respect  of  the  publishing  world. 

“Other  mills  and  their  representatives  are 
contracting  for  their  output  on  the  basis  of 
supplying  the  publisher  with  his  requirements, 
but  there  is  no  guarantee  of  price,  this  be¬ 
ing  fixed  from  time  to  time  as  the  publisher 
asks  shipment. 

“Were  the  large  publishers  not  constantly 
bidding  up  prices,  it  is  quite  probable  that 
these  other  mills  would  be  selling  paper  to-day 
at  not  over  5  or  6  cents  a  pound,  even  though 
there  is  a  scarcity.  But  the  big  publisher  be¬ 
sides  wasting  paper,  is  also  guilty  of  bid¬ 
ding  up  the  price  to  such  an  extent  that  some 
of  the  smaller  dailies  and  weeklies  have  been 
forced  to  suspend." 

w  w  * 

Roy  G.  WaUon,  president-publisher 
the  Houston  (Tex.)  Post: 

We  feel  particularly  proud  of  what  we  have 
accomplished  along  this  line.  The  two  best 
evidences  of  what  we  have  done  are,  first: 
although  we  made  an  increase  of  45  per  cent, 
the  last  six  months  in  1919  over  the  same  elass 
of  advertising  in  1918  and  showed  an  increase 
of  10  per  cent,  in  circulation,  our  increase  in 
the  consumption  of  white  paper  was  only  21 
per  cent.  Second:  although  this  year  we  have 
not  increased  our  tonnage  over  last  year,  by  a 
careful, conserving  from  day  to  day  we  appear 
to  be  in  better  shape  to  meet  the  present 
freight  trouble  than  any  paper,  to  our 
knowledge. 

Some  of  the  specific  things  we  have  done  are 
as  follows:  outside  of  Texas  and  Louisiana  we 
have  increased  our  rate  to  $1.00  a  month,  our 
mail  rate  in  Texas  and  Louisiana  for  six 
months  has  been  raised  from  $4.00  to  $4.50, 
three  months  from  $2.00  to  $2.25.  During  the 
past  twelve  months  we  have  maintained  our 
rate,  this  being  the  first  year  in  many,  many 
years  that  we  have  not  had  our  annual 
bargain.  We  claim  to  have  100  per  cent,  stops 
on  date  of  expiration. 

The  size  of  our  pawr  is  determined  by  the 
advertising  carried.  On  two  Mondays  recently 
we  even  cut  the  size  of  the  paper  to  eight 
pages. 

You  know,  of  course,  that  ever  since  Janu¬ 
ary  1,  1919,  the  Post  has  not  carried  one  line 
of  medical  copy  of  any  description,  nor  has  it 
carried  any  promotional  stock  selling  advertis¬ 
ing,  and  it  is  because  of  our  policy  of  refusing 
this  class  of  advertising  that  we  have  been 
able  to  get  out  what  we  claim  to  be  one  of  the 
cleanest  papers  in  the  United  States,  and  at 
the  same  time  we  have  conserved  paper  to  the 
limit. 

I  hope  that  this  rather  lengthy  explanation 
has  not  been  too  voluminous,  but  this  is  one  of 
the  points  on  which  I  am  rather  inclined  to 
grow  a  little  enthusiastic  and  rather  wordy. 


No  Claasified  in  Early  Etlitions 

Detroit,  Mich. — The  Detriot  New,  be¬ 
ginning  February  23,  is  omitting  all 
classified  advertising  from  editions 
printed  before  12.30  o’clock.  By  this 
means  it  is  expected  to  save  400  tons  of 
newsprint  a  year. 


Time  and  Money 

Both  time  and  money  are 
saved  by  members  of  The  Asso¬ 
ciated  Newspapers  who  are  se¬ 
curing  a  most  effective  feature 
service  at  a  saving  over  former 
feature  expense.  Besides,  they 
are  building  up  for  themselves 
a  service  of  increasing  value. 

Write  or  wire  for  terms  of  member¬ 
ship.  Only  a  few  cities  now  open. 

The  AMOciated  Newspaper* 

m  Broadway  New  York 
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Always  -Accurately 

International  News  Service 
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PR1CE.FIXING  IS  BARRED 
BY  SUPREME  COURT 

Lower  Court  Rule  That  Sherman  Law 
Allows  Resale  Domination  hy  Maker 
Is  Upset  by  Decision  in 
Schrader  Case 

Washington. — The  Supreme  Court 
this  week  reversed  a  Federal  District 
Court  decree  which  held  that  the  Sher¬ 
man  Anti-Trust  act  did  not  prohibit  a 
resale  price  fixing  unless  there  was  an 
intention  of  creating  a  monopoly  in  re¬ 
straint  of  trade.  The  opinion  was  ren¬ 
dered  in  'the  Government’s  appeals 
from  dismissal  in  Ohio  of  indictments 
charging  A.  Schrader’s  Sons,  Inc.,  with 
entering  into  a  combination  in  restraint 
of  trade  by  compelling  tire  manufac¬ 
turers  to  whom  it  sold  its  products  “to 
execute  uniform  contracts  concerning 
resales  and  refusing  to  sell  those  who 
did  not  enter  into  such  contracts  and 
adhere  to  uniform  resale  prices  fixed 
by  it.” 

Colgate  Csmo  Not  Relevant 

Justice  McReynolds,  who  gave  the 
opinion,  said,  in  answering  the  opinion 
of  the  lower  court  that  the  main  de¬ 
fense  of  the  defendants  was  that  the 
effect  of  the  Colgate  decision  was  to 
prevent  their  prosecution  for  resale 
price  fixing;  that  the  opinion  of  the 
court  was  that  this  was  not  the  in¬ 
tent  and  application  of  the  Colgate  de¬ 
cision,  and  that  resale  price  fixing  is 
a  violation  of  the  Sherman  Anti-Trust 
Act. 

In  June,  1919,  the  United  States  Su¬ 
preme  Court  affirmed  the  judgment  of 
the  District  Court  for  the  Eastern  Dis¬ 
trict  of  Virginia  sustaining  a  demurrer 
to  an  indictment  returned  in  that  dis¬ 
trict  in  December,  1917,  against  Colgate 
&  Co. 

The  indictment  charged  that  the  de¬ 
fendants  indicated  to  wholesale  and  re¬ 
tail  dealers  by  letters  and  circulars  and 
orally,  the  prices  it  desired  to  have  main¬ 
tained  on  its  products  and  that  dealers 
failing  to  maintain  such  prices  were 
placed  on  so-called  “suspended  lists" 
and  refused  further  supplies  until  they 


gave  assurance  that  the  prices  indicated 
would  be  observed. 

The  defendants  said  that  this  haul 
been  their  practice  for  years  and  that 
there  was  no  intent  to  monopolize  trade. 

While  the  United  States  Supreme 
Court  held  that  this  method  did  not 
come  in  conflict  with  the  Sherman  Anti- 
Trust  Act,  the  opposite  was  held  in  the 
Schrader  case. 

No  Monopoly  Intended 

An  indictment  was  returned  June, 
1918,  against  this  firm,  manufacturer  of 
valves  and  valve  parts,  pneumatic  pres¬ 
sure  gauges  and  other  accessories  in 
connection  with  pneumatic  tires  on  auto¬ 
mobiles. 

The  defendants  were  charged  by  the 
Government  with  requiring  tire  manu¬ 
facturers  and  jobbers  to  whom  it  sold 
its  products  “to  execute  uniform  con¬ 
tracts  concerning  resales,  and  with  re¬ 
fusing  to  sell  to  those  who  did  not  enter 
into  such  contracts  and  adhere  to  the 
uniform  resale  prices  fixed  by  it.”  In 
this  way  it  was  alleged  by  the  Govern¬ 
ment  that  competition  was  suppressed 
and  prices  to  retail  dealers  and  the  con¬ 
suming  public  were  maintained  and  en¬ 
hanced. 

The  United  States  Court  for  the 
Northern  Ohio  District  sustained  the 
demurrer  and  held  in  effect  that  the 
case  came  within  the  opinion  previously 
rendered  by  the  United  States  Supreme 
Court  in  the  Colgate  case,  wherein  it 
was  held  that  the  resale  price  fixing 
practiced  by  the  Colgate  firm  was  not 
illegal  within  the  meaning  of  the  Sher¬ 
man  Anti-Trust  Act. 
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GATHERED  AT  RANDOM 


Personal  and  confidential.  Contribu¬ 
tors  may  save  time,  which  may  be  valu¬ 
able,  by  omitting  to  erase  or  cut  out  the 
return  addresses  on  the  envelopes  they 
use.  We  never  look  at  them. 


As  we  found  more  than  once,  when 
limited  to  it,  a  green  spruce  is  not  a 
satisfactory  fuel.  But  after  it  has  been 
transformed  into  the  Congressional 
Record  it  is  very  useful  in  kindling  a 
furnace  fire,  and  rolled  tightly  it  burns 
well  in  an  open  fire. — B.  L.  T.  in  Chi¬ 
cago  Tribune. 


Not  Since  January  16 

Seen  in  the  New  York  News:  “Sup¬ 
pose  your  sister  was  murdered  by  a 
friend  in  human  form?”  Are  there  any 
friends  in  spirit  form  ? — C.  P.  C. 


Thirty-two  factories. 

Eigrht  thousand  men  employed. 

Eight  public  schools,  three  high 
schools,  night  schools,  a  famed  col¬ 
lege,  two  libraries,  music  and  art  or¬ 
ganizations  • 

Bank  deposists  totaling  $8,500,000. 

A  cultured,  wealthy,  American  pop¬ 
ulation. 

All  this  in  a  city  of  25,000. 


Beloit,  Wisconsin 


Beloit  has  one  paper— the  Dailr 
News.  Circulation  7,700.  Rate,  Sfic 
per  agate  line. 


ing  editor  of  the  old  Chicago  “Inter- 
Ocean,”  when  queried  for  a  2  a.  m. 
“flash”  at  the  ringside  of  the  Gotch- 
Hackenschmidt  wrestling  bout,  wired 
his  office:  “Too  much  excitement,  can’t 
think.” — N.  M. 

Now  send  along  the  one  “best  bet  you 
ever  heard.” 


The  Whole  Truth 

The  couple  were  married  at  the  home 
of  the  bride’s  parents,  where  they  will 
remain  until  the  groom  gets  a  position. 
— Centralia  (Mo.)  Messenger. 


Materiel  for  Sir  Oliver  Lodge 

A.  McArthur,  personal  friend  of  the 
late  James  Whitcomb  Riley,  opened  the 
meeting  with  a  corking  good  story.  Mr. 
Riley  speaks  at  the  Commercial  club 
luncheon  tomorrow. — Racine  (Wis.) 
Journal-News. 


Help!  Help! 

Dorothy  Richardson,  press  agent,  has 
been  approached  by  an  emissary  from 
the  Columbia  School  of  Journalism  with 
the  suggestion  that  she  go  up  there  and 
teach  the  young  idea  how  to  shoot  press 
matter  into  the  newspapers.  It  is  pre¬ 
dicted  that  very  soon  we’ll  be  calling 
her  Professor  Dorothy. — Bide  Dudley  in 
New  York  Evening  World. 


One  Hundred  Yeers  Ago  Today 

“The  editor  declines  this  drawing 
with  regrets.” 

“Regrets?”  sneered  the  artist.  “Bah! 
I  heard  him  laughing  as  he  sent  you 
out.” — Louisville  Courier  Journal. 


Ye  Cheery  Ed. 

Wm.  Morgan  visited  this  section  last 
week.  His  cancer,  while  not  painful,  is 
rapidly  progressing,  and  will  soon  end 
the  career  of  a  hard  working,  stout  man. 
— Tryon  (N.  C.)  News. 


There  is  a  difference  of  opinion  as  to 
whether  a  fur  coat  is  injured  by  sitting 
on  it.  We  are  inclined  to  agree  with 
those  who  maintain  that  the  practice 
will  eventually  wear  out  the  coat.  We 
know  it  works  that  way  with  trousers, 
but  we  know  of  no  polite  way  to  ob¬ 
viate  it. 

V  *  * 

May  Yokes  was  talking  about  one  of 
her  early  appearances  in  New  York  last 
night. 

‘Gee!”  she  said,  “I  shall  never  forget 
a  write-up  one  of  the  papers  gave  me." 

“Because  it  was  so  good?”  we  asked. 

“Oh,  no,"  she  replied.  “Because  I  had 
such  a  hard  time  to  find  it.  I  didn’t 
know  it  was  in  the  paper  until  about 
half  a  dozen  of  my  friends  called  me  up 
and  told  me  about  it,  and  even  then  I 
couldn’t  locate  it  although  I  searched 
that  old  paper  ragged.” 

‘Why  couldn’t  you  find  it?" 

“Because,”  said  Miss  Yokes  with  a 
grin,  “the  darned  thing  had  a  two- 
column  head  on  it.  I  thought  it  was  a 
patent  medicine  ad.” — Bide  Dudley  in 
New  York  Evening  World. 


Right  in  the  Cold  Weather,  Too 

Heavy  Undressed  Kid — Lost  Satur¬ 
day  at  or  near  courthouse. — Wenatchee 
(Wash.)  .World. 


Trade  ClaMica 

Sir:  Speaking  of  newspaper  classics, 
the  late  Ben  Ridgely,  of  the  consular 
service,  announced  as  a  cub  reporter,  on 
returning  from  a  big  Louisville  fire,  that 
it  was  not  worth  while  to  write  a  story, 
as  “everybody  in  town  was  there"  to  see 
it  for  themselves. — C.  D. 

Sir:  Duke  Hutchinson,  former  sport- 


The  Detroit  News 


Largest  circulation  in  Mich¬ 
igan,  daily  or  Sunday,  City 
circulation,  week  days  ex¬ 
ceeds  all  competitors  com¬ 
bined,  Sundays  50%  more 
than  only  competitor. 


manager,  Udell  Company,  Indianapolis ; 
Walter  Drey,  vice-president,  Forbes 
Magazine,  New  York;  Herbert  F.  De- 
Bower,  vice-president,  Alexander  Hamil¬ 
ton  Institute,  New  York;  J.  D.  Ells¬ 
worth,  advertising  manager,  American 
Telephone  and  Telegraph  Company,  New 
York. 


McNITT  LEAVING  N.  Y.  MAIL 


Sizing  It  Up 

“What’s  the  matter  with  America 
these  days?" 

Too  many  diamonds,  not  enough 
alarm  clocks. 

Too  many  silk  shirts,  not  enough 
blue  flannel  ones. 

Too  many  pointed-toed  shoes  and  not 
enough  square-toed  ones. 

Too  many  serge  suits  and  not  enough 
overalls. 

Too  much  decollete  and  not  enough 
aprons. 

Too  many  consumers  and  not  enough 
producers. 

Too  much  envy  of  the  results  of  hard 
work  and  too  little  desire  to  emulate  it. 

Too  many  desiring  short  cuts  to 
wealth  and  too  few  willing  to  pay  the 
price. — Roy  K.  Moulton  in  The  New 
York  Evening  Mail. 


A.  A.  C.  W.  Program  Committee 

The  Associated  Advertising  Gubs  of 
the  World  program  for  their  Indianap¬ 
olis  convention  is  in  charge  of  the  fol¬ 
lowing  committee:  (Chairman,  Jesse  H. 
Neal,  executive  secretary.  Associated 
Business  Papers,  New  York;  J.  George 
Frederick,  president.  Business  Bourse, 
New  York;  Howard  T.  Griffith,  sales 


AN  AUTO  CENTRE 

Thousands  of  auto  owners  are  to  be 
found  among  the  residents  and  visi¬ 
tors  of  the  North  Jersey  Shore  towns. 

The  annual  auto  show  for  this  part 
of  the  state  will  be  held  in  Asbury 
Park  this  year  from  March  13  to 
March  20. 

Manufacturers  of  automobiles  and 
automobile  accessories  will  do  well  to 
bear  in  mind  that  this  territory  is 
thorough!  V  covered  by  the 

ASBURY  PARK  PRESS 
Evening  and  Sunday  Editions 
Member  A.  B.  C.  Standard  Rate  Card 
Frank  R.  Northnip 
Special  Representative. 

3(3  Fifth  Avenue,  New  York  City 

Association  Building,  Chicago,  III. 

J.  L.  Kinmonth,  Publisher. 

Asbury  Park,  New  Jersey 


LOS  ANGELES 


EVENING  HERALD 


Carries  a  greater  volume 
of  advertising  than  any 
daily  on  the  Pacific  coast 


DAILY  CIRCULATION 
123,305 

Charter  Member  A.  B.  C. 


at  Sioux  Falls  by  R.  E.  Harringtoinj 
the  Kansas  City  bureau. 


Three  papers  of  Colombia,  So«l 
America,  have  been  elected  to  membo. 
ship  in  the  Associated  Press.  They  m 
the  Espectador  and  Diario  Nacional  ci 
Bogata  and  the  Relator  of  Cali.  Otji^ 
elected  are  the  Fort  Collins  (Colo.)  Ei. 
press,  the  Cisco  (Tex.)  News  and  tb 
Eastland  (Tex.)  Oil  Belt  News. 


Will  Give  Elntire  Time  to  Central 
Press  Association 

Yirgil  Y.  McNitt  will  retire  from  the 
management  of  the  syndicate  department 
of  the  New  York  Evening  Mail  on  April 
1  to  devote  his  energies  to  the  upbuilding 
of  the  Central  Press  Association,  an  es¬ 
tablished  marketing  concern  for  features 
of  prime  importance  independent  of  but 
affiliated  with  the  Qeveland  concern  of 
the  same  name. 

Mr.  McNitt  has  already  under  contract 
such  well  known  top-notchers  as  car¬ 
toonist  Fontaine  Fox,  creator  of  Thomas 
Edison,  Jr.,  and  Toonerville  Trolley,  and 
Rube  Goldberg.  He  will  represent  Sam 
Blythe,  William  Jennings  Bryan,  R.  K. 
Moulton,  Tuthill,  the  comic  strip  artist, 
and  others. 


Madison  Times  Names  Specisl 

The  Madison  (Wis.)  Capital  Tinas 
has  appointed  Payne,  Burns  &  Smitli 
in  New  York  and  Boston  and  G.  Logu 
Payne  Company,  Chicago  and  Detroit, 
as  national  advertising  representatiici 


Canada  Admits  Staats-Zelhing 

The  mailing  privileges  of  the  Ne» 
Yorker  Staats-Zeitung  in  Canada,  whidi 
were  revoked  with  those  of  other  for- 
eign-language  newspapers  during  tia 
war  have  been  renewed.  The  ban  ww 
into  effect  in  November,  1914. 


Selma  Papers  Merge 

Selma,  Ala. — The  Selma  Times-Jour- 
nal  Publishing  Company  has  been  incor¬ 
porated  heTe  with  a  capital  of  $S0,(XX), 
and  has  taken  over  the  Selma  Journal 
and  the  Selma  Times,  evening  papers, 
to  hereafter  be  published  evening  and 
Sunday  morning  as  the  Times-Journal. 
Officers  of  the  new  company  are  Sam. 
F.  Hobbs,  president;  Isadore  Kayser, 
vice  president ;  J.  Percy  Day,  secretary 
and  treasurer.  F.  T.  Raiford  is  the  ed¬ 
itor  and  publisher. 


Associated  Press  Notes 

Paul  Cowles  was- transferred  March  1 
to  the  superintendency  of  the  Western 
Division  and  E.  T.  Cutter  to  the  super¬ 
intendency  of  the  Central  Division.  The 
exchange  is  mutually  satisfactory,  Mr. 
Cutter  wishing  to  return  to  the  Central 
Division  in  which  he  served  for  many 
years  and  Mr.  Cowles  w-elcoming  a  re¬ 
turn  to  the  Pacific  Coast  because  of  the 
health  of  Mrs.  Cowles. 

Beeman  Fisher  who  has  been  corre¬ 
spondent  at  Sioux  Falls,  S.  D.,  has  been 
transferred  to  the  staff  of  the  Dallas 
(Tex.)  bureau.  He  will  be  succeeded 


For  fifteen  yenre  the 


bni  had  the  largeit  circulation  of  iijr 
daily  newipaper  in  America.  It'i  a  haUl, 


703,209 


Average  Daily  Met  Paid  Circulatioi. 
January,  1920. 

Member  A.  B.  C. 


The  Mount  Vernon,  N.  Y. 


DAILY  ARGUS 


carries  more  display  advertuini 
than  any  other  newspaper  is 
Westchester  County 

This  is  an  acknowledgment  of 
its  power  that  the  advertiser 
should  heed,  if  desirous  ot 
reaching  the  people  of  Mount 
Vernon 


GEO.  B.  DAVID  &  CO. 

Foreign  Representative 
171  Madison  Ave.  NEW  YORK 


The  Personal  Contact 


Few  advertising  mediums  where  read¬ 
ers  take  a  personal  interest  in  all  the 
news  and  advertising  excel 


pittaburg  Biapatrii 


Pittsburg's  Best  Advertising  Mediuni. 


Branch  Offices : 

Wallace  G.  Brooke, 
Brunswick  Building,  New  York 
The  Ford-Parsons  Co., 
Marquette  Building,  Chicago,  Ill. 


Sworn  Statement 
Sunday  Circulation 
New  Orleans  States 


Oct.  5,  1919 

City  . 22,319 

Country  .  14,916 


Nov  9,  1919. 

City  .  25,731 

Country  .  17,434 
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PUSH  UNDERWCX)D  BILL 

along  in  congress 

y  5.  VotM  to  Create  Special 

Cuna“*'""  Treat  With  Canada 
for  PaMing  Pulpwood 
Embargo 


Washington,  D.  C. — The  Senate  on 
febnury  27  adopted  the  Underwood 
solution  to  create  a  commission  to 
^tiate  with  Canada  regarding  modi- 
iatioD  of  embargoes  on  wood  pulp  and 
wint  paper.  The  bill  cart-ies  an  appro- 
Jition  of  $50,000  for  the  work. 

On  motion  of  Senator  McKellar  of 
TaiMSSce  the  Senate  amended  the  reso- 
ijtion  to  cover  all  classes  of  paper  and 
Sprint.  Senator  Kirby  of  Arkansas 
nid  the  State  Department  at  his  re- 
l,{st  recently  induced  Canada  to  lift 
if  embargo  on  newsprint  so  that  a 
Kvspaper  in  his  state  could  obtain  a 
jhipinent.  “Why  couldn’t  the  State  De- 
jament  do  this  in  all  cases?”  he  asked. 
1  don’t  see  the  necessity  of  appropri- 
laiig  $50,000  for  a  special  commission.” 
Senator  Hitchcock  replied  that  Can- 
njj  was  considering  establishment  of 
iff  own  diplomatic  agency  in  the 
United  States  and  that  she  might  prefer 
jaling  direct  with  a  special  commission 
mher  than  through  the  British  Embas- 
iT  and  the  State  Department. 
Representative  Baer  is  handling  the 
Underwood  bill  in  the  House. 


Montseal  Que. — Premier  Foster,  of 
ie  Province  of  New  Brunswick,  states 
diat  the  Underwood  resolution  has  been 
itttived  through  the  State  Department 
a  Ottawa,  but  he  declined  to  say  what 
action  would  be  taken  beyond  that  New 
Branswick  would  be  represented  when 
Kjotiations  were  actually  commenced, 
and  the  position  of  that  Province  stated. 
He  farther  said :  “That  the  American 
iterests  holding  leases  of  Crown  lands 
1  this  Province  took  up  their  present 
leases  when  renewals  were  made  a  few 
Tears  ago  at  a  time  when  they  had  full 
knowledge  of  conditions  as  they  exist 
'.oday,  as  there  was  an  embargo  in  this 
Province  at  that  time  just  as  there  is 
today.” 


FREE  COPIES  TO  AGENTS 
A  SERIOUS  LEAK 


(Continued  from  Page  13) 
ions  in  the  publishing  business  at  the 
present  time  than  there  were  during  the 
price-regulated  conditions  of  the  war. 
The  publisher  realizes  now  more  than 
ever  before  that  he  is,  among  other 
things  the  public  chooses  to  call  him,  a 
Bnnfacturer,  sometimes  on  a  large  scale 
« a  tonnage  basis,  plus  the  extreme  ele¬ 
ment  of  perishability  of  his  goods  plus 
ihe  fact  that  he  must  deliver,  say  125 
l®s  per  day  in  units  of  a  half-pound 
rsdi  and  that  on  an  absolutely  fixed  time 
•diedule.  All  of  these  considerations 
“nphasized  by  the  hazard  of  post-war 


Perth  Amboy,  N.  J. 

Mott  Rapidly  Growinir  City  in  East 
Thoroughly  Covered  by  the 

Evening  News 

{•ember  A.  N.  P.  A.,  A.  B.  C.,  A.  P. 
Masonable  requests  for  trade  informa¬ 
tion  (riven  prompt  attention. 

7-  R.  Northrup,  303  5th  Avenue 
New  York  City 


conditions  compel  him  to  reconsider  his 
entire  method  of  procedure. 

The  Audit  Bureau  of  Circulation  has 
for  its  object  the  regulation  and  control 
of  bad  practices  in  the  publishing  busi¬ 
ness,  and  has  accomplished  more  than 
any  other  element  in  the  elimination  of 
some  of  the  misrepresentation  of  circu¬ 
lation  records.  As  a  matter  of  principle, 
anything  that  can  be  done  to  eliminate 
unwarranted  free  copies  is  a  definite 
step  in  advance,  eliminating  one  of  the 
possibilities  of  the  return  to  any  form 
of  inflated  circulation  records. 

If  the  advertiser  and  the  advertising 
agent  could  understand  the  real  prob¬ 
lems  of  the  publisher  it  is  certain  that 
they  would  not  hold  him  to  account  for 
his  failure  to  be  as  liberal  as  formerly. 
The  elimination  of  free  copies  is  only  a 
part  of  the  publisher’s  effort  to  cut  down 
waste ;  but  it  is  a  very  considerable  part. 

I  can  remember  being  called  in  to  look 
over  the  books  of  several  advertising 
agencies  who  have  suspended  business, 
and  it  has  always  been  a  matter  of  some 
curiosity  to  see  what  revenue  they  had 
from  the  sale  of  free  copies  received 
from  newspaper  and  other  publishers.  I 
found  in  some  cases  that  the  office  rent 
had  been  paid  from  this  income. 

“It  Doesn’t  Cost  Anything’’ 

On  the  other  hand,  how  many  times  I 
have  heard  the  statement  (too  often  to 
suit  my  temper)  :  “It  docs  not  cost  you 
anything,  anyway.”  When  the  adver¬ 
tiser  and  advertising  agent  recognize  that 
the  newspaper  business  is  in  effect  a 
manufacturing  business  with  a  cost  of 
raw  material  very  high  in  proportion  to 
the  total  amount  of  its  revenue  and  in 
comparison  with  other  manufacturing 
businesses,  they  will  get  over  the  idea 
that  publishing  a  newspaper  simply 
means  accepting  advertising  without  any 
regard  to  the  real  cost  under  the  printed 
line  of  type.  With  the  purpose  of  giving 
such  information  as  will  lead  to  a  better 
understanding  and  incidentally  to  shorten 
the  length  of  this  article,  I  submit  be¬ 
low  some  facts  covering  this  situation. 

Before  leaving  this  discussion  to  the 
bare  fact  figures,  I  submit  that  it  would 
be  much  more  to  the  advantage  of  the 
advertiser  or  his  agent  if  the  ruling  of 
the  War  Industries  Board  made  at  a 
time  of  stress  be  applied  to  the  con¬ 
ditions  that  now  exist  and,  in  a  regu¬ 
lated  form,  of  course,  to  the  conditions 
which  will  hereafter  exist  in  the  indus¬ 
try  even  when  the  price  of  print  paper 
has  been  reduced  to  a  normal  standard. 

Pertinent  FecU 

1.  Market  prices  on  print  paper  during 
the  last  six  months  have  varied  from 
$100  to  $180  per  ton.  Compare  this  to 
steel  and  fabricated  steel  products,  and 
figure  the  cost  at  a  production  of  over 
100  tons  a  day. 

2.  Contract  prices  for  newsprint  have 
trebled  on  the  average  during  the  last 
three  years.  The  large  newspaper  is 
more  heavily  penalized  because  the  cost 
of  print  paper  is  a  larger  percentage  of 
the  total  cost.  Print  paper  on  a  normal 
basis  is  40  per  cent  of  the  cost  of  pro¬ 
duction  in  a  large  newspaper. 


THE  PEOPLE  OF 
NEW  LONDON,  CONN. 

have  money  to  spend  for  nationally  adver¬ 
tised  goods.  The  city  was  never  as 
prosf>erous  as  it  is  today. 


Advertise  your  goods  at  dawn 
and  sell  them  before  dark 


The 

NEW  LONDON  TELEGRAPH 

JULIAN  D.  MORAN,  Pre».  «nd  Mgr. 
Representatives 

P.iyne- Burns  &  Smith,  New  York — Boston 
J.  Logan  Payne  Co.  Chicago — Detroit 


3.  Reliable  information  shows  the  de¬ 
mand  at  least  10  per  cent  greater  than 
the  supply. 

4.  In  most  cases  the  unusual  demand 
for  advertising  space  has  been  the  only 
reason  why  publishers  could  begin  to 
meet  increasing  costs.  They  consider 
the  present  condition  is  temporary  and 
are  willing  to  finance  their  production 
until  such  time  as  costs  find  a  lower 
level  or  the  advertising  market  must  ab¬ 
sorb  the  increased  cost  by  increased  ad¬ 
vertising  rate.  If  compelled  to  accept  the 
normal  amount  of  advertising,  the  rev¬ 
enue  could  not  meet  expense  without 
immediate  rate  increase  in  proportion. 

5.  Several  hundred  publishers  of  daily 
newspapers  will  suspend  publication  un¬ 
less  relief  comes  in  a  very  short  time. 

6.  The  average  normal  waste  in  a 
newspaper  plant  is  4  per  cent.  Present 
conditions  with  price  quadrupled  the 
waste  is  7  per  cent  to  12  per  cent. 

7.  Prior  to  December,  1919,  labor 
trouble  and  shortage  of  raw  material  and 
machines  made  the  mill  production  less 
and  of  a  poorer  quality. 

8.  Bad  handling  of  freight  and  poor 
condition  of  cars  increase  waste. 

9.  Spoiled  in  pressroom  amounts  to  4.5 
per  cent.  Out  of  400,000  printed  18,000 
are  unsalable.  One  bad  roll  will  spoil 
an  equivalent  amount  of  4  other  good 
rolls,  because  5  rolls  or  perhaps  more 
are  used  at  the  same  time. 

10.  Newspapers  being  handled  in  small 
units  (one-half  pound  each)  suffer  a 
large  depreciation  in  transit  before’  de¬ 
livery  to  dealer. 

11.  The  accumulation  of  all  of  these 
sources  of  loss  makes  a  large  total. 

Continue  the  War  Board’s  Rules 

The  recommendations  of  the  War  In¬ 
dustries  Board  on  the  subject  of  free 
copies  during  1918  were  as  follows : 

“5.  Discontinue  giving  free  copies  to 
advertiser,  except  not  more  than  one 
copy  for  checking  purposes. 

“Any  advertiser  who  customarily 
places  advertisments  with  the  newspaper 
in  at  least  four  issues  each  week  and 
advertising  agencies  from  whom  the  pub¬ 
lisher  receives  advertising  regularly  may 
be  put  on  the  regular  mailing  list  to 
facilitate  handling  in  the  mailing  room. 

“Copies  must  not  be  sent  as  a  means  of 
advertising  the  newspaper  itself  to  ad¬ 
vertising  agencies  from  whom  the  pub¬ 
lisher  does  not  regularly  receive  busi¬ 
ness.” 

There  is  a  legitimate  solution  of  this 


situation  and  all  parties  interested  will 
recognize  the  necessity  of  immediate 
action. 

The  rulings  of  the  War  Industries 
Board  in  effect  during  the  war  proved 
to  be  a  great  factor  in  the  elimination 
of  waste.  Some  of  the  restrictions,  at 
least,  of  these  rulings,  should  be  con¬ 
tinued  in  the  publishing  industry  and 
their  value  not  lost  in  the  even  more 
critical  situation  which  has  developed 
during  the  past  year. 


3  OF  A  KIND 

New  England  Market 
Merchandising 


Service  Department 

To  cover  the  first  effectively  you 
need  the  other  two. 

Govt.  Statement  For  Six  Months 
Ending  April  1st  Shows 


301,270 


Twenty  thousand  each  week  to 
the  prominent  members  of  our 
denomination.  Every  copy  paid 
in  advance. 

The  oldest  religious  paper  in 
the  country. 


20 


cents  a  line 

THE 


/>  IHfc  r|i 

lONGREGATIONAUSl 


14  Beacon  St. 


Boston 


Sen.  Harding’s  Paper  Omits  Ads 

Cleveland. — Small  papers  in  Ohio  are 
begging  paper  at  almost  any  price  in 
order  to  “get  out.”  The  Marion  Star, 
owned  by  United  States  Senator  War¬ 
ren  G.  Harding,  who  is  a  practical  news¬ 
paper  man,  February  25  eliminated  all 
advertising.  The  paper  was  confined  to 
six  pages,  this  editorial  announcement 
being  made: 

“The  Star  may  occasionally  put  out 
similar  issues  until  more  paper  arrives.” 
Failure  of  newsprint  to  reach  the  Star 
caused  the  elimination  of  advertising. 


The  Boss  says: 

We  do  biff  thinffs  for  advertisers  and 
both  biff  and  little  advertisers  use 
our  space  because  we  treat  ’em  all 
alike. 

She  Hi  ti^tnmn 

Tbe  Eveninff  Newspaper 
Published  at  Fairmont,  W.  Va. 

Population  25,000— December  A.  B.  C 
Circulation  5,363. 

Represented  bjr  MacQuoid  Affency 

103  Park  Avenue,  New  York 


‘"Reduce  YOUR  Requests  for ‘Du¬ 
plicate’  Checkiug  Copies  95%” 

One  of  these  Serveies  fits  your  Needs 
“The  Schworm-Mandel  COMPLETE  COPY 
Delivery.’’— Rates— $6-$8-$10  monthly. 
“The  Schworm-Mandel  PAGE  ONLY  De¬ 
livery.”  Rates— $4-$5-$6-$8  monthly. 
“The  Schworm-Mandel  TWO  MONTHS 
FILE.’’  (Relieves  YOLI  of  the  inconven¬ 
ience  of  Supniyinff  “Duplicate”  Check¬ 
ins:  Copies.)  Rates— $4-$5-$6  monthly. 
ALL  THREE  SOLD  ON  “MONEY  BACK” 
GUARANTEE 

Ask  us  to  explain  YOUR  Service 

SCHWORM-MANDEL  lot..  New  York  City 


The  Dominating  Force 

In  a  manufacturing  territory  famous 
for  its  hustle,  thrift  and  prosperity 
where  a  million  dollars  arc  expended 
weekly  in  wages. 

The  Bridgeport  Post 
Standard-  T elegram 

Not  only  dominate  this  field,  but  they 
offer  advertisers  the  lowest  rate  ob¬ 
tainable  in  New  Enffland.  Keep  them 
on  your  list. 

FOREIGN  REPRESENTATIVES 
I.  O.  Klein, 

Metropolitan  Bldff.,  New  York. 

John  Glass, 

Peoples’  Gas  Bldff.,  Chicaffo,  Ill. 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 
Member  A.  B.  C. 

Foi-rngn  Advartisinff  RapresaBtativM 
Metropolitan  Towdr,  Peoples’  Gas  Bldff. 
1.  A.  KLEIN  JOHN  GLASS. 

New  York.  Chkaffo. 
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GRAVURE  FOR  EVENING  POST 

New  Section  May  1— Truatees  Cede 
Control  to  Gay 

A  rotogravure  section  will  be  inaugu¬ 
rated  by  the  New  York  Evening  Post 
in  its  Saturday  issue  beginning  about 
May  1. 

The  trusteeship  instituted  by  Thomas 
W.  Lament  when  he  bought  the  Evening 
Post  in  August,  1918,  has  been  termi¬ 
nated  and  control  is  now  vested  inde¬ 
pendently  in  Edwin  F,  Gay,  president 
The  retiring  trustees  are  Dr.  Henry  S. 
Pritchett,  Theodore  N.  Vail  and  Ellery 
Edgwick. 

Intertypa  Profita  $303,824.17 

The  Intertype  Corporation  reports 
that  sales  were  58  per  cent  greater  in 
1919  than  in  1918.  Net  profits  were 
$303,824.17,  against  $193,124.35  the  pre¬ 
vious  year. 

Daily  Item  Starta  in  Waco 

Waco,  Tex. — The  Daily  Item,  a  new 
afternoon  newspaper,  Clyde  Essex,  edi¬ 
tor,  made  its  appearance  this  week. 

Labor  Men  Buy  Paraona  Eclipae 

Independence,  Kan. — The  Parsons 
Eclipse,  the  oldest  daily  in  that  city,  has 
been  sold  to  organized  labor  of  Parsons. 

Judge  Arnold  Starta  New  Weekly 

-Albany,  N.  Y. — “The  Constitution”  is 
the  title  of  a  weekly  publication  started 
here  by  Judge  Lynn  J.  Arnold,  editor 
of  the  Knickerbocker  Press.  It  is  ex¬ 
pected  to  treat  extensively  of  the  politi¬ 
cal  conditions  and  problems  confronting 
the  state  and  nation  and  to  support  the 
Knickerbocker  Press  in  opposing  the 
efforts  to  oust  the  Socialists  from  the 


Assembly.  Publication  day  will  be  Sat¬ 
urday  and  price  10  cents. 

Timea-Union  Enlarging  Plant 

Rochester,  N.  Y. — The  Times-Union 
has  purchased  the  building  adjoining  its 
present  home.  It  has  a  frontage  of  24^ 
feet,  is  161  feet  deep  and  five  stories 
high.  All  partitions  will  be  removed  so 
that  the  two  places  will  make  one  plant. 
Two  years  ago  the  Times-Union  was 
formed  by  a  consolidation  of  the  Roches¬ 
ter  Times  and  the  Union  and  Adver¬ 
tiser,  occupying  the  building  formerly 
owned  by  the  latter. 

Merger  in  Loganaport 

Locansport,  Ind. — With  the  issue  of 
March  15,  both  the  Pharos-Reporter  and 
the  Tribune  will  cease  as  separate  pub¬ 
lications  and  the  Pharos-Tribune  will 
appear  as  an  all-day  publication,  pub¬ 
lished  by  a  new  company,  the  Pharos- 
Tribune  Company.  The  advertising  rate 
will  be  Syi  cents  per  line  flat.  The  paper 
will  be  represented  in  the  national  ad¬ 
vertising  field  by  the  Franklin  P.  Alcorn 
Company. 

Virginian’s  Bulletin  Out 

Roanoke,  Va. — The  January  issue  of 
the  Virginia  Press  Association’s  Quar¬ 
terly  Bulletin  has  just  been  sent  out  by 
Secretary-Treasurer  James  C.  Latimer. 
The  Quarterly  contains  the  proceedings 
of  the  mid-winter  meeting  held  at  New¬ 
port  News,  November  13  and  14. 

Newspaper  Discontinues  Weekly 

Bentonville,  Ark. — The  Bentonville 
County  Democrat,  which  has  been  is¬ 
sued  as  a  weekly  for  35  years,  and  for 
the  past  year  as  a  daily  and  weekly, 
has  discontinued  the  weekly  edition. 


-GOSS- 


Tlie  name  that  stands  for 

SPEED,  DEPENDABILITY, 
SERVICE 


THE  GOSS 

High  Speed  “Straightline”  Press 

TTsed  in  the  Isrseet  newspaper  plants 
in  XJ.  B.  A.  and  Europe. 

THE  GOSS 

High  Speed  “Unit  Type”  Press 

Built  with  all  Unita  on  floor  or  with 
Units  superimposed. 

THE  GOSS 

Rotary  Magazine  Printing  and  Folding  Machine 

Speoially  desicned  for  Catalogue 
and  Maffasine  Work. 

GOSS  STEREOTYPE  MACHINERY 

A  complete  line  for  oasting  and  finishing 
flat  or  curved  plates. 


DESCRIPTIVE  LITERATURE  CHEERFULLY  FURNISHED 


THE  GOSS  PRINTING  PRESS  CO. 

Main  Office  and  Works:  New  York  Office: 

1535  So.  Paulina  St.,  Chicago  220  W.  Forty-second  St. 


INCORPORATIONS 

New  York. — 'Undertakers’  Service 
Corporation;  general  advertising;  $20,- 
000;  H.  Osborne,  A.  F.  Williams,  T.  B. 
Barnes,  26  West  16th  street. 

Hopper  Advertising  Agency;  $10,000; 
G.  L.  Hopper,  J.  N.  McLean  and  N. 
McLean,  ^  Cedar  street. 

Inland  Press;  $10,000;  N.  Streich,  E. 
and  D.  Pelikow,  192  Milford  street, 
Brooklyn. 

East  Side  Weekly;  $50,000;  A.  Kan- 
del,  D.  Freedman,  S.  Gould,  115  Broad¬ 
way. 

Joseph  A.  Judd  Publishing  Company; 
$5,000  to  $100,000. 

Inland  Merchant  Publishing  Corp. ; 
$55,000;  J.  G.  Schuck,  E.  H.  Tatum, 
J.  A.  Judd,  Rockaway  Park. 


On-Seas  Advertising  &  Tradini  r» 
poration;  $25,000  B.  Weissm^Df 
Cancelli,  and  J.  V.  Behar,  1  State  itr^ 
McQure’s  Magazine  (Delaware  a, 
poration)  representative,  F.  L  CniK* 
25  West  44th  street.  ™ 

Albany,  N.  Y.— Law  and  Order  LV 
der  the  Constitution,  publish  newspape- 
1,000  shares  common  stock,  no  ' 
value;  active  capital,  $100,000;  L 
Arnold,  F.  A.  Blanchard  and  L  Sny 
Detroit.— The  Evans-Ayers  Comp 
advertising;  $50,000;  Jule  C  Ayers, 
Webb  avenue ;  Cecil  R.  Evans,  1765  Wt. 
Grand  Boulevard,  and  George  A  Kt 
Intyre. 

Jordan,  Mont. — Jordan  Times;  Bj. 
(XX) ;  Laura  E.  Tipton,  Butte  H.  Tinti* 
Millie  T.  Lockwood. 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 

EQUIPMENT  FOR  SALE  EQUIPMENT  WANTE^ 


Advertisements  under  this  classification  thirty 
cents  per  line.  Count  six  words  to  the  line. 


For  Sale 

G-2  Granhotype  llO-volt  motor.  No.  4  Dies. 
In  excellent  condition  and  practically  new. 
Price  very  reasonable.  Address  Box  B*629, 
care  of  Editor  and  Publisher. 


FOR  SALE 

Delivery  at  Once 

One  (foss  JuniM’,  straight  line  press,  good  as  new. 
Two  linotype  marblnos.  One  complete  stereotype  out* 
fit  complete.  One  complete  job  printing  shop  outfit. 
One  complete  bindery  attached.  Lot  motws — line 
shafting  and  pulleys.  Lot  office  equipuk^nt  and  120 
H.P.  and  115  H.P.  motors.  0.  0.  Sbsriey,  Ths 
New  Hotel  Vivian,  Haientown,  Md. 


THE  CUSHMAN 


Adverti.ements  undo-  this  clastificsti«  u,, 
cents  per  line.  Count  six  words  to  tki  h 

Wanted 

To  buy  twelve  to  sixteen-page  stercoinw 
press  with  full  equipment.  Rerkelev  Gm 
Publishinit  Co.,  Berkeley,  Calif. 

Wanted 

to  buy  eight  second  hand  7  or  8  coluna  Itsb 
Address  Manager,  Fort  Worth  Record  hi 
Worth,  Texas. 


OM-SET  UNOTYPE  MOTOR 
Hat  No  Equal 
for 

EFFICIENCY  SERVICE 

and 

STURDY  CONSTRUCTION 

We  want  to  give  you  the  benefit  of 
our  fourteen  years'  experience  in 
manufecturiny  linotype  motors. 

Write  for  prices.  Address; 

CUSHMAN  ELECTRIC  CO. 

CONCORD,  N.  H. 


Take  It  To 

POWERS 

Open  24  hours  out  of  24 

The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  Engraving  Co. 
1S4  Nassau  St.,  Tribune  Bldg. 
New  York  City 


For  Prompt  Service 


TYPE 

Printers'  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  W 
Selling  Houses  conveniently  located 

"American  Type  the  Best  in  Any  Cue" 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  Pittsburgh  Kanni  Ckf 

New  York  Cleveland  Denver 

niiladelphU  Detroit  Lot  Anfdx 

Baltimore  Chicago  San  Frandx* 

Richmond  Cincinnati  Portland  $ 

Atlanta  St.  Lx>uU  Spokane 

Buffalo  Minneapolla  Winnipeg 


EQUIPMENT  FOR  SALE 

Advertisements  under  this  classificslfae  Stti 
cents  per  line.  Count  six  words  to  tk,  k. 


Printiny  Plants  and  BusinsM 
BOUGHT  AND  SOLD 

PRINTERS’  OLTFITTEHS 

American  Typefoundera*  Producti 
Printers  and  Bookbinders  Mackkary 
of  Every  Deacriptimi 
CONNER.  FENDLER  A  CO. 

M  Beekman  St.  New  York  Qtf 


For  Sale 

Two  Hoe  Sextpule  Presses  witk 
two  folders.  Each  press  printi 
an  8-column  standard  size  newp 
paper,  is  in  good  condition  aod 
can  be  inspected  at  any  time. 
Hoe  Matrix  Rolling  Machioei 
can  be  shipped  at  once. 

Walter  Scott  &  Company 

PLAINFIELD,  N.  J. 
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Editor  &  Publisher  for  March  6,  1920 


u]LASSified  advertising  columns 

columns  of  Editor  A  Publisher  you  may  find  a  buyer  for  any  useful 
^  equipment  for  which  you  have  no  prMent  need.  A  “For  Sale”  ad  at  thirty 

1C  fT’  may  thus  turn  into  cash  something  which  now  merely  requires  storage 

ui^  i^ch  would  be  of  real  service  to  somebody  else. 


SITUATIONS  WANTED 


Editors! 

Fall  in  line!  I  have  a  chance  to  take  on  one 
more  paper.  ^  My  services  have  been  monopol¬ 
ized  by  Washington  Bureau  of  nationally 
known  publication,  but  have  obtained  privilege 
to  handle  Washington  stuff  for  one  paper  not 
in  my  present  territory.  Proposition  in  in¬ 
cludes  covering  local  and  State  news  that 
breaks  in  Washington.  Wonderful  opportunity 
fur  paper  that  does  not  h^ve  staff  man  here. 
Address  B-647,  care  of  Editor  &  Publisher. 

Editor  and  Manager 

Open  for  position  April  1st.  Twelve  years* 
experience;  28  years  of  age.  A  $3,600  year 
man.  Prefer  the  West  or  Southwest,  hut  will 
give  other  territory  consideration.  Would  ac¬ 
cept  pn«itiun  as  advertising  manager,  managing 
editor,  or  editor  and  |:eneral  manager.  Ad- 
dress  B-628.  care  of  Editor  and  Publisher. 

Managing  Editor 

Young  and  energetic  with  a  record  of  work 
well  done  and  all  expectations  met.  Seeks 
permanent  connection  in  town  of  50,000  to 
200,000.  Salary  $5,000  to  start  with  possibly 
an  opportunity  to  buy  in  on  oaper  if  mu¬ 
tually  satisfactory.  Address  B-624,  care  of 
Hditor  anil  Publisher. _ 

Live  Editor 

Thorough,  efficient,  reliable  newspaperman  of 
12  years*  experience  now  open  for  position 
with  reliable  newspaper  in  city  of  100,000  or 
under.  Age  29.  married.  Good  organizer. 
Will  take  full  charge  of  editorial  end.  Ref¬ 
erences.  Wire  or  write.  Editor,  P.  O.  Box 
134.  Three  Rivers.  Mich. 

City  Editor 

Newspaperman  of  unusually  wide  experience 
and  thorough  training,  35  years  old.  now  em¬ 
ployed  as  rewrite  on  one  of  largest  New  York 
dailies,  wants  job  as  city  editor  or  assistant 
city  editor,  whose  talents  as  executive  can  be 
utilized.  Can  get  the  news.  .Address  B-636, 
care  of  Editor  &  Publisher. 


SITUATIONS  WANTED 

^  Mjijiitr*"**  under  this  classificstion,  tan 
H  line,  each  insertion.  Count  six 

'  I  to  tbs  line.  For  those  unemployed, 
^  Jw  exceed  S»  words,  two  insertions  FUEE. 

j^ertising  Manager 

V  mars  metropolitan  and  suburban  ex- 

1  See.  thoroughly  competent,  now  cm- 
Vt.  E3  but  desires  immediate  change.  Forty 
S.  old,  married.  Best  of  references  from 
Si  ind  present  employers.  Nothing  under 
Sj  mekly  considered.  Box  B-608,  care  of 
Sint  and  Publisher. _ 

Adrertising  Manager 

years’  experience  wishes  advertising 
!Lon,  entire  charge  advertising,  including 
C^fo  (and  foreign  correspondence  if  de- 
S)  Can  lay  out,  write,  sell  advertising, 
S^flierchants  with  copy;  thoroughly  compe- 
S-  references.  In  time  for  Easter  business. 
JJifss  B-648,  care  of  Editor  &  Publisher. 

Executive 

iBTied.  Age  44  years.  Accustomed  to 
geepting  responsibility  and  getting  results. 
Vrtoteeo  years  experience  in  electrical  manu* 
tgturing  business;  seven  years  an  officer  of 
ifvfpaper  publishing  companies,  metropolitan 
three  years  an  officer  of  packing  indus- 
M  kiddle  West.  Thoroughly  familiar  with 
•w  and  plant  organization  and  operation. 
VtD  promote  your  efficiency  in  production,  cost 
■etbods.  credits,  collections  and  general  ac- 
^tiflg.  Some  experience  in  latest  phases  of 
tfiooncl  management.  Executive  ability,  tact- 
5L  loyal  and  can  command  rcsnect  of  employer 
^  employees.  Excellent  references.  Men- 
*  M  if^roximate  salary  of  position.  Address 
1426,  care  of  Editor  and  Publisher. _ 

D,  A.  McKenzie  Is 
Open  for  Position 

Itcently  business  manager  and  advertising 
irector  the  Elgin  Daily  News;  life’s  expe- 
nence  in  all  departments,  specializing  in  local 
ad  foreign  advertising;  thorough  acqiiaint- 
ace  vith  all  advertising  agencies;  will  con- 
ider  bnsine.ss  management,  advertising  direc- 
sraewspaper  or  industrial  concern,  or  agency 
amection.  Address  1028  Spring  Street,  Elgin, 
Ilaoit. _ _ _ 

Competent  Young  Exporter 

fidi  practical  experience  and  college  journalis- 
ic  training,  seeks  connection  with  first-class 
tfy;  t  preferred.  Address  B-642, 

are  of  Editor  &  Publisher. _ 

Editorial  Writer  or 
Managing  Editor 

Do  you  want  an  editor  who  will  put  originality 
ud  pep — and  confidence — into  your  editorial 
eohmns,  your  whole  newspaper?  Recently 
*ld  paper  I  published  eight  years  and  desire 
fiation  as  editorial  writer  or  managing  editor 
■  daily  in  Middle  West  city  of  20.000  to  50,- 
m.  ten  years’  experience  in  metropolitan 
ud  city  fields;  high  class  editorial  writer, 
executive,  make  friends  rapidly  and 
fdckly  win  confidence  of  readers.  Thirty 
yon  old,  energetic,  and  thoroughly  depend- 
lilt  Capable  of  taking  full  charge  of  daily. 
Worth  good  salary  ana  expect  it.  Write  or 
•ire  Eagle  Freshwater,  Delaware,  Ohio,  for 
ymoital  interview. _ 

Secretary  and  Treasurer 

Oting  to  consolidation.  Secretary  and  Treas- 
mr  ihortly  open  for  position.  Experienced 
Public  and  Cost  Accountant.  Administration 
School  graduate.  Staff  lecturer  in  .Account- 
ill  imd  Corporate  Finance.  Expert  in  State 
ud  Government  Reports.  An  executive  in  the 
lul  tense.  A  large  publication  desired.  $4,000 
bitart  East  preferred.  Address  B-639,  care 
if  Editor  &  Publisher. 

Newspaper  Man 

IxcOigcnt,  well  educated  young  man  of  in- 
klrily,  full  of  pep  and  energy,  with  business 
•^ng,  executive,  follow  up  and  general 
dcnol  detail  experience,  with  systematic 
•etbods  of  doing  things,  capable  of  meeting 
H^c.  familiar  with  advertising,  circulation 
ud  business  departments,  desires  position  in 
■y  capacity  where  the  publishing  business 
JB  be  learned.  Address  P.  Greenberg,  158 
ysen  street,  Newark,  N.  J. 

Newspaper  Manager 

^  experienced  newspaper  mana«r  who  has 
kea  successful  in  the  most  difficult  fields, 
*e  who  not  only  knows  every  angle  of  the 
but  is  able  to  cope  with  almost  any 
ettttion.  is  open,  on  reasonable  notice,  for 
N  class  position  in  towns  of  50,000  to 
W.OOO  or  more.  Now  employed  in  reorgan- 
rae  a  newspaper  plant.  Address  B-583,  care 
w  Editor  and  Publisher. 

Newspaper  Man 

Corner  general  manager  (for  ten  years)  of 
of  8  Pacific  Coast  dailies,  two  of  which 
recently  sold  for  $1,000,000,  desires  con- 
•*tion  in  t^alifornia.  Able  to  handle  any 
}J*Np»per  proposition.  Highest  references, 
jf  years  old  and  tireless  worker.  Address 
care  of  Editor  &  Publisher, 


Wanted— Situation  an  editor  of  evening  daily; 
experienced.  Address  B-637,  care  of  Editor 
&•  I’uhlisher, _ 

Democrat 

Faced  with  painful  necessity  of  supporting 
Hiram  Johnson  or  quitting  position,  seeks 
place  as  managing  editor  in  Solid  South.  Ten 
years*  experience.  Address  B-635,  care  of 
Editor  &  Publisher, 

Experienced  Circulation 
Manager 

desires  po.sition  on  daily  in  town  of  50,000  or 
75.000  population.  Know  all  phases  of  cir¬ 
culation  work,  and  can  take  general  charge,  or 
charge  of  either  department  on  larger  daily. 
Eight  years  in  the  game.  Member  I.  C.  M.  A, 
Address  B-634,  care  of  Editor  &  Publisher. 

Circulator 

Thoroughly  experienced  in  all  circulation  work 
desiies  position  with  big  future.  Seven  years 
with  Des  Moines  Capital.  Best  of  references. 
L.  T.  Ward,  1717  21st  St.,  Des  Moines.  Iowa. 


HELP  WANTED 

Advertisements  under  this  classification 
twenty-fivs  cents  per  line.  Count  six  words 
to  the  line. _ 

Advertising  Manager — 
Linotyper 

Wanted — Competent  and  experienced  advertis¬ 
ing  manager.  Also  ad  man  who  can  assist  with 
make  up.  Also  fast  and  accurate  linotyper. 
Good  salary  on  afternoon  paper  in  city  of 
15,000.  Must  be  men  of  experienced  or  can¬ 
not  fill  requirements.  References  required. 
Address  B-632.  care  of  Editor  St  Publisher. 

Advertising  Solicitor 

A  live  advertising  solicitor  and  good  copy 
writer  can  connect  with  a  Wisconsin  pub¬ 
lisher  where  there  is  splendid  opportunity 
for  advancement  for  the  man  who  can  make 
good  with  an  organization  of  young  men. 
vVrite  giving  all  information  about  yourself, 
salary  expected,  to  A.  B.  Turnbull,  Green  Bay, 
Wisconsin. 

Wanted: 

Experienced  trade  paper  man  to  take  charge  of 
the  editorial  department.  State  compensation, 
give  reference  and  expierience.  Address  J.  G. 
Kaufmann.  Box  555,  Pittsburg,  Pa. 

Wanted — Manager 

job  printing  plant,  operated  in  connection  with 
daily  newspaper,  city  of  25,000,  middle  west; 
$.50,000  business  last  year;  good  opportunity 
for  capable  young  man  who  is  ambitious  to 
grow.  Address  B-640,  care  of  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


Advertising  Manager 

Publisher  of  successful  evening  paper  in  one 
of  best  cities  in  southwest,  population  over 
150,0()0  has  opening  for  successful  capable  ad¬ 
vertising  manager.  References  and  record  of 
achievement  should  be  in  first  letter,  stating 
positions  held  during  last  five  years.  Salary 
and  bonus  will  equal  $75  or  better.  Address 
B-6S0,  care  of  Editor  &  Publisher. 

First  Class  Reporter 

Wanted- -First  clnss  reporter.  Must  be  in 
good  health.  Will  pay  good  salary.  Address 
stating  experience,  B-631,  care  of  Editor  & 
Publisher. 

Camera  Man  Wanted 

for  local  weekly  illustrated  edition;  must  be 
experienced  in  newspaper  photoeraphy;  a  one- 
man  proposition;  near  New  York.  Address 
11-638,  care  of  Editor  &  Publisher. 


Experienced  check  in  advertisins  department 
of  larye  New  York  City  newspaper  office. 
•Apply  by  letter  or  in  person,  A.  E.  G.,  Room 
200.  52  Broadway,  New  York  City. _ 


BUSINESS  OPPORTUNITY 

Advertisement  t  under  this  classificatloii 
forty  cents  per  line.  Count  six  wonts  to 
the  line. _ 

Wonderful  Opportunity 

to  purchase  evening  newspaper  located  in  one 
of  New  England’s  best  cities.  Now  paying 
owner  $20,000  in  salary  and  net  profits. 
Owner  wishes  to  spend  all  his  time  on  other 
properties.  Thorough  investigation  invited  by 
those  having  enough  money  and  mean  busi¬ 
ness.  Price  $75,000.  Cash  $30,000,  balance  on 
terms  to  suit  purchaser.  J.  B.  SHALE,  3082 
Emmons  av.,  Brooklyn,  N.  Y. 

Substantial  Investment 

Competent  newspaperman,  now  general  man¬ 
ager  of  a  New  Englar.d  d.iily,  wishes  to  go 
l>ack  South  where  he  Itelcngs.  Prefer  to 
make  substantial  investment  or  buy  control; 
ran  handle  either  editorial  or  business.  Ad¬ 
dress  B-644,  care  of  Editor  &  Publisher,  World 
Bldg.,  New  York. 

For  Sale 

Weekly  newspaper  and  job  office,  exclusive 
field,  Oklahoma  City  of  3,000.  Business  last 
year  $15,000.  One  cf  very  best  equinped 
plants  in  state.  Old  established.  Price 
$13,000.  Half  cash;  balance  terms.  New 
building,  erected  especially  for  the_  business 
will  also  be  sold,  with  long  terms.  Give  finan¬ 
cial  references.  Addi  ess  B-64,  care  of  Editor 
&  Publisher. _ 

Publishers — Attention ! 

We  supply  literary  material  of  all  kinds  for 
newspapers  or  magazines  at  very  reasonable 
rates.  Everything  is  original  and  by  com¬ 
petent  writers.  No  matter  what  you  need, 
we  can  furnish  it.  Will  take  advertising  in 
exchange  for  all  or  part.  Address  Literary 
Bureau,  M  O  J  4,  Hannibal,  Mo. 

Opportunity 

I  will  buy  equal  interest  or  control  or  entire 
stock  in  evening  daily  or  strong  weekly  in 
New  England  and  handle  either  editorial  or 
business  end.  Address  B-643,  care  of  Editor 
&  Publisher,  World  Bldg.,  New  York, 

FEATURE  SERVICES 

Advas-tisemants  under  this  cUssificatian 
thirty  cants  per  Una.  Count  six  worda  to  tho 
Una. 

Local  Features  4  Cents  Each 

"*Tips  for  I^cal  News  Stories”  give  you  25 
hunches  each  month  for  snappy  local  feature 
stories  suited  to  any  city.  $!.()(>  a  month  for 
exclusive  use.  The  Iqiand  Syndicate,  Findlay, 
Ohio.  _ 

Texas  Ad  Clubs  Meet  April  20 

Waco,  Tex. — The  Associated  Ad  Clubs 
of  Texas  will  hold  their  annual  meet¬ 
ing  in  San  Antonio  April  20. 


$10,000  Cash 

for  first  payment  on  an  east¬ 
ern  or  New  England  daily  or 
weekly  newspaper  property. 
Proposition  U.  F. 

Charles  M.  Palmer 

Newspaper  Properties 
225  Fifth  Avenue,  New  York 


City  Editor 

State  exierience  in  detail,  morning  newspaper 
city  of  50.000.  Address  B-646,  care  of  Editor 
&  Publisher. 

Circulation  Manager 

or  man  who  i.s  now  holding  a  position  as 
assistant  circulation  manager  who  is  now  mak¬ 
ing  about  $40  a  week  to  take  position  that  will 
pay  $50  to  $75  cn  a  salary  and  commission 
basis.  Must  have  ability  to  handle  force  of 
house  to  house  canvassers.  Position  is  per¬ 
manent,  good  chance  for  promotion.  State 
age,  experience,  at  present  employed,  whether 
married  or  not.  Replies  confidential.  Address 
B-633,  car  of  Editor  &  Publisher. 

Circulation  Manager 

Morning  newspaper,  city  of  50,000,  central 
States.  State  explicitly  what  experience  has 
been  and  salary  expected.  Address  B'645, 
care  of  Editor  &  Publisher. _ 

ADVERTISING 


EASTERN 
TRADE  PAPER 

Dominant  trade  journal  serving  rapidly 
growing  field,  with  tremendous  pos¬ 
sibilities. 

Net  earnings  last  year  $50,000.00.  Cur¬ 
rent  year  promises  substantial  in¬ 
crease  in  both  gross  and  net  business. 
Can  be  purchased  on  about  20%  basis 
— large  portion  of  purchase  price  re¬ 
quired  in  cash. 

Harwell  &  Cannon 

Newspaper  and  Magazina  Proparties 

TIMES  BUILDING,  NEW  YORK 

Hit  Guests  Cleuned  House 

Toronto,  Ont. — C.  H.  J.  Snider,  man¬ 
aging  editor  of  the  Toronto  Telegram, 
has  been  the  unconscious  victim  of  a 
dime-novel  romance.  Ill  health  recently 
drove  him  to  the  West  Indies.  On  leav¬ 
ing  he  rented  his  house  to  parties  sup¬ 
posed  to  come  from  Geveland.  The 
latter  now  turn  out  to  be  a  set  of  crooks 
who  are  badly  wanted  by  the  United 
States  authorities.  During  their  so¬ 
journ  in  the  Snider  house  they  have 
practically  cleaned  out  all  the  furniture 
and  left  the  place  in  a  badly  damaged 
condition. 

N.  Y.  State  Printers  Seek  Raises 

Rochester,  N.  Y. — ^The  Empire  Typo¬ 
graphical  Conference,  made  up  of  the 
representatives  of  the  typographic  unions 
of  New  York  State,  at  its  semi-annual 
session,  February  22  and  23,  discussed 
substantial  wage  increases.  It  was  stated 
that  in  many  of  the  smaller  towns  of  the 
State  the  printers  and  linotypers  were 
not  as  well  paid  as  those  of  the  large 
cities.  While  the  linotypers  of  New  York 
City  get  $60  a  week,  it  is  claimed  that 
the  present  wage  scale  for  the  rest  of 
the  State  is  between  $28  and  $50. 

Ad  Women  Give  Leap  Year  Dance 

Philadelphia.  —  Members  of  the 
Philadelphia  Club  of  Advertising  Women 
played  leap-year  hostesses,  February  25, 
at  their  annual  dinner-dance.  It  was 
distinctly  a  leap  year  program,  arranged 
and  carried  by  women,  with  the  only 
masculine  n..te  that  of  Karl  Blooming- 
dale,  vicc-prcii  lent  of  the  Poor  Richard 
Club,  speaker  and  guest  of  honor. 

Chnloner  Verdict  Upheld 

The  verdict  of  $17,000  obtained  by 
John  Armstrong  Chaloner  against  the 
New  York  Evening  Post  for  libel  has 
been  affirmed  by  the  United  States  Cir¬ 
cuit  Court  of  Appeals,  sitting  at  New 
York. 

Littleton-Vanderbilt  Date  Set 

The  wedding  of  Miss  Rachel  Littleton 
and  Cornelius  Vanderbilt,  Jr.,  of  the 
New  York  Sun  and  Herald  staff  and 
son  of  Brigadier  General  and  Mrs.  Cor¬ 
nelius  Vanderbilt,  will  take  place  April 
29  at  St.  Thomas’  Church,  New  York. 
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TIPS  TO  THE  AD  MANAGER 


F.  Wallis  Armstrong  Advertising 
Agency,  N.  American  Bldg.,  Philadel¬ 
phia.  Placing  orders  with  some  large 
city  newspapers  for  Du  Pont  Chemical 
Company,  Hopewell,  W.  Va. 

N.  W.  Ayer  &  Son,  300  Chestnut 
street,  Philadelphia.  Reported  will 
make  up  lists  during  April  for  Lyon 
Manufacturing  Company,  “Mustang 
Liniment  Magnolia  Balm,"  41  S.  5th 
street,  Brooklyn,  X.  Y.  Placing  12-inch 
12-time  orders  with  newspapers  for 
American  Sugar  Refining  Company, 
New  York. 

Barton,  Dlrstine,  Osborn,  25  W. 
45th  street.  New  York.  Placing  experi¬ 
mental  orders  with  some  Buffalo  news¬ 
papers  for  Hall  &  Ruckel,  Sozodont,  215 
Washington  street.  New  York. 

Blackman-Ross  Company,  95  Mad¬ 
ison  avenue.  New  York.  Placing  orders 
with  some  New  England  newspapers  for 
Borden’s  Condensed  Milk  Company,  108 
Hudson  street.  New  York. 

Dorland  Advertising  Agency,  366 
Fifth  avenue.  New  York.  Placing  or¬ 
ders  with  newspapers  for  Radior  Com¬ 
pany,  Ltd.,  London,  England. 

Charles  L.  Doughty,  621  Main 
street,  Cincinnati.  Placing  1-inch  3-time 
a  week  orders  with  newspapers  for  Dr. 
W.  S.  Burkhardt,  Vegetable  Compound, 
Cincinnati. 

Erickson  Company,  381  Fourth  ave¬ 
nue,  New  York.  Reported  will  handle 
the  advertising  for  Interwoven  Stocking 
Company,  New  Brunswick,  N.  J.  Re¬ 
ported  will  also  handle  the  advertising 
for  Walter  Janvier,  Inc.,  “Pears  Soap,” 
417  Canal  street.  New  York. 

Richard  A.  Foley  Advertising 
Agency,  Terminal  Bldg.,  Philadelphia. 
Will  continue  to  place  the  advertising 
for  Charles  Gulden,  “Gulden’s  Mus¬ 
tard,’’  48  Elizabeth  street.  New  York. 

Charles  H.  Fuller  Company,  623  S. 
Wabash  avenue,  Chicago.  Making  con¬ 
tracts  with  newspapers  for  J.  W.  Brant. 

Gardner  Advertising  Company,  1627 
Locust  street,  St.  Louis.  Reported  will 
make  up  list  during  March  using  news¬ 
papers  for  Bremis  Bros.  Bag  Company, 
St.  Louis. 

Philip  Kobbe  Company,  208  Fifth 
avenue.  New  York.  Placing  some  ad¬ 
vertising  with  New  England  newspapers 
for  Kirkmans  &  Son,  soaps,  215  Water 
street,  Brooklyn,  N.  Y. 

Lesan  .Advertising  Agency,  Old 
Colony  Bldg.,  Chicago.  Making  con¬ 
tracts  with  some  Middle  West  news¬ 
papers  for  George  Linn  &  Son,  Chi¬ 
cago.  Again  placing  special  copy  with 
newspapers  for  U.  S.  Light  &  Heat 
Corporation,  storage  batteries,  Niagara 
Falls,  N.  Y. 

Thomas  F.  Logan,  680  Fifth  avenue. 
New  York.  Placing  orders  with  news¬ 
papers  along  the  line  of  the  railroad 
for  New  York  Central  R.  R.  Company, 
New  York. 

A.  McKim,  Ltd.,  Lake  of  the  Woods 
Bldg.,  Montreal  Canada.  Reported  will 
make  up  a  list  of  newspapers  during 
next  thirty  days  for  Canadian  Salt  Com¬ 
pany,  Windsor,  Canada. 

Mears  Advertising,  Inc.,  461  Eighth 
avenue.  New  York.  Placing  orders 
with  some  New  York  State  newspapers 
for  New  England  Confectionery  Com¬ 
pany,  “Necco"  Sweets,  Boston. 

Mitchell  .Advertising  .Agency,  .A1- 


PREMIUMS 

That  Are  Real  Subecription  Producers 

S.  BLAKE  WILLSDEN 

Manufacturers  and  Publishers 
Representative* 

1606  Heyworth  Building 
29  E.  Madison  St.  CHICAGO 


bany  Bldg.,  Minneapolis.  Placing  ad¬ 
vertising  with  some  Western  news¬ 
papers  for  Federal  School  of  Commer¬ 
cial  Designing,  Warner  Bldg.,  Minne¬ 
apolis. 

Harry  Porter  Company,  18  E.  41st 
street.  New  York.  Again  placing  new 
schedules  for  Thomas  Leeming  &  Co., 
Baume  Analgesique,  130  William  street, 
New  York. 

Street  &  Finney,  171  Madison  ave¬ 
nue,  New  York.  Placing  orders  with 
newspapers  for  Bubbelbilt  Boys  Clothes, 
Inc.,  806  Broadway,  New  York. 

Ten  Thousand  Lakes  of  America 
Summer  Recreation,  131  E.  6th  street, 
St.  Paul.  Reported  will  make  up  their 
lists  during  March  and  place  orders 
through  the  following  agencies :  S. 
Greve  .Agency,  Betting,  Thompson  Ad¬ 
vertising  Agency  and  Corning  Firestone 
-Agency,  all  of  St.  Paul. 

j’.  Walter  Thompson  Company,  242 
Madison  avenue.  New  York.  Reported 
will  place  orders  with  newspapers  for 
Jobbers’  Overall  Company,  “Blue  Buckle 
Overalls,”  Lynchburg,  Va. 

Scott  &  Scott,  Inc.,  220  W.  42d  street, 
New  York.  Placing  advertising  with 
weekly  and  monthly  magazines  for 
Hawaiian  Institute  of  Music,  New  York, 
correspondence  school. 

Chambers  Agency,  612-618  Maison 
Blanche  Building,  New  Orleans.  Send¬ 
ing  out  new  copy  on  new  schedules  for 
the  Thacher  Medicine  Co.,  Chattanooga, 
Tenn. 


Knowlton  a  Grand-daddy 

Manchester,  N.  H. — Ex-Mayor  Ed¬ 
gar  J.  Knowlton,  editor  of  the  Mirror, 
is  now  a  grandfather,  a  healthy  little 
youngster  having  arrived  at  the  home 
of  his  daughter,  Mrs.  Hayes,  who  is 
living  in  the  Canadian  northwest.  Mr. 
Knowlton  is  also  father-in-law  of  Ar¬ 
thur  Friel  of  the  New  York  staff  of  the 
-Associated  Press. 


Change*  in  Lee*  Agency  Staff 

Cleveland. — Kenneth  Ingersoll  will 
be  the  new  senior  creative  head  for  the 
Lees  Company,  Cleveland  advertising 
firm.  Other  recent  additions  to  the 
firm’s  organizations  include  E.  D.  Wal- 
over,  formerly  of  N.  W.  Ayer  &  Son; 
J.  P.  Garvey,  formerly  with  the  Proc¬ 
tor  &  Collier  Agency,  Cincinnati,  and 
C.  L.  Burns,  formerly  of  the  Penton 
Publishing  Company. 


Slattery  Off  for  Europe 

Martin  J.  Slattery  sailed  March  2  for 
London,  where  he  will  become  associ¬ 
ated  with  Linotype  &  Machinery,  Ltd. 
He  has  been  connected  with  the  Mer- 
genthaler  Linotype  Company  for  the 
past  three  years,  lately  as  assistant  man¬ 
ager  of  the  foreign  department. 


Tri-State  Advertising  Campaign 

Dodge  City,  Kan. — Twenty-two  south¬ 
western  Kansas  counties,  two  Oklahoma 
and  three  Colorado  counties  have  raised 
a  fund  of  $25,000  to  be  used  in  adver¬ 
tising  the  opportunities  of  this  section. 


HENDERSON  A  DIRECTOR 


Other  Change*  on  Montreal  Gaxette 
Follow  Slack’*  Death 

Montreal,  Que. — At  the  annual  meet¬ 
ing  of  the  Gazette  Printing  Company 
held  March  1,  it  was  decided  to  elim¬ 
inate  the  office  of  managing  director, 
left  vacant  by  the  death  of  E.  F.  Slack. 
J.  R.  Henderson,  who  has  been  with 
the  Gazette  for  18  years  as  circulation 
manager  and  for  the  past  two  years 
as  business  manager  was  elected  a  di¬ 
rector  and  business  manager,  with  su¬ 
pervision  over  ail  departments  under  the 
president,  the  Honorable  Smeaton 
White. 

John  Scott,  who  has  also  been  asso¬ 
ciated  with  the  paper  for  18  years  as 
reporter,  city  editor  and  latterly  as  news 
editor,  was  elected  a  director  and  man¬ 
aging  editor. 


Dinner  to  G.  F.  Morrow 

Montreal,  Que. — Gerald  F.  Morrow, 
for  the  past  five  years  advertising  man¬ 
ager  of  the  Atlantic  Sugar  Company 
of  Canada,  was  tendered  a  dinner  on 
the  evening  of  February  28  by  about 
fifty  of  his  friends,  to  signalize  their 
appreciation  of  him,  as  he  is  about  to 
leave  the  city  to  take  a  position  on  the 
buying  staff  of  the  Great  -Atlantic  & 
Pacific  Tea  Company  of  New  York. 

Eagle  Plan*  Southwe*t  Tour 

The  Brooklyn  Daily  Eagle  has  com¬ 
pleted  a  tentative  itinerary  for  its  30- 
day  tour  of  California  and  the  South¬ 
west,  in  co-operation  with  the  Interior 
Department  and  the  Pennsylvania  Rail¬ 
road.  The  trip,  which  will  start  April  8, 
will  include  participation  in  the  dedica¬ 
tion  of  the  Grand  Canyon  of  -Arizona  as 
a  national  park.  H.  V.  Kaltenborn,  as¬ 
sistant  managing  editor,  will  conduct  the 
party. 


Join*  A.  N.  P.  A. 

The  .American  Newspaper  Publishers’ 
.Association  has  elected  to  active  mem¬ 
bership  the  Lexington  (Ky.)  Leader. 


Editor’*  Wife  Sue*  Hi*  Slayer 

Gallatin,  Mo. — Mrs.  May  Meade 
Robertson,  widow  of  Wesley  L.  Robert¬ 
son,  former  editor  of  the  Gallatin  Demo¬ 
crat,  who  was  shot  and  killed  Decem¬ 


ber  23,  1919,  by  Hugh  Y.  Tarwattr  a 
city  clerk,  has  filed  suit  for  tl- 
against  Mr.  Tarwater  in  the  &• 
Court  here.  Tarwater  is  held  ia  - 
county  jail  pending  his  trial  in 
the  charge  of  first  degree  murder 


WanU  $205,000  Daiiia|„ 

Des  Moines,  la. — Damages  of  j 
000  for  alleged  libel  were  asked 
Woodworth  Cliim  of  Davenport,  h, 
a  suit  filed  in  the  district  court  h  ^ 
against  James  Pierce,  publisher  of ; 
Iowa  Homestead.  Clum  alleges  that  j 
libel  was  contained  in  two  statetneau- 
which  he  was  charged  with  curro- 
in  the  handling  of  state  funds  for  i 
Panama-Pacific  Exposition. 


Ma**on  Wounded  by  “Safe”  Gn 

Montclair,  N.  J. — Thomas  L.  Masir 
editor  of  Life,  is  in  the  Meuntai-,'.: 
Hospital,  here,  suffering  from  a 
wound  in  his  leg.  While  cleaning 
he  calls  a  “safety  revolver”  he  accidt” 
ally  shot  himself. 


STRAIGHTFORWARD 

LANGUAGE 

A  thought  will  speed  faster  in  lignk 
straight-forward  language,  than  m  i 
lengthy  elaboration.  Advertiseri  ■ 
The  New  York  Times,  when  prepari* 
their  announcements,  are  requeated  n 
be  concise. 

Economy  of  space  will  aid  in  relinw 
pressure  on  the  advertising  coIum 
which  are  limited,  due  to  the  short** 
of  newsprint  paper,  and  assist  in  ptt 
venting  the  frequent  omission  ol  sd- 
vertisejjienis. 

The  New  York  Times 


Few  Papers— (if  any)— surpass  the 

TRENTON  TIMPO 

NEfT  JERSEY  I  UVlU 

AS 

A  Food  Medium 

Even  during  the  past  summer  four  fosd 
pages— and  .more— was  the  siae  ol  ov 
regular  weekly  Thursday  food  ffatsn- 
a  winner  for  housewives,  retailers  ^ 
manufacturers. 

Wednesdays  and  Sundays  four  auto  pafn 
Tuesday  Music  Page. 

Circulation  26,649.  Member  A.  B.  t 
KELLY-SMITH  CO. 
Marbridge  Bldg.  Lytton  Bld|. 

New  York  Chicafo 


BUFFALO  NEWS 

EDWARD  H.  BUTLER 

Elditor  and  Publinher 

“The  only  Buffalo  newspaper 
that  censors  its  advertising  col¬ 
umns.  Many  of  our  advertisers 
use  our  columns  exclusively. 
The  above  is  one  of  the  many 
reasons  why.” 

MEMBER  A.  B.  C. 

Foreign  Advertising  Representatives 
KELLY- SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


N'ew  Jersey’s  Greatest 
Morning  Newspaper 

THE  NEWARK  LEDGER 

For  six  days  in  the  week  we  m 
alone  in  our  field  of  more  then  • 
million  readers*  and  the 

SUNDAY  LEDGER 

Takes  a  place  amonc  the  leadief 
publications  of  the  country. 

Dorothy  Dix  Helen  Rowland 
Associated  Press 


The  amalgamation  of  the  two  leading 
progressive  Jewish  newspapers  of 
New  V'ork 

THE  DAY 

AND 

THE  WARHEIT 

brings  into  being  the  most  powerful 
advertising  medium  in  the  Jewish  held. 

jwdSiinjn 

The  National  Jewish  Daily 


Randolph  W.  Madison 

SPECIAL  WESTERN 
REPRESENTATIVE 

OF 

Editor  &  Publisher 

ROOM  218 

SUPERBA  BUILDING 

520  BROADWAY 

LOS  ANGELES,  CALIFORNIA 


We  can  increase  your  business^M 
want  it  increased. 

You  have  thought  of  press  clippiaft 
yourself.  But  let  us  tell  you  ho« 
press  clipping  can  be  made  a  busing*' 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Established  a  Quarter  of  a  CeohuT 
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New  York  State  Daily  Newspapers 


The  combined  circulation  of  ALL 
the  daily  newspapers  published  in 
the  state  of  New  York  is . 


The  combined  circulation  of  ALL 
the  MORNING  newspapers  pub¬ 
lished  in  the  state  of  New  York  is  -  • 


The  combined  circulation  of  ALL 
the  EVENING  newspapers  pub¬ 
lished  in  the  state  of  New  York  is.. 


The  combined  circulation  of  ALL 
the  SUNDAY  newspapers  in  the 
state  of  New  York  is . 


4,668,413 

1,857,532 

2,810,881 

3,037,422 


The  combined  circulation  of  the  £L  I 

daily  newspapers  in  this  list  is .  '  j'' 

This  is  86.3%  of  all  of  them. 


The  combined  circulation  of  the  I  411 
morning  newspapers  in  this  list  is  • .  J  * ' 
This  is  over  79%  of  all  of  them. 

The  combined  circulation  of  the  eve-  2 

ning  newspapers  in  this  list  is . 

This  is  over  91%  of  all  of  them. 


The  combined  circulation  of  the  Sun-  lit 

day  newspapers  in  this  list  is .  ' 

This  is  over  90%  of  all  of  them. 


4,029,180 

.3%  of  all  of  them. 

in  of  the  1  46Q  791 

tiislistis.. 

'  79%  of  all  of  them. 

2,559,389 

'  91%  of  all  of  them. 

s'l'.'!'.®'!”:  2,787,315 


The  newspapers  listed  here  are  “sold”  on  the  idea  of  cooperation. 

They  cooperate,  one  with  another  in  boosting  the  state  of  New  York  as  the 
greatest  market  on  earth. 

They  cooperate  with  the  powers  that  be  in  their  own  communities  in  mak¬ 
ing  their  home  town  the  best  place  on  earth  in  which  to  live. 

They  cooperate  with  their  local  merchants  in  keeping  their  business  in  their 
home  towns  as  much  as  possible. 

They  cooperate  with  national  manufacturers  in  popularizing  trade  marked 
goods — cooperating  in  every  possible  way. 

Every  manufacturer,  every  national  advertiser  has  this  cooperation  avail¬ 
able,  and  at  a  rate  so  very  low  per  line  that  it  is  almost  beyond  belief. 

A  combined  circulation,  morning . . .  1,469,791 

At  a  combined  agate  line  rate  of .  $2.5635 

A  combined  circulation,  evening . .  2,559,389 

At  a  combined  agate  line  rate  of .  $4,515 

A  combined  circulation,  morning  and  evening .  4,029,180 

At  a  combined  agate  line  rate  of .  $7.0785 


Circu- 

2,500 

10,000 

lation 

lines 

lines 

♦Albany  Knickerbocker  Press  (M) .... 

32,929 

.08 

.08 

♦Albany  Knickerbocker  Press  (S) . 

42,237 

.08 

.08 

Auburn  Citizen  (E) . 

7,304 

.025 

.025 

♦Brooklyn  Daily  Eagle  (E) . 

43,442 

.20 

.18 

♦Brooklyn  Daily  Eagle  (S) .  . 

63,869 

.20 

.18 

♦Brooklyn  Standard  Union  (E) . 

55,291 

.15 

.15 

♦Brooklyn  Standard  Union  (S) . 

59,073 

.15 

.15 

♦Buffalo  Courier  &  Enquirer  (M&E).. 

81,090 

.14 

.12 

♦Buffalo  Courier  (S)  . 

113,886 

.17 

.15 

Buffalo  Evening  News  (E)..... . 

96,312 

.18 

.18 

Buffalo  Evening  Times  (E) . 

64,718 

.12 

.12 

Buffalo  Sunday  Times  (S) . 

72,550 

.12 

.12 

Coming  Evening  Leader  (E) . 

7,006 

.03 

.03 

Elmira  Star-Gazette  (E) . 

23,469 

.07 

.05 

^Glens  Falls  Post  Star  (M) . 

8,000 

.03 

.03 

♦Gloversville  Leader- Republican  (E)  . . 

6,044 

.025 

.025 

♦Gloversville  Morning  Herald  (M)  . . . 

5,828 

.03 

.025 

Ithaca  Journal  (E) . 

6,252 

.025 

.025 

Jamestown  Morning  Post  (M) . 

9,240 

.05 

.03 

Lockport  Union  Sun  and  Journal  (E).. 

7,682 

.025 

.025 

♦Middletown  Times-Press  (E) . 

5,695 

.03 

.025 

Mount  Vernon  Daily  Argus  (E) . 

6,421 

.02 

.02 

♦Newburgh  Daily  News  (E) . 

10,903 

.05 

.035 

New  York  American  (M) . 

301,792 

.55 

.43 

New  York  American  (S) . 

875,948 

.90 

.80 

New  York  Globe  (E) . 

188,780 

.39 

.36 

*A.  B.  C.  Report,  October  1st,  1919. 
^Publishers’  Statement. 

♦♦Publishers’  Statement  for  January, 


Circu¬ 

2,500 

10,000 

lation 

lines 

lines 

685,428 

1.25 

1.25 

30,026 

.25 

.20 

131,951 

.45 

.40 

198,491 

.42 

.38 

132,449  i 
134,001  S 

.39 

.36 

52,103 

.20 

.17 

56,289 

.30 

.255 

339,858 

.55 

.5335 

501,650 

.60 

.582 

118,386 

.32 

.28 

108,999 

.32 

.28 

339,199 

.55 

.53 

370,289 

.55 

.53 

S7i,799 

.55 

.53 

12,521 

.035 

.035 

9,674 

.0321429 

.03 

31,218 

.06 

.06 

62,733 

.16 

.14 

16,047 

.08 

.04 

5,200 

.04 

.03 

45,025 

.08 

.08 

23,752 

.05 

.05 

21,095 

.05 

.045 

3,760 

.025 

.025 

tSeven  Day  Average. 
Total  Circulation . 


6,652,230 
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The  Newspaper  Situation 

in  New  York 


Beneath  the  surface  there  are  important 
changes  working  in  the  New  York  news¬ 
paper  field. 

The  changes  should  be  studied  by  all 
advertisers  and  agents  interested  in  New 
York  as  a  market. 

Owing  to  the  prevailing  newsprint 
stringency  these  changes  are  not  clearly  re¬ 
flecting  themselves  in  circulation  figures. 

Some  of  the  long  standing  traditions  re¬ 
garding  New  York  newspapers  are  being, 
and,  in  fact,  have  been  rudely  shocked. 

Certain  papers  that  once  were  strong  in 
the  minds  and  hearts  of  the  people  are 
losing  their  strength  and  influence. 

Others,  with  a  high  regard  for  their 
moral  responsibility  during  these  trying 


Is  Changing  I 

times  in  particular,  are  winning  greater  con¬ 
fidence — developing  greater  influence. 

Because  of  its  broad  and  useful  activities 
in  the  general  welfare  and  because  of  its 
sound  and  comprehensive  editorial  policy, 
the  New  Y ork  Globe  commands  a  position 
of  marked  influence  and  respect. 

When  an  advertiser  or  agent  is  consider¬ 
ing  a  newspaper  as  a  vehicle  through  which 
to  impress  the  people,  he  must  not  de^l  with 
only  quantity  of  circulation  nor  that  nebu¬ 
lous  thing  called  quality,  nor  even  both, 
without  taking  into  account  that  priceless 
feature — character. 

It  is  the  belief  of  many  worth-while 
people  that  The  Globe  is  to-day  the  best 
edited  and  the  most  genuinely  useful  news¬ 
paper  published  in  New  York. 
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